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Editor  &  Publisher 


VAs  2issigned  the  biggest  police  story 
of  the  year  to  our  education  writer. 


Hardly  anyone  is  neutral  about  today’s  specialiafcTC 
police.  Which  makes  it  hard  to  separate  the  thougnr^*^ 
praise  and  criticism  from  the  facts.  into  flfM 

To  give  our  readers  u  picture  of  our  police  writilg  tire  •s 
department,  we  could  have  turned  loose  resuAj 

our  veteran  police  reporters.  But  we  wanted  versJal  topic, 
a  really  fresh  perspective  on  the  story.  ^^lich^J! 

So  we  picked  a  writer  who  had  never 
covered  a  police  beat  before.  Our  education  Tribune.  Where  ri^ 


a  contro 


ly  readers 
Chicago 
going  on. 


Chica^  Tribune 


with  the  urgent  press 
of  deadlines,  newsmen  need 
to  know  who  to  contact 
at  your  organization 
right  now! 

In  Editor  &  Publisher, 
PR/INDEX  is  at  the 
editor’s  fingertips. 

Get  the  message? 


Here's  the  solution  to  a  serious  public  relations 
problem— keeping  editors  and  newsmen  informed 
about  who  to  contact  at  your  company,  and  where 
they  can  be  reached. 

Your  listing  in  PR/INDEX  answers  your  ‘press 
contact  list'  problem  at  minimum  cost,  and  ends 
forever  the  hodgepodge  of  out-of-date  information 
at  every  editor's  desk.  Minimum  six-line  listings  may 
be  contracted  for  12  months  for  only 
$3.00  a  line,  with  special  discounts  for  longer  listings. 

Write  now  for  a  complete  kit  and  complete 
information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
360  North  Michigan  Ave., 

Chicago,  III.  60601 
Phone  312-782  4897 


EDITOR  &  PUBLISHER  CALENDAR 


NOVEMBER 

9-13 — Bureau  of  Advertising,  ANPA  Board  of  Director*  Meeting,  DiraA 
Beach  Hotel,  Dorado,  Puerto  Rico. 

9-M — PNPA  Newspaper  Institute-Management  Seminar.  Penn  State  Univ« 
sity.  University  Park,  Pa. 

9- 21 — API  Seminar  for  Telegraph  Editors  and  Copy  Desk  Chiefs.  Col  mbii 

University,  New  York. 

10- 12 — R.l.T.  Composition  Systems  Seminar.  Graphic  Arts  Research  Centu 
Rochester. 

10-13 — SNPA  Foundation  Seminar:  The  South  in  American  Politics.  Uni¬ 
versity  of  Alabama,  Tuscaloosa. 

12- 15 — Sigma  Delta  Chi.  El  Cortez,  San  Diego,  Calif. 

13- M — New  Jersey  Press  Association.  Molly  Pitcher  Inn,  Red  Bank. 

14 -  Rorida  Associated  Press  Association.  Sheraton  Four  Ambassadon 
Hotel,  Miami. 

15 -  United  Press  International  Newspaper  Editors  of  Indiana.  State  Teachers 
Association  Building,  Indianapolis. 

16- 19 — Public  Relations  Society  of  America.  Century  Plaza  Hotel,  Los 
Angeles. 

16-19 — Southern  Newspaper  Publishers  Association.  Boca  Raton  Hotel  and 
Club.  Boca  Raton,  Ra. 

16- 21 — Oklahoma  Press  Association  Advertising  Short  Course,  Oklahoma 
City. 

19- 22 — Pacific  Norwthest  Newspaper  Advertising  Executive  Association. 
Inn  at  the  Quay,  Vancouver. 

21— 23 — Picture  Editors  Workshop.  St.  Louis  Gateway  Hotel,  St.  Louis. 

22 —  ^Texas  Press  Association  Nows  Clinic.  Inn  of  the  Golden  West,  Odessa 

23 —  Missouri-Kansas  Associated  Press  Publishers  and  Editors  Association. 
Muehlebach  Hotel.  Kansas  City,  Mo. 

29- 30 — ^Arizona  Associated  Press  Newspaper  Association.  Phoenix. 

30- Dec.  12 — API  Seminar  for  City  Editors  (newspapers  under  75,000  circulj- 
tion).  Columbia  University,  New  York  City. 

DECEMBER 

5-6 — Wisconsin  Associated  Press  Association.  Pfister  Hotel,  Milwaukee. 

15-19 — SNPA  Foundation  Seminar:  Innovations  in  Elementary  and  Secondaf^ 
Schools.  University  of  Florida.  Gainesville. 

17- 20 — Circulation  Advisors  Training  Seminar.  Pacific  Northwest  Intef 
national  Circulation  Managers  Association.  University  of  Washingtij*, 
Lake  Wilderness  Continuing  Education  Center. 

JANUARY,  1970 

4- 16— API  Seminar  for  State  and  Suburban  Editors.  Columbia  Univorslly, 

Now  York  City.  ? 

11*14 — Northeast  Classified  Advertising  Managers  Association.  Skyllnsl 
Hotel,  Ottawa,  Canada.  i 

15-16— NJPA's  48th  Annual  Newspaper  Institute  and  Best  Newspaper  Cofc 
test.  Hotel  Dennis.  Atlantic  City. 

IB-30 — API  Seminar  for  Managing  and  News  Editors  (Newspapers  ov»t 
50,000  circulation).  Columbia  University,  New  York. 

20- 22 — New  England  Association  of  Circulation  Managers.  Sheraton-Boston- 
Hotel,  Boston. 

21- 24— International  Newspaper  Advertising  Executives.  Regency  HysH 
House,  Atlanta,  Ga. 

FEBRUARY.  1970 

1*12 — API  Seminar  for  sports  editors.  Columbia  University,  New  York  City. 

5- 7— ^NJPA's  Second  Annual  Newspaper  Production  Seminar.  Shelbumt 

Hotel,  Atlantic  City. 

15-27 — API  Seminar  on  the  Sunday  and  weekend  newspaper.  Columbij 
University,  New  York  City. 

20-22 — Mississippi  Valley  Classified  Advertising  Managers  Association 
Hotel  La  Salle,  Chicago. 

MARCH,  1970 

15-27 — API  Seminar  on  Now  Methods  of  Newspaper  Production.  Colurnbli 
University,  Now  York  City. 

20-21 — ^Texas  Press  Association  Mechanical  Conference.  Sam  Houitc 
State  University,  Huntsville,  Texas. 

22- 26 — New  York  State  Publishers  Association.  Jamaica  Hilton.  Jamaica 
B.W.I. 

APRIL,  1970 

5-17 — API  Seminar  for  Women's  Page  Editors.  Columbia  University,  Nc- 
York. 

19-May  I — API  Seminar  for  Circulation  Managers.  Columbia  Unlve'^.itv. 
New  York. 
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Commands  attention  at  the  Pentagon 

The  Washington  Post  is  the  ranking  news¬ 
paper  in  official  Washington. 

Its  skill  at  digging  out  the  news  and  inter¬ 
preting  the  facts  makes  it  the  most  dependable 
paper  for  the  people  who  need  to  know. 

More  of  them  read  The  Post  than  any  other 
paper  in  town.  Or  any  paper  from  out  of  town. 

Washington  has  a  mind  of  its  own. 


umn 


FLAK  OVER  FLACK  OR  VICE  VERSA— FAe  New  York  TinuA 
newsroom  publication  “Winners  &  Sinners'*  recently  discussed  thtj 
word  “flack”  meaning  press  agent,  and  hazards  that  it  came  froicj 
“flak,”  an  acronym  from  the  German  (now  get  this!)  Fliegerab] 
wehrkanone,  meaning  antiaircraft  gun  (no  wonder  they  lost  thti 
war — they  couldn’t  pronounce  it,  never  mind  shoot  it),  Abel  Green, j 
editor  of  Variety  in  which  the  term  originated  several  decades  ago,i 
disa^ees.  He  says  it  derives  “from  the  English  word  of  the  samel 
spelling  which  means  to  flap,  flutter,  move  about,  or  generally  makcj 
like  a  press  agent." 
purports  flack  is  derived  from 
nounced  ‘flackus,’  which  means  ‘a  dope,  a  fool  or  a  loudmouth.”  | 
Green  also  disclosed  that  Variety  no  longer  uses  this  term  because 
it  is  trite  and  because  it  has  an  opprobrious  connotation.  He  says  I 
that  anybody  can  call  a  PR  man  “any  of  these  invidious  things.”  . . . 
MIKE  MAILWAY  puzzles  his  readers  in  the  Seattle  Post-1  ntellil 
gencer  by  asking  them  to  examine  the  following  numbers  and  tell 
what  order  they’re  in:  8,  5,  4,  9,  1,  7,  6,  3,  2.  {Answer:  They're  in 
alphabetical  order.)  .  .  ,  MiKE  also  reports  that  the  most  widely; 
printed  sentence  is  not  “In  God  We  Trust,”  but  rather  “Close  Cover! 
Before  Striking.”  ...  BIG  CITY  NEWSPAPERS  are  in  the  fore' 
front  in  curbing  juvenile  delinquency.  If  your  kids  talk  back,  hiti 
’em  with  one  .  .  .  THE  ONLY  FOUR  known  English-language  daily; 
papers  today  in  Latin  America  are  The  News  in  Mexico  City,  Tht\ 
Caracas  Journal  in  Venezuela,  The  Brazil  Herald  in  Rio  de  Janeiro 
and  The  Buenos  Aires  Herald  in  Argentina.  All  seem  to  pro^pe^ 
{The  Peruvian  Times  is  in  weekly  magazine  format  dealing  primarily 
with  economic  news.) 


Green  adds  that  “another  Hollywood  xcrsion 
a  Greek  slang  word,  ‘vlakus,’  pro- 


Most  cases  of  high 
blood  pressure, 
leading  cause  of 
heart  attack  and 
stroke,  can  now  be 
controlled. 

Protect  yourself 
two  ways:  visit  your 
doctor,  and  support 
your  Heart  Associa¬ 
tion’s  lifesavingpro- 
gram  of  research 
education  and  com¬ 
munity  service. 


PUBUCITY  HOUNDED 

Publicity  chairman  have  no  nose  for  newt 
No  eyes,  no  brains,  no  ears>— 

By  their  demands  they  drive 
Hard-shelled  editors  to  tears. 


’‘A  big  event  is  coming  up,”  they  say 
“Send  a  reporter— without  fail!” 

The  event  turns  out  to  be 
A  back-yard  rummage  sale. 

They  ask  for  a  photographer— - 
And  then  they  keep  him  waiting 
While  they  engage  in 
Extemporaneous  debating. 

They  crowd  19  people  into  line 
(The  photographer  asked  for  three)  ; 

They  mug  like  monkeys  in  the  zoo. 

(This  picture  is  “for  free”.) 

They  make  an  appointment  to  see  you 
At  ten,  or  two,  or  four. 

Then  they  wait  ’till  quitting  time 
To  catch  you  at  the  door. 

They  want  the  minutes  immortalized 
And  the  cute  things  the  chairman  said. 

I  cannot  do  without  them— 

But  if  thoughts  could  kill— they’d  all  be  dead. 

— I,iee  Christian 


TOM  WATTS  of  Chicago  Today,  did  a  real  service  to  news¬ 
papermen — if  not  his  readers — by  digging  up  some  sprightly  rules 
for  newspaper  writing  laid  down  by  the  late  Ernest  Tucker, 
who  was  assistant  managing  editor  of  Today’s  predecessor,  Chi¬ 
cago’s  American.  In  the  interest  of  wider  professional  circulation,) 
they  are:  I 

1.  Don’t  use  no  double  negatives.  2.  Make  each  pronoun  agree 
with  their  antecedants.  3.  Join  clauses  good,  like  a  conjunction 
should.  4.  About  them  sentence  fragments.  5.  When  dangling,  watch 
your  participles.  6.  Verbs  has  got  to  agree  with  their  subjects. 
7,  Just  between  you  and  I,  case  is  important  to.  8.  Don’t  write  run- 
on  sentences  they  are  hard  to  read.  9.  Don’t  use  commas,  which  aren’t 
neces-sary.  10.  Try  to  not  ever  split  infinitives.  11.  It  is  important 
to  use  your  apostrophe’s  correctly.  12.  Proofread  your  writing  to  sec 
if  you  any  words  out.  13.  Correct  speling  is  esential  .  .  .  ■ 
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SO  more  will  liveM4 

HEART  FUND 


liave  a  warm 
spot  for  TJIVYT 


. . .  it’s  called  HOME. 


UNYT,  New  York’s  second  largest 
newspaper  buy  Is  taken  home.. .to 
the  hearts  of  New  Yorkers... where 
they  read  and  are  influenced  to  act 
-to  purchase. 


go  home  with 


the  combined  selling  power  of: 

LONG  ISLAND  PRESS 
STAR-LEDGER 
STATEN  ISLAND  ADVANCE 
JERSEY  JOURNAL 


the  largest  home  delivered,  circulation  in  America 


Represented  by  Newhouse  Newspapers 
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®  THE  FOURTH  ESTATE 

Kob«H  U.  Brown  Jamat  Wriqhf  Brown 

FubTithor  and  Editor  Publishar,  Chairman  of  tha  Board,  I9I2>I959 


Democracies  and  dictators  | 

President  Nixon’s  statement  that  we  would  abandon  the  practice  of  i 

a  decade  in  tr^'ing  to  foster  the  development  of  representative  govern-  i 

ments  throughout  the  hemisphere — “we  must  deal  realistically  with  i 

governments  in  the  inter-American  system  as  they  are’’ — may  be  good  ' 

diplomacy  but  it  sure  leaves  the  cause  of  a  free  press  in  Latin  America 
behind  the  eight  ball. 

Eight  nations  and  more  than  half  the  jxrpulation  of  I-uin  .\merica 
are  now  under  some  form  of  military  government,  the  Inter  American  j 

Press  .\ssociation  was  told  last  week,  and  press  freetlom  has  disapj>ear-  j 

etl  in  each  in  van  ing  degrees  from  a  total  blackout  to  spasmotlic  cen¬ 
sorship.  The  I.\P.\  found  13  countries  (out  of  21  in  the  hemisphere) 
where  freedom  of  the  press  had  been  violated  in  the  last  year.  ' 

'Lite  new  policy  may  lie  justified  by  the  necessity  of  improving  the  I 

economic  jxrsition  of  the  |>cople  of  all  Latin  .American  countries  but  j 

it  means  that  when  basic  freedoms  of  speech  and  press  are  suppress-  ' 

ed  by  totalitarian  governments  of  the  left  (Cuba)  we  imjx)se  sane-  | 

tions  anti  when  they  are  suppressed  by  totalitarian  governments 
of  the  right  (lira/il,  etc.)  we  overlook  it.  i 

I 

Stopping  unwanted  mail  | 

A  year  ago  15  direct  mail  houses  went  to  court  seeking  an  injunction 
against  a  1968  fetleral  law  that  allows  anyone  to  halt  delivery  of  atl- 
vertising  material  to  him  by  mail  which  he  “in  his  sole  discretion  be-  i 

lieves  to  be  erotically  arousing  or  sexually  provocative.’’ 

I'hey  hatl  received  their  first  |K)stal  warnings  at  the  request  of  re¬ 
cipients  and  they  claim  the  law'  will  cripple  them  financially  by 
making  mass  mailings  more  expensive,  and  that  it  will  aggravate  cen¬ 
sorship  problems  by  making  postal  officials  enforce  the  whims  of  each 
citizen.  The  case  has  been  accepted  by  the  Supreme  Court. 

In  a  lower  court  decision  it  was  stated  the  individual’s  right  to  pri¬ 
vacy  outweighs  the  mailer’s  claims  of  free  s|>eech  anti  press.  ^Ve  hope 
the  higher  court  will  continue  to  agree  that  the  rights  of  free  speech 
and  press  are  guarantees  of  a  |>erson’s  right  to  speak  and  write  but  not 
a  guarantee  that  anyone  has  to  read  or  listen.  If  not,  what  is  to  prevent 
broadcasters  from  claiming  the  right  to  control  your  radio  and  tele-  ; 

vision  sw'itches  to  turn  on  your  sets  when  it  suits  their  pleasure,  not 
yours? 

Curtain  of  secrecy 

The  Massachusetts  Supreme  Court  has  lowered  a  curtain  of  secrecy 
around  the  scheduled  inquest  into  the  death  of  Mary  Jo  Kopechne  in 
complete  contrast  to  the  spirit  of  understanding  and  agreement  reached 
by  representatives  of  the  bar  and  press  in  Chicago  two  weeks  ago  (E&P, 

Nov.  1,  page  11). 

In  one  breath  the  court  sjxrke  of  the  wide  public  interest  in  the  case 
and  then  denied  the  public  had  any  right  to  satisfy  that  interest. 

Senator  Kennedy  will  find  that  innuendo,  rumor  and  falsehood  will 
feed  on  this  censorship.  There  can  be  only  one  way  to  quiet  them  and 
that  is  with  the  truth  spoken  loudly,  clearly  and  publicly. 
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Willie  1  can  cite  no  research,  I  believe 
that  J.  G.  Williams  (Letters  October  4)  is 
unnecessarily  concerned  about  how  “estab- 
lishni'  nt  papers”  can  appeal  to  “today’s 
hippie  generation.” 

As  a  non-parent  approaching  his  60th 
birthday,  I  had  to  learn  about  today’s  teen¬ 
agers  the  hard  way  when  I  began  my  bu¬ 
reau’s  campaign  to  persuade  them  to  con¬ 
sider  the  short-supply  health  professions 
and  occupations  when  planning  their  edu¬ 
cation.  I  have  been  impressed  by  the  sin¬ 
cerity,  the  concern,  and  the  serious  outlook 
of  most  of  these  young  men  and  young 
women.  I  have  come  to  doubt  that  the  term 
“hippie”  can  be  applied  accurately  to  more 
than  10  percent  of  them — and  this  includes 
the  high  school  dropouts. 

Thus  it  follows  that  a  newspaper  edited 
for  the  general,  adult,  newsreading  public 
need  do  nothing  more  to  appeal  to  today’s 
teenager  except  possibly  to  be  sure  that 
youth  activities  are  given  adequate  cover¬ 
age,  including  especially  the  non-hippie 
type  of  activity.  Most  youngsters  today  are 
carrying  incredible  loads  of  scholastic 
work  and  many  are  engaged  also  in  very 
worthwhile  civic  and  community  activities 
which  ought  to  be  given  at  least  as  much 
space  as  the  campus  riots  and  confronta¬ 
tions. 

1  am  glad  to  see  concerned  editors  like 
j.  G.  Williams  taking  an  interest. 

Mkl  White 

Deputy  Information  Officer 
Department  of  Health 
Edkvation  &  Welfare 


*  *  « 
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NO  YEN  FOR  KEN 

Somebody  goofed  but  good,  in  your  Oct. 
18  issue  of  E  &  P,  Page  40.  TTie  abbrevia¬ 
tion  for  Kentucky  is  Ky.  never  Ken.  An 
apology  is  due  every  member  of  the 
Commonwealth,  to  say  nothing  of  all  of 
us  expatriates! 

I.et  that  go  through  again  and  so  help 
me  I’ll  cancel  my  subscription  and  de¬ 
mand  a  refund. 

Whatever  happened  to  the  postal  guide 
or  the  World  Almanac,  anyway? 

Sac  Kash 

Copy  Editor 

The  Sarasota  (Fla.)  Journal 

*  *  * 

TRENDS  IN  REPORTING 

Though  it  seems  altruistic  and  could 
be  laughed  asi  le  by  partisan  newspaper 
owners  or  supervisors,  the  practice  of  re¬ 
porting  both  sides  of  political  activity  has 
an  important  relation  to  the  success  of 
the  II.  S.  free  enterprise  system. 

When  news  of  only  one  side  is  pre¬ 
sented  or  when  events  around  a  paper 
affect  some  readers  enough  so  subscrip¬ 
tions  are  cancelled,  there  is  a  direct  re¬ 
lation  to  advertising  effectiveness  and 
coverage.  The  stimulation  of  market  and 
advertising  are  considered  vital  to  obtain 
the  sales  volume  necessary  for  our  mass 
production.  Thus  a  partisan  editor,  by 
losing  some  readership  or  confidence 
could  weaken  the  free  enterprise  system 


due  to  ineffectiveness  of  advertising  mes¬ 
sages. 

In  our  area,  there  has  been  a  trend 
away  from  bi-partisan  reporting,  partly 
due  to  the  Republicans’  pressure,  es¬ 
pecially  since  a  local  man,  Charles 
Varnum,  went  to  the  Michigan  Legisla¬ 
ture,  and  John  McCoff,  a  Lansing  area 
Republican,  obtained  Dow  Chemical 
financial  backing  and  bought  the  three 
major  dailies  in  the  upper  peninsula  of 
Michigan.  It  seems  a  classic  example  of 
penny  wise  and  pound-foolish.  The 
losses  from  the  set-up  have  included  prop¬ 
erty  damage  when  some  Democrats  were 
angered  at  non-inclusion  of  news  they 
submitted  while  similar  material  was 
used  for  Republicans. 

With  increasing  prices  for  advertising 
and  subscriptions,  the  problem  becomes 
acute. 

Rose  LaChapelle 

Manistique,  Mich. 

*  *  « 

IT’S  REALLY  ARTHUR 

Names  and  their  proper  spelling  and 
gender  can  be  a  problem,  as  noted  by 
Carroll  Lisby,  who  corrected  E&P  in  a 
letter  in  the  Oct.  18  issue  about  its  re¬ 
ferring  to  him  as  a  her  in  an  earlier  item. 

He  then  takes  E&P  to  task  for  referring 
to  pianist  “Artur  Rubenstein”  as  “Arthur 
Rubenstien.” 

Each  version  is  almost,  but  not  quite 
correct.  The  name  is  Arthur  (with  an  h) 
Rubenstein. 

It  seems  that  somewhere  along  the  line 
a  printer  dropped  the  “h”  and  his  name 
appeared  as  “Artur  Rubenstein”  in  a  pro¬ 
gram.  The  error  has  been  duplicated  and 
multiplied  so  many  times  that  probably 
the  majority  think  his  name  really  is 
“Artur.” 

JIM  WYNN 

Director  of  Publications 
McNeese  .State  College 
Lake  Charles,  La. 

*  *  * 


PROTEST  REPORTING 

I  would  hope  that  your  editorial  ques¬ 
tion,  “Is  press  being  used?”  (E&P, 
October  25)  will  bring  an  appropriate 
response  from  those  whose  credentials 
equip  them  better  than  the  writer  in  a 
long-overdue  task  of  putting  down  the 
thinking  that  prompted  such  wanderings. 

The  gentleman  from  Tulsa  is  on  the 
circuit  so  much  that  one  really  does  not 
know  if  he  is  the  voice  of  the  outraged, 
forgotten  editors,  the  oracle  of  good  old 
.American  values  as  defined  by  his  na¬ 
tional  Chamber  of  Commerce  or  just  an¬ 
other  indignant  citizen  whose  audience 
may  be  a  cut  above  those  who  hear  Billy 
James  Hargis  or  Tom  Anderson. 

The  rhetoric  comes  out  the  same,  in 
any  event,  and  it  will  continue  to  win 
table-thumping  applause  from  the  same 
folks  who  have  found  a  philosopher  in 
Erich  Hoffer,  who  delights  in  his  anti- 
intellectualism  and  sick  social  satire  in  a 
reconstricted  A1  Capp,  whose  tasteless 
and  simplistic  evaluations  of  serious  prob¬ 
lems  are  not  too  far  apart  from  those 
of  Mr.  Jones. 

I  do  not  suggest  that  Mr.  Jones  and 
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the  other  individuals  necessarily  repre¬ 
sent  the  same  bag  of  indignant  protesters 
protesting  the  protesters,  but  one  might 
ask  just  how  much  thoughtful  and  mean¬ 
ingful  search  for  solutions  is  created  by 
the  Paul  Harvey-type  of  rhetorical  bar¬ 
rage  (i.e.,  “diseases  of  hippiedom;” 
“cluck-smack  journalism;”  “cesspools  and 
pestules  of  our  society,”  etc.,  and  more 
etc.)  which  he  apparently  delights  in 
using. 

How  would  Mr.  Jones  instruct  a  re¬ 
porter  to  treat  a  story  involving  100  white 
toughs  holding  American  flags  and  re¬ 
peating  obscenities  and  challenges  to 
violence  as  equally  patriotic  Americans 
passed  in  parade  in  countless  American 
cities  this  month?  Or  docs  his  criteria 
of  news  value  have  a  particular  judgment 
as  to  who  are  the  “patriots”  and  if 
“storm  troopers”  are  only  Marxists  with 
beards? 

Frankly,  most  of  the  objective  jour¬ 
nalists  that  I  know  would  categorize  the 
vast  majority  of  marchers  in  the  October 
15  Moratorium  as  “decent,  honest  citi¬ 
zens  doing  decent,  honest  and  courageous 
things”  but  I  have  a  feeling  Mr.  Jones 
would  recoil  in  that  evaluation. 

No,  the  American  press  is  not  being 
u.sed  and  it  is  not  playing  anyone’s 
“sucker  game”  because  it  reports  what 
is  taking  place  in  the  daily  toil  and  trou¬ 
ble  of  a  society  which  has  found  that 
there  are  other  moral  benchmarks  than 
those  suggested  by  Mr.  Jones’  Chamber 
of  Commerce. 

Russell  W.  Gibbons 

Bridgeville,  Pa. 

(The  writer,  a  labor  editor  in  Pittsburgh, 
Pennsylvania,  is  a  former  newspaper  re¬ 
porter  and  editor.) 


Short  Takes 

Headline:  Announcement  of  Price 
Drop  is  God  News  to  Consumers — 
Modesto  (Cal.)  Bee, 

*  «  « 

The  nun  is  in  an  order  wearing  dresses 
rather  thin  rabits — Washington  (D.C.) 
Daily  News. 

«  *  • 

A  rugged  red-bearde<i  student  beat 
out  his  lady  opponent,  N.W.  for  the 
presidency  of  the  As.sociated  Women 
Students.  Although  the  group’s  consti¬ 
tution  bars  male  members,  it  does  not 
stimulate  the  sex  of  the  president — 
Detroit  (Mich.)  Free  Press. 

*  «  * 

Do  not  stick  skewers,  knives  or  folks 
in  your  roast  too  soon,  as  all  natural 
juices  will  drain  out  and  spoil  its  flavor 
— Sarasota  (Fla.)  Press. 

•  *  * 

Caption:  Physically  and  emotionally 
exhausted  after  a  day  of  bottle.  Rod 
Steiger  as  Napoleon,  ponders  a  way  to 
victory — Champaign-Vrbana  Courier. 

*  *  • 

Classified  ad:  New  car  dealer  needs 
one  new  and  one  used  salesman,  full  A 
parttime — San  Diego  (Cal.)  Union. 

(E&P  pays  $2  for  each  amusing  typo¬ 
graphical  error  found  in  a  newspaper 
and  reprinted  here.) 
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Need  hard^to-find  details  on 
Custer’s  Last  stand? 

Ibu’ll  find  them  easily  in  back  volumes 


Everyone  knows  that  General  Custer  was  For  details,  or  to  order  any  back  New  York 

defeated  at  Little  Big  Horn.  Times  Index  on  approval  for  30  days,  have  your 

But  where  can  your  reporters  or  researchers  librarian  write  to  The  New  York  Times,  Library 
quickly  find  specific  details  about  this  and 
other  events  since  1851? 

Thousands  of  companies  and  libraries  rely 
on  The  New  York  Times  Index.  Here,  for  example, 
your  staff  will  discover  that  General  A.  H.  Terry 
wrote  the  official  report  of  the  massacre.  That 
Rain-in-the-Face  mutilated  Custer’s  body. 

That  Congress  introduced  a  bill  to  erect  a  statue 
of  Custer. 

The  New  York  Times  Index  is  the  best  place 
to  start  a  search— and  often  the  only  reference 
source  needed.  And  since  each  entry  contains 
a  date  reference,  the  Index  also  helps  locate  the 
text  of  stories  in  periodicals. 


IfitVnotin 

The  NewlforkTiinet  Index, 
maybe  it  didn't  happen. 
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Hearings  set  to  begin  December  9 

i  Canada’s  news  media  called 

1 

I  to  long  public  examination 


Ottawa 

I  The  Special  Senate  Committee 
*  on  Mass  Media,  which  proposes 
neither  a  whitewash  nor  an  in¬ 
quisition,  will  bejpn  10^  weeks 
I  of  public  hearings  December  9. 
i  ^nator  Keith  Davey,  L- 
Ontario,  said  all  the  public  hear¬ 
ings  will  be  in  Ottawa.  The 
I  committee  will  sit  for  two-week 
,  intervals  with  a  week  off  be¬ 
ll  tween. 

i  Senator  Davey,  chairman  of 
I  the  committee,  said  “no  one  is 
S  on  trial.”  He  prefers  to  regard 
|f  the  committee  activity  as  a  study 
I  or  a  national  forum  for  discus- 
1  sion  of  the  mass  media  rather 
than  as  an  investigation. 

He  said  most  of  the  newspaper 
editorial  comment  about  the 
oonunittee  has  been  friendly.  For 
its  part,  he  said,  the  committee 
■  feels  that  a  truly  free  press  is 
fundamental  to  society,  that 
freedom  presumes  responsibility 
and  that  a  national  dialogue 
about  the  press  is  in  the  public 
interest. 

The  public  hearings,  which 
will  end  probably  in  April,  will 
be  put  in  perspective  by  a  large 


amount  of  research  in  the  first 
phase  of  the  project,  he  said. 

In  his  progress  report.  Sena¬ 
tor  Davey  said  most  of  the  re¬ 
search  is  already  complete.  It 
was  the  most  extensive  of  its 
kind  ever  undertaken  in  Canada. 

Senator  Davey,  former  na¬ 
tional  organizer  of  the  Liberal 
Party,  said  the  researchers  in¬ 
cluded  supporters  from  the  three 
major  parties — New  Democrats, 
Conservatives  and  Liberals.  He 
himself  was  unaware  of  their 
individual  affiliations. 

The  researchers  had  assem¬ 
bled  “the  most  detailed  informa¬ 
tion  ever  accumulated”  on  the 
mass  media  in  Canada.  It  would 
enable  the  communications  in¬ 
dustry  to  be  viewed  in  perspec¬ 
tive. 

He  said  the  committee  re¬ 
serves  the  right  to  make  public 
consolidated  financial  data  col¬ 
lected  from  newspapers.  But  the 
general  rule  was  that  such  data 
linked  to  individual  papers  will 
be  kept  secret. 

Despite  the  fact  that  some  of 
the  research  information  must 
be  confidential.  Senator  Davey 


said  he  will  recommend  that  as 
much  of  the  research  informa¬ 
tion  as  possible  be  made  public 
when  the  study  is  completed. 

Privacy  allowed 

Instructions  to  those  submit¬ 
ting  briefs  to  the  committee  said 
that  it  will  consider  holding 
parts  of  hearings  in  private  if 
participants  or  the  committee 
thinks  the  matters  to  be  raised 
should  be  kept  secret. 

Newspaper  publishers,  broad¬ 
casting  station  owners  and  oth¬ 
ers  who  will  submit  briefs  have 
been  invited  to  deal  with  a  list 
of  20  topics. 

However,  Senator  Davey  said, 
it  was  up  to  those  submitting 
briefs  to  decide  whether  they 
want  to  deal  with  the  suggested 
topics  or  not.  The  topics  include 
such  things  as  freedom  of  the 
press,  role  of  pressure  groups  on 
the  press,  salaries  and  working 
conditions  of  reporters  and 
prime  functions  of  the  mass 
media. 

The  senator  also  disclosed  that 
he  has  had  private  meetings  with 
media  operators  to  explain  the 
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workings  and  aims  of  the  com¬ 
mittee.  These  meetings  were  in 
no  sense  private  hearings. 

He  said  the  research  done  so 
far  includes  comprehensive  cir¬ 
culation  and  advertising  revenue 
breakdo^\'ns  for  daily  news¬ 
papers  for  the  1952-69  period. 

One  committee  task  for  the 
future  is  to  determine  how  Que¬ 
bec  news  is  obtained  and  distrib¬ 
uted  to  the  rest  of  the  country 
and  vice  versa.  The  committee 
has  been  co-operating  with  a 
Quebec  inquiry  engagi^  in  the 
same  field. 

150  will  be  heard 

All  told,  150  witnesses  will  be 
called.  Each  will  be  limited  to 
a  15-minute  oral  summary  of  his 
written  brief  before  answering 
questions  from  the  committee 
and  its  counsel. 

At  the  opening  hearing,  rep¬ 
resentatives  of  the  Canadian 
Daily  Newspaper  Publishers  As¬ 
sociation  and  of  the  American 
Newspaper  Guild  will  be  heard. 

The  Canadian  Press,  the  na¬ 
tional  newsgathering  co-opera¬ 
tive,  follows  on  December  10. 

Some  w’ell-known  Canadian 
journalists  will  .testify.  They 
include:  Claude  Ryan,  editor  of 
the  Montreal  Le  Devoir)  col¬ 
umnist  Douglas  Fisher;  Louis 
Martin,  a  French-Canadian 
broadcaster  and  writer;  and 
Charles  Templeton,  who  has 
been  associated  with  newspa¬ 
pers,  magazines  and  broadcast¬ 
ing. 

Individual  newspapers  will 
(Continued  on  page  10) 
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Questions  asked  by  the  Special  Senate  Com¬ 
mittee  on  Mass  Media  in  ^nada  include  the 
following: 

•  What  is  the  operational  relationship  of 
your  newspaper  and  the  corporation  that  owns 
it;  especially  in  a  group  ownership? 

o  To  what  extent  is  the  present  degree  of 
concentration  of  ownership  in  the  Canadian 
media  the  inevitable  result  of  prevailing  eco¬ 
nomic  forces?  Is  it  inevitable  that  these  forces 
will  lead  .to  further  concentration  of  owner¬ 
ship? 

o  Is  concentration  of  ownership  of  media 
socially  desirable,  or  should  other  criteria  than 
those  of  the  market  place  be  Applied? 

o  What  economies  are  gained  from  owner¬ 
ship  of  more  than  one  newspaper  or  station? 

o  Should  ownership  of  newspapers  be  re¬ 
quired  in  a  public  notice,  as  in  the  United 
States? 

o  What  problems  do  you  face  from  changing 
competitive  situations,  technology,  legislation 
on  advertising,  cable  television,  postal  rates, 
income  and  inheritance  taxes? 

o  Do  you  encounter  significant  competition 
for  advertising  dollars  from  U.S.  media? 
o  What  is  your  understanding  of  “freedom 


of  the  press”?  Is  it  threatened?  Is  it  ade¬ 
quately  protected? 

o  What  are  the  prime  functions  of  the  mass 
media?  To  inform?  To  interpret?  To  promote 
causes?  To  elevate  public  taste?  To  what  ex¬ 
tent  are  these  priorities  affected  by  commer¬ 
cial  considerations? 

o  Would  you  favor  the  establishment  of  a 
press  council? 

•  Is  there  an  “Establishment”  which  con¬ 
trols  the  mass  media  in  Canada? 

o  What  are  you  doing  to  insure  that  con¬ 
flicting  opinions,  and  the  information  on  which 
dissent  may  be  based,  are  made  available  to 
your  audience? 

e  Are  pressure  groups  a  significant  prob¬ 
lem?  How  do  you  deal  with  them? 

•  Are  salaries  and  working  conditions  of 
journalists  sufficient  to  keep  the  best  ones 
working  in  the  media?  Are  they  commensurate 
with  salaries  and  working  conditions  in  other 
occupations  of  comparable  public  responsi¬ 
bility? 

e  Is  there  an  increase  or  decrease  in  the 
degree  of  credibility  accorded  by  the  public  to 
the  news  and  opinion  disseminated  by  the 
media? 
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also  send  witnesses  as  will  con¬ 
trolling  management  groups, 
such  as  the  Armadale  Company, 
which  operates  the  Sifton  news¬ 
papers.  Thomson  Newspapers 
will  appear  in  the  same  capac¬ 
ity;  also  Southam  Press  and  FP 
Publications. 

K.  C.  Irving  Ltd.,  which  owns 
newspapers  in  New  Brunswick, 
will  appear  December  16. 

Senator  Arthur  Roebuck,  L- 
Ontario,  complained  that  those 
scheduled  to  appear  seemed  to 
be  the  representatives  of  the 
successful  in  the  mass  media. 
He  suggested  getting  some  of 
those  who  failed. 

Media  failures  included 

Senator  Davey  said  the  re¬ 
search  has  covered  media  fail¬ 
ures.  And  those  appearing, 
while  successful  operators,  could 
be  questioned  about  unsuccessful 
operations  they  might  have  had. 

Instead  of  a  formal  hearing, 
representatives  of  the  under¬ 
graduate  university  press  will 
be  heard  at  a  round  table  dis¬ 
cussion.  This  format  would  also 
be  used  for  weekly  newspaper 
operators  who  want  to  come  to 
Ottawa  at  their  own  expense 
March  5. 

Representatives  of  the  under¬ 
ground  press  will  also  get  the 
roundtable  treatment  March  10. 
CBC  management  and  opera¬ 
tions  will  be  scrutinized. 

David  DePoe,  who  worked  in 
Toronto’s  Yorkville  hippie  dis¬ 
trict  for  the  Company  of  Young 
Canadians,  is  to  appear.  So  is 
Dalton  Camp,  the  former  presi¬ 
dent  of  the  Conservative  Party, 
who  is  involved  in  journalism  as 
a  columnist  and  broadcaster. 

In  the  research  phase  of  the 
inquiry,  the  committee  requires 
a  minimum  of  50  copies  of  each 
brief,  in  either  English  or 
French,  to  be  filed  at  least  three 
weeks  before  a  scheduled  hear¬ 
ing.  Those  submitting  briefs 
may  also  provide  extra  copies  to 
be  distributed  to  the  Parliamen¬ 
tary  Press  Gallery. 

Subject  to  questioning 

At  the  hearings,  witnesses 
will  be  subject  to  questioning  by 
members  of  the  committee  as 
well  as  by  the  committee  coun¬ 
sel,  and  such  questioning  will 
not  be  restricted  to  the  subject 
matter  in  the  briefs. 

Guidelines  sent  to  publishers 
and  others  expressed  the  com¬ 
mittee’s  recommendation  that 
corporations  engaged  in  pub¬ 
lishing  and/or  broadcasting 
should  be  represented  by  persons 
responsible  for  the  gathering, 
editing,  and  presentation  of 


news  and  information  as  well 
as  by  corporate  management 
spokesmen. 

“In  the  case  of  print  media,” 
the  committee  stated,  “this 
means  that  publishers  and  edi¬ 
tors  should  attend;  in  the  case 
of  broadcasters,  those  engaged 
in  programming  as  well  as 
.spokesmen  for  the  business 
side.” 

Participants  may  submit  sup¬ 
plementary  material  at  the  hear¬ 
ing  as  exhibits. 

The  proceedings  will  be 
printed  and  copies  may  be  pur¬ 
chased  from  the  Queen’s  Printer. 
The  copies  will  be  available  at 
reduced  rates  when  ordered  soon 
after  the  hearing. 

While  preparations  for  the 
national  press  examination  were 
under  way,  a  call  for  creation  of 
a  press  council  was  voiced 
again  in  the  Ontario  legislature 
at  Toronto. 

Pat  Lawlor,  member  from 
Lakeshore,  complained  of  the 
whole  tenor  of  newspaper  re¬ 
porting  and  said  the  province 
should  set  up  a  public  body 
which  would  prescribe  high  pro¬ 
fessional  standards  for  news 
media. 

The  lawmaker  charged  that 
reporting  sometimes  “smacks  of 
blatant  sensationalism”  that 
runs  counter  to  the  interest  of 
society.  Some  newspapers,  he 
added,  deliberately  risk  libel 
suits  to  make  gains  in  circula¬ 
tion  He  declared  that  several 
publishers  of  Ontario  news¬ 
papers  are  favorable  to  the  idea 
of  an  organization  similar  to  the 
British  Press  Council. 

Publishers  laud 
^moderation’  ads 
run  by  distillers 

Newspaper  publishers  of  this 
countr>’  and  Canada  have  hon¬ 
ored  the  distiller  for  running 
ads  which  advocate  moderation 
in  the  consumption  of  alcoholic 
beverages. 

At  a  luncheon  in  New  York 
this  week,  Samuel  Bronfman, 
president  of  Distillers  Corpora- 
tion-Seagrams  Ltd.  of  Mon¬ 
treal,  and  Edgar  Bronfman, 
president  of  Joseph  E.  Seagram 
&  Sons  Inc.,  received  awards 
from  Walter  Kurz,  chairman  of 
the  Bureau  of  Advertising  and 
executive  vicepresident  of  the 
Chicago  Tribune, 

Awards  consisted  of  plaques 
engraved  with  reproductions  of 
ads  from  the  “moderation” 
series.  The  ad  on  the  plaque 
presented  to  Samuel  Bronfman 
kicked  off  the  campaign  in  1934, 
with  a  headline  reading:  “We 
who  make  whiskey  say:  ‘Drink 
Moderately.’  ” 


By  Craig  Tomkinson 
Boston 

Photon  has  entered  the  photo¬ 
typesetting  computer  market 
with  a  $25,000  model  simply 
called  the  Photon  Phototypeset¬ 
ting  Computer. 

The  PPC  is  a  general  purpose 
computer  designed  to  drive  pho¬ 
totypesetting  equipment  for  the 
printing  and  publishing  indus¬ 
tries. 

The  computer  is  not  officially 
on  the  market  yet  and  won’t  be, 
according  to  one  Photon  official, 
until  software  programs  are 
available  next  June,  although 
orders,  he  said,  will  be  taken  in 
advance. 

Compatible  with  recent  indus¬ 
try  trends,  the  software  pro¬ 
grams  will  be  “unbundled”,  i.e. 
sold  separate  from  the  cost  of 
the  hardware. 

The  hardware  itself  was 
shown  in  the  form  of  a  work¬ 
able  prototype  at  the  unveiling 
here  recently. 

One  prime  market  sought  for 
the  PPC,  by  Photon,  is  classified 
advertising. 

The  company  rates  its  com¬ 
puter  high  in  classified  ad  work 
because  of  its  updating  capabil¬ 
ities  and  the  storage  capacity 
provided  by  a  P-16  digital  con¬ 
troller  with  a  4K  x  8  bit  core 
memory  and  supplemental  stor¬ 
age  provided  by  a  Control  Data 
Model  9420  disc  with  a  25  mega¬ 
bit  capacity. 

The  system  includes  an  eight- 
level  BRPE  punch  and  a  G.  E. 
eight-level  paper  tape  reader 
which  reads  at  500  characters 
per  second. 

Optional  equipment  available 
with  the  PPC  includes  a  larger 
disc,  a  second  tape  reader  and 
punch,  and  a  magnetic  tape 
reader  for  direct  computer  com¬ 
patibility. 

In  addition  to  classified  work, 
the  computer  is  seen  by  Photon 
as  good  for  exception  dictionary 
hyphenation,  merging,  newspa¬ 
per  and  book  pagination  (with 
folio  increments  and  footnotes), 
mathematical  formats,  wire 
service  data  stripping,  and  for¬ 
matting. 

New  Textmaster  model 

Announced  at  the  same  time 
as  the  PPC  was  the  713-200-15 
Textmaster  featuring  full  pro¬ 
grammability. 

The  713-200-15  is  advanced  of 
the  PPC  in  development  of  its 
software.  Photon  said  that  pro¬ 
grams  will  be  available  early  in 


1970.  As  with  the  PPC,  the  713- 
200-15  software  will  be  un¬ 
bundled. 

Photon  calls  its  new  Text- 
master  a  “general  purpose" 
model  because  it  holds  and  mixes 
32  fonts  at  a  time,  yet  the  com¬ 
pany  says  that  it  is  recom¬ 
mended  for  computerized  photo¬ 
typesetting  applications  in  pub¬ 
lications  work  because  of  its 
imaging  speed  and  line-length 
capacity. 

Photon  notes  that,  driven  by 
computer  generated  paper  tape 
or  by  mag  tape  through  an  op¬ 
tional  mag  tape  reader-drive 
unit,  the  15  inch  line  imaging 
can  be  utilized  to  set  tabular 
and  multi-column  justified  com¬ 
position  as  wide  as  a  standard 
eight  column  newspaper  page. 

Photon  said  that  using  indus¬ 
try  standards,  the  713-200-15’s 
output  speed  is  rated  at  200 
newspaper  or  30  character  lines 
per  minute. 

A  range  of  manually  key¬ 
boarded  paper  tapes  from  count¬ 
ing  and  noncounting  keyboards 
may  be  accepted  by  the  model’s 
photoelectric  paper  tape  reader. 

Justified  from  idiot  tape 

The  713-200-15  has  an  inte¬ 
grated-circuit  stored  program 
controller  w’hich  can  be  pro¬ 
grammed  to  set  justified  col¬ 
umns  from  so-called  “idiot” 
tapes,  to  format  pages  and  to 
automatically  insert  leader, 
dashes,  blanks  and  special  char¬ 
acters  in  tabular  and  directory 
composition.  Photon  claims. 

In  addition.  Photon  says  that 
with  the  new  Textmaster  type¬ 
face  and  size-mixing  are  fully 
controllable  and  automatic,  from 
tape  signal  with  no  manual  in¬ 
tervention  required.  The  manual 
controls,  provided  with  the 
model,  according  to  the  com¬ 
pany,  enable  the  operator  to  re¬ 
run  tapes  in  alternate  formats 
and  to  preset  typographically 
precise  character  and  word  spac¬ 
ing  limits  in  automatic  hyphen¬ 
less  justification. 

Political  switch 

Richmond,  Va. 

For  the  first  time  in  its  73- 
year  history,  the  Richmond 
Neu'S  Leader  endorsed  a  Repub¬ 
lican  candidate  for  Governor  of 
Virginia — and  picked  a  winner. 
Linwood  Holton  defeated  Demo¬ 
crat  William  C.  Battle,  son  of  a 
former  Governor. 
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Out  of  Judiciary  Committee 


Newspapers’  ‘agency’  bill 
goes  to  Senate  for  action 


By  Luther  A.  Huston 

Washington 

The  Senate  Judiciary  Commit- 
i  tee,  by  a  vote  of  8  to  4,  reported 
favorably  and  sent  S1520,  the 
Newspaper  Preservation  Act,  to 
itbe  full  Senate  for  action. 

'  Although  no  date  has  been  set 
'for  floor  action,  the  Judiciary 
i  Committee’s  report  was  another 
forward  step  in  legislation  that 
I  was  first  introduced  in  the  Sen- 
jate  on  March  17,  1967  by  Sen- 
iator  Carl  Hayden  of  Arizona, 
j  since  retired,  for  himself  and 
14  other  Senators. 

The  bill  that  now  awaits  Sen¬ 
ate  action  was  introduced  on 
1  March  12,  1969,  by  Senator 
Daniel  K.  Inouye  of  Hawaii  for 
himself  and  24  senators. 

I  The  Hayden  Bill  was  known 
as  the  Failing  Newspaper  Act 
'•'but  it  became  the  Newspaper 
Preservation  Act  when  intro- 
i  duced  in  the  present  Congress. 

The  measure  provides  for  the 
:  exemption  from  the  antitrust 
I  laws  of  joint  operating  agree- 
j  mems  between  newspapers 
where  one  of  the  parties  was  in 
financial  difficulties  likely  to  lead 
to  suspension  of  publication. 
There  are  22  such  agreements 
involving  44  newspapers  now  in 
effect. 

If  the  legislation  is  enacted,  it 
would  prevent  the  Department 
of  Justice  from  bringing  suit 
under  the  antitrust  laws  to 
break  up  the  “agency  plans’’  and 

i  would  nullify  a  judgment  of  a 
federal  court  in  Arizona  which 
was  affirmed  by  the  Supreme 
Court,  holding  that  an  operating 
'  arrangement  made  in  1940  be¬ 
tween  the  Arizona  Daily  Star 
I  and  the  Tucson  Daily  Citizen 
illegal  per  se  and  violative  of  the 
antitrust  laws. 

)  New  suits  would  be  barred 

g  S1520  would  sanction  joint  op- 
jeration  of  the  commercial  and 
I  production  facilities  of  two 
p  newspapers.  It  would  permit 
'  profit  pooling  and  price  fixing 
'  of  advertising  and  circulation 
^  rates,  so  long  as  these  provisions 
■  were  not  used  predatorily  to 
atifle  or  keep  out  competition.  It 
was  the  price  fixing  and  profit 
I  pooling  features  of  the  Tucson 
agreement  that  the  court  found 
offensive  to  the  antitrust  laws. 

As  reported  by  the  Judiciary 
Committee,  the  bill  contains  one 


amendment,  offered  by  Senator 
Philip  A.  Hart  of  Michigan.  The 
effect  of  the  amendment  would 
be  to  permit  private  suits  for 
triple  damages  filed  before  the 
date  of  enactment  to  continue 
but  would  ban  such  suits  after 
enactment. 

Triple  damage  suits  have  been 
filed  against  the  Star  and  the 
Citizen  in  Tucson,  and  the  San 
Francisco  Chronicle  and  the  Son 
Francisco  Examiner,  parties  in 
each  city  to  joint  agreements, 
but  neither  of  the  suits  has  been 
tried. 

Senator  James  0.  Eastland, 
chairman  of  the  Judiciary  Com¬ 
mittee,  who  announced  the  8-to- 
4  vote,  said  that  five  members  of 
the  committee  were  absent  but 
could  vote  later.  He  said,  how¬ 
ever,  that  enough  of  the  ab¬ 
sentees  were  co-sponsors  of  the 
bill  to  insure  a  favorable  ma¬ 
jority. 

Senator  Eastland  said  that  a 
week  would  be  allowed  for  the 
filing  of  piajority  and  minority 
reports  and  it  is  unlikely  that 
the  bill  will  be  placed  on  the 
Senate  calendar  until  some  time 
after  those  reports  are  in. 

Similar  bill  in  House 

A  similar  bill,  entitled  HR279, 
is  pending  in  the  House.  A 
House  judiciary  subcommittee, 
with  Representative  Emanuel 
Celler  of  New  York  as  chairman, 
ended  hearings  on  that  measure 
on  October  1,  but  has  not  sub¬ 
mitted  its  report  to  the  full  com¬ 
mittee  of  which  Celler  is  also 
chairman. 

The  Senate  bill  defines  a 
“failing  newspaper’’  as  one 
which,  “regardless  of  its  owner¬ 
ship  or  affiliations,  (1)  is  in 
probable  danger  of  failure,  or 
(2)  appears  unlikely  to  remain 
or  become  a  financially  sound 
publication.” 

Federal  judge  James  A. 
Walsh,  who  handed  down  the 
original  ruling  against  the 
Tucson  plan,  has  been  hearing 
arg^uments  on  the  merits  of  a 
proposed  substitute  agreement 
which  was  drawn  up  by  Tucson 
Newspapers  Inc.  to  comply  with 
the  Supreme  Court  decision. 
The  Department  of  Justice  ob¬ 
jected  to  several  features  of  the 
TNI  proposal. 

Tom  Clark  Jr.,  president  of 


TNI,  testified  the  government 
plan  to  modify  operation  of  TNI 
would  not  produce  greater  com¬ 
petition  than  the  Star-Citizen 
proposal  for  continued  opera¬ 
tions. 

Clark  said  the  government 
plan  would  call  for  duplication 
of  effort,  which  would  burden 
the  market  without  increasing 
competition  within  it. 

During  questioning,  Clark  said 
he  thought  the  Star  would  have 
a  new  owner  in  years  to  come. 
Hopefully,  he  added,  such  a  new 
owner  would  be  able  to  financial¬ 
ly  aid  the  Star  into  improving 
its  competitive  position. 

Modified  plan  in  court 

Judge  Walsh  had  ordered  the 
Tucson  Citizen  owners  to  divest 
themselves  of  the  Arizona  Star 
which  they  purchased  just  be¬ 
fore  the  government  began  its 
prosecution  of  the  “agency” 
ag^reement  in  1964. 

Complete  separation  of  adver¬ 
tising  departments  by  the  two 
Tucson  newspapers  would  be  a 
financial  waste  and  duplication, 
Vincent  J.  Manno,  New  York 
newspaper  consultant  and  brok¬ 
er,  told  the  court. 

Manno  said  he  doubted  two 
separate  circulation  depart¬ 
ments  would  provide  more  com¬ 
petition. 

Among  proposals  in  the  modi¬ 
fied  plan  is  to  have  TNI  di¬ 
tribute  both  newspapers  using 
separate  circulation  depart¬ 
ments.  Also,  TNI  would  continue 
to  sell  advertising  on  a  combined 
basis  for  the  papers  with  each 
newspaper  selling  advertising  on 
an  individual  basis. 

The  problem  of  duplication, 
Manno  said,  would  be  due  to  the 
large  amount  of  combination  ad¬ 
vertising  carried. 

The  government  has  proposed 
that  each  newspaper  have  sep¬ 
arate  advertising  sales  staffs 
with  salesmen  selling  individual 
and  combination  advertising. 

Manno  said,  because  of  a 
small  percentage  of  overlapping 
readership  of  the  papers,  he 
doubted  if  the  high  combination 
figure  would  be  reduced  with 
separate  sales  staffs. 

Judge  Walsh  observed  from 
the  bench  large  advertisers  are 
likely  to  want  the  benefits  of  the 
combined  circulations  of  the 
Arizona  Daily  Star  and  the 
Tucson  Daily  Citizen. 
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Tables  are  turned 
at  Aehievement  fete 

Jessey  City,  N.J. 

At  the  seventh  annual  Women 
of  Achievement  luncheon  held 
by  the  Jersey  Journal,  the  tables 
were  turned  on  women’s  editor 
Lois  Fegran  when  she  herself 
was  cit^  as  a  Woman  of 
Achievement  by  a  unanimous 
vote  of  all  75  living  past  win¬ 
ners  of  the  newspaper’s  award. 

To  the  surprise  of  Miss  Feg^n 
herself,  her  staff  and  fellow 
workers  and  an  audience  of 
nearly  900,  she  was  presented 
with  the  traditional  gold  medal¬ 
lion  and  framed  citation  for 
“representing  the  finest  in  jour¬ 
nalistic  aims  and  achievements.” 

Among  those  seated  at  the 
head  table  were  the  Newhouse 
newspaper’s  publisher,  James  S. 
Wear,  and  Mrs.  Wear. 

• 

New  rule  permits 
liquor  price  in  ad 

Concord,  N.  H. 

*A  new  State  Liquor  Commis¬ 
sion  regulation  permits  New 
Hampshire  newspapers  to  in¬ 
clude  the  prices  of  various 
brands  of  liquor  and  wines  in 
their  advertispments,  it  has  been 
announced  by  Costas  S.  Tentas, 
chairman  of  the  commission. 

Previously,  the  newspapers 
have  been  permitted  to  use  only 
the  code  number  of  items  sold 
in  the  state-operated  liquor 
stores.  The  new  regpilation  per¬ 
mits  listing  the  retail  prices  of 
both  liquor  and  wine. 

• 

Webster  in  Peking 

Toronto 

Norman  Webster  is  the  To¬ 
ronto  Globe  and  Mail’s  new  cor¬ 
respondent  in  Peking.  He  is  28, 
a  Rhodes  Scholar,  and  a  Globe 
staffer  for  five  years.  He  has 
been  a  member  of  the  editorial 
board,  editor  of  the  Globe  Maga¬ 
zine  and  assistant  to  the  edi¬ 
tor  of  the  newspaper. 
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3  press  groups  protest 


Hoiles  at  91  |C 


adds  to  his 


Kennedy  inquest  secrecy  press  group  P 


The  voices  of  three  national 
press  groups  have  been  added 
to  the  chorus  of  criticism  of  the 
Massachussets  Supreme  Judicial 
Court  for  ordering  a  closed 
hearing  into  the  death  of  Mary 
Jo  Kopechne. 

Sigma  Delta  Chi,  the  journal¬ 
ism  society,  found  it  “ironic” 
that  the  17-page  court  opinion 
could  recognize  “the  great  public 
interest”  in  the  case  and  then 
order  both  the  press  and  the 
public  barred  from  an  inquest 
and  the  records  and  transcript 
of  testimony  sealed  and  with¬ 
held  indefinitely  from  public  dis¬ 
closure. 

In  a  statement  released  from 
its  headquarters  in  Chicago,  the 
SDX  felt  that  the  court  opinion 
was  lacking  in  logic  and  candor. 
It  cited  the  inconsistency  in 
speaking  against  special  rules 
for  special  people,  which  the 
court  did,  the  statement  said, 
before  ordering  this  precise 
thing  in  favor  of  Senator  Ed¬ 
ward  Kennedy  in  whose  over¬ 
turned  automobile  the  28-year- 
old  campaign  worker  met  her 
death  last  July  18  in  a  pond  on 
Chappaquiddick  Island,  Mar¬ 
tha’s  Vineyard. 

The  three-paragraph  SDX 
statement  deplored  the  action  of 
the  Massachusetts  court,  of 
which  Justice  Paul  Reardon  is 
a  member,  as  coming  at  a  time 
“when  public  interest  is  at  a 
peak”  in  favor  of  full  disclosure 
of  public  proceedings  and  access 
to  public  records.  Justice  Rear¬ 
don  was  the  chief  author  of  a 
proposal  rejected  by  the  Ameri¬ 
can  Bar  Association  that  would 
have  seriously  curtailed  press 
freedom  in  obtaining  and  pub¬ 
lishing  facts  about  criminal 


ANPA  sides  with  editors 


press  but  from  lack  of  action  by 
Massachusetts  authorities,  Sen¬ 
ator  Kennedy,  and  his  advisors 
and  and  associates.  Neither  the 
public  nor  the  press  is  at  fault. 
They  should  not  be  penalized 
for  offenses  which  they  have  not 
committed. 

“Only  an  open  inquest  can 
serve  the  public  interest  and, 
indeed,  protect  the  interests  of 
Senator  Kennedy  and  other  par¬ 
ties  involved.  Only  an  open  in¬ 
quest  can  maintain  public  con¬ 
fidence  in  the  integrity  of  the 
judicial  process. 

“The  American  Society  of 
Newspaper  Editors  and  the 
American  Bar  Association  have 
recently  given  new  leadership 
to  efforts  to  achieve  mutual  im- 
derstanding  and  accommodation 
of  the  rights  of  litigants  with 
the  rights  of  the  public.  It  is 
particularly  unfortimate  that 
this  Massachusetts  decision 
comes  at  a  time  when  the  press 
and  bar  are  making  so  much 
progress.” 


representatives  of  both  the 
American  press  and  bar  are 
working  toward  better  mutual 
understanding  in  the  field  of 
free  press  and  fair  trial.” 


Authorities  blamed 


Statements  of  condemnation 
were  also  issued  by  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  and  the  American  So¬ 
ciety  of  Newspaper  Editors, 
after  the  court  decision  on  Octo¬ 
ber  30. 

The  ANPA,  in  its  statement 
issued  by  D.  Tennant  Bryant, 
publisher  of  the  Richmond 
(Va.)  Times-Dispatch  and  News 
Leader  and  chairman  of  the 
ANPA  committee  on  Free  Press 
and  Fair  Trial,  felt  that  “The 
Massachusettes  court  has  acted 
unwisely  in  ordering  secrecy. 

“The  extensive  public  inter¬ 
est,”  the  statement  continued, 
“stems  not  from  action  by  the 


^Stupid’  position 


The  ASNE  statement  was 
signed  by  Robert  G.  Fichen- 
berg,  chairman  of  the  group’s 
Press-Bar  Committee  and  execu¬ 
tive  editor  of  the  Albany  (N.Y.) 
Knickerbocker  News.  The  state¬ 
ment  said: 

“The  ruling  .  .  .  affronts  the 
cause  of  justice  and  the  rights 
of  all  citizens. 

“Neither  the  press  nor  the 
public  is  at  fault  for  the  way 
this  case  has  been  mishandled 
from  the  start.  The  blame  lies 
with  the  Massachussett  author¬ 
ities  who  failed  to  conduct  a 
complete  investigation  when  the 
tragedy  occurred  and  who 
failed  to  order  an  inquest  at 
that  time. 

“The  granting  at  this  time 
of  a  secret  inquest — a  privilege 
that  has  not  been  grant^  others 
in  previous  cases — smacks  of 
favoritism.  The  cloud  of  un¬ 
certainty  that  hangs  over  this 
case  is  not  of  the  press’  or  pub¬ 
lic’s  making;  it  is  a  direct  result 
of  decisions  made  by  Senator 
Kennedy,  his  advisors  and  Mas¬ 
sachusetts  authorities.  And  it  is 
ironic  that  the  court’s  ruling, 
which  was  made  at  the  request 
of  attorneys  for  Senator  Ken¬ 
nedy,  will  serve  only  to  rein¬ 
force  the  atmosphere  of  doubt. 

“The  press  has  every  right  to 
be  distressed  at  the  Massachu¬ 
setts  developments,  which  come, 
unfortunately,  at  a  time  when 


Norman  E.  Isaacs,  president 
of  the  ASNE  and  executive  edi¬ 
tor  of  the  Courier -Journal  and 
Louisville  (Ky.)  Times,  said  he 
had  spoken  with  Fichenberg  and 
others  about  the  ASNE  state¬ 
ment. 

“The  statement  conveys  our 
feeling  with  restraint,”  he  said, 
and  added:  “I  think  it  was  stu¬ 
pid  for  the  Massachusetts  court 
to  take  the  position  it  did.” 

He  thought  the  court  had  “ex¬ 
posed”  Justice  Reardon  for 
what  the  press  feared  in  him 
all  along — a  man  with  strong 
and  blinding  prejudice  against 
the  press.  He  felt  the  court’s 
position  was  “unfortunate,” 
however,  at  a  “time  when  we 
were  making  such  wonderful 
progress  toward  agreement  on 
procedures  with  the  American 
Bar  Association.” 

Isaacs  felt  that  this  progress 
would  not  be  disrupted  “because, 
for  one  important  reason — Rear¬ 
don  is  out  in  the  Bar  Associa¬ 
tion.  They  will  have  nothing  to 
do  with  him  at  this  point.” 

The  court  ruling,  while  favor¬ 
ing  secrecy,  opens  the  doors  to 
the  inquest  which  Senator  Ken¬ 
nedy  and  his  attorneys  opposed. 
It  also  denied  the  Senator’s  plea 
that  Edgartown  District  Judge 
James  Boyle  be  disqualified 
from  'conducting  the  proceed¬ 
ings. 

The  inquest,  oripnally  ordered 
by  Boyle  for  last  September 
3,  was  stayed  by  the  Supreme 
Court  on  a  Kennedy  petition 
that  charged  that  the  ground 
rules  outlined  by  Boyle  would 
deprive  the  Senator  of  his  con¬ 
stitutional  rights,  and  leave  him 
open  to  irreparable  damage  re¬ 
gardless  of  the  outcome. 

Had  the  inquest  gone  accord¬ 
ing  to  rules  laid  down  by  Judge 
Boyle,  the  press  would  have 
been  permitted  to  fill  137  of  the 
160  seats  in  the  Edgartown 
courtroom,  leaving  none  for  the 
public.  But  under  the  new  rules, 
only  attorneys,  officials  and  wit¬ 
nesses  will  be  permitted  in  the 
secret  hearing.  The  court  fur¬ 
ther  ruled  that  all  court  docu¬ 
ments  and  transcripts  of  testi¬ 
mony  remain  secret  until  the 
higher  court  decides  about  mak¬ 
ing  them  public. 


Santa  Ana,  Calif,  " 
R.  C.  Hoiles  observed  the 
month  of  his  91st  birthday  by  Janiei 
expanding  the  Freedom  News-'the  Co] 
papers  he  heads  to  an  eighth  Califori 
state  with  purchase  of  the  Co-  jent  o 
lumbus  (Neb.)  Telegram.  Press 

This,  combined  with  the  Flor-  annual 
ida  dailies  acquired  earlier  this  He  sue 
year,  brings  the  Freedom  total; wards, 
to  20.  The  group’s  other  papers!  go,  Chi 
are  in  California,  Colorado,.  Other 
Ohio,  New  Mexico,  North  Caro-  Mane 
lina  and  Texas.  Brito,  J 

Clarence  H.  Hoiles,  son  of  the  I»niero 
group’s  founder  and  executive 
vicepresident,  said  the  new  ac- 
quisition  would  come  under  thel**®"^ 
wing  of  his  brother,  Harryl  Rayn 
Hoiles,  publisher  of  the  Coloradri 
Springs  (Colo.)  Gazette-Tele-  Ik^ri 
graph.  i  Repwbh 

secretai 

500,000  topped  (leor; 

Total  circulation  of  Freedom. 
Newspapers,  Inc.,  went  above  ® 
the  half-million  mark  when  it  ,  *  / 
bought  a  group  of  Florida  dailies  ,  * 

from  Perry  Publications  Inc. 


from  Perry  Publications  Inc.  | 

R.  C.  Hoiles  has  been  in  the 
newspaper  business  since  1903.  exile). 
His  headquarters  are  at  the 
Santa  Ana  Register,  purchased  fjewspi 
in  1935.  Brad 

Freedom’s  executives,  in  ad-  quirer, 
dition  to  his  two  sons,  include  Pedr 
R.  C.  Hardie,  publisher,  Maryt-  go,  Ma 
ville  (Calif.)  Appeal-Democrat,  Jose 
a  son-in-law,  and  a  grandson,  Grdficc 
James  H.  Hoiles,  the  son  of  vador. 
Clarence  Hoiles.  Luis 

The  Columbus  Daily  Telegram 


has  a  circulation  of  9,639.  Mrs.! 
Svea  C.  Loomis,  president  of  the } 


Telegram  Company,  will  retain 
her  office.  Her  son,  Laird 
Loomis,  vicepresident  and  Tele¬ 
gram  editor,  will  be  a  consult¬ 
ant.  Robert  Lofton,  advertising 
manager  of  the  Telegram,  was 
named  general  manager. 

Vernon  V.  Paine,  California, 
media  broker,  handled  the  I 
Columbus  Telegram  purchase.  ] 


Biscuit  account 


Sullivan,  Stauffer,  Colwell  4 
Bayles  Inc.  has  been  named  ad¬ 
vertising  agency  for  all  Biscuit 
Division  products  of  Sunshine 
Biscuits  Inc.,  according  to  an 
announcement  by  Horst  G. 
Denk,  Sunshine  president.  The 
account,  previously  handled  by 
Cunningham  &  Walsh,  includes 
Krispy  Crackers,  Hi  Ho  Crack¬ 
ers,  Cheez-It,  Hydrox  Cookies 
and  Lemon  Coolers. 
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Copley  president  of  lAPA; 
press  restrictions  scored 


By  Luther  A.  Huston 


edorr 
ibovf] 
en  i; 


'alif  j 

the'  Washington 

y  hjf  Janies  S.  Copley,  president  of 
l^ews-,  the  Copley  Press,  San  Dieg^o, 
ghthi  California,  was  elected  presi- 
*  dent  of  the  Inter  American 
I  Press  Association  at  its  25th 
Flor-i  snnual  assembly  here  last  week, 
this!  He  succeeds  Augfustin  E.  Ed- 
total,' wards,  of  El  Mercurio,  Santia- 
ipertl  go,  Chile, 
rado,.  Other  officers  are: 

3aro-j  Manoel  F.  Do  Nascimento 

!  Brito,  Journal  do  Braail,  Rio  de 
Janiero,  first  vicepresident. 

John  C.  A.  Watkins,  Journal 
y  ac-^ond  Bulletin,  Providence,  R.I., 
r  thfii**ond  vicepresident. 

[arrji  Raymond  E.  Dix,  Daily  Rec- 
irodcli®”*’  Wooster,  Ohio,  treasurer. 
Tele\  R^rigo  Madrigal  Nieto,  La 

^Republiea,  San  Jos£,  Costa  Rica, 
secretary. 

George  H.  Beebe,  Knight 

Newspapers,  Miami,  chairman 
of  the  Executive  Committee. 
Fifteen  directors  were  elected 
^‘jji^Jfor  the  1969-1972  term.  They 

nc 

■  Amadeo  J.  Barletta  Jr.,  El 

™  “'[Kundo  La  Habana,  Cuba  (in 

1903.Ljiie). 

^1  Gwrge  H.  Beebe,  Knight 

^asM| Newspapers,  in  Miami. 

I  Brady  Black,  Cincinnati  En- 
1  ad-Dgufrer,  Cincinnati,  Ohio, 
elude'  Pedro  J.  Chamorro,  La  Pren- 
aryt-  m,  Managfua,  Nicaragpia. 
icrat,  Jose  Dutriz  Jr.,  La  Preana 
dson,  Gr&fica,  San  Salvador,  El  Sal- 
in  of  vador. 

Luis  Feldman  Josin,  Jornada, 

gram" 

Mrs. 

)f  the 
•etain 
Laird 
Tele- 
nsult- 
tising 
,  was 

'omis 
the 
ase. 


rell  i 
sd  ad-,^ 
liscttitf 
ishine  [ 
to  an' 
t  G. 

.  The 
sd  by  I 
:lud« 

3  rack- 
ookies 


Trelew,  Prov.  de  Chubut,  Argen¬ 
tina. 

Maximo  Gainza  Castro,  La 
Prensa,  Buenos  Aires,  Argen¬ 
tina. 

Andres  Garcia  Lavin,  Nove- 
dadea  de  Yucatdn,  Merida,  M4x- 
ico. 

Roberto  Garcia  Pena,  El 
Tiempo,  Bogota,  Colombia. 

Marian  S.  Heiskell,  New  York 
Times,  New  York. 

David  B.  Lindsay  Jr.,  Herald 
Tribune  and  Journal,  Sarasota, 
Florida. 

Rodrigo  Madrigal  Nieto,  La 
Republica,  San  Jose,  Costa  Rica. 

Jorge  Mantilla  Ortega,  El 
Comercio  y  Ultimas  Noticiaa, 
Quito,  Ecuador. 

William  Donald  Maxwell,  Chi¬ 
cago  Tribune,  Chicago,  Illinois. 

William  P.  Williamson,  Brazil 
Herald,  Rio  de  Janeiro,  Brasil. 

In  an  amendment  to  the  by¬ 
laws,  the  board  voted  that  no 
director  shall  be  elected  for 
more  than  three  consecutive 
terms  of  three  years  each  to  be 
served  after  October  1,  1969. 
Any  members  who  serve  the 
maximum  of  consecutive  terms 
on  the  board  may  be  re-nomi¬ 
nated  for  office  after  a  lapse  of 
three  years. 

James  B.  Canel,  a  former 
manager  of  the  Inter  American 
Press  Association,  since  1961 
with  Life  en  Espanol  and  lately 
its  executive  editor  was  intro¬ 
duced  to  gfeneral  assembly  as 


1969 


TOM  C.  HARRIS  of  El  Mundo,  Puarto  Rico,  dolivort  roporf  to 
>  lAPA  on  froodom  of  tho  pratt  in  tha  Wattarn  Hamitphara. 
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the  new  manager  of  the  lAPA 
Technical  Center,  succeeding 
Guillermo  Gutierrez. 

Canel  was  manager  of  lAPA 
from  1953  to  1960.  He  was  with 
United  Press  from  1945  to  1953. 

John  Herbert,  chairman  of 
the  Technical  Center,  reported 
to  I A  PA  that  the  Ford  Foun¬ 
dation  has  approved  another 
grant  of  $150,000  for  the  Cen¬ 
ter,  bringing  to  one  million  dol¬ 
lars  its  total  support  for  the 
center’s  activities. 

It  w’as  reported  that  I A  PA 
has  a  total  of  1,030  affiliates  of 
262  active  members  in  the 
United  States,  five  in  Canada, 
250  in  Latin  America  and  12  in 
other  countries. 

The  lAPA  treasurer  reported 
a  cash  balance  as  of  September 
30  of  $122,558,  as  compared 
with  $83,066  on  September  30, 
1968.  Disbursements  for  1968- 
69  were  $97,707,  compared  with 
$89,022  in  the  previous  fiscal 
year. 

Resolution  adopted 

Freedom  of  the  press  and  the 
partnership  of  nations  of  the 
Western  Hemisphere  were  the 
outstanding  topics  before  the 
assembly  during  five  days  of 
meetings  attended  by  more  than 
500  journalists  from  North  and 
South  America. 

The  press  freedom  problems 
were  dealt  with  in  a  series  of 
resolutions,  commending,  deplor¬ 
ing  and  calling  for  action  by  the 
heads  of  Latin  America  govern¬ 
ments  to  strike  the  shackles  that 
now  restrict  the  press  in  their 
countries. 

A  special  resolution,  offered 
by  the  Rev.  Albert  J.  Nevins,  of 
the  Maryknoll  magazine,  Mary- 
knoll,  N.Y.,  condemned  the  ac¬ 
tion  of  the  Massachusetts  Su¬ 
preme  Court  in  closing  to  the 
press  the  inquest  into  the  death 
of  Mary  Jo  Kopechne  on  Chap- 
paquiddick  Island.  The  resolu¬ 
tion,  unanimously  adopted,  de¬ 
clared  the  court  order  violated 
the  principle  of  the  free  flow 
of  information  to  the  public. 

The  partnership  of  hemis¬ 
pheric  nations  was  the  theme 
of  President  Nixon’s  address  at 
the  closing  banquet.  He  ex¬ 
pressed  the  hope  that  a  “more 
mature  partnership  in  which  all 
voices  are  heard  and  none  is 
predominant”  could  be  achieved. 

President  Nixon  said  he  of¬ 
fered  no  “grandiose  promises  and 
no  panaceas”  but  he  based  a 
new  approach  to  hemispheric  re- 
(Continued  on  page  54) 


JAMES  S.  COPLEY 
lAPA't  new  president. 


AGUSTIN  EDWARDS 
El  Mercurio,  Chile. 


C.  J.  SCHOUTEN 
The  Newt,  Aruba. 


TOM  SHERMAN 
Daily  Gleaner,  Jamaica. 


Higher  cash  values,  cost  spurts  told 


By  Cam  Watson 

Los  Angeles 

Today’s  newspaper  finance  of¬ 
ficer  is  equally  alert  to  the  in¬ 
creased  value  of  cash  and  the 
diminished  value  of  the  dollar, 
reports  to  annual  sessions  of  the 
Institute  of  Newspaper  Control¬ 
lers  and  Finance  Officers  here 
showed. 

In  fact,  the  22nd  annual 
INCFO  session  established  the 
virtue  of  jogginf?  to  the  bank 
with  cash  and  buying  certificates 
of  deposit  which  earn  high  rates 
of  interest. 

Meanwhile  the  vigilance  ever 
necessary  in  money  matters  has 
been  widened  by  new’  needs  for 
safeguards  against  embezzle¬ 
ments,  for  insurance  problems 
which  have  been  added  to  the 
list  of  mounting  expenses,  and 
to  the  matter  of  facing  ever- 
mounting  wage  scales  accom¬ 
panied  by  fringe  benefits  esti¬ 
mated  to  total  30  per  cent  of 
payroll  costs. 

SNAP  appeal 

In  another  area  of  new  activ¬ 
ity,  the  finance  officers  were 
urged  to  lend  their  support  to  a 
general  advertising  plan  called 
SNAP  for  “simplified  newspa¬ 
per  advertising  program.” 

Their  endorsement  to  pub¬ 
lishers  may  solve  the  plight  of 
a  program  which  has  been 
hampered  by  poor  communica¬ 
tions  and  has  been  improperly 
tabbed  as  merely  a  one-check, 
one-bill  proposal,  panelists  said 
at  a  session  chaired  by  Herbert 
W.  Moloney,  Jr.,  of  Branham- 
Moloney,  Inc. 

SNAP  already  has  the  signed 
support  of  84  publishers  of  134 
newspapers  and  indicated  back¬ 
ing  from  the  publishers  of  32 
dailies;  it  also  is  endorsed  by 
all  but  four  of  the  top  76  ad 
agencies  and  tw’o  of  these  are 
now  reevaluating  SNAP,  IN¬ 
CFO  was  told. 

Industrial  engineers  have  es¬ 
tablished  their  ability  to  assist 
every  department  of  the  news¬ 
paper,  according  to  reports  pre¬ 
sented  by  Robert  Marbut  and 
Robert  S.  Chuck,  engineers  for 
the  Copley  organization,  at  a 
session  provided  under  the  chair¬ 
manship  of  Thomas  N.  Billings, 
controller,  Copley  Newspapers. 

While  engineers  and  others 
are  providing  economies  in  other 
areas,  embezzlers  are  busier  and 
more  affluent  than  ever  before. 
According  to  national  percent¬ 
ages  for  all  industry,  “Ten  of 
you  listening  to  me  are  now  be¬ 
ing  embezzled,”  said  George  H. 
Rowe,  Haskins  &  Sels,  Seattle. 


Masters 

ofP&L 


Abided  to  these  topics  were  re¬ 
ports  on  Truth-in-Lending  Act 
and  insurance  problems.  Sep¬ 
arate  U.S.  and  Canadian  studies 
of  tax  developments  were  pre¬ 
sented  at  sessions  headed  by 
John  S.  Darling,  Price  Water- 
house  &  Co.,  and  Donald  H.  Jar- 
rett,  Southam  Press  Limited. 

Two  trading  post  sessions  ex¬ 
tending  for  nearly  four  hours 
covered  40  listed  topics.  One  be¬ 
gan  at  a  7:45  a.m.  breakfast. 
Lawrence  D.  Guelfo,  III,  Baton 
Rouge  (La.)  States  Times  and 
Morning  Advocate,  and  Patrick 
J.  Hession,  Newspaper  Agency 
Corp.,  Salt  Lake  City,  were 
chairman. 

Cleo  Smith,  business  manager, 
Phoenix  (Ariz.)  Republic  and 
Gazette,  became  INCFO’s  new 
president  at  the  conclusion  of 
the  Oct.  26-29  meetings  here. 
He  succeeds  William  L.  May¬ 
nard,  .secretary-treasurer  and 
comptroller,  Winston-Salem  (N. 
C.)  Journal  and  Twin  City 
Sentinel. 

Maynard’s  regime  was 
marked  by  a  new  high  in  mem¬ 
bership  and  in  registrations 
here.  Tw’enty  members  were 
added  during  the  year  and  seven 
more  were  voted  in  at  the  pre¬ 
conference  directors’  meeting 
for  a  688  total.  Retirees  and 
honorary  members  provide  a 


OFFICERS  of  the  IntfHufe  of  Newspaper  Controllers  and  Financ 
Officers:  seated,  left  to  right — president,  Cleo  Smith,  Phoenii  R< 
public  and  Gazette;  first  vicepresident,  Frederick  G.  Harris,  W< 
Street  Journal;  second  vicepresident,  Franklin  D.  Schurz  Jr.,  Hager- ^ 
town  (Md.)  Herald  and  Mail;  treasurer,  B.  W.  Dusek,  Grapl^ 
Newspapers,  Lemont,  III.  Standing — the  past  president,  William  I 
Maynard,  Winston-Salem  (N.C.)  Journal  and  Twin  City  Sentine 
and  the  new  secretary  Stanley  M.  Barnicoat,  Providence  (RJi 
Journal  and  Bulletin.  I 


round  total  of  700,  Maynard 
reported. 

The  480  attendance  here  pro¬ 
vided  an  all  time  high,  the  re¬ 
tiring  president  announced.  In 
extending  the  annual  convention 
sites  selections  ahead,  INCFO 
added  Seattle,  1972;  Toronto, 
1973  and  Boston,  1974.  Next 
year’s  spring  meeting  will  be 
held  in  Buck  Hill  Falls,  Penna. 

INCFO’s  Walter  F.  Crowley 
Award  honors  were  tied,  with 
reports  on  the  ideal  budget  by 
Thomas  M.  Billings,  Copley 
Press,  and  composing  room  pro¬ 
ductivity  measures,  by  Edward 
H.  Fawsett,  Washington  Star, 
sharing  first  place. 

Personnel  discussions  here 
were  featured  by  the  report  of 
the  developing  program  now 
under  way  at  the  Chicago  Tri¬ 
bune.  This  began  with  the  es¬ 
tablishment  of  six  salary  guide¬ 
lines  of  editorial  responsibility 
and  higher  wage  payments. 

The  Tribune  is  now  sure  it  is 
paying  equitable  and  compet¬ 
itive  editorial  department  sal¬ 
aries  and  that  it  is  getting  and 
keeping  outstanding  people,  said 
Lindsay  A.  Van  Vlissingen, 
personnel  manager,  Chicago 
Tribune  and  Chicago  Today. 
Overtime  is  being  reduced 
rather  noticeably,  he  reported. 

This  manner  of  salary  ad¬ 


ministration  revision  has  no  | 
been  extended  to  circulation,  a(i 
vertising  and  promotion  depart 
ments.  Segments  of  productio’ 
certain  staff  departments  an: 
Chicago  Today’s  accounting  ar;i 
circulation  departments  also 
were  included  in  this  stcu!:- 
phase. 

By  mid-1970,  every  adtnlni- 
trative  division  will  Ije  engagoij 
in  assembling  the  componentj 
divisional  steps  into  an  overa  | 
company  program.  Throughou  P 
the  plan  will  continue  indiv  A 
dualized  to  the  needs  of  eat 
department.  ' 

Advertising  management  oi 
iginally  had  tentatively  pr-j 
grammed  individual  inci.as<'i 
at  17  per  cent  over  the  next 
two  years.  This  estimate 
now  been  reduced  to  a  six  p’T 
cent  gross  increase  projectioa| 

The  lower  figure  will  ros;T 
through  planned  attrition,  Val 
Vlissingen  said.  This  forPca>i 
has  been  made  possible  by  tl-j- 
ad  department’s  searching 
amination  of  job  responsibiliti 
and  individual  capabilities,  1 
said,  as  fine  sales  gains  are  beir 
accomplished  by  a  smaller,  be 
ter  and  much  better  paid  sta 

With  fringe  benefits  ru  ini^ 
30  per  cent  and  more  of  payro 
the  company  has  for  the  pa.' 

(Continued  on  page  63) 
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What*8  planned  is  profitable 

Workshops  get  retailers 
involved  in  advertising 


By  Susan  Rosenbaum 

Bill  Solch  is  a  busy  man.  He  |||||||h|||||||M|||||||; 
spends  half  of  his  time  on  the 
road  —  when  he  gets  back 
to  his  office,  there’s  a  batch  of 
complimentary  mail  waiting  for 
him,  plus  a  long  list  of  requests 
from  people  around  the  country 
who  want  him  back  on  the  road 
visiting  their  territory. 

Bill  Solch  is  retail  vicepresi- 
dent  of  the  Bureau  of  Advertis- 
ing,  ANPA,  and  one  of  his  jobs 
is  heading  up  a  multi-faceted 
educational  program  dedicated 
to  the  proposition  that  Planned 
Advertising  offers  customers  A 

what  they  want  when  they  want  V 

it  —  and  that,  therefore,  k  ^ 

Planned  Advertising  is  Profit-  | 

able  Advertising. 

He  began  carrying  this  mes- 
sage  to  newspapers  in  1962  via  ^ 
a  series  of  exploratory  work- 
shop  sessions  with  newspaper  * 
salesmen  designed  to  help  buoy 
their  retail  selling  efforts.  That 
modest  begin! ng  has  now  bios- 
somed  into  a  three-pronged  ef- 

fort  aimed  at  coaching  not  only  '*■- — 

newspaper  admen,  but  retailers, 

large  and  small,  and  manufac-  ‘  B'H  Solch 

turers  as  well. 

What  began  as  a  three-day  drive  the  message  home, 

workshop  for  a  few  admen  from  Solch  puts  emphasis  on  build- 
newspapers  in  one  city  has  «  tailor-made  presentation 

evolved  into  a  series  of  “Staff-  f"  advertiser,  usually  lead- 

wide  Retail  Advertisng  Work-  !"«  a  recommendation  for  an 
shops,’’  with  the  entire  retail  increas^  bud^t.  The  rwom- 
staff  of  the  paper  attending,  ^eadation  is  then  backed  up 

Since  1962,  says  Solch,  152  re-  suggestions  for 

...  ,  .  ,  u  u*  •  building  sales  volume  in  depart- 

teil  workshops  have  brought  in-  merchandise  lines 

novative  ideas  and  constructive  neglected 

suggestions  to  some  5,000  sales-  promotionally  in  the  retailer’s 
men  at  256  newspapers  through-  previous  use  of  the  newspaper, 
out  the  country.  The  Staff-wide  Workshops 

Objectives  of  these  sessions  are  accomplished  in  a  day’s 
are  simply:  time,  with  the  sessions  con- 

1—  To  show  retail  salesmen  ducted  twice  at  each  paper,  so 
whom  to  sell  new  accounts.  that  half  ^  the  retail  sales  staff 

2 —  To  help  salesmen  turn  spo-  can  remain  on  the  street  at  all 

radic  advertisers  into  consistent  times.  The  program  outline  cov- 
jjjjpg  ers  diverse  areas,  such  as:  sell- 

„  ■  ,  -  .  ing  planned  advertising;  review 

explore  means  of  in-  from  the 

creasing  budgets  of  regular  ad-  Bureau;  selling  to  sporadic  ac- 
vertisers.  counts;  a  copy  and  layout  dis- 

The  sessions  work  toward  cussion;  how  to  make  smaller 
these  objectives  by  demonstrat-  a<jg  stand  out;  and  inexpensive 
ing  how  a  salesman  can  show  market  research, 
his  customers  exactly  how  to  in-  Then,  at  the  request  of  the 
crease  the  effectiveness  of  their  retailers  themselves,  who  had 
advertising  —  and  how  he  can  heard  about  these  workshops,  a 
uncover  departments  of  a  re-  90-mlnute  retailer  clinic  pro- 
tailer’s  operation  which  could  gram  was  instituted,  sponsored 
contribute  additional  sales  vol-  1-- 
nme  to  the  store.  newspaper.  The  purpose  of  this 
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customer-geared  program  is  to 
pave  the  way  for  newspaper  ad¬ 
men  to  sell  three  kinds  of  ac¬ 
counts.  Specifically: 

•  To  convince  non-advertis¬ 
ing  retailers  that  they  can  make 
more  money  with  advertising 
than  without  it. 

•  To  induce  sporadic  ac¬ 
counts  to  stop  buying  one  ad  at 
a  time,  by  pointing  out  the  bene¬ 
fits  to  the  merchant  of  a  well- 
thought-out  advertising  pro¬ 
gram. 

•  And,  to  show  regular  ad¬ 
vertisers  how  profitable  it  can 
be  to  uncover  neglected  depart¬ 
ments  and  items  and  then  to  get 
behind  them  with  extra  news¬ 
paper  dollars. 

The  hour-and-a-half  sessions 
also  answer  often-posed  ques¬ 
tions  such  as  what  position  in 
the  paper  is  best  for  an  ad. 

have  shown,  says 


( Studies 

Solch,  that  consistently  high 
readership  right  through  the 
paper  brings  out  that  what’s  in 
the  ad  is  far  more  important 
than  where  it  appears.)  And, 
the  sessions  include  a  four-step 
sales  and  advertising  plan  in  de¬ 
tail,  with  emphasis  on  an  ade¬ 
quate  budget. 

The  clinic,  an  obvious  boon  to 
the  local  sponsoring  newspaper, 
has  produced  a  series  of  news¬ 
paper  success  stories  in  terms  of 
increased  account  budgets.  It 
also  paved  the  way  for  a  third 
series  of  workshops  known  as 
retail  copy  and  layout  clinics. 

This  program,  also  sponsored 
by  local  papers  for  retailers, 
seeks  to  show  retailers  how  to 
avoid  some  of  the  most-often 
committed  sins  of  ad  writing 
and  layout  Using  audio-visual 
techniques,  tape-recorded  con¬ 
versations  with  actual  custom¬ 
ers  to  spur  new  ideas,  humorous 
skits  and  “Gap-Closing  Kits,” 
containing  working  tools  to 
bring  the  clinic  audience  into 
the  act,  Solch  devotes  two  hours 
to  creative  suggestions  for  copy 
and  art,  and  some  practical 
tests  to  aid  advertisers  in  mea¬ 
suring  productivity. 

Among  the  guidelines  stressed 
in  layout  of  effective  ads  are: 

•  Use  white  space  —  avoid 
clutter. 

•  Use  short,  punchy  sentences 

...» _  »  _  words,  writing  copy  just 

for  the  retailers  by  the  local  ^^e  way  people  speak. 

■  •  Give  the  reader  enough  in¬ 


formation:  store  name,  address, 
phone  number,  store  hours, 
price  or  range  of  prices,  and 
brand  names. 

•  Ask  the  reader  to  do  some¬ 
thing. 

Other  subjects  covered  are: 
how  to  select  the  right  items  to 
pull  immediate  store  traffic  and 
how  to  build  a  recognizable  ad 
style  so  the  reader  knows  who’s 
advertising  even  before  he  reads 
the  copy  through. 

The  papers  like  the  clinic  — 
and  so  do  the  merchants.  The 
results,  according  to  one  news¬ 
paper  ad  manager:  “Space  is 
up,  relations  are  tremendous,  as 
a  direct  outcome  of  the  clinic.” 

As  a  result  of  these  programs, 
says  Solch,  large  manufacturers 
have  become  interested  in  simi¬ 
lar  clinics  for  their  dealers.  He 
mentions  such  names  as  West- 
inghouse,  U.S.  Plywood  and 
Sears. 

Solch  also  works  on  sales 
training  programs,  dealing  with 
the  basics  of  selling.  Em¬ 
phasis  here  is  on  showing  how 
all  merchandising  elements, 
such  as  store  displays,  can  work 
together  to  make  advertising 
stronger.  He  is  also  planning  a 
new  series  of  three-day  regional 
meetings  which  will  bring  to¬ 
gether  ad  managers  from  pa¬ 
pers  in  surrounding  areas  to 
learn  about  the  development  of 
local  presentations. 

• 

Pulitzer  paper, 
stations  drop 
cigarette  ads 

St.  Louis 

Pulitzer  Publishing  Co.,  pub¬ 
lisher  of  the  St.  Louis  Post- 
Dispatch  and  owner  of  one  radio 
^and  three  television  stations, 
has  announced  that  it  will  dis¬ 
continue  cigarette  advertising 
after  December  31. 

The  company’s  stations  will 
continue  to  carry  network  ad¬ 
vertising,  which  often  includes 
cigarette  commercials,  a  spokes¬ 
man  said.  Some  contracts  for 
cigarette  advertisements  run 
well  into  next  year  at  the  local 
level,  necessitating  the  delay  in 
ending  all  cigarette  commer¬ 
cials,  the  spokesman  said. 

United  States  Public  Health 
Service  reports  linking  cigarette 
smoking  with  cancer  and  other 
serious  diseases  were  cited  as 
the  reason  for  discontinuing  the 
advertising.  The  company’s  sta¬ 
tions  will  continue  to  carry  an¬ 
nouncements  warning  of  health 
hazards  in  smoking  cigarettes. 

The  Pulitzer  firm  owns  KSD- 
tv  and  KSD  radio  in  St.  Louis, 
KOAT-tv  in  Albuquerque,  N.M., 
and  KVOA-tv  in  Tucson, 
Ariz. 

IS 


Advertisers  make  appeal 


to  keep  media 

“Advertising  and  the  Cash  Discount”  is  the 
subject  of  a  new  policy  statement  issued  by 
the  directors  of  the  American  Association  of 
Advertising  Agencies. 

The  Board  of  the  Association  of  National 
Advertisers  has  taken  the  unusual  step  of  en¬ 
dorsing  it. 

“In  the  midst  of  rising  costs,  some  publishers 
may  be  tempted  to  seek  additional  revenue  by 
the  expedient  of  dropping  the  customary  cash 
discoimt  on  advertising  space,”  the  statement 
says.  “We  urge  publishers  to  safeguard  the 
cash  discount;  it  is  the  main  reason  why  U.S. 
print  media  enjoy  a  remarkably  efficient  sys¬ 
tem  of  billing  and  paying.” 

4-A  estimates  that  advertising  agencies 
place  some  $3  billion  worth  of  advertising  in 
U.S.  print  media  per  year,  on  which  a  cash 
discount  is  allowed  by  some  98%  of  daily  and 
Sunday  newspapers,  96%  of  general  maga¬ 
zines,  86%  of  business  publications,  96%  of 
weekly  newspapers  and  96%  of  farm  publica¬ 
tions. 

This  discount  is  usually  2%,  for  payment 
within  10  days  of  the  date  of  the  medium’s  in¬ 
voice.  The  agency  deducts  it  when  earned,  and 
the  advertiser  deducts  it  in  turn  when  he  earns 
it  by  paying  the  agency  promptly. 

“At  current  high  interest  rates  advertisers 


discount 

have  reason  to  hold  off  payments  as  long  as 
possible;  but  through  the  cash  discount,  adver¬ 
tisers  are  motivated  to  pay  quickly,”  the  state¬ 
ment  says.  “Increasingly,  advertisers  will  re¬ 
mit  for  cash  discount  bills  first  and  pay  the 
others  later.” 

The  statement  reminds  publishers  that  they 
are  well  off  in  comparison  with  broadcasters: 
“By  comparison,  in  national  spot  broadcasting 
— where  there  is  no  general  cash  discount  and 
where  there  are  other  complicating  factors — 
overdue  payments  are  the  general  rule.” 

Commenting  on  this,  4-A  executives  said 
there  is  no  present  plan  to  push  for  adoptions 
of  the  cash  discount  by  broadcasters.  “This 
is  desirable  eventually,”  the  spokesman  said, 
“but  first  we  need  to  clear  up  some  problems. 
Among  these  are  uncertainties  over  rates,  con¬ 
firmations,  discrepancies  and  make-goods.” 

Concurrently,  4-A  is  cautioning  agencies  to 
be  scrupulous  about  cash  discount  terms: 
“When  media  allow  the  cash  discount,  they 
should  be  paid  by  their  due  dates.  When  the 
agency  pays  late,  the  agency  should  not  ex¬ 
pect  to  take  the  discount.  Likewise,  clients 
should  not  receive  the  discount  when  it  has 
not  been  earned.” 


‘Now  showing’^  f 
only  movies  fit 
for  the  family 

Bluffton,  Ind. 

The  Bluffton  News-Banner 
said  in  a  front-page  editorial  it 
will  no  longer  “promote  this 
callous  assault  on  public  de¬ 
cency”  by  accepting  motion  pic- 
ture  advertising  for  any  films 
not  specifically  rated  “G”  for 
general  or  entire  family  view¬ 
ing. 

“^cognizing  that  movies  are 
dirtier  than  ever,  that  regula¬ 
tion  at  box  offices  on  the  16- 
year-old-and-over  restriction  is  I 
ineffective  .  .  .  this  newspaper 
feels  that  it  can  no  longer  be 
a  vehicle  for  promotion  of  such 
productions,”  the  editorial  said. 

“Advertising  will  not  be  ac¬ 
cepted  for  non-rated  films  or 
for  those  pictures  rated  ‘X,’ 

‘R’  restricted  or  ‘M’  mature.  f 

“This  also  means  the  News-  . 
Banner  wrill  not  take  ads  for 
movies  labeled  ‘for  adult  audi¬ 
ences  only,’  those  which  bear 
the  slo^n  ‘persons  under  16 
not  admitted  unless  accompanied 
by  parent  or  adult,’  and  those 
described  as  ‘recommended  for 
mature  audiences.’  ”  “ 


Papers  given  points  to  win 
linage  from  manufacturers 


Orlando,  Fla. 

Newspaper  advertising  execu¬ 
tives  have  been  urged  to  update 
their  practices  and  provide  more 
meaningful  readership  and 
demog^raphic  information,  so 
they  may  more  effectively  com¬ 
pete  for  an  important  place  in 
manufacturers’  national  adver¬ 
tising. 

Members  of  the  Florida  News¬ 
paper  Advertising  Executives 
Association  meeting  here  No¬ 
vember  1  heard  Richard  S. 
Wahlberg,  print  media  adver¬ 
tising  manager  for  the  Westing- 
house  Appliance  Sales  and  Serv¬ 
ice  Company,  encourage  them 
to: 

•  Reexamine  rate  structures, 
simplify  procedures  and  erase 
the  inequities  created  by  one  set 
of  advertising  rates  for  national 
advertisers  and  another,  lower, 
set  of  rates  for  local  firms. 

•  Provide  advertisers  with 
circulation  figures  measured  by 
the  standard  205  television- 
household  markets.  Using  these 
standard  areas,  Wahlberg  noted, 
“newspapers  can  demonstrate 
how  advertising  linage  can 
complement  television  commer¬ 
cials.” 


•  Upg^rade  gnraphic  standards, 
to  avoid  “cluttered,  hodgepodge 
pages  and  thereby  achieve  the 
‘class’  of  other  print  media.” 

•  Provide  national  advertisers 
with  the  demographic  data  and 
readership  analyses  they  need  to 
compare  the  effectiveness  of 
newspaper  advertising  with 
their  advertising  in  other  media. 

“Television  gives  us  ‘live’  dem¬ 
onstrations  and  builds  brand  ac¬ 
ceptance  and  consumer  aware¬ 
ness,”  Wahlberg  noted.  “News¬ 
papers  do  the  same,  but  they 
add  the  missing  ingredient— 
they  tell  the  prospect  where  to 
buy  the  product.” 

The  results  of  Westinghouse’s 
total  program  have  been  success¬ 
ful,  he  noted.  “We  signed  up 
2,669  new  dealers  in  the  last  two 
years,  our  percent  of  industry 
has  increas^  and  surveys  show 
the  Westinghouse  share  of  mind 
(awareness  of  our  brand)  has 
increased  substantially.” 

He  stressed  the  importance  of 
newspapers  communicating  their 
streng^ths  to  the  local  retailer. 
The  more  successful  newspapers 
have  created  and  maintained  a 
three-way  link  between  the 
newspaper,  Westinghouse  and 


the  local  dealer,  primarily 
through  local  merchandising  of 
the  national  advertising,  he 
said.  “Listing  the  dealer  in  na¬ 
tional  advertising  makes  him  a 
participant  in  our  national  cam¬ 
paign.” 

He  urged  the  advertising  ex- 
ecutives'to  reexamine  their  poli¬ 
cy  of  giving  one  rate  to  local 
retailers  and  another  to  national 
advertisers.  National  mass  mer¬ 
chants,  such  as  Sears  Roebuck 
and  Co.,  he  said,  are  often  en¬ 
gaged  in  the  manufacture  of 
much  of  their  own  merchandise 
but  get  the  more  favorable  local 
rate,  despite  the  fact  that  they 
are  major  national  competitors 
with  the  brand-name  manufac¬ 
turers  who  must  pay  the  higher 
rate. 

• 

Fricke  promoted 

William  A.  Fricke,  associate 
media  director,  has  been  elected 
a  vicepresident  of  McCann- 
Erickson  Inc.,  according  to  Rob¬ 
ert  S.  Marker,  president.  Fricke 
joined  the  agency  in  1943  as  a 
print  buyer. 


Oklahoma  City 
A  favoring  “box  score”  of  295 
to  5  was  given  by  the  Oklahoma 
Publishing  Co.  after  one  week 
of  a  new  policy  of  rejecting 
“Adults  Only”  motion  picture 
advertising  in  the  Dailp  Okla¬ 
homan,  Sunday  Oklahoman  and 
Oklahoma  City  Times. 

Nearly  all  of  the  letters  and 
postcards  received,  from  indi¬ 
viduals,  business  firms  and 
churches  in  six  states,  praised 
the  new  policy.  The  five  that  did 
not  favor  it  were,  generally 
speaking,  against  it  because  of 
a  belief  that  it  amounted  to 
censorship. 

•  •  ♦ 


Chattan.ooga 
Ads  for  “off-color”  movies  will 
be  rejected  by  the  Chattanooga 
News-Free  Press,  theater  owners 
v/ere  advised  in  an  editorial  No¬ 
vember  1  which  explained  the 
paper’s  policy. 

Not  only  will  films  rated  “X” 
or  “R”  by  the  producers  them¬ 
selves  fall  under  the  ban,  said 
editor  Lee  Anderson,  but  those 
that  bear  no  rating  because  they 
were  made  outside  the  bounds  of 
the  industry  rating  code  will  be 
denied  ad  space  “if  we  have  n  a- 
son  to  believe  they  would  be 
comparable  to  the  X  or  R  prod¬ 
ucts.” 
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PROMOTl^ 

Communications  gap 
)  told  in  editors’  study 

By  George  Wilt 


The  report  made  by  the  News 
Promotion  Committee  of  the  As¬ 
sociated  Press  Managing  Edi¬ 
tors  at  their  1969  Fall  Meeting 
sounds  like  a  blow-by-blow  dis¬ 
patch  on  a  tennis  match. 

A  group  of  editors  of  AP 
newspapers  told  what  is  good 
;  and  bad  about  news  promotion, 
and  promotion  managers. 

Promotion  men,  in  like  man¬ 
ner,  enumerated  their  attitudes 
and  opinions  of  editors,  and  the 
problems  of  selling  them  on  the 
importance,  and  the  need  for, 
news  promotion. 

The  report  was  based  on  a 
'  survey,  w'ith  173  newspapers  re¬ 
sponding.  The  survey  points  out 
that  more  than  10  of  168  news¬ 
papers  now  are  giving  regular 
'  attention  to  news  promotion  in 
one  form  or  another.  Fifteen  of 
I  these  83  report  that  they  have 
!  begun  this  new  emphasis  over 
'  the  past  year.  More  than  half 


of  these  15  newspapers  are  in 
the  25,000  to  50,000  circulation 
category. 

The  report  includes  verbatim 
comments  of  both  editors  and 
promotion  men,  and  committee 
chairman  Jeff  Gillaspy,  Elkhart 
(Ind.)  Truth,  affixed  the  title, 
“Ending  the  Cold  War,  or  how 
editors  and  promotion  men  can 
learn  to  love  each  other.” 

The  report  is  somewhat  rem¬ 
iniscent  of  the  early  dispatches 
from  the  Paris  Peace  Confer¬ 
ence,  where  the  first  six  weeks 
were  devoted  to  arguments  on 
the  shape  of  the  table. 

The  report  from  the  APME 
committee  says  that,  in  general, 
“the  best  and  most  complete  jobs 
of  news  promotion  are  being 
done  by  the  larger  newspapers 
with  the  necessary  money  and 
manpower,  but  a  few  of  the 
best  efforte  continue  to  be  put 
forth  by  small  dailies.” 


The  improvement  is  en¬ 
couraging,  the  report  adds,  and 
so  is  the  fact  that  many  news¬ 
papers  which  continue  to  be  dis¬ 
pleased  with  the  jobs  they  are 
doing  still  hope  to  get  deeper  in¬ 
to  new’s  promotion. 

Talked  with  readers 

The  report  add.s  that  it  is  a 
distinct  possibility,  mentioned 
specifically  by  nine  respondents, 
that  more  and  more  newspapers 
have  found  it  necessary  to  be¬ 
gin  blowing  their  own  horns  in 
the  face  of  increased  public 
scrutiny  and  criticism. 

To  check  out  this  thesis,  the 
News  Promotion  Study  Com¬ 
mittee  made  a  mini-survey,  talk¬ 
ing  to  newspaper  readers  from 
Plainfield,  N,  J.  to  Elkhart,  Ind., 
to  Corpus  Christ!,  Tex.,  to  Sac¬ 
ramento,  Calif. — 260  newspaper 
readers  in  all.  Fully  half  of 
them,  according  to  the  report, 
testified  to  a  lack  of  confidence 
in  their  newspapers,  at  one  level 
or  another. 

The  study  stated  that  “al¬ 
though  readers  indicated  a  lack 
of  confidence  in  their  news¬ 
papers,  they  generally  were  at 
a  loss  to  make  suggestions  that 
might  improve  newspapers.” 

“Can  more  and  better  news 
promotion  help?”  the  report 
asks.  “Perhaps,  and  we  get 
some  hint  of  this  from  the  sur¬ 
vey  comments  of  readers  who 
do  have  confidence  in  news¬ 
papers.  These  readers  have  been 
told  something  about  newspapers 
that  has  led  them  to  believe  in 
newspapers.” 

APME  committee  vice-chair¬ 
man  Art  Bertelson,  St.  Louis 
Post-Dispatch,  says.  “My  study 
of  promotion  has  been  for  the 
most  part  disappointing.  No¬ 
where  have  I  seen  anything  that 
amounts  to  innovation.” 

Nothing  new 

“The  problems  apparently  are 
the  same  everywhere.  The  in¬ 
paper  promotion  is  done  on  the 
basis  of  ads  to  be  run  when 
space  is  available,  which  means 
that  a  great  many  timely  ads 
never  make  the  grade.  Addi¬ 
tionally.  the  promotion  follows 
the  same  old  dead  tired  bypath 
that  it  has  alw’ays  followed.” 

In  case  the  message  wasn’t 
quite  clear.  Art  wasn’t  really 
impressed  with  what  he  saw, 
even  among  the  larger  news¬ 
papers  which  place  heavier  em¬ 
phasis  on  promotion  of  one  type 
or  another. 

The  report  goes  on  to  say 
that  “radio  continues  to  be  an 
important  medium  for  news 
promotion  for  those  who  have 
used  it  in  the  past,  but  there 
has  been  no  noticeable  increase 
over  the  past  year.” 

In  its  summary,  the  APME 
(Continued  on  page  56) 


William  C.  Payatte 


Bill  Payette  becomes 
UFS  gen^l  manager 

Appointment  of  William  C. 
Payette  as  general  manager  of 
United  Features  Syndicate  was 
announced  this  week  by  Laur¬ 
ence  Rutman,  president. 

Payette  was  named  a  vice- 
president  of  UFS  in  1968. 
Previously  he  was  Southwest  Di¬ 
vision  manager  of  United  Press 
International  at  Dallas. 

His  earlier  responsibilities 
with  UPI  included  those  of 
general  sales  manager,  assistant 
general  news  manager,  and 
member  of  the  board  of  direc¬ 
tors. 

As  television  manager,  he  or¬ 
ganized  a  television  newsfilm 
service  for  UPI,  and  held  ex¬ 
ecutive  positions  in  Latin 
America,  Montana,  Oregon, 
Washington,  and  California. 

Payette,  a  native  of  Aber¬ 
deen,  Wash.,  is  a  graduate  of 
the  University  of  Southern  Cali¬ 
fornia  and  a  life  member  of 
Sigma  Delta  Chi. 

• 

A(1  bureau  officerg 

New  Haven 

The  New  England  News¬ 
papers  Advertising  Bureau  has 
re-elected  ‘Donald  A.  Spargo, 
New  Haven  Newspapers,  chair¬ 
man  ;  Alexander  N.  Stoddart, 
Essex  County  (Mass.)  News¬ 
papers,  vicechairman ;  Quintin 
A.  Whittier,  Lewiston  (Me.) 
Sun-Joumal,  secretary;  and 
Charles  A.  Fuller,  Brockton 
(Mass.)  Enterprise  Times, 
treasurer. 

Regumeg  on  Saturday 

Hartford,  Conn. 

The  Hartford  Times  resumed 
Saturday  publication  Novem¬ 
ber  1.  The  Gannett  newspaper 
dropped  its  Saturday  editions 
when  the  Sunday  paper  was 
established  in  September,  1968. 
Publisher  Robert  R.  Eckert  said 
the  Saturday  resumption  is  due 
to  the  public  demand. 


SHE'S  WITH-IT! — Jaan  Adamt,  who  writat  fha  Taan  Forum  and 
Total  Woman  columns  for  Unitad  Faatura  Syndicata,  it  on  a  tour 
of  Danmark,  Norway,  Swadan  and  England,  whara  tha  is  intar- 
viawing  taens  and  their  parents,  to  the  can  keep  up  to  date  on 
parent-child  relationships.  Jean  (at  right)  is  helping  Horgen  Strackar 
(left)  adjust  a  maii  coat  on  teen-ager  Dorta  Frank  at  Strackar's 
vary-now  and  with-it  shop  in  Amsterdam. 

editor  ac  PUBLISHER  for  November  8,  1969 


17 


Urges  keeping  alive 
press-bar  alliance 


Following  is  an  address  by 
Robert  H.  Landis,  chancellor- 
elect  of  the  Phil^elphia  Bar 
Association,  and  chairman  of  the 
association’s  bench-bar-press 
committee,  made  at  the  Pennsyl¬ 
vania  Newspaper  Publishers  As¬ 
sociation  in  Harrisburg. 

We  all  thrive  on  controversy. 
The  essence  of  problem  solving 
by  litigation,  in  my  profession, 
is  the  adversary  system.  The 
substance  of  the  whole  fair  trial 
free  press  debate  has  been  con¬ 
flict:  of  one  value,  freedom  of 
the  press,  bone  and  sinew  of  the 
First  Amendment,  and  another 
value,  of  the  same  Constitution¬ 
al  bone  and  sinew,  the  right  of 
an  accused  to  a  fair  trial  under 
the  Sixth  Amendment — values 
w'hich  all  of  us  know  in  our 
hearts  are  not  interchangeable. 
We  would  not  trade  off  a  little 
piece  of  free  press  for  a  little 
piece  of  fair  trial,  or  sell  what 
we  see  as  a  constitutional  birth¬ 
right  for  a  mess  of  somebody 
else’s  pottage. 

Both  of  these  values  are 
precious  to  our  society;  and  they 
can  be  accommodated  wnth  each 
other.  The  lawyers  and  the  edi¬ 
tors  have  been  working  man¬ 
fully  to  accommodate  them. 

Smoke  has  aettled 

With  the  smoke  now  settled 
over  the  Reardon  Report,  we 
have  seen  in  Pennsylvania  the 
Pennsylvania  Bar  Association’s 
moderate  proposal  to  the  su¬ 
preme  Court  of  rules  which 
would  regulate  lawyers  and 
court  personnel  in  the  release  of 
information  about  criminal  pro¬ 
ceedings.  We  have  seen  only  a 
few  weeks  ago  the  adoption  of 
fair  trial  and  free  press  guide¬ 
lines  by  the  New  York  State 
Free  Press  Fair  Trial  Confer¬ 
ence  which  are  a  declaration  of 
self  discipline  in  the  publication 
of  information  about  criminal 
cases,  demonstrating  a  sensitive 
awareness  of  the  accused’s  right 
to  a  fair  trial. 

Just  recently  there  was  a 
joint  meeting  of  representatives 
of  the  American  Society  of 
Newspaper  Editors,  led  by  Nor¬ 
man  Isaacs,  with  their  counter¬ 
parts  of  the  American  Bar  As¬ 
sociation,  to  follow  up  the  in¬ 
itiative  of  Norman  Isaacs  and 
Bernard  Segal  in  developing  a 
new  understanding  between  us. 
This  is  the  kind  of  accommoda¬ 
tion  which  serves  the  best  in¬ 
terests  of  both  of  our  profes¬ 
sions. 


In  these  desperate  days,  when 
we  seem  to  have  lost  our  will 
and  our  capacity  to  control  this 
runaway  world,  the  thing  we 
must  keep  alive  is  this  kind  of 
alliance  between  lawyers  and  the 
journalists.  For  to  a  large  ex¬ 
tent  we  share  responsibility  as 
guarantors  of  the  important  val¬ 
ues  of  our  society. 

Invokes  Bryant’s  spirit 

In  this  company  of  editors 
and  publishers,  I  can  do  no 
better  than  invoke  the  spirit  of 
one  who  combined  the  best  of 
two  great  disciplines,  journalism 
and  the  law.  William  Cullen 
Bryant  was  a  New  England 
lawyer  w'ho  left  his  Great  Bar¬ 
rington  law  office  behind  to  be¬ 
come  the  editor  of  the  New  York 
Evening  Post,  which  he  served 
through  the  turbulent  decades  of 
the  middle  of  the  19th  century. 
Sharing  this  platform  with  nota¬ 
ble  editors  of  our  own  genera¬ 
tion,  I  cannot  resist  calling  upon 
this  journalistic  spirit  of  the 
past. 

Bryant  was  an  editor  with 
guts.  It’s  easy  to  editorialize 
about  popular  issues.  It’s  easy 
to  feed  back  to  newspaper  read¬ 
ers  the  ideas  they  want  to  hear 
and  the  comforting  notions  they 
keep  telling  to  each  other.  But 
Bryant  often  spilled  his  editorial 
blood  in  unpopular  causes.  An 
avowed  protagonist  of  the  work¬ 
ing  man  against  what  he  called 
“the  barren,  benevolence  of 
wealth,’’  Bryant’s  editorials  cost 
the  Evening  Post  some  of  its 
best  advertising  accounts.  When 
in  1836  he  thought  that  the  ris¬ 
ing  trade  union  movement  had 
been  knifed,  in  what  he  called  a 
"bought”  decision  by  Jud5?e  Wil- 
lian  Edwards  against  an  asso¬ 
ciation  of  journey-men  tailors, 
Bryant  wrote  this  editorial  on 
“The  Right  of  Workmen  to 
Strike”: 

Indignation  runs  high 

Can  anything  be  imagined 
more  abhorrent  to  every  senti¬ 
ment  of  generosity  and  justice 
than  the  law  which  arms  the 
rich  with  the  legal  right  to  fix, 
by  assize,  the  wages  of  the  poor? 
If  this  is  not  .slavery,  we  have 
forgotten  its  definition.  Strike 
the  right  of  associating  for  the 
sale  of  labor  from  the  privileges 
of  a  freeman,  and  you  may  as 
well  bind  him  to  a  master,  or 
ascribe  him  to  the  soil. 

This  kind  of  editorial  senti¬ 
ment  was  not  calculated  to  com¬ 
fort  the  advertising  manager  of 
the  Evening  Post. 


A  year  later,  when  a  St.  Louis 
newspaper  reported  with  sancti¬ 
monious  satisfaction  that  E.  P. 
Lovejoy,  the  editor  of  the  Alton 
Observer,  had  been  murdered  by 
a  mob  because  of  his  support 
of  abolitionism,  Bryant’s  editor¬ 
ial  indignation  could  hardly  be 
contained.  He  wrote : 

The  right  to  discuss  freely 
and  openly,  by  speech,  by  the 
pen,  by  the  press,  all  political 
questions,  and  to  examine  and 
animadvert  upon  all  political  in¬ 
stitutions,  is  a  right  so  clear 
and  certain,  so  interwoven  with 
our  other  liberties,  so  necessary 
in  fact,  to  their  existence,  that 
without  it  we  must  fall  at  once 
into  despotism  and  anarchy.  To 
say  that  he  who  holds  unpopular 
opinions  must  hold  them  at  the 
peril  of  his  life,  and  that,  if  he 
expresses  them  in  public,  he  has 
only  himself  to  blame  if  thev 
who  disagree  wnth  him  should 
rise  and  put  him  to  death,  is 
to  strike  at  all  rights,  all  liber¬ 
ties.  all  protection  of  law  and  to 
justify  or  extenuate  all  crimes. 
•  •  • 

Brvant  even  advocated  the 
abolition  of  capital  punishment 
in  the  year  18,51. 

In  finest  tradition 

I  invoke  the  spirit  of  this  man 
because  he  represents  the  finest 
traditions  of  your  profession; 
and,  since  he  came  to  it  from 
my  profession,  he  also  embodies 
the  alliance  which  I  believe  w’e 
.should  share  in  these  troubled 
times. 

There  is  a  great  burden  which 
is  now  cast  upon  this  alliance: 
the  crisis  of  confidence  in  our 
courts. 

I  do  not  see  this  crisis  in 
terms  of  hand-wrringing  concern 
over  the  searching  public  ex¬ 
amination  of  Judge  Hayns- 
worth’s  credentials  to  sit  unon 
the  Sujifreme  Court  of  the  United 
States,  or  in  the  overwhelming 
public  reaction — generated,  in- 
cidentallv,  bv  a  iournalist’s  dis¬ 
closures — W'hich  led  to  the  resig¬ 
nation  of  Justice  Fortas.  Nor 
do  I  see  it  in  the  investigation, 
led  by  the  Chica«»-o  Bar  Associa¬ 
tion,  which  produced  the  resig¬ 
nation  of  two  justices  of  the  Su¬ 
preme  Court  of  Illinois  on 
charges  of  judicial  impropriety. 
These  events  are  unsettling,  but 
I  doubt  that  thev  have  done  last¬ 
ing  damage  to  the  courts.  There 
is  a  cleansing  virtue  in  public 
scrutiny  of  judicial  ethics,  even 
though  the  conflict-of-interest 
standards  of  the  senatorial  in- 
ouisitors  fall  far  short  of  what 
they  demand  of  the  judges. 

But  what  does  concern  me 
mightily,  and  what  does  test  my 
concept  of  the  alliance  between 
lawyers  and  journalists,  is  the 
susceptibility  of  the  press  to 
nurturing  the  popular  notion 


that  crime  in  America  is  some¬ 
how  attributable  to  judges  who 
mollycoddle  criminals. 

In  a  society,  nearly  over¬ 
whelmed  by  nearly  insoluble  so¬ 
cial  problems,  each  element  of 
the  power  structure  tries  to  cast 
the  blame  for  its  problems  upon 
someone  else :  the  generals 
blame  the  war  critics  for  pro¬ 
longing  the  war  in  Vietnam ;  the 
university  students  blame  the 
trustees  and  the  faculties  for 
resisting  the  restructuring  of 
higher  education;  and  the  law 
enforcement  officers  blame  the 
judges  for  crime  in  the  streets. 
In  such  a  society  the  lawyers 
and  the  editors  should  try  to 
preserve  a  decent  balance  be¬ 
tween  legitimate  criticism  and 
irresponsible  attacks  upon  the 
independence  of  the  judiciary. 

Era  of  judge-baiting 

This  is  the  era  of  judge-bait¬ 
ing.  The  mayors  and  police  com¬ 
missioners  and  district  attorneys 
are  proclaiming  that  crime  in 
the  streets  is  caused  by  judges 
who  are  not  zealously  tending 
the  jailhouse  doors.  There  is  a 
tranquilizing  sentiment  abroad 
in  our  land  that  suppression  and 
quarantine,  long  jail  terms  and 
confinement,  are  the  only  real 
solutions  for  crime  in  our  society.  * 
The  immediate  victims  of  this 
notion  are  the  judges  who  bear 
the  public  scorn,  cast  upon  them 
by  those  who  claim  that  our 
prisons  are  50%  underpopulated 
because  the  judges  won’t  give 
anvbody  more  than  two  years. 

I  do  not  seek  public  solicitude 
or  misguided  leniency  for  rapists 
or  armed  burglars  or  dope  push¬ 
ers.  But  I  do  ask  that  the  re¬ 
porters  who  report  the  new’s  and 
the  editors  who  wrrite  the  edi¬ 
torials  about  it  recognize  that 
the  judges  of  our  courts  are  just 
as  concerned  as  they  are  about 
safe  streets  and  unmolested  pub¬ 
lic  squares;  and  that  the  judges 
are  just  as  dedicated  to  law  en¬ 
forcement  as  hard-hat  police 
commissioners  or  hard-nosed  dis¬ 
trict  attorneys. 

No  easy  balance 

The  difference  between  judges 
and  other  public  officials  is  that 
judges  have  to  dispense  justice. 
They  are  not  automated  turn¬ 
keys  whose  only  function  is  to 
slam  the  jailhouse  door  shut  be¬ 
hind  a  sentence  of  ten  to  twelve 
years.  They  have  to  measure  the 
sentence  to  fit  the  human  being 
who  stands  convictd  before  them. 

As  one  knowledgeable  crimin¬ 
ologist  recently  observed,  “To 
make  the  punishment  fit  merely 
the  crime  instead  of  the  crim¬ 
inal,  constitutes  a  major  clinical 
blunder.” 

I  do  not  question  the  right  of 
public  officials  and  editor.s  to 
(Continued  on  page  20) 
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fviuliiiii;  the 
Sonthivest 

Scene 


In  March,  Southwest  Scene  will  become  a  permanent  Sunday  supplement 
in  the  Dallas  Morning  News.  This  new,  locally  edited  roto  maga2ine  will  show  off 
^  the  new  southwest  scene,  particularly  Greater  Dallas,  with  features  for  every 

^]>y*  member  of  the  family  and  plenty  of  full-color  photographs  and  illustrations. 

When  you  buy  Southwest  Scene,  you'll  reach  284,884  households.  And  that's 
22,339  more  than  you  can  reach  with  any  part  of  the  other  Dallas  Sunday  paper. 
_  Source:  Calculated  from  the  ABC  Publiaher’a  Statement,  March  31, 1969 

YOU  CANT  MAKE  THE  SOUTHWEST  SCENE  WITHOUT 

THE  DALLAS  MORNING  NEWS 

Crcsmcr.  WoedMrd,  0  M«r«  4  Ormsb«t,  Inc..  K«tion«l  RtpftwnUtivt  Q  Tht  L8on»rd  Co .  Florid  Rtprt««ntatvt  Q  A  Ntsnpsptr  1  M«mb«r  Q  A  Mtmbtr  M«tropoiiUn  Sundoy  H«wtp«p«r.  Inc. 


CLASSIFIED  CLINIC 

Didn’t  mean  computer 
replacing  classifieds 

By  Stan  Fineness 

CAM,  The  Providence  Journal-Bulletin 


We  wrote  a  few  weeks  ago 
about  the  “wonderful  new  serv¬ 
ice”  of  selling  used  cars  and 
matching  buyer-seller  through  a 
computer  and  got  this  comment 
from  Julius  Schmitt,  CAM  of 
the  New  York  Times:  “I  saw 
your  story  in  a  recent  issue  of 
Editor  &  Publisher,  and  when 
I  read  about  the  possibility  of 
computers  replacing  Classified 
advertising,  I  see  red.”  And  he 
went  on  to  ask,  “Can  you  tell 
me  what  is  w'onderful  about  this 
new  service?” 

Didn’t  mean  it  quite  that  way. 
(Actually,  the  major  part  of  the 
article  went  into  a  policy  state¬ 
ment  from  the  Seattle  Times, 
where  CAM  A1  Cordova  outlined 
policies  geared  to  running  com¬ 
puterized  “matching”  services  in 
a  separate  business  service  clas¬ 
sification — not  under  Automo¬ 
tive,  Real  Estate,  Employment, 
etc. — ^not  where  they  w^ould  com¬ 
pete  directly  with  the  newspa¬ 
pers’  own  Classified  services. 

News  comes  to  us  now  that 
the  Minneapolis  Board  of  Real¬ 
tors  has  dropped  “Realtron”,  a 
Detroit-based  computer  service, 
after  an  overwhelming  vote  to 
have  it  discontinued. 

System  not  necessary 

Principal  reasons  for  the 
change,  according  to  Larry  Kun- 
ningham.  Director  of  member¬ 
ship  services  for  the  Minneapo¬ 
lis  MLS,  as  mentioned  in  “Com- 
puterworld”,  were  that  because 
Minneapolis  has  such  a  fast 
turnover  in  real  estate,  a  system 
to  keep  track  of  lots  of  listings 
wasn’t  necessary. 

Secondly,  salespeople  had 


trouble  adapting  to  the  com¬ 
puter.  They  didn’t  like  calling 
for  listing  information  and  not 
getting  a  picture,  which  they  do 
have  available  now  after  having 
gone  back  to  their  previous  MLS 
methods. 

A  third  problem  stemmed 
from  the  fact  that  information 
was  not  entirely  accurate,  which 
would  not  be  the  fault  of  the 
computer  operation.  Salesmen 
were  apparently  not  consistent 
in  their  use  of  terms  and  in 
furnishing  data. 

At  one  point,  158  member 
firms  were  using  the  service  and 
paying  |30  per  month  for  it. 
They  voted  93-32  to  discontinue 
it. 

Cave  fair  test 

Minneapolis  Star  and  Tribune 
CAM  Gunnar  Rovick  reports  it’s 
his  information  that  the  Minne¬ 
apolis  MLS,  second  largest  in  the 
country  and  very  active,  gave 
Realtron  a  substantial  and  fair 
test. 

“The  way  the  real  estate  mar¬ 
ket  is  going  here,”  said  Rovick, 
“a  good  listing  is  practically  an 
automatic  sale  if  it’s  properly 
advertised.  It  was  the  opinion 
of  our  MLS  group  that  too  often, 
by  the  time  the  information  got 
into  the  computer  and  became 
available,  the  property  was  like¬ 
ly  sold.  Also,  they  had  trouble 
justifying  the  price.” 

We  have  noticed  another  com¬ 
puter-match  service  in  an  ex¬ 
change  paper — “Insta  Rent”. 
Saw  it  in  the  Rental  classifica¬ 
tion  of  the  San  Jose  Mercury 
News  and  read  copy  talking 
about  saving  advertising  costs. 


Bar  alliance 

{Continued  from  page  18) 


speak  out  publicly  and  forth¬ 
rightly  on  the  administration  of 
criminal  justice.  But  there  is  no 
easy  balance,  no  certain  dividing 
line,  between  fair  public  com¬ 
ment  and  concerted  popular 
pressures  which  threaten  the  in¬ 
dependence  of  the  judges  who 
are  constitutionally  bound  to  ad¬ 
minister  criminal  justice. 
Lawyers’  demonstrations  to  pro¬ 
test  a  judge’s  rulings  at  the 
trial  of  “the  Chicago  Eight”  are 
no  more  excusable  than  house¬ 
wives’  picket  lines  to  influence 
the  sentencing  of  a  convicted 
criminaL 

This  is  the  point  at  which  the 
interests  of  lawyers  and  jour¬ 
nalists  should  coalesce,  where 
our  alliance  should  hold  to¬ 
gether.  No  one  can  dispute  that 
there  is  a  popular  outcry  for 
tougher  sentences,  longer  jail 
terms  and  nearly  any  repressive 
measures  which  might  make  city 
streets  safer  for  law  abiding 
citizens.  But  public  outrage  is  a 
dubious  substitute  for  justice. 

The  ‘easiest’  solution 

The  easiest  solution  for  the 
social  evil  of  crime  is  what 
someone  has  called  “the  caging 
syndrome.”  Putting  all  the  crim¬ 
inals  behind  bars  and  keeping 
them  there  seems  like  an  easy 
way  to  assure  the  safety  of  our 
streets.  But  let  us  not  be  de¬ 
ceived.  Let  us  recognize  that  this 
kind  of  quarantine  solution 
would  fall  most  heavily  where 
unemployment  is  highest,  wages 
are  lowest,  schools  are  worst, 
health  and  housing  conditions 
are  least  bearable,  and  law  en¬ 
forcement  is  most  repressive  and 
least  effective — the  Black  ghetto. 
This  kind  of  solution  is  sure  to 
be  perceived  as  one  more  way 
of  making  second  class  citizens 
of  black  Americans;  as  one  per¬ 
ceptive  observer  has  said,  “One 
more  way  of  reacting  punitively 
to  the  victims  of  conditions  that 
breed  and  even  encourage  crime 
and  violence  rather  than  of 
launching  any  real  or  effective 
attack  upon  those  conditions.” 

This  kind  of  solution  is  what 
Lord  Acton  warned  against 
when  he  said,  “Laws  should  be 
adapted  to  the  benefit  of  those 
.  .  .  for  whom  misgovernment 
means  not  stinted  luxuries  and 
mortified  pride,  but  want  and 
pain,  and  degradation  and  risk 
to  their  lives  and  to  their  chil¬ 
dren’s  souls.” 

We’re  in  this  thing  together. 
You  report  the  news;  we  help 
to  make  it.  You  have  the  power 
to  influence  public  opinion.  We 
can  do  little  more  than  tell  you 
what  concerns  us,  even  if  what 


we  say  stirs  no  resounding  echo 
of  popular  approval. 

The  voice  of  law  and  order  is 
strong  in  the  land.  It’s  a  voice 
that  should  be  demanding  the 
resources  for  a  more  effective 
correctional  system  at  the  same 
time  that  it  calls  for  more  police¬ 
men. 

Editor’s  defense 

Let  me  close  by  recalling  a 
news  dispatch,  datelined  Kamp¬ 
ala,  Uganda,  January  11,  1969. 
In  that  obscure  country,  on  that 
nearly  forgotten  day,  a  Nairobi 
lawyer  spoke  up  in  defense  of 
the  young  editor  of  the  magazine 
Transition  who  was  on  trial  for 
sedition.  That  Nairobi  lawyer 
spoke  in  defense  of  the  editor’s 
right  to  express  freely  his  views 
against  the  Government  which, 
after  six  years  of  independence, 
still  had  not  appointed  any  quali¬ 
fied  black  citizens  to  the  high 
court  in  Uganda.  For  publishing 
these  views  the  Uganda  editor 
was  charged  with  sedition,  and 
the  lawyer  from  Nairobi,  speak¬ 
ing  in  the  editor’s  defense,  de¬ 
clared,  “If  there  is  a  free  press 
in  Uganda  within  the  recognized 
limits  of  the  law,  neither  the 
President,  nor  Ministers,  nor 
Government  are  immune  from 
constructive  criticism.” 

This  is  the  kind  of  alliance 
that  the  lawyers  and  the  editors 
should  share,  an  alliance  which 
recognizes  the  value  of  construc¬ 
tive  criticism  and  also  recognizes 
that  the  independence  of  the  ju¬ 
diciary  is  a  safeguard  of  us  all. 

• 

Buccieri,  Steward 
named  Y&R  vp’s 

Charles  F.  Buccieri  and  Rob¬ 
ert  T.  Steward,  both  group 
supervisors  in  Young  &  Rubi- 
cam’s  media  department,  have 
been  named  vice  presidents,  ac¬ 
cording  to  an  announcement  by 
Edward  Bond,  Jr.,  chairman  and 
chief  executive  officer. 

Buccieri  joined  the  agency’s 
research  department  in  1955  and 
shortly  thereafter  transferred 
to  media,  where  he  has  been  suc¬ 
cessively  an  associate  director, 
supervisor  of  plan  development/ 
media  planning  and  group  super¬ 
visor. 

Steward  joined  Y&R’s  train¬ 
ing  program  in  1941. 

• 

Nelson  appointed 

The  Gottesman-Central  Na¬ 
tional  Organization  has  an¬ 
nounced  that  C.  H.  Nelson  has 
been  appointed  director,  over¬ 
seas  newsprint  sales.  Mr.  Nelson 
has  been  associated  with  the 
Pulp  and  Paper  Industry  for 
more  than  20  years  and  was 
most  recently  with  International 
Paper  Company  as  Marketing 
Director  for  Latin  America. 
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Rising  costs 
spark  ideas 
in  ad  dep’t 

Rising  costs,  increased  com¬ 
petition  from  television  and 
some  progressive  thinking  on 
the  part  of  newspaper  admen 
have  sparked  some  innovations 
in  the  advertising  department 
at  the  Wilmington  (Del.) 
Morning  News  and  Evening 
Journal.  They  may  be  of  inter¬ 
est  to  above-average  and  small- 
eircnlation  dailies  looking  to  pro¬ 
vide  a  successful  marketplace 
for  the  small  retailer  and  a  con¬ 
tinuing  program  of  profit  for 
all  advertisers. 

From  a  current  retail  staff 
working  in  some  10  territories, 
the  News-Journal  Company  is 
going  to  “re-deploy”  into  two 
retail  staffs  with  seven  in 
“sales,”  two  in  “service”  depart¬ 
ments  and  one  man  acting  as 
supervisor  on  an  expanded  out¬ 
side  display-classified  effort. 

The  seven  salesmen  will  be 
assigned  to  handle  essentially 
“non-controllable”  accounts 
which  have  to  be  sold  or  seen 
regularly.  They  will  no  longer 
service  controllable  accounts, 
such  as  department  stores, 
banks,  food  chains,  etc.  These 
will  1^  contacted  and  handled 
by  service  men  with  the  aid  of 
clerks  who  write  the  insertion 
orders  and  process  copy. 

Croup  major  accounts 

The  important,  major  ac¬ 
counts  are  also  grouped  by  as¬ 
signment  to  the  three  members 
of  management  for  continuing 
surveillance  and  further  culti¬ 
vation. 

And — an  expanded  copy  serv¬ 
ice  department  will  be  assuming 
all  salesmen’s  layout  work  in 
addition  to  writing  their  inser¬ 
tions  orders  and  typing  copy  for 
the  composing  room. 


According  to  Lynn  R.  Bryan, 
director  of  advertising,  an  evalu¬ 
ation  and  review  with  salesmen 
indicated  that  nearly  60  percent 
of  their  time  involved  service, 
layout  and  detail  work.  Relieving 
the  sales  people  of  this  will  now 
free  them  so  that  they  may  de¬ 
vote  more  time  to  calling  on  ac¬ 
counts  not  currently  advertising. 
Further,  the  expanded  copy 
service  department  will  permit 
the  paper  to  do  “spec”  layouts. 

Such  documented  idea  ad  pro¬ 
grams  will  be  backed  up  with 
accompanying  demographic  and 
merchandising  information  for 
presentation  to  potential  new  ad¬ 
vertisers. 

An  expanded  display-classified 
effort  will  concentrate  on  mer¬ 
chandise  copy  from  retailers  and 
all  types  of  service  bu.'^inesses. 
Again,  the  copy  service  depart¬ 
ment  will  equip  the  staff  with 
programs  of  small  spec  layouts. 

Attractive  classified 

Classified  columns  will  be 
made  more  attractive  by  accept¬ 
ing  display  sizes,  art  work,  and 
up  to  6-point  borders.  Special 
features,  such  as  crossword  puz¬ 
zles,  sewing  patterns,  horoscope, 
bridge  column,  cartoons  and 
comic  panels  are  spread  through¬ 
out  the  classified  columns  to 
spark  readership. 

In  addition,  a  continuing  in¬ 
paper  and  direct  mail  ad  cam¬ 
paign  will  be  speaking  to  the 
classified  marketplace,  together 
with  a  family  2-3-2  want-ad 
progn^m  (2  lines,  3  days,  $2). 

A  two-man  national  advertis¬ 
ing  sales  team  will  be  taking  to 
the  road  during  1970  with  great¬ 
er  frequency  with  a  “single 
rate”  story,  pioneered  by  the 
Wilmington  papers  in  1961. 
Their  sales  tools  include  an  his¬ 
torical  introduction  to  Delaware 
as  the  first  State,  with  an  ap¬ 
propriate  leave-behind,  plus  a 
newly  published  booklet  por¬ 
traying  the  impressive  demo- 
gfraphics  of  the  Delaware  mar¬ 
ket. 

The  News-Journal’s  six-day 
morning  and  afternoon  papers. 
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with  98  percent  coverage  of  the 
home  county — and  more  than  80 
percent  of  homes  in  the  state, 
ties  in  attractively  with  the 
“First-Buy”  in  a  medium  that 
penetrates  the  entire  state.  The 
company  will  publish  some  27 
million  lines  of  advertising  in 
both  papers  in  the  coming  year. 
• 

Survey  shows 
tv  Hurning  off 
youth  market 

One  of  the  favorite  subjects 
today  in  circles  of  communica¬ 
tors  is  youth — the  youth  mar¬ 
ket,  what  youth  is  thinking  and 
doing  and  where,  oh  where,  is 
youth  leading  us.  Last  month’s 
moratorium  may  have  justified 
the  pre-occupation  with  that 
segrment — and  it’s  all  spurred 
Spade  and  Archer,  the  adver¬ 
tising  agency,  to  do  a  new  study 
on  just  exactly  what  youth 
thinks  these  days  about  com¬ 
munications  outlets.  The  re¬ 
sults,  compiled  by  Gilbert  Youth 
Research,  were  released  in  a 
timely  fashion — on  October  15. 

The  hard  facts  are: 

— Last  year,  there  were  some 
40  million  people  in  this  coun¬ 
try  aged  14  to  25. 

— These  people  spend  $45  bil¬ 
lion  a  year  on  themselves,  in¬ 
fluence  the  spending  of  another 
$135  billion  and  will  spend 
somewhere  in  the  neighborhood 
of  $72  billion  in  1980. 

Of  this  segment,  87  per  cent 
would  rather  buy  advertised 
than  non-advertised  products. 
And,  at  the  same  time,  Ralph 
Nader  has  become  one  of  the 
most  in-demand  speakers  at  col¬ 
leges  around  the  country.  The 
grroup  also  feels  government 
should  have  no  control  over  ad¬ 
vertising  practices. 

— Some  24  per  cent  of  the 
young  feel  that  the  ads  directed 
to  them  are  “unbelievable." 

— 19  per  cent  feel  they  are 
uninformative. 

— 28  per  cent  feel  they  are 
“silly.” 

— 7  per  cent  feel  they  are  sin¬ 
cere. 

The  survey  showed  further 
that  youth  is  feeling  and  react¬ 
ing  to  the  widely-acclaimed  com¬ 
munications  gap — and  is  becom¬ 
ing  turned  off  by  tv.  Those  peo¬ 
ple  14  to  25  spend  an  average 
of  one  hour,  53  minutes  a  day 
watching  the  tube — and  say 
they  would  watch  more  if  it 
were  more  interesting;  29  per¬ 
cent  find  the  medium  “unbe¬ 
lievable”;  20  per  cent  find  it 
uninformative;  25  per  cent,  in 
poor  taste. 

This  compares  with  four  per 
cent  who  find  it  sincere  and  16 
per  cent  who  call  it  “con¬ 
vincing." 


Service  tracks 
ad  performance 

R.  H.  Bruskin  Associates  has 
announced  a  new  national  st^rv- 
ice  using  visual  techniques  to 
help  advertisers  track  the  per¬ 
formance  of  their  products  and 
advertising. 

The  service,  which  will  be 
available  early  next  year,  will 
involve  quarterly  studies  with 
about  3,000  adults.  Marvin  Bai- 
man,  vicepresident  of  the  com¬ 
pany,  said  Bruskin  will  offer 
this  new  tracking  measurement 
technique  because  “we  have  been 
concerned  about  the  problem  of 
obtaining  accurate  measure¬ 
ments  of  advertising  and  brand 
performance.” 

Elaborating,  he  said,  “With 
the  similarity  of  brand  names 
and  the  segmenting  of  brands 
within  a  product  category  into 
numerous  variations,  consumers 
are  more  and  more  confused 
when  asked  what  brands  they 
are  aware  of,  use  and  see  ad¬ 
vertised.” 

Baiman  noted  that  except  for 
radio,  all  advertising  is  visual, 
so  it  follows  that  visual  stimuli 
in  marketing  research  is  a  logi¬ 
cal  practice. 

Baiman  said  his  organization 
recently  conducted  an  experi¬ 
mental  study  “to  determine  the 
effect  of  using  the  picture  tech¬ 
nique”  in  tracking  brand  per¬ 
formance.  As  a  comparison  we 
took  the  personal-interview- 
with-list  (of  brands)  technique, 
very  similar  to  our  personal-in- 
terview-with-picture  technique.” 

The  study  showed  that: 

1 —  Aided  brand  awareness  U 
more  realistically  reported  by 
respondents  to  the  picture  tech¬ 
nique  based  upon  easier  and 
faster  identification  of  the 
brands  and  their  variations. 
There  is  more  sureness  on  the 
part  of  the  respondents  when 
choosing  a  particular  brand. 

2 —  For  recall  of  advertising, 
indications  are  that  picture  tech¬ 
niques  result  in  a  lower  claim 
of  having  seen  advertising  for 
a  particular  brand,  and,  per¬ 
haps,  a  firmer  basis  for  correct¬ 
ly  associating  copy  with  the 
brand. 

3 —  Once  the  respondent  has 
used  the  picture  for  the  aware¬ 
ness  dimension,  she  is  better  pre¬ 
pared  to  accurately  play  back 
her  usage — especially  on  recall 
of  brand  and  types  ever  used  and 
in  the  case  of  new  or  recently 
introduced  brands. 

4 —  The  picture  technique  has 
its  greatest  advantage  in  prod¬ 
uct  categories  with  many  brands 
and  variations  of  brands. 

The  announcement  of  the  new 
service  was  made  at  the  recent 
annual  conference  of  the  Adver¬ 
tising  Research  Foundation. 
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In  Vietnam,  a  man  risks  his  life  every  day.  We're  working  to  reduce  that  risk. 


The  body  armor  we  helped 
develop  for  our  helicopter  crews, 
made  of  glass  fiber  and  ceramic 
materials,  weighs  26  pounds— too 
much  for  the  infantryman’s  mobility 
requirements. 

The  fragmentation  vests 
used  in  Korea  were  made  of  either 
nylon  felt  or  basket-weave  layers 
of  nylon— strong  enough  to  stop 
most  shrapnel,  but  often  inade¬ 
quate  in  stopping  bullets. 


So  the  textile  industry  is 
working  with  military  textile  scien¬ 
tists  and  other  industries  to  produce 
a  special  protective  material  for  the 
foot  soldiers  in  Vietnam. 

It's  a  tall  order,  but  every¬ 
thing  possible  is  being  done  to  fill  it. 

Today,  the  textile  industry 
is  producing  25,000  different  items 
—everything  from  lightweight 
hammocks  and  quick-drying  pon¬ 
chos  to  mosquito-resisting  fabrics 
—for  the  defense  effort.  That’s 
twice  as  many  as  we  produced  dur¬ 
ing  World  War  II. 


But  not  one  of  them  is  more 
important  than  that  protective  ma¬ 
terial  for  the  infantryman. 

Because  nothing  is  more 
important  than  increasing  his 
chances  for  survival. 

A  American  Textile  Manufacturers 
I  Institute,  Inc.  ISOI  Johnston  Building. 

I  Charlotte,  North  Carolina  28202 


Panel  urges  INCFO 
to  support  SNAP 


Los  Angeles 

A  five-man  panel  urged  the 
Institute  of  Newspaper  Control¬ 
lers  and  Finance  Officers  to  sup¬ 
port  SNAP — ^the  (me-order  one- 
bill  program  known  as  the  “Sim¬ 
plified  Newspaper  Advertising 
Program”  —  at  the  organiza¬ 
tion’s  22nd  annual  convention 
here. 

The  arguments  advanced  by 
the  panelists  and  by  Herbert  W. 
Moloney,  Jr.,  of  Branham-Mo- 
loney,  who  conducted  the  pres¬ 
entation,  brought  a  fioor  pro¬ 
posal  for  a  feasibility  study  by 
INCFO. 

SNAP  already  has  won  the 
indicated  endorsement  of  more 
than  half  of  the  200  publishers 
sought  to  establish  the  proposal 
and  84  publishers  of  news¬ 
papers  have  signed  letters  of  in¬ 
tent  to  join  the  move,  the  22nd 
conference  was  told. 

Records  set 

The  convention  registration 
of  480  and  the  membership  of 
nearly  700,  including  retirees 
and  honorary  members,  attained 
new  record  levels.  The  active 
membership  of  668  resulted 
from  a  net  gain  of  20  during 
the  year  and  the  addition  of 
seven  newcomers  on  the  eve  of. 
sessions  here. 

In  the  protracted  discussion 
of  SNAP,  support  of  newspaper 
financial  men  was  declared  es¬ 
sential  to  gain  the  desired  show¬ 
ing  of  publisher  strengfth. 

The  200  goal  was  set  arbi¬ 
trarily,  it  was  pointed  out.  Of 
the  publishers  queried,  only  28 
have  given  negative  replies  and 
35  have  failed  to  answer,  ac¬ 
cording  to  figrures  presented 
here. 

The  biggest  problem  with  the 


SNAP  program  has  been  the 
lack  of  communication,  accord¬ 
ing  to  Charles  E.  Treat,  Okla¬ 
homa  City  Oklahoman  and 
Times. 

The  program  would  make  it 
easier  for  advertisers  to  buy 
newspaper  space,  said  Treat, 
who,  with  Hobart  T.  Frank,  At¬ 
lanta  Journal  and  Constitution, 
and  Moloney,  was  assigned  to 
the  SNAP  plans  committee  of 
the  Bureau  of  Advertising  near¬ 
ly  four  years  ago. 

SNAP  really  provides  for 
simplified  newspaper  advertis¬ 
ing  “purchasing,”  said  Franks, 
who  declared  newspapers  are 
“a  mess  to  price,  a  mess  to  or¬ 
der  and  a  mess  to  pay.”  SNAP, 
he  underscored,  will  sell  more 
advertising  for  newspapers. 

Two  panelists  gave  the  ad¬ 
vertising  agency  point  of  view 
while  the  bill  of  particulars 
for  SNAP  was  presented  by 
Edward  C.  Crimmins,  vice- 
president,  Advertising  Checking 
Bureau. 

Belief  that  the  program  will 
result  in  some  newspaper  op¬ 
erating  efficiences  was  report^ 
by  John  W.  Harrison,  vicepresi¬ 
dent  aiid  assistant  treasurer, 
Ogilvy  &  Mather,  Inc.,  New 
York. 

Benefits  listed 

It  will  materially  reduce  ac¬ 
counts  receivable  collections 
problems,  provide  money  at 
hand  earlier  than  under  present 
methods,  and  will  give  both 
agency  and  newspaper  neces¬ 
sary  information  from  the  same 
source  at  the  same  time,  Har¬ 
rison  said. 

Only  one  of  the  five  phases 
involved  in  SNAP  involves 
newspapers  financially,  observed 
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Jack  Davis,  Honig,  Cooper  &  Hockcl  Ch&ilTS 
Davis. 

He  li^d  the  advanta^s^n  Audit  BuTeaU 
in  simplified  billing  and  order¬ 
ing,  greatly  improved  means  of  Fred  W.  Heckel,  vicepresident 
obtaining  competitive  informa-  in  charge  of  advertising  for 
tion  and  computer  availability  United  Airlines,  was  elected 
factors.  Davis  said  he  repre-  chairman  of  the  board  of  the 
sented  both  Honig-Cooper  and  Audit  Bureau  of  Circulation  fol- 
the  4-A  here.  lowing  the  annual  meeting  in 

He  declared  he  is  hopeful  that  New  York  October  23. 
because  the  newspaper  medium  Heckel  succeeds  Warren 
becomes  easier  to  use  through  Reynolds,  president  of  the  Cana- 
SNAP  the  advertisers  will  use  dian  advertising  firm  of  Ron- 
it  more.  alds-Reynolds  &  Co.,  Ltd.,  who 

_  ,  had  held  the  post  for  the  past 

Cost  factors 

two  years. 

Newspapers  are  being  asked  Elected  to  serve  with  Heckel 
to  subsidize  SNAP  by  allowing  as  vice  chairman  is  Paul  H. 
a  discount  of  one-fourth  of  one  Willis,  vicepresident  of  the  Car¬ 
per  cent  on  all  newspaper  pay-  nation  Company.  Two  other  vice 
ments  for  the  agencies  who  use  chairmen  re-elected  were  Wil- 
the  program’s  facilities,  ex-  Ham  M.  Weilbacher,  director  of 
plained  ACB’s  Crimmins.  research  for  J.  Walter  Thomp- 

SNAP  will  make  it  easier  for  son  Company,  and  Richard  J. 
a  group  of  important  customers  Babcock,  president  of  the  Farm 
to  do  business  with  newspapers,  Journal. 

he  declared.  Crimmins  listed  Donald  B.  Abert,  president 
speedier  payment  and  a  sharp  and  publisher  of  the  Milwaukee 
reduction  in  the  number  of  dif-  Journal,  was  re-elected  treasur- 
ferences  between  newspapers  er,  and  John  R.  Miller,  executive 
and  agencies.  Some  papers  will  vicepresident  of  Hearst  Maga- 
find  their  national  billing  simpli-  zines,  was  re-elected  treasurer, 
fled,  he  added.  Staff  officers  re-elected  to  the 

In  reporting  on  costs,  Crim-  board  include:  Alan  T.  Wolcott, 
mins  said  the  newspaper  that  ABC  president  and  managing 
bills  $100,000  to  agencies  using  director;  Howard  W.  Kutz,  vice- 
SNAP  will  pay  about  $500  a  president,  auditing;  Raymond 
year.  Billings  of  $500,000  to  E.  Downing,  assistant  treas- 
SNAP-using  agencies  will  cost  urer;  and  James  F.  Devine,  as- 
$1,265.  The  total  cost  will  not  sistant  secretary, 
be  applicable  for  more  than  a  It  was  disclosed  that  ABC’s 
year,  he  declared.  membership  had  increased  by  25 

over  the  year,  due  to  the  recent 
election  of  19  non-publisher  can¬ 
didates  and  the  a^ition  of  six 
im  a ii*iTi an  publisher  members.  There  are 

im  cnairman  publishers,  adver- 

DlirC0S  SFOllD  Advertising  agencies  and 

D  "  associations  in  the  ABC. 

Washington  _  ,  .  * 

:s  For  the  Future,  Internship  program 
nnounced  the  election  at  Detroit  News 
D.  Canham,  editor-in-  Detroit,  Mich. 

'he  Christian  Science  A  cooperating  internship  pro¬ 
as  chairman  of  its  gram  is  being  organized  under 
lirectors.  He  replaces  which  the  Detroit  News  will  put 
Paley,  chairman  for  to  work  a  Wayne  State  Univers- 
three  years,  who  re-  ity  journalism  major  each  quar- 
)ard  member.  ter  as  a  beginning  reporter,  en- 

,  a  past  president  of  abling  a  succession  of  such 
can  Society  of  News-  students  to  receive  on-the-job 
ors  and  of  the  Cham-  training  with  only  minimal  in- 
nmerce  of  the  United  terruption  of  their  college  ca- 
8  been  a  director  of  reers. 

!  1961.  Paley,  Chair-  Paul  Poorman,  managing 
e  Board  of  Columbia  editor  of  the  News,  and  the  jour 
ng  System,  was  one  of  nalism  department  of  WSU, 
il  directors  of  the  or-  have  completed  arrangements 
,  which  was  estab-  whereby  students  will  be  subject 
.962  with  the  cooper-  to  assignments  normal  to  a  be- 
le  Ford  Foundation,  grinning  reporter,  will  receive  a 

!S  For  the  Future’s  beginner’s  pay,  and  will  be 
1  to  advance  the  de-  granted  certain  academic  credit 
conservation  and  use  for  successful  work  on  the  job, 
1  resources  through  resuming  studies  at  the  end  of 
of  research  and  edu-  the  quarter  and  being  replaced 
arly  all  of  its  studies  by  another  student, 
field  of  the  social  sci-  Victoria  L.  Preston,  21,  a 
senior  is  the  first  intern  chosen. 
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Canham  chairman 
of  Resources  group 

Washington 

Resources  For  the  Future, 
Inc.,  hak  announced  the  election 
of  Erwin  D.  Canham,  editor-in- 
chief  of  The  Christian  Science 
Monitor,  as  chairman  of  its 
board  of  directors.  He  replaces 
William  S.  Paley,  chairman  for 
the  past  three  years,  who  re¬ 
mains  a  board  member. 

Canham,  a  past  president  of 
the  American  Society  of  News¬ 
paper  Editors  and  of  the  Cham¬ 
ber  of  Commerce  of  the  United 
States,  has  been  a  director  of 
RFF  since  1961.  Paley,  Chair¬ 
man  of  the  Board  of  Columbia 
Broadcasting  System,  was  one  of 
the  original  directors  of  the  or¬ 
ganization,  which  was  estab¬ 
lished  in  1962  with  the  cooper¬ 
ation  of  the  Ford  Foundation. 

Resources  For  the  Future’s 
purpose  is  to  advance  the  de¬ 
velopment,  conservation  and  use 
of  natural  resources  through 
programs  of  research  and  edu¬ 
cation.  Nearly  all  of  its  studies 
are  in  the  field  of  the  social  sci- 


You  can  now  prove  to  your  advertisers: 

a  single  ad 


newspaper 


immediate 

measurable 

effect 

on  (a)  sales  of  product,  (b)  attitude  toward 
brand,  measured  objectively  by  Opinion  Re¬ 
search  Corp.  A  new  study— “What  Can  One 
Newspaper  Ad  Do?”— published  by  the 
Bureau  of  Advertising,  ANPA,  and  financed 
in  your  behalf  by 

Abitibi  Paper  Company,  Ltd.  Abitibi  Papers,  Inc. 

Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd.  Montmorency  Paper  Company,  Inc. 
British  Columbia  Forest  Products,  Ltd.  The  Crofton  Paper  Company,  Inc. 
Consbiidated-Bathurst  Limited  Consolidated  Newsprint,  Inc. 

Domtar  Newsprint,  Ltd.  Domtar  Pulp  &  Paper,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd.  Lake  Superior  Newsprint  Co. 

James  Maclaren  Company,  Ltd.  Maclaren  Newsprint  Sales,  Ltd. 

MacMillan  Bloedel  Limited  Powell  River-Alberni  Sales  Corp. 
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CIRCULATION 

CCMA  now 
extends  to 
fifth  state 

Stateline,  Nev. 

Members  of  the  California 
Circulation  Managers  Associa¬ 
tion  voted  to  extend  their  mem¬ 
bership  into  a  fifth  state  at  their 
annual  conference  here. 

The  addition  of  Utah  to  the 
representation  from  California, 
Arizona,  Hawaii  and  Nevada 
which  currently  provides  a  mem¬ 
bership  of  207  was  included  in 
association  by  law  changes  voted 
at  sessions  conducted  by  William 
T.  Ortman,  Jr.,  Oakland  (Calif.) 
Tribune. 

The  challenges  of  changing 
times  as  depicted  by  Frank  J. 
Pruitt,  ICMA  president  and  the 
problems  indicated  by  current 
labor  trends  were  included  in  an 
intense  program. 

New  officers 

Frank  Hill  Son  Diego  (Calif.) 
Union-Tribune  was  elected 
president  with  Frank  Hoffman, 
Son  Mateo  (Calif.)  Times  presi¬ 
dent-elect;  M.  A.  Leavitt,  Coata 
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Mesa  (Calif.)  Daily  Pilot  and 
A.  G.  Howells,  Son  Rafael 
(Calif.)  Independent-Journal, 
vicepresidents.  The  veteran  Rus¬ 
sell  A.  Barcroft,  Santa  Barbara 
(Calif.)  Newa-Preaa,  continues 
as  secretary-treasurer. 

Labor  panelists  reported 
unions  are  making  “unbelievable 
demands  for  money  and  work 
restrictions”  and  that  to  date 
there  are  only  slight  signs  of 
publisher  resistance. 

Joseph  Kolder,  labor  relations 
director,  San  Francisco  News¬ 
paper  Printing  Co.,  said  the 
trend  is  shown  by  a  series  of 
craft  union  pay  increases  across 
the  nation  which  range  upward 
to  $50  and  $60  a  week  in  con¬ 
tracts  running  as  long  as  from 
30  months  and  three  years. 

Edward  C.  Landergren,  labor 
relations  director,  Oakland  Trib¬ 
une,  believes  publishers  may  be 
overly  concerned  with  their  com¬ 
petitive  situations  in  the  metro¬ 
politan  areas. 

Equality  view 

Landergren  added  that  in  his 
opinion  management  should 
treat  non-union  workers  in  the 
same  way  they  treat  organized. 
The  two  labor  relations  chiefs 
submitted  an  analysis  of  the 
labor  law,  described  as  a  living 
thing  that  is  never  static. 

There  is  a  failure  to  appreci¬ 
ate  the  fact  that  the  National 
Labor  Relations  Act  specifies  the 
intent  of  the  U.S.  to  encourage 
collective  bargaining,  Lander¬ 
gren  said. 

Of  the  30,000  NLRB  cases 
handled  during  the  past  year, 
18,000  have  been  on  charges  of 
unfairness.  Of  these,  12,000  rul¬ 
ings  were  against  employers  and 
6000  against  unions,  he  ob¬ 
served. 

During  discussions  it  was 
pointed  out  that  the  latest 
Northern  California  labor  agree¬ 
ment  reached  was  at  Santa  Rosa, 
Calif.  This  was  for  a  17  month, 
14  day  contract  with  printers. 
This  specific  timing  has  brought 
all  craft  and  guild  contracts  in 
the  entire  area  to  a  common 
termination  date,  Feb.  28,  1971. 

Qironology  given 

A  chronology  of  the  Loa  An¬ 
geles  Herald-Examiner  strike 
which  is  now  nearly  two-years 
old  was  presented  by  William 
Myers  at  a  second  labor  panel. 

Problems  of  a  small  newspa¬ 
per  during  a  strike  were  de¬ 
scribed  by  Robert  Smith,  Con¬ 
cord  (Calif.)  Transcript.  As 
with  the  Hearst  paper,  the 
Transcript  continued  to  publish. 

Albert  Rehm,  Palo  Alto 
(Calif.)  Times,  told  how  that 
newspaper  lost  a  NLRB  election 
when  students  hired  for  mail 
room  work  voted  for  unioniza¬ 
tion. 


ICMA’s  Pruitt  urged  new 
sales  techniques  to  meet  the 
challenge  of  growth.  The  Abilene 
(Texas)  Reporter  News  circula¬ 
tion  manager  bespoke  creative 
readership  and  urged  the  shar¬ 
ing  of  research. 

“We  must  be  the  front  line 
optimists  of  the  industry,”  said 
Pruitt. 

Singing  welcome 

Rollan  D.  Melton,  editorial  di¬ 
rector,  Speidel  Newspapers, 
Inc.,  set  a  precedent  in  singing 
a  greeting  in  welcoming  CCMA 
to  Nevada.  He  is  an  amateur 
actor. 

Melton  suggested  that  circula¬ 
tion  managers  should  ask  their 
publishers  to  take  a  walk  with 
a  newspaperboy.  His  recommen¬ 
dation  was  based  on  an  experi¬ 
ence  he  had  while  publisher  at 
Reno. 

Ray  F.  Marx,  retired  Los  An¬ 
geles  Times’  circulation  man¬ 
ager,  delivered  the  eulogy  for 
H.  P.  Yehling,  a  CCMA  official 
for  14  years.  Yehling’s  career 
with  the  Times  a  few  years  be¬ 
fore  the  newspaper’s  bombing 
costing  20  lives  and  included  the 
trying  years  of  the  great  de¬ 
pression. 

The  importance  of  commun¬ 
ications  between  departments 
was  stressed  by  Jack  Curley, 
general  manager.  Orange  Coast 
Publishing  Co. 

Consultants  urged 

Weekly  meetings  of  depart¬ 
ment  heads  provide  better  under¬ 
standing  and  cooperation  in 
solving  problems,  he  declared. 
Curley  stressed  the  importance 
of  coordinated  contacts  with 
members  of  superior  contacts  at 
the  top  level.  For  independent 
newspapers,  he  urged  the  use  of 
outside  consultants. 

The  Long  Beach  (Calif.)  In¬ 
dependent,  Press-Telegram  and 
the  Tucion  (Ariz.)  Star-Citizen 
each  won  two  top  awards  in  the 
series  of  circulation  promotion 
contests. 

CCMA  board  actions  included 
a  recommendation  of  support  for 
Frank  B.  Gwynn,  Pasadena 
(Calif.)  Independent,  Star-News 
and  a  possible  candidate  for 
ICMA  officership. 

A  popular  book 

Gwynn,  the  1966  CCMA  pres¬ 
ident  and  newly-elected  head  of 
the  California  Newspaperboy 
Foundation,  has  served  on  many 
ICMA  committees.  Sales  of  the 
safety  book  developed  under  his 
direction  have  now  passed  the 
100,000  mark.  He  holds  E&P’s 
double  distinguished  service 
award  in  the  circulation  field. 

Convention  papers  included  a 
circulation  price  report  in  which 
James  Harden,  Salinas  (Calif.) 
Californian,  expressed  a  prefer¬ 


ence  for  a  15-cent  single  price 
over  a  home  delivery  surcharge. 

He  described  the  five-c*nt 
boost  to  15  cents  a  significant 
revenue  producer.  Many  news¬ 
papers  charge  extra  for  motor 
delivery.  A  few  up  the  home 
delivery  price  to  exceed  single 
copy  sales,  he  reported.  Among 
these  are  the  San  Diego  Union- 
Tribune  and,  in  some  hilly  sec¬ 
tions,  the  Reno  dailies. 

• 

Advises  asking 
Negroes  about  selves 

If  you  wish  to  learn  about  life 
in  the  black  communities  of 
America,  get  out  and  start  talk¬ 
ing  with  the  people  in  those 
communities  who  live  there, 
work  there,  and  spend  their 
money  there. 

This  was  the  advice  of  W. 
Leonard  Evans  Jr.,  president 
and  publisher  of  a  Negro-ori¬ 
ented  newspaper  magazine  sup¬ 
plement,  Tuesday. 

“If  you  want  to  find  out  about 
black  people,  why  ask  Rev.  John, 
Rev.  Sam,  or  Rev.  James?” 
Evans  asked  members  of  the  In¬ 
land  Daily  Press  Association 
recently. 

“That,”  he  said,  “is  like  Presi¬ 
dent  Nixon  calling  the  Vatican 
to  ask  the  Pope  alMut  a  raise  in 
rates.  Talk  to  someone  who 
makes  a  payroll.” 

Evans  founded  Tuesday,  in 
1961.  He  urged  the  publishers 
and  editors  to  give  black  busi¬ 
ness  men  a  chance  to  compete. 
He  urged  a  proper  consideration 
of  the  positive  in  Negro  life, 
and  deplored  pictures  on  tele¬ 
vision  and  in  the  news  of  “lead¬ 
ers  riding  mules  in  the  South 
to  emphasize  poverty.”  The  over¬ 
all  average  of  Negro  income  in 
the  United  States  is  the  10th 
highest  in  the  world,  he  said. 

• 

Wes  Sherman’s 
weekly  sold 

Heppner,  Ore. 

The  weekly  Heppener  Gazette- 
Times,  formerly  belonging  to 
the  late  Wes  Sherman,  one  of 
the  nation’s  best  known  rural 
editors,  has  been  sold  by  his 
widow  to  Mr.  and  Mrs.  Charles 
Heard  of  Pilot  Rock,  Ore. 

Sherman,  who  was  best  known 
for  his  defense  of  rural  editors 
(EAP,  August  16),  died  unex¬ 
pectedly  last  June  while  on  a 
trip  to  Washington,  D.  C. 

The  Heards  have  been  for  the 
past  four  years  owners  of  the  ] 
Pilot  Rock  News  but  have  sold 
their  interests  in  that  publica¬ 
tion  to  take  over  the  Gazette- 
Times. 

The  Shermans  had  owned  the 
paper  since  1961.  Mrs.  Sher¬ 
man  has  been  acting  as  publisher 
and  editor  of  the  weekly  since 
the  death  of  her  husband. 
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Is  your  child’s  future  worth  6c? 


Now  that  the  war  in  Viet  Nam  is  lumbering 
to  an  end,  we  believe  people  all  over  the 
world  are  ready  to  make  a  choice  which  may 
be  available  only  to  this  generation; 

1.  T’o  continue  living  in  a  universe  of 
international  anarchy,  teetering  on  the 
brink  of  nuclear  self-destruction. 

2.  To  create  a  world  organized  under  a 
Peace  system  ...  a  system  in  which  na¬ 
tions  submit  their  disputes  to  a  World 
Court  whose  decisions  are  enforced  by 
a  World  Police  Force.  This  system 
would  free  nations  to  concentrate  their 
total  resources  on  improving  the  quality 
of  life  for  each  man,  woman  and  child. 

“Impossible?  Visionary?  Never  happen?” 
Those  were  the  exact  words  used  by  some  of 
our  forefathers  in  1787  when  13  separate, 
sovereign  states  met  in  Philadelphia  to  orga¬ 
nize  a  Constitutional  Convention.  Frightened 
.  .  .  despite  threats  of  war  between  the  indi¬ 
vidual  states,  plus  the  fear  of  invasion  by 
Britain  and  Spain,  they  dared  to  go  ahead 
. . .  and  founded  our  United  States  of  America. 

“Oh,  but  things  were  different  then!”  True, 
they  were  different.  Our  world  has  shrunk — 
in  real  terms  it  is  smaller  than  the  territory 
covered  by  the  13  original-  states.  Men  go  to 
the  moon  in  less  time  than  it  took  to  travel 
from  Maine  to  Georgia  in  the  18th  century. 
Instantaneous  electronic  communications  tell 
us  what’s  happening  in  Moscow  and  Peking 
faster  than  New  York  learned  the  news  of 
Boston  in  1787. 


Permanent  Peace  Is  Possible! 

Find  Out  How — Mail  This  Coupon 

World  Fcderalists-U.S.A.- 

2029  K  Street,  N.W. 

Washington,  D.  C.  20006 

(  )  Send  literature  about  World  Federalists’ 

plans  for  a  war-free  world. 

(  )  I  enclose  $  .  to  assist  you  in 

your  work. 

(  )  Enroll  me  as  a  member.  Enclosed  is 

$10.  my  dues  for  1969-70. 

(  )  Send  .  reprints  of  this  adver¬ 

tisement. 

Name  . 

Address  . 

Town  . State  . Zip  . 


The  world  today  is  more  ready  to  organize 
for  peace  than  the  American  colonies  were 

iin787! 

They  did  it.  We  must  do  it  ...  if  we  are  to 
survive.  There  really  isn’t  any  other  civilized 
choice. 

If  you’ve  read  this  far,  a  lot  of  questions  may 
be  tumbling  through  your  mind.  The  answers 
are  available  in  pamphlets  we  will  mail  if  you 
will  fill  out  the  coupon  at  the  top  of  this  ad. 
Do  it  now — without  obligation  to  anyone — 
except,  perhaps,  the  child  mentioned  in  the 
headline. 


We  need  the  help  of  opinion-makers  . . .  YOU  ...  to  let  Amer¬ 
icans  know — through  editorials,  news  coverage,  special  pro¬ 
grams,  and  announcements — that  a  practical  peace  system  i^ 
available. 


This  advertisement  is  published  to  promote  World 
Peace  Through  World  Law.  It  is  not  copyrighted. 
Please  feel  free  to  use  it  in  publications,  on  the  air, 
in  house  organs,  on  bulletin  boards.  Check  the  cou¬ 
pon  if  you  can  use  additional  free  reprints. 


Erny  Tannen 

The  MEDIAmerica  Company 

9414  Crosby  Road 

Silver  Spring,  Maryland  20910 


(Published  as  a  memorial  to  Richard  Tannen,  age  21,  who  died  in  the  plane  crash  at  Indianapolis, 
September  9.  Rick,  a  senior  at  Indiana  University,  was  against  suffering  for  all  mankind.) 
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BIE  named  by 
Broward  group 

Broward,  Fla. 

The  appointment  of  Mrs. 
Irene  Stuber  as  manag^ing  edi¬ 
tor  of  the  Broward  Newsday 
group  has  been  announced  by 
Emery  E.  Bartek,  publisher. 

Mrs.  Stuber,  a  nine-year  resi¬ 
dent  of  South  Broward,  is  a  for¬ 
mer  reporter  for  the  Ft.  Laud¬ 
erdale  News  and  Hollywood 
l(Fla.)  Sun-Tattler. 

Before  entering  the  reporting 
field  five  years  ago,  Mrs.  Stuber 
was  editor  of  the  Miami-Dade 
Chamber  of  Commerce  publica- 
ti<Hi8,  edited  several  all-Florida 
magazines  and  edited  a  weekly 
newspaper  in  Cleveland,  Ohio. 

Several  years  ago,  Mrs.  Stu¬ 
ber  was  honored  by  the  Holly¬ 
wood  City  Commission  for  a 
aeries  of  articles  she  wrote  on 
municipal  financing.  The  only 
reporter  so  honored.  She  has 
also  received  a  Florida  AP 
award  for  public  service  and 
commendation  from  ihe  Florida 
Bar  Association. 

She  is  a  member  of  the  Flor¬ 
ida  Women’s  Press  Association, 
Theta  Sigma  Phi  as  well  as 
other  professional  associations. 
She  is  a  founder  of  the  Dade 
County  Editor’s  Association. 

*  •  • 

Robert  S.  Babcock,  Jr.,  for¬ 
mer  Capitol  bureau  chief  for 
the  Burlington  (Vt.)  Free  Frees 
• — named  cordinator  of  the  gov¬ 
ernor’s  technical  advisory  time 
in  the  Vermont  Central  Plan¬ 
ning  Office. 

*  *  * 

Tjj:  Collins  and  Thomas  B. 
Harris  of  the  Huntsville,  (Ala.) 
Times  circulation  department — 
promoted  to  assistant  circula¬ 
tion  managers. 
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AFTER  10  YEARS  on  the  editorial 
staff  of  the  Akron  (O.)  Beacon 
Journal,  Daniel  J.  Warner  has 
joined  the  Lawrence  (Mass.) 
Eagle-Tribune  as  executive  ed¬ 
itor.  The  job  is  a  new  one, 
created  by  Publisher  Irving  E. 
Rogers  to  enable  him  to  fulfill 
many  existing  commitments  to 
community  projects. 

N.  Y.  Times  promotes 
Allen,  Fox,  Levitas 

Robert  Alden,  reporter  and 
assistant  metropolitan  editor  at 
the  New  York  Times  since  1966, 
has  been  appointed  to  the  newly 
created  post  of  director  of  Times 
real  estate  news.  A.  M.  Rosen¬ 
thal,  Times  managing  editor, 
said  that  under  Alden’s  direc¬ 
tion  coverage  of  real  estate  and 
its  place  in  New  York  urban 
society  would  be  expanded  both 
in  the  daily  and  Sunday  edi¬ 
tions. 

Glenn  Fowler,  the  real  estate 
editor,  will  continue  in  that  ca¬ 
pacity,  Rosenthal  said. 

Before  becoming  an  assistant 
metropolitan  editor,  Alden 
served  the  Times  as  a  foreign 
correspondent  in  Asia  and 
Europe,  and  as  a  local  reporter. 

The  Times  also  announced 
that  Sylvan  Fox  and  Mitchel  R. 
Levitas  had  been  promoted  to 
assistant  metropolitan  editors. 
Fox,  a  former  city  editor  of  the 
defunct  World-Telegram  and 
Sun,  had  been  a  Times  local  re¬ 
porter  since  1967.  Levitas  joined 
the  Times  in  1964  as  an  editor 
of  the  Sunday  magazine. 

•  •  * 

Don  O.  Noel  Jr.,  assistant 
managing  editor  of  the  Ha/rt- 
ford  (Conn.)  Times — ^to  editori¬ 
al  page  editor.  John  Cleary, 
chief  editorial  writer — assigned 
as  roving  correspondent.  Wil¬ 
liam  P.  Pike,  city  editor  since 
1964  —  named  assistant  man¬ 
aging  editor.  Allen  M.  Wioem, 
who  concentrated  this  past  year 
on  development  of  the  new  “Tv 
Times’’  supplement — ^to  his  pre¬ 
vious  title  of  amusements-tv 
editor. 


Editor  named 

Lou  Grasso  has  been  ap¬ 
pointed  editor  of  the  Suffolk 
County  (N.  Y.)  News.  He  had 
been  with  the  Long  Island  Ad¬ 
vance  for  the  past  six  years. 

Grasso  was  a  recipient  of  sev¬ 
eral  awards  in  the  community 
service  catagory  of  the  1968 
New  York  Press  Association 
competition.  Prior  to  that  he  re¬ 
ceived  a  second  place  award  in 
the  NYPA’s  feature  story  cate¬ 
gory. 

Previous  to  joining  the  Ad¬ 
vance,  Grasso  was  circulation 
manager  for  a  chain  of  eight 
weekly  newspapers. 

*  •  * 

Kent  Freeland,  reporter  and 
copy  editor  of  the  Cocoa  (Fla.) 
Today,  named  central  county 
assistant  editor  of  the  Metro¬ 
politan  Brevard  desk. 

*  *  * 

John  F.  O’Day  appointed  dis¬ 
tribution  director  of  the  Boston 
Herald  Traveler,  according  to 
announcement  by  Jack  W.  Wil¬ 
son,  circulation  director. 

*  *  * 

Arthur  Krahmes,  executive 
director  of  the  Journal  of  Com¬ 
merce  of  New  York  City,  re¬ 
tired.  Mr.  Krahmer  spent  42 
years  in  key  editorial  positions 
of  the  Ridder  Newspapers. 

•  *  * 

Robert  J.  Barraclough 
named  general  manager  and 
executive  vicepresident  of  the 
Housatonic  Valley  Publishing 
Co.,  New  Milford,  Conn.,  pub¬ 
lishers  of  five  community  news¬ 
papers. 

*  *  • 

Arthur  P.  Irving,  Jr.,  ap¬ 
pointed  financial  advertising 
manager  of  the  New  York 
Times  succeeding  Kenneth  C. 
Browne,  retired. 

*  *  * 

Charles  J.  Eua,  named 
business  news  editor  of  the  New 
York  News  succeeding  WiLUAM 
A.  Doyle,  who  has  been  elected 
a  vicepresident  of  Investors  Di¬ 
versified  Services.  Mr.  Elia  has 
been  with  the  Wall  Street  Jour¬ 
nal. 

•  *  • 

Leon  Turner  appointed  travel 
manager  of  Family  Weekly 
magazine,  a  new  position.  He 
has  been  a  member  of  the  pub¬ 
lication’s  advertising  sales  staff. 
*  *  * 

Nicholas  S.  Ludington,  an 
Associated  Press  stringer  in  An¬ 
kara,  Turkey  since  1966  and 
managing  editor  of  the  Ankara 
•  Daily  News — appointed  corres- 
'  pondent  in  charge  of  a  new 
AP  office  at  Ankara,  Turkey. 


NEW  CIRCULATION  sales  pro¬ 
motion  manager  of  the  Cincin¬ 
nati  (O.)  Enquirer  is  Robert  J. 
Collins,  with  responsibility  for 
creating  promotion  and  adver¬ 
tising  material  for  the  circula¬ 
tion  department. 

Blades  new  book 
editor  of  Tribune 

Chicago 

John  Blades,  assistant  editor 
of  the  Chicago  Tribune  Maga¬ 
zine  since  early  this  year,  has 
been  designated  to  succeed  Rob¬ 
ert  Cromie  as  book  editor  of  the 
Tribune.  Cromie  is  now  writing 
a  general  column  for  the  news¬ 
paper. 

a  *  * 

Margaret  McLaurin,  for¬ 
merly  of  the  display  advertising 
staff  of  the  Odessa  (Tex.)  Am¬ 
erican  and  the  Midland  (Tex.) 
Reporter-Telegram — named  ad¬ 
vertising  manager  of  the  Fort 
Stockton  (Tex.)  Pioneer. 

a  a  a 

David  Johnson,  1968  Har¬ 
vard  graduate — to  the  Salem 
(Mass.)  Evening  News  as  gen¬ 
eral  assignment  reporter.  Rich¬ 
ard  P.  Carpentex — named  as¬ 
sistant  to  the  editor. 

a  a  a 

George  Pinkerton,  editorial 
page  editor  for  the  Billings 
(Mont.)  Gazette  —  named  city 
editor  in  a  job  swap  with 
Charles  P.  Rightmire. 

a  a  a 

Dave  Margoshes,  formerly  on 
the  copy  desk  of  the  New  York 
Daily  News,  and  now  copy  edi¬ 
tor  of  the  Free  Press  at  Colora¬ 
do  Springs,  Colo. — named  city 
editor. 

a  a  a 

Elwood  M.  Wardlow  of  the 
Buffalo  (N.Y.)  Evening  News 
— elected  president  of  the  New 
York  State  Associated  Presi 
Association,  succeeding  DonaU) 
C.  Johnson  of  the  Niagara  Car 
zette. 
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General’s  star 

Michael  J.  Jackson,  who  has 
been  director  of  advertising 
sales  for  This  Week  magazine, 
recently  won  promotion  to 
Brigadier  General  in  the  U.  S. 
Air  Force  Reserve  at  McGuire 
AFB,  New  Jersey.  He  joined 
the  Army  Air  Corps  in  August, 
1941. 


Jan  es  Booth  Jr  heads  |||||BH|HpM|||||  ^ 

Atli  11  ta  suhurh  group  ^ 

Fayetteville,  Ga.  B 

James  C.  Booth  Jr.,  editor  of 
the  Fayette  County  News,  is  the 
new  president  of  Suburban 
Newspapers  of  Atlanta  Inc. 

Other  officers  of  the  associa- 
tion  include  Tom  Hay,  vice- 
president;  Phil  Rogers,  secre- 
tary-treasurer;  and  R.  David 

Boyd,  executive  sales  manager.  BH 

SNAI  is  composed  of  nine 
weekly  newspapers  in  the  Met¬ 
ropolitan  Atlanta  area.  Ogden  group  appoints  South  Carolina  daily 

Ray  Holliman,  assistant  Koon  business  manager  appoints  two  editors 
sports  editor  for  the  Montgom-  Jamestown,  N.  Y.  Rock  Hill,  S.C. 

ery  (Ala.)  Advertiser — named  Ogden  Newspapers  Inc.,  pub-  Robert  D.  Cathcart,  a  native 

sports  editor  of  the  Alabama  Usher  of  eight  dailies  in  New  of  Oberlin,  Kansas,  who  has 
Journal,  succeeding  Sam  Ad-  York,  West  Virginia  and  Iowa,  worked  on  newspapers  in  Flor- 
AMS.  who  retired.  has  announced  the  appointment  ida  and  South  Carolina,  has 

*  *  *  .  Robert  S.  Koon  as  business  been  named  managing  editor  of 

Irwin  Frank,  business  edi-  manager  of  the  group.  He  will  the  Evening  Herald  here. 

tor  of  Associated  Press  and  an  move  to  headquarters  at  Wheel- 
AP  staffer  since  1956 — appoint-  ing,  W.  Va.  ~ 

ed  director  of  financial  services  Succeeding  Koon  as  editor  of 
in  New  York  bureau.  Alton  the  Jamestown  Post-Journal  is  .t 

L.  Blakeslee,  veteran  science  Leigh  E.  Burdick,  city  editor  ' 

writer — appointed  science  edi-  who  has  worked  on  20  news- 

tor.  Brian  Sullivan,  science  papers  in  a  50-year  career.  ^ 

writer — to  the  AP  staff.  Other  appointments  made  by 

*  *  *  Austin  V.  Wood,  executive  vice- 

Roger  A.  Stafford,  reporter  president  of  Ogden  News- 

for  the  Southern  Illinoisan,  papers,  are: 

Carbondale,  Ill. — to  the  report-  Roger  H.  Venman — from  busi- 
ing  staff  of  the  Milwaukee  Sen-  ness  manager  to  general  man- 

ti-.el.  ager.  He  is  a  former  city  editor  and 

*  *  *  Earl  S.  Champlin — from  audi-  state  editor  of  the  Charleston 

John  Varnhold,  editor  of  tor,  to  business  manager.  News  and  Courier.  Earlier  he 

the  Paxton  (Ill.)  Daily  Record  Mrs.  Margaret  K.  Look — from  worked  for  the  Greenville  News 
—resigned  to  become  news  edi-  Saturday  magazine  editor  to  and  w’as  a  sports  writer  for  the 
tor  of  the  Coshocton  (Ohio)  news  editor.  Florida  Times-Union  at  Jack- 

Trihune.  William  J.  Dempsey — from  sonville. 

*  *  *  news  editor  to  city  editor.  Bruce  Morrison,  longtime  re- 

Larry  Bush,  sports  staffer  Charles  Eckberg — to  circula-  porter  and  more  recently  an  as- 

of  Cocoa  (Fla.)  Today — to  as-  tion  manager,  succeeding  the  sistant  on  the  city  desk,  is  now 
sistant  sports  editor  at  the  late  Ralph  H.  Johnson.  city  editor  of  the  Herald.  At 

Palm  Beach  (Fla.)  Times.  Lar-  Koon  came  here  from  Wheel-  the  outset  of  his  newspaper 
BY  Sartory  —  appointed  man-  jng  as  managing  editor  immedi-  career  he  worked  for  the  Ham- 
ager  of  general  advertising.  ately  after  the  purchase  of  the  mond  (Ind.)  Times  and  the 

*  *  •  Post-Journal  by  the  Ogden  Milwaukee  (Wis.)  Sentinel. 

Dennis  N.  Baker,  former  group  in  1961.  •  ♦  • 

classified  advertising  represen-  •  ♦  ♦  ray  Macchini — appointed  manager, 

tative  for  the  Cape  Cod  Stan-  James  E.  Sullivan,  national  central  division  newspicture  edi- 
dard- Times,  Hyannis,  Mass.,  classified  advertising  manager  tor  for  United  Press  Interna- 
and  recently  with  the  Concord  ©f  the  Wall  Street  Journal —  tional,  succeeding  Gary  Haynes, 

(N.H.)  Daily  Monitor — ^to  the  appointed  associate  advertising  who  ‘ 

Claremont  (N.H.)  Daily  Eagle  manager  of  the  National  Oh-  New 
as  classified  advertising  man-  server.  Succeeding  him  is  Jo- 
»Kcr.  SEPH  J.  Perron^,  former  classi-  Ti 

*  *  *  fied  manager.  final 


C.  C.  Johnson  Spink,  editor 
and  publisher  of  the  Sporting 
News,  St.  Louis  sports  weekly’ 
— to  receive  the  Bruce  A.  Camp¬ 
bell  Memorial  Award  for  meri¬ 
torious  service  to  sports. 


Venman 


G.  Duncan  Bauman,  pub¬ 
lisher  of  the  St.  Louis  Globe- 
Democrat — named  to  the  board 
of  directors  of  the  St.  Louis 
Chamber  of  Commerce. 


R.  Spenci-»  Darling,  former 
city  editor  of  the  Free  Press 
at  Colorado  Springs,  Colo. — to 
copy  desk  of  the  Christian  Sci¬ 
ence  Monitor  at  Boston,  Mass. 


Cathcart 


Morriton 


C.  A.  ZoLLER,  retail  advertis¬ 
ing  salesman  with  the  Times- 
Democrat  in  Davenport,  Iowa — 
appointed  cooperative  adver¬ 
tising  coordinator. 
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Dale  A.  Kelly 


Dale  Kelly  promoted 
to  circulation  manager 

Topeka,  Kans. 

Dale  A.  Kelly  was  named 
Capital- Journal  circulation  man¬ 
ager  this  week.  He  has  charge 
of  circulation  and  distribution 
of  all  editions  of  the  Topeka 
Sunday  Capital- Journal,  To¬ 
peka  Daily  Capital  and  Topeka 
State  Journal. 

Kelly  has  been  Capital-Jour¬ 
nal  city  circulation  manager 
since  1946.  He  came  to  Topeka 
in  1938  as  assistant  city  circula¬ 
tion  manager  of  the  Daily  Capi¬ 
tal  and  served  as  Daily  Capital 
city  circulation  manager  from 
1941  to  1946. 

A  native  of  Britt,  Iowa,  Kelly 
was  a  distributor  for  several 
metropolitan  newspapers  in  Jef¬ 
ferson  City,  Mo.,  from  1934  to 
1937.  For  a  year  following,  he 
published  a  suburban  weekly 
newspaper  in  the  St.  Louis  area. 

Kelly  is  a  past  president  of 
the  Midwest  Circulation  Man¬ 
agers  Association. 

*  *  * 

William  J.  Perez — resigned 
as  reporter  of  the  Hartford 
Courant,  to  become  PR  aide  for 
State  Sen.  Wallace  Barnes. 

*  *  • 

Garry  Brown,  sports  staffer 
of  the  Springfield  (Mass.) 
Union — named  sports  editor. 

*  *  « 

S.  Archie  Holoridge,  farm 
editor  of  the  Hartford  (Conn.) 
Courant — honored  recipient  of 
Connecticut  Grange’s  Honorary 
Recogpiition  Aw’ard. 

*  *  • 

Henry  Burchfiel,  news 
staffer  of  the  Bartlesville 
( Okla. )  Examiner  -  Enterprise 
— named  area  editor. 

*  *  * 

Quinton  E.  Beauge  of  the 
Williamsport  (Pa.)  Sun-Ga¬ 
zette — elected  president  of  the 
Pennsylvania  Associated  Press 
Association,  succeeding  John 
Wise  of  the  Butler  Eagle. 


Education  writer 

Orlando,  Fla. 

Dollie  Gull  Parle,  formerly 
staff  member  at  the  University 
of  South  Florida,  has  returned 
to  the  staff  of  the  Orlando 
Sentinel-Star’s  Brevard  County 
Bureau  as  education  writer. 

«  *  * 

Thomas  J.  Berrigan,  editor 
in  chief  of  the  Niagara  Falls 
(N.Y.)  Gazette  since  1965  and 
a  reporter  for  the  paper  for 
40  years — retired. 

*  *  * 

W.  Owen  McCarthy,  retired 
Air  Force  major,  has  rejoined 
the  advertising  staff  of  the 
Sumter  (S.C.)  Item  as  a  retail 
account  salesman. 

*  *  * 

Ann  Marsters,  movie  critic 
for  Chicago  Today  and  its 
predecessors  for  20  years — 
married  to  S.  S.  Battles  of 
Galesburg,  Ill.,  president  of 
Functional  Products  Co. 

*  *  * 

Bennett  Schiff,  a  former 
New  York  Post  columnist  and 
art  critic — to  the  public  rela¬ 
tions  staff  of  B’nai  B’rith,  Jew¬ 
ish  service  organization. 

*  * 

Gordon  D.  King,  former  re- 
porter-photographer  for  the 
Manchester  (N.H.)  Union 
Leader — named  as  a  news  edi¬ 
tor  of  the  Hudson  (N.H.)  News. 
•  •  « 

Everett  M.  Nelson,  former 
Chicago  ad  agency  marketing 
executive — now  manager  of 
media/marketing  for  Tuesday 
magazine,  the  newspaper  sup¬ 
plement  for  Negro  markets. 

*  *  « 

Sidney  Layefsky,  formerly 
manager  of  media  concepts  at 
Life  magazine — now  director  of 
marketing  for  Family  Weekly 
magazine. 

♦  *  * 

Jack  Leahy,  who  writes 
“Mainly  for  Seniors”  column  in 
the  New  York  News  Sunday 
magazine — a  citation  from  the 
American  Association  of  Retired 
Persons. 

*  * 

Donald  A.  Plath,  a  former 
Akron  Beacon  Journal  sports 
writer — now  public  relations 
and  copy  coordinator  for  Hugh 
McNeill  Inc.,  Akron  advertising 
and  PR  agency. 

*  *  * 

Sanford  Moss,  former  Wis¬ 
consin  State  Journal  and  Harris¬ 
burg  (Pa.)  Patriot-News  staff¬ 
er — named  director  of  informa¬ 
tion  services  at  Atlantic  Com¬ 
munity  College,  Mays  Landing, 
N.J. 

*  *  * 

George  A.  Cornish,  former 
executive  editor  of  the  New  Y ork 
Herald  Tribune — retired  as  edi¬ 
tor  in  chief  of  the  Encyclopedia 


Americana  after  10  years  with 
Grolier  Incorporated.  He  con¬ 
tinues  as  editorial  consultant 
and  his  successor  as  editor  is 
Bernard  S.  Cayne  —  from 
Crowell  Collier  and  Macmillan. 
«  ♦  * 

Ronald  P.  Sympson,  former 
Iowa  and  Illinois  newspaperman 
— now  public  relations  account 
executive  for  Juhl  Associates, 
Elkhart,  Ind. 

*  *  * 

Michael  P.  Stafford,  a  for¬ 

mer  UPI  writer  and  editor — to 
Thomas  J.  Deegan  Company, 
management  counsel,  as  an  ac¬ 
count  executive.  For  the  past 
five  years  he  has  done  PR  work 
for  St.  John’s  University  in  New 
York. 

*  *  * 

M.  Carl  Andrews,  65,  editor 
of  the  editorial  page  of  the 

Roanoke  (Va.)  World-News,  re¬ 
tired  November  1  after  40  years 
with  the  Roanoke  newspapers. 

*  «  * 

George  Douris  of  the  Long 
Island  Press  was  elected  presi¬ 
dent  of  the  Inner  Circle,  organ¬ 
ization  of  City  Hall  and  poli¬ 
tical  writers  in  New  York. 

*  •  * 

Bob  Ruggles — from  educa¬ 
tion  writer  for  the  Oklahoma 
City  (Okla.)  Daily  Oklahoman 
to  the  University  of  Oklahoma 
journalism  faculty  as  assistant 
to  the  director  of  the  school  and 
assistant  professor  of  journal¬ 
ism. 

*  *  * 

Charles  Ed  Porter,  Sioux 
City  (la.)  Journal — the  Thomas 
Neagle  sweepstakes  award  in 
the  Iowa  APME  Newsphoto 
Contest. 

«  *  « 

Don  Bentley,  discharged 
from  Army  service,  has  joined 
his  father,  Bill  Bentley,  as 
associate  publisher  of  the  Law- 
ton  (Qkla.)  Constitution  and 
Morning  Press. 

*  *  * 

Jane  Tixrell,  editor-publish¬ 
er  of  Chicago  Town  News,  be¬ 
comes  assistant  to  the  publisher 
at  Checkmate  Publishing  Co., 
which  has  purchased  the  month¬ 
ly  newspaper. 

*  *  * 

Joseph  L.  Youngblood,  cir¬ 
culation  director  of  the  Atlantic 
City  (N.J.)  Press — the  News¬ 
man  of  the  Year  Award  of  At¬ 
lantic  City  Lodge  of  Elks. 

*  •  « 

Robert  R.  Eckert,  publisher 
and  president,  Hartford  (Conn.) 
Times — elected  a  corporator  and 
trustee.  Society  for  Savings, 
Hartford  bank. 

•  *  * 

Jim  Morse,  resigned  as  Bos¬ 
ton  Herald-Traveler  columnist- 
feature  writer,  to  join  WBZ-TV, 
Boston,  as  on-the-air  commen¬ 
tator. 


Sonia  Day — appointed  v.  om¬ 
en’s  feature  writer  for  Bern  ada 
News  Bureau.  She  was  a  rep  ort- 
er  for  newspapers  in  England 
and  in  the  Bahamas. 

*  *  * 

Herb  Legg,  Creston  Review 
— elected  president  of  the  Bri¬ 
tish  Columbia  Weekly  Newspa¬ 
per  Association. 

*  *  « 

Clinton  H.  Johnson.  Han¬ 
over  (Pa.)  Evening  Sun — new 
president  of  the  Chesapeake 
Associated  Press  Workshop. 

*  *  *  I 

Stanton  Delaplane,  column-  ' 

ist.  San  Francisco  Chronicle  and 
for  Chronicle  Features — new 
president,  San  Francisco  Press 
Club. 

*  *  * 

Charyn  Sutton,  formerly  of 
the  Detroit  (Mich.)  Free  Press, 
has  joined  the  Women’s  Depart¬ 
ment  at  the  Philadelphia  Bulle¬ 
tin.  ^ 

*  *  « 

Jack  Mather — promoted  to  1 
assistant  citv  editor  at  the  | 
Philadelphia  Inquirer,  replacing  I 
Eard  Welsh  who  is  now  man-  I 
aging  editor  of  the  Burlington  ! 
County  (N.J.)  Times. 

*  *  * 

Fred  Nofziger — appointed  as¬ 
sistant  city  editor  at  the  Toledo 
Blade.  Formerly  the  paper’s  re¬ 
gional  editor,  and  more  recently 
of  the  Sunday  Leisure  Section. 

*  «  « 

Kathy  Lang,  copy  girl  of 

Cincinnati  Enquirer — ^to  advice 
columnist  Teen  Age  section, 

succeeding  Karen  McCabe,  now 
pr  director  of  the  Columbus 
(0.)  Children’s  Hospital. 

• 

use  alumni  confer 
honor  on  Herb  Klein 

Los  Angeles 

Herbert  G.  Klein,  U.  S.  di¬ 
rector  of  communications,  re¬ 
ceived  a  special  award  No¬ 
vember  6  from  the  University 
of  Southern  California  Jour¬ 
nalism  Alumni  Association. 

Distinguished  Achievement 
awards  were  given  to  three  com¬ 
municators  who  have  made  out¬ 
standing  contributions  to  jour-  • 
nalism  in  the  newspaper,  period¬ 
ical  and  broadcasting  fields. 
Honorees  this  year  are  Harry 
Reasoner  of  CBS,  John  John¬ 
son  of  Ebony  and  Katharine 
Graham  of  the  Washington  ■. 
Post. 

• 

Up  to  $1.80  a  month 

Cheyenne 

Tom  Schofield,  circulation  di¬ 
rector  for  the  Wyoming  Eagle, 
has  announced  a  price  boost  on 
home  delivery  to  $1.80  a  month. 
Previously,  carriers  collected  80 
cents  every  two  w’eeks. 
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LAYOUT  AND  DESIGN 


The  ideal  in  an  experiment 


ESTABUSHMENT 

PRESS. 

AWHBIEB 

WHAEMY 

SAH); 


“The  student  newspapers  on  the  other  hand  are 
reasoned,  progrressive,  non-racist,  not  subject  to  out¬ 
side  commercial  control  and  produced  by  brilliant 
idealists.” 

The  editors  of  NOW!  a  tab  started  recently  by  the 
Sacramento  Union,  were  impressed  by  the  conserva¬ 
tive  stance  of  the  high-school  set. 

Maybe  you  can’t  believe  anyone  over  17. 


By  Howard  B.  Taylor 

Editorial  Consultant.  Copley  International  Corp. 

Here  are  pages  2  and  3  of  The  Other  Section,  pub¬ 
lished  Tuesday  afternoons  by  the  Detroit  News. 

It’s  called  an  experiment  in  journalism.  Typo¬ 
graphically,  the  experiment  is  excellent.  Look  at  all 
that  air  down  the  lefthand  side  of  page  2.  And  around 
the  2-10  body  on  the  12-point  slugs. 

Picture-editor  experts  tell  us  the  ideal  piece  of 
art  echoes  the  theme  of  the  story.  What  could  echo 
more  eloquently  the  rage  of  the  college  editors  than 
the  over-size  thumbs  down  ?  That’s  the  verdict  of  the 
college  editors.  L  and  D  has  suggested  omitting  a 
caption  when  one’s  not  needed.  None  is  needed  here 
and  none  is  used. 

Likewise,  there’s  no  jumpline,  no  continued  line. 
Again,  none  is  needed.  Throughout,  the  layout  is 
simple  and  functional  with  the  emphasis  on  horizon¬ 
tal  rectangles. 

Most  of  the  college  editors  write  from  the  mature 
vantage  point  of  being  20.  And,  of  course,'  the  estab¬ 
lishment  press  (that’s  us,  fellers)  is  beyond  re¬ 
demption. 

The  first  issue  ran  14  pages.  The  second  12.  The 
third  14,  again.  > 

Anyway,  the  student  editors  let  us  have  it. 

As  John  H.  O’Brien,  associate  editor  of  the  News, 
put  it  in  a  column  in  the  second  issue  of  The  Other 
Section:  “The  point  of  view  expressed  by  the  student 
editors  is  the  standard  one:  The  commercial  press  is 
sensational,  reactionary,  racist, '  controlled  by  big 
advertisers  and  produced  by  biased  incompetents. 


Daniel  Baxter  of  Pittsburgh,  newspaper  connection 
unstated,  writes:  “This  block  makeup  you  advocate 
invariably  means  tombstoning  head%  This  has  al¬ 
ways  been  considered  a  major  sin  and  all  you  have 
to  do  is  look  at  some  tombstoning  to  know  why.  It’s 
dull  and  ugly. 

“Yet,  now  it  seems  tombstoning  is  being  accepted, 
by  you  and  by  others.  In  the  July  12  issue  of  OaJc- 
land  Tribune  that  won  first  place  in  the  California 
Newspapers  Publishers  Association  contest  contains 
four  headlines  tombstoned  across  the  page. 

“Second,  I  can’t  buy  the  claim  that  cutoffs  aren’t 
needed  when  a  picture  and  a  story  are  not  re¬ 
lated.  .  . 

Answer:  The  sins  of  yesteryear  are  not  necessarily 
the  sins  of  today.  The  heads  Mr.  Baxter  describes 
are  not  true  tombstones. 

For  example,  a  one-column,  three-line  Roman  head 
abutting  a  two-column,  two-line  italic  head  doesn’t 
constitute  a  tombstone.  There  are  six  differences 
between  the  two.  It’s  better  to  abut  heads  in  this 
fashion  than  to  avoid  abutments  by  means  of  tortured 
zig-zags  of  body  type. 

L  &  D  will  match  you  on  using  or  omitting  cut¬ 
offs.  Many  big  papers  use  them  when  story  and  art 
are  unrelated.  Other  big  ones  drop  them.  (It  saves 
ink?) 
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Public  relations 
accounts  and 
assignments 

Jeff  Clausen,  formerly  with 
the  Eugene  (Ore.)  Register- 
Guard,  the  Moscow  (Idaho^ 
Idahonian  has  joined  the  PR 
staff  of  Crown  Zellerbach,  Port¬ 
land,  Oregon. 

*  *  • 

Kent  Oark,  former  news  re¬ 
porter  for  the  Portland  Ore¬ 
gonian,  resigned  from  Crown 
Zellerbach  after  six  years  to 
join  the  public  relations  staff 
of  Hyster  Company  in  Portland, 
Ore. 

*  •  * 

Paul  Lyons,  former  promo¬ 
tion  supervisor  with  Esco  Corp., 
Portland,  Ore.,  has  joined  Young 
&  Roehr,  Inc.,  advertising  and 
PR  firm  as  an  account  executive. 
*  *  * 

William  F.  Hope,  executive 
art  director  of  Industrial  Pub¬ 
lic  Relations,  Inc.,  has  been 
elected  a  vicepresident. 

*  *  * 

Joan  Etchingham  Cox,  a  free 
lance  writer  and  former  staff 
writer  for  Holiday  magazine, 
has  joined  the  Ralph  Packman 
Public  Relations  /  Advertising 
Company,  Philadelphia,  Pa. 


I  SEE 
YOU  BUY 
E&P,  TOO. 


John  L.  Sims,  former  indus¬ 
trial  sales  manager  in  Chicago 
for  Nationwide  Papers  Inc.,  has 
been  appointed  to  the  corporate 
staff  of  U.  S.  Plywood-Champion 
Papers  Inc.  as  assistant  to  the 
vicepresident  for  special  rela¬ 
tions. 

*  *  * 

T.  C.  I.,  Inc.  Advertising- 
Public  Relations,  Portland,  Ore¬ 
gon,  has  been  named  to  handle 
public  relations  for  the  White 
Western  Truck  Manufacturing 
division  of  White  Motor  Corp. 
*  *  • 

The  automotive  group  of  Mid- 
land-Ross  Corporation  head¬ 
quartered  in  Southfield,  Michi¬ 
gan,  has  appointed  Zimmer, 
Keller  &  Calvert,  Inc.,  as  its  ad¬ 
vertising  and  public  relations 
counsel. 

*  *  * 

Victor  H.  Peterson,  former 
managing  editor  of  the  Indian¬ 
apolis  (Ind.)  Times,  and  re¬ 
cently  a  director  of  public  re¬ 
lations  for  Hooker  Chemical 
Corp.,  has  been  named  PR  di¬ 
rector  of  the  Manufacturing 
Chemists  Association. 

*  *  * 

Robert  Bowen,  former  Lon¬ 
don  based  regional  vicepresident 
of  Hill  and  Knowlton  Interna¬ 
tional,  has  returned  to  New 
York  as  senior  vicepresident. 


/  $8.00 
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ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  •so  Third  Avmim,  N«w  York,  N.  Y.  10022 

Dear  Editor  A  Publisher: 
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□  Remittance  enclosed 


$8  a  year,  U.S.  and  Canada — 
All  other  countries(  $20  a  year. 


Herald  Latham,  former  editor 
of  Cincinnati  Magazine,  has 
been  named  to  head  the 
Memphis  office  of  Harshe-Rot- 
man  &  Druck,  Inc.,  international 
public  relations  firm. 


Mel  Mawrence,  former  direc¬ 
tor  of  public  information  for  the 
Chicago  Police  Department, 
where  he  served  for  7  years, 
was  appointed  director  of  in¬ 
formation  to  the  Cook  County 
State’s  Attorney,  Edward  V. 
Hanrahan. 


Margery  H.  Rubin  has  been 
appointed  fashion  director  at 
Grey  Advertising,  Inc.  Before 
joining  the  agency.  Miss  Rubin 
manager  of  fashion  publicity 
for  the  Celanese  Fibers  Market¬ 
ing  Company,  New  York,  and 
previously  was  fashion  publicist 
for  Macy’s,  New  York,  and  a 
ready-to-wear  fashion  coordin¬ 
ator  at  Bloomingdale’s. 


Terry  Pellegrino  has  been 
named  director  of  Planned  De¬ 
velopment  and  Information 
Services  in  the  Media  Depart¬ 
ment  of  Young  &  Rubicam,  ac¬ 
cording  to  an  announcement  by 
Stephen  Frankfurt,  president  of 
the  agency.  She  has  held  a 
series  of  staff  and  supervisory 
positions  in  the  company’s  re¬ 
search  and  media  departments. 
For  the  past  two  years  she  has 
been  assistant  to  Warren  Bahr, 
director  of  media. 


Robert  A.  Holland,  former 
night  city  editor  of  the  Phila¬ 
delphia  Inquirer  for  seven 
years,  and  recently  supervisor 
of  editorial  services  and  editor 
of  Emphasis  magazine  at  Smith 
Kline  &,  French  Laboratories, 
has  been  named  director  of  pub¬ 
lic  relations  at  Temple  Univer¬ 
sity  Health  Sciences  Center  suc¬ 
ceeding  Dominic  Crolla  who  re¬ 
signed  to  accept  a  post  as  na¬ 
tional  director  of  public  rela¬ 
tions  at  National  Jewish  Hos¬ 
pital  and  Research  Center  in 
Denver,  Colorado. 


Frances  X.  Maguire,  former 
director  of  corporate  communi¬ 
cations  for  N.  W,  Ayer  &  Son, 
has  been  appointed  director  of 
public  relations  programs  for 
American  Airlines  and  Alton  W. 
Becker,  a  former  state  editor 
and  assistant  bureau  chief  at 
the  Newark  (N.J.)  Evening 
News,  and  later  a  PR  staffer 
with  Ethyl  Corporation  in  New 
York,  has  been  named  manager 
of  special  public  relations  proj¬ 
ects. 


Tool  makers  confer 
honor  on  a|;ency  man 

Fred  Wittner,  chairman  of 
Fred  Wittner  Company  Inc.,  a 
New  York  City  advertising 
agency,  was  presented  the  Na¬ 
tional  Tool,  Die  and  Precision 
Machining  Association’s  Distin¬ 
guished  Service  Award  during 
the  association’s  26th  annual 
convention  October  30. 

The  Fred  Wittner  Company 
has  served  for  25  years  as 
NTDPMA’s  advertising  and 
public  relations  counsel  and 
represents  several  companies  in 
the  metalworking  field. 

Fred  Wittner  was  a  sports 
writer  for  New  York  newspa¬ 
pers  and  magazines  in  the 
1930’s  after  graduating  from 
the  University  of  Wisconsin. 
Before  launching  his  own  agency 
in  1939,  he  handled  publicity  for 
Amelia  Earhart  before  her  dis¬ 
appearance  in  the  Pacific. 

He  is  a  member  of  the  board 
of  directors  of  the  Audit  Bu¬ 
reau  of  Circulations. 

• 

Publicity  items  ready 
for  offset  papers 

Normal,  Ill. 

Illinois  State  University’s 
news  and  publications  service 
has  introduced  a  new  “offset 
news  service”  for  daily  and 
weekly  offset  newspapers  in  il- 
linois. 

The  ISU  news  service  is  send¬ 
ing  camera-ready,  reproduction 
quality  news  stories  complete 
with  heads,  to  the  nearly  100 
offset  papers  in  the  state.  Stories 
are  set  in  11-pica  column  width 
in  a  standard  type  face  (“News 
Text”)  with  headlines  in 
Bodoni. 

The  news  and  publications 
service  will  continue  to  send 
news  releases  in  the  traditional 
mimeograph  form  to  offset  as 
well  as  letterpress  newspapers. 

Home  delivery  rale 
boosted  10^  a  week 

St.  Petersburg,  Fla. 

On  October  31,  the  St.  Peters¬ 
burg  Times  and  Evening  Inde¬ 
pendent  announced  an  increase 
of  10^  a  week  in  the  home  de¬ 
livery  subscription  price. 

The  home  delivery  price  for 
the  morning  and  Sunday  Times 
was  increased  from  65<  to  75^ 
a  week.  The  weekday-only  home 
delivery  price  of  the  Times  was 
increased  from  40^  to  60<.  The 
Sunday-only  home  delivery  price 
was  increased  from  25#  to  30#. 

The  home  delivery  price  of  the 
Independent  was  increased  from 
40#  to  50#. 

The  single  copy  daily  prices 
for  both  papers  remain  at  10# 
per  copy  and  the  single  copy 
Sunday  price  remains  at  26tf. 
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September 

linage 

Th*  lln«g*  tabulation  shown  hara  hat 
baan  compllad  by  Madia  Racords,  Inc. 
lor  oclutiva  publication  by  Editor  A 
Poblisi'ar.  Thay  may  not  bo  printad  or 
pabliii'od  In  any  form  without  axplicit 
parmission  from  Madia  Racords,  Inc. 

bcept  whara  othar  figurat  aro  spaciti* 
tally  shown  tha  following  footnotas  apply 
to  Madia  Racords.  Sapt.  Ifi?  Linagas 
•Includas  53.072  linos  FAMILY  WEEKLY 
tlneludas  33.9M  linos  THIS  WEEK 
tlncludas  48,437  linos  PARADE 
itlncludat  48.748  Unas  WEEKEND. 

IMP  ITU 
AKRON,  OHIO 

laacon  Journal-o  .  2.922.8lf  2.701,537 

ilaacon  Journal-S  ....  1,123.128  1,271,042 

Grand  Total  .  4,045.?45  3.»72,57T 

ALRANY,  N.Y. 

pCnickarbockar-Naws-a  1,859,538  1,302,048 

ITimts  Union-m  .  1,374,802  1,303,892 

tTimas  Union-S  .  813,798  948.897 

Grand  Total  .  4,048,138  3,552,835 

ALIUQUER9UE.  N.M. 

Journal-m  .  1,848,722  1,727,234 

Oournal-S  .  884,774  749,058 

frlbuno-a  .  1,894,131  1,721,100 

Grand  Total  .  4,405,827  4,197,390 

ATLANTA,  GA. 

Constitution-m  .  2,848,304  2,872,488 

Journal-a  .  3,758,095  3,935,859 

Journal  8 

Constitution-S  .  1,413,330  1,514,808 

Grand  Total  . 8,01 5.n9  7,582,933 

NOTE:  Part  run  advartising  includad; 

Journal-a  1989—3,758,095  includas  115,913 
Unas;  1988— 3.39S,U9  includas  108,085  linas. 

■ALTIMORE,  MD. 

INawt-Amarican-S  ....  794,078  888,985 

Naws-Amarican-a  .  1,478,870  l.523,2U 

Sun-m  .  I.U2.828  1.522,809 

San-a  .  2,113,080  2,1(0.758 

tSan-S  .  1,707,175  1,888,329 

Grand  Total  .  7,878,031  7.HI,947 

NOTE:  Part  run  advartising  includad; 

NawsAmarican-S  1989—794.078  includas 

20.7W  linas;Navrs-Amarican-a  1989 — 1,478,- 
170  Includas  18,880  linas. 

■ANGOR,  ME. 

Naws-m  .  1,022,345  1,015,842 

RATON  ROUGE.  LA. 

Advocata  (Saa  Nota)  .  2,008,543  1,938,282 
iAdvocata-S  .  518,988  585,849 

Grand  Total  .  2,525,531  2,523,931 

NOTE:  Stata-TTmas-a  t  Advocata-m  sold 
in  combination.  Linaga  of  ona  adition, 
Advocata-m  It  shown. 

RINGHAMTON,  N.Y. 

^oss-a  .  1,498,818  1,400,050 

Prass-S  .  542,843  581,347 

$un-Bullatin-m  .  417,855  453,949 

Grand  Total  .  2,457,118  2,435,348 

RIRMINGHAM,  ALA. 

^st-Harald-m  .  1,181,407  1,094,548 

Naws-a  .  1,953,332  1,948,713 

fNaws-S  .  852,874  982,557 

Grand  Total  .  3,987,413  4,005,818 

NOTE;  Part  run  advartising  Includad- 
Nawi-a  1989-1.953,332  includas  39,904 
linas;  1988-1,948,713  includas  58,352  linas. 


1989  I9U 
CAMDEN,  N.J. 

Courlar-Post-a  .  2.247.3U  1,957,101 

CHARLOTTE,  N.C. 

Naws-a  .  1,855,047  1.705.983 

Obsarvar-m  .  2,504,712  2,428,138 

SObsarvar-S  .  799,448  H5,878 

Grand  Total  .  5,159,207  5,097,797 


CHICAGO.  ILL. 

Tribuna-m  .  4,548,158  4,; 

Tribuna-S  .  2,112.085  2,i 

tDaily  Naws-a  .  1,948,772  2,1 

Amarican-S  .  ■ 

5un-Timas-m  .  2,388.480  2,- 

§Sun-Timas-S  .  1,211,848  l,i 

Today-a  .  825,220 

Today-S  .  387.985  .. 


Grand  Total  . 13,422,528  13,753  497 

NOTE:  Part  run  advartising  Includad; 
Tribunt-m  1989—4.548.158  Includas  939,441 
linas;  1988—4,344.843  includas  810,274  linas. 
Tribuna-S  1989-2,112,085  Includas  M7,204 
linas;  1988—2,228,828  includas  383,018  linas. 
Daily  Naws-a  19(8—2.105,  954  Includas  no 
linas.  Sun-Timas-S  1989 — 1,211,848  Includas 
190,587  linas;  1988—1,283,212  includas  197,- 
814  linas. 

NOTE:  Amarlean-a  4  5  caasad  publica¬ 
tion  April  27  1989.  Today-a  4  S  first  pub¬ 
lication  April  29,  1989. 

CINCINNATI.  OHIO 

Enquirar-m  .  2,852,0(0  2,547,189 

Enquirar-S  .  1,489,575  1,857,018 

Pott  4  Timas-Star-a  . . .  2,410,829  2,329,350 

Grand  Total  .  8.752,284  8.533.555 

NOTE:  Part  run  advartising  Includad; 
Post  4  Tlmas-Star-a  1989 — 2  410,829  in- 
cludat  85,924  linos;  1988—2.329.350  Includas 
42,528  linos. 

CLEVELAND,  OHIO 

Plain  Daalar-m  .  3.190,498  3.008.501 

Plain  Daalar-S  .  1,784,381  1.817,318 

Pratt-a  .  3.177,940  3,039,228 

Grand  Total  .  8,152,799  7,8«,043 

NOTE;  Part  run  advartising  Includad; 
Plain  Daalar-m  1989-3,190.498  Includas  74,- 
tn  linas.  Plain  Daalar-S  1989 — 1,784,381  In- 
cludat  82,499  linas;  1988—1,817,318  Includas 
74.011  linas.  Pratt-a  1989—3,177.940  Includas 
589,088  linas;  1988-3,039,228  Includas  812,- 
291  linas. 


COCOA.  FLA. 

Today-m  .  1,375,713 

tToday-S  • .  483,488 


ROSTON, 
Record  Amarican-d  . 

^artisar-S  . 

Globa-a  . 

6loba-m  . 

»loba-S  . 

Hfrald  Travalar-m  . . 
tHarald  Travalar-S 


MASS. 

.  777,872 

.  388,478 

.  1,718,783 
.  2,081,090 
.  1.822.840 
.  1,370,583 
.  971, M5 


RUFFALO,  N.Y. 

^rier  Expratt-m  ....  1,288,137  1,351,814 
iCouriar  Expratt-S  ....  1.104,388  1,282,192 

tivaning  Nawt-a  .  3,072,498  2,975,107 

Grand  Total  .  5,445,021  5.809,113 

NOTE:  Part  run  advartisino  Includad; 
Evaning  Nawt-a  1989—3,0^,498  includas 

MT.S04  linas;  1988-2,975,107  includas  118,- 
320  linas. 


DES  MOINES,  IOWA 

Ragistar-m  .  703,257  713,082 

Tribuna-a  .  1,207,881  1,241,298 

tRagistar-S  .  710,803  758,833 

Grand  Total  .  2.821,721  2,713,013 

NOTE;  Part  run  advaHiting  Includad; 
Tribuno-a  1989—1,207,881  Includes  100,538 
lines;  1988—1,241,298  includes  84,380  lines. 
Ragistar-S  1989—710,803  includes  198,821 
lines;  1988—758,833  includes  150,828  lines. 

DETROIT.  MICH. 

Free  Prast-m  .  1,909,894  1,781,784 

(Free  Prau-S  .  742,823  748,473 

Nawt-a  .  3,244,283  3.137.941 

Nawt-S  .  1,548,173  1,821,888 

Grand  Total  .  7.445.073  7,270.088 

NOTE;  Part  run  advertising  Included; 
Free  Pratt-m  1989-1,909,894  Includes  51,385 
lines;  1988-1,781,784  includes  34,104  lines. 
Free  Prass-S  1989—742,823  Includas  93,508 
lines;  1988—748,473  Includas  112,458  lines. 
Nawt-a  1989-3.244,283  includes  252.044 
lines;  1988—3.137,941  Includas  227,733  lines. 
Nawt-S  1989-1,548,173  includes  117,170 
lines;  1988—1,821,888  Includes  48,414  lines. 

DOVER,  DEL. 

Delaware  Stata-Naws-a  910.285  . 

NOTE;  Delaware  State-News  published  5 
days  a  weak  only. 

DULUTH.  MINN. 


Grand  Total  .  1.859,199  . 

NOTE;  Part  run  advertising  Includes; 
Today-m  1989— 1,375.713  Includas  31.800 
lines;  Today-S  1989-483,488  includes  14.840 
lines. 

COLUMRUS,  OHIO 

Dlspatch-a  .  3,048,841  2,931,022 

Dlspatch-S  .  1,848,793  I.80t,344 

Cltixan-Joumal-m  ....  1,205,088  1,128,000 

Grand  Total  .  5.898.702  5,881,388 

DALLAS,  TEX. 

Naws-m  .  3,387,281  2.988.454 

tNaws-S  .  1,191, 174  1.198,219 

Timas  Harald-a  .  3,374,510  3,114,114 

fTimat  Harald-S  .  1,173,801  1,302,587 

Grand  Total  . 9,I28.7U  8.579,354 

NOTE;  Part  run  advertising  Included; 
Nawt-m  1989-3,387,281  Includes  U.400 
lines;  I988-2.9U.454  Includes  111.520  lines. 
Nawt-S  1989— 1,191. 174  includes  30.200 
lines;  1988— I,IM.2I9  Includes  18,000  lines. 
Timas  Harald-a  1989—3.374.510  Includes 

115,458  lines;  1988-3,114.114  Includes  131,. 
878  lines.  Timas  Harald-S  IH9— 1.173,801 
includes  29.852  lines;  1988-1, 302,M7  In¬ 
cludes  41, 2U  lines. 

DAYTON.  OHIO 

Journal-Harald-m  .  2,480,972 

Naws-a  .  2,515  880 

SNawt-S  .  M7.758 

Grand  Total  .  5,844.410 

NOTE;  All  newspapers  not  published 
September  I  through  30,  1989  due  to 

strike  conditions. 


DENVER.  COLO. 

Rocky  Mt.  Nawt-m  ...  2,708.408  2.514.478 
(Rocky  Mt.  Nawt-S  ...  587,190  825.5U 

Post-a  .  3.041.923  2.905,292 

Posts  .  1,280.051  1,411,118 

Grand  Total  .  7.595.570  7,4U.432 

NOTE:  Part  run  advertising  Includad; 
Post-a  1989-3.041.923  Includes  133,845 

lines;  1988-2,906,292  Includes  120,078  linas. 


HACKENSACK,  N.J. 

Racord-a  .  2,598,312  2,545,220 

•Racord-S  .  827,858  154.827 

Grand  Total  .  3,228,170  2,700,047 

NOTE;  Part  run  advertising  Inchidad: 
Racord-a  1989—2.598,312  includas  382,381 
lines;  1988—2.545,220  includes  391,957  lines. 

NOTE;  Record  Call-S  first  publication 
September  29,  1988.  Racord-a  published 
(Iva  days  a  weak  only,  affective  October 
15,  I9U. 

HARTFORD,  CONN. 

Courant-m  .  2,004,404  1.870.481 

(Courant-S  .  1,183,299  1.094.399 

Timas-a  .  I,844.in  1,041,989 

fTimat-S  .  524.147  S22.U5 

Grand  Total  . 5.5M.022  5.129.734 

NOTE:  Timat-S  first  publication  SapiM- 
bar  15.  1988.  TImat-a  published  five  dan 
a  weak  only,  affactiva  Saptambar  14.  1988. 

NOTE:  Part  run  adv^itinq  inchidad: 

Timas-S  1989—524.147  lines  Includes  119,- 
808  lines;  1988— 522.US  includas  H.OOO 
lines.  TImat-a  1988—1,841,989  inchidas  23.- 
400  lines. 

HONOLULU,  HAWAII 

Advartisar-m  .  2.253,093  1,952,210 

Star-Bullatin-a  .  2.397.128  2,100,522 

§Star-Bullatin  R 

Advartisar-S  .  737.887  770,558 

Grand  Total  .  5,388,108  4,823,290 

HOUSTON.  TEX. 

Chronicla-a  .  4,111,758  3.709.755 

Chronicla-S  .  1.548.244  1,584,102 

Post-m  .  3,482,971  3.305.788 

Post-S  .  1,208,225  l,204.U9 

Grand  Total  . 10.331,198  9,784,304 

NOTE:  Part  run  advertising  Includad: 

Chronicla-a  1989— 4. 1 1 1.758  includas  429.- 
841  lines;  1988—3,709,755  includas  322,303 
lines.  Chronicla-S  1989—1.548.244  Includat 
IU,328  lines-  1988—1.584,102  includas  188.- 
547  lines.  Post-m  1989—3.482,971  Includas 
343.801  lines;  1988-3,305,788  Includes  392,- 
143  lines.  Post-S  1989-1.208,225  Includes 
I89.7U  lines;  1988—1,204,859  includat  138,- 
311  linas. 

INDIANAPOLIS,  IND. 

Newt-e  .  2,458.852  2,178,491 

Star-m  .  2.380.8U  2.285.542 

Star-S  .  1,431,558  1.528.494 

Grand  Total  .  8,248.858  5,992.527 

JACKSON.  MISS. 

Clarion  Ladqar-m  .  1,301,088  l,IW,274 

(Clarion  Ledger  8 

Nawt-S  .  511.083  547.202 

Daily  Nawt-a  .  1,289,730  1,208,942 

Grand  Total  .  3.I0I.9OI  2.950.418 

JACKSONVILLE.  FLA. 

nmat-Union-m  .  2,305,235  2,092,189 

TImat'Union-S  .  888.303  942.128 

Journal-a  .  1,415.435  1,123,385 

Grand  Total  .  4.808.973  4.157,882 

JERSEY  CITY.  N.J. 

Jersey  Journal-a  .  1,480,800  1,408,527 

NOTE:  Part  run  advartising  Includad: 

Jersey  Journal-a  1989—1,480.800  includat 
34,838  lines;  1988—1,408,527  includat  78,347 
linas. 

KANSAS  CITY,  MO. 

Timat-m  .  2,325,927  2,108.057 

Star-a  .  1,580,520  1,733,895 

tStar-S  .  I,II2.U7  1,314,250 

Grand  Total  .  5,019,114  5,154,202 

KNOXVILLE,  TENN. 

Journal-m  .  9U.I29  851,318 

Naws-Santinal-a  .  1,479,598  l,3M,803 

iNaws-Santinal-S  .  474,002  550.974 

Grand  Total  .  2,939,727  2,728,893 

LAWRENCE.  MASS. 

Eagla-Tribuna-d  .  1,291,704  1.253.280 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiatta-m  ...  1,351.399  1,302.842 
{Arkansas  Gaiatta-S  ..  580,815  538,195 

Aiiantat  Damocrat-a  .  (89,4U  934,033 

tArkansas  Damocrat-S  .  317,835  385,808 

Grand  Total  .  3,099.115  3,180,478 

LONG  BEACH,  CAUF. 

Indapandant-m  .  2,018,874  2,315,234 

(Independent  Prats 

Talagram-S  .  728.508  937,355 

Press  Talagram-a  .  2,310,208  1,977,571 


Grand  Total  .  3,952.109  3.889.584  Grand  Total  .  5,055,388  5,230,180 


Harald-a  . 

.  Ml. 097 

808.388 

Nawt-Tribuna-m  . 

.  852  785 

789.987 

Nawt-Tribuna-S  . 

.  523.291 

828.373 

Grand  Total  . 

.  2,238,853 

2.208,728 

EL  PASO 

.  TEX. 

TImat-m  . 

.  1,577,887 

1,484.532 

(Timat-S  . 

508  481 

878  OM 

Harald-Post-a  . 

.  1.578,971 

1,497,218 

Grand  Total  . 

.  3.UI.339 

3.589.834 

ELMIRA. 

N.Y. 

Star  Gaiatta-d  . . 

.  I.0U8I8 

1,058.318 

*Talagram-S  . 

.  381,780 

428,818 

Grand  Total  . . 

..  1,448,398 

1,483,134 

ERIE. 

PA. 

TImat-a  . . 

..  1,357.328 

I.U2,795 

{Timat-Nawt-S  . . 

..  845.383 

851,914 

Grand  Total  . 

2.002.889 

2,114,709 

NOTE;  Newt-m  8  Timet-a  aro 

told  In 

optional  combination. 

Linage  of 

ona  adl- 

tion,  TImat-a  It  shown. 

EVERETT, 

WASH. 

Harald-a  . . 

..  1,781,780 

1,778,929 

FORT  LAUDERDAU,  FLA 

Nawt-a  . 

..  2,709,859 

2,381  030 

fNawt-S  . 

..  1,144,454 

1,111.389 

News-sat . . 

,.  529,372 

427,939 

Grand  Total  . 

..  4,383,485 

3,920,358 

NOTE;  Nawt-a  published  5  days  a  weak 

only. 

FORT  WAYNE.  IND. 

Journal  Gaiatta-m  . . . 

..  I,U7,800 

1,539.039 

(Journal  Gaiatte-S 

.  727,M7 

754.089 

Newt  Santinal-a  . 

..  2,230,814 

2,083,585 

Grand  Total  . 

.  4,828,281 

4,358,713 

FORT  WORTH.  TEX. 

Star-Talagram-m  . . 

.  I,7M.8I0 

1  438  414 

Star-Talagram-a  . . 

.  2,530  442 

2.381.231 

(Star-Talagram-S  . 

.  997,598 

1.081.082 

Prats-a  . 

.  558.480 

488  078 

•Prats-S  . 

.  238.007 

IM.792 

Grand  Total  . 

..  8.089.117 

5,493.595 

NOTE;  Pratt-a  published  5  days 

,  a  weak 

only. 

FRESNO, 

CALIF. 

8aa-e  . 

,.  1.743.189 

1,783.480 

(Bae-S  . 

..  817,888 

780,495 

Grand  Total  . 

,.  2.380.857 

2,523,975 

GLENS  FALLS,  N.Y. 

Post-Star  (Saa  Note) 

.  901,490 

790,809 

NOTE:  Post  Star-m 

8  TImas-a 

told  in 

combination.  Linaga  i 

of  one  adition  Pott 

Star-m,  It  shown. 

GRAND  RAPIDS,  MICH. 

Pratt-a  . 

..  3.0U.435 

2.919.842 

fPrast-S  . 

..  905,874 

949,942 

editor  8c  publisher  for  November  8,  1969 
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I9if  IHI 
LONG  KACH,  eeiittR«*d 
NOTE:  Part  run  advartiting  includad: 
lndapandnnt>m  IMf  —  2,018,6/4  includat 
218,242  linat;  1848— 2, 315,224  includas  174,- 
233  linas.  Prass  talagram-a  1848—2,310,208 
includat  218,242  linat;  1848—1,877,571  in¬ 
cludat  174,233  linat. 

LONG  ISLAND-SUFFOLK.  N.Y. 

Sun-m  .  774,013  . 


LONG  ISLAND.  N.Y. 

Nawtdar  Suflolk-a  ....  2.838,483  2,708,455 

Nawtday  Nattau-a  ....  3,000,532  2.817,835 

Grand  Total  .  5,838,025  5,524,580 


LOS  ANGELES,  CALIF. 

Timat-m  .  5,454,443  5,478,483 

Timat-S  .  3,314,555  3.872,585 

Harald  Examinar-a  _  l,2M,448  1,340,501 

Harald  Examinar-S  ....  455,427  501,708 


Grand  Total  . 10,711.114  11,384  288 

NOTE:  Part  run  advartiting  includad: 
Tinnat-m  1848 — 5,454,443  includat  786,331 
linat;  1848—5,478,483  includat  878,780  linat. 
Timat-S  1848-3,314,555  includat  850,817 
linat;  1848-3.872.585  includat  1,337,874 
linat. 

LOWELL.  MASS. 

Sun-a  .  1,022,823  1.044.801 

•Sun-S  .  374,784  428,148 


Grand  Total  .  1,388,418  1,483,850 

LYNN,  MASS. 

Itam-a  .  784,780  770.148 

MACON,  GA. 

Talagraph-m  .  841,348  . 

Nawt-a  .  877,832  . 

STalagraph  t  Nawt-S  .  342,347  . 


Grand  Total  .  2,281,448 

MADISON.  Wise. 

Capital  Timat-a  .  2,024,101 

fWitcontin  Stata 
Journal-S  .  488,414 


Grand  Total  .  2,715,717  . 

NOTE:  Capital  Timat-a  8  Witconiin 
Stata  Journal-m  told  in  combination. 
Linaga  of  only  ona  adition — Capital- 
Timat-a— it  ihown. 


MANCHESTER,  N.H. 

Union  Laadar-d  .  1,052,438  883,424 

*Nawt-S  .  354,448  340,040 

Grand  Total  .  1,407,108  1,223,444 

NOTE:  Sunday  Nawi  it  told  in  optional 
combination  with  tha  following  Monday 
Union  Laadar. 

MEMPHIS,  TENN. 

Commarcial  Appaal-m.  2,328.744  2,180,745 
Commarcial  Appaal-S.;  820,238  1,043,388 
Pratt-Scimitar-a  .  1,475,705  1,488,548 


Grand  Total  .  4,724,710  4,733,732 

NOTE:  Part  run  advartiting  includad: 
Pratt-Scimitar-a  1848 — l,475,70S  Includat 
54,740  linat;  1848—1,488,548  includat  54,034 
linat. 


MIAMI,  FLA. 

Harald-m  .  4,420,344  3.887.380 

Harald-S  .  1,754,335  1,480.041 

Nawt-a  .  2,104,442  1,715,843 


Grand  Total  .  8,283,141  7,403,274 

NOTE:  Part  run  advartiting  includad: 
Harald-m  1848—4.420.344  Includat  128,848 
linat;  1848-3,887,380  includat  102,070  linat. 
Harald-S  1848—1,754,335  includat  85,857 
linat;  1848—1,480,041  includat  45,008  linat. 
Nawt-a  1848  -  2,104,442  includat  55.440 
linat;  1848— 1,715,832  includat  52,820  linat. 

MILWAUKEE,  WIS. 

Santinal-m  .  1,782,388  1,513.444 

Journal-a  .  3,458,202  3,288,832 

tJournal-S  .  2,033,852  2,014.380 


Grand  Total  .  7,474,543  4,814,878 

MINNEAPOLIS.  MINN. 

Tribuna-m  .  2,328,700  2,054.434 

tTribuna-S  .  1,787,774  1,840.214 

Star-a  .  3,373,404  3,084,352 


Grand  Total  .  7,480.080  7,011,002 

NOTE:  Part  run  advartiting  includad: 
Star  1848—3.373.404  includat  535,448  linat; 
1848—3,084,352  includat  444,035  linat. 

MODESTO.  CALIF. 

8aa-a  .  1,244,703  1,010,458 

§8aa-S  .  328,883  285,113 


Grand  Total  .  1,584,484  1,305,572 

NOTE:  8oa-a  publithad  5  dayt  a  waak 
only. 

36 


1848 


1848 


1848 


I8M 


IM8 


MONTREAL.  CANADA 

#Star.a  .  3,001,883  2.814.548 

GazaHa-m  .  1,802,888  1,733,404 

La  Pratta-a  .  3,344,444  3,255,787 


OMAHA.  NERR.  READING,  PA. 

World-Harald-d  .  1,702,034  1,704,505  Eagla  (Saa  Nota)  .  1,448,474  l,308,8W 

World-Harald-S  .  884,841  1.224,841  §Eagla-S  .  540,303  574,131 


Grand  Total 


.  2.488.885  2,831,444 


Grand  Total  .  8,151,345  7.805.742 

NOTE:  Star-a  includat  Waakand  Maga- 
lina  linaga. 


MORRISTOWN,  N.J. 
Racord-a  .  841,888 


ORLANDO.  FLA. 

Santinal-m  .  2,405,384  2,382,037 

§Santinal-S  .  1,018,012  874,883 

Itar-a  .  2,444,405  2,230,855 


Grand  Total  .  1,888,777  1,804,111 

NOTE:  Eagla-a  t  Timai-m  told  In  com¬ 
bination.  Linaga  of  ona  adition  Eagla-a 
it  thown. 


MUNCIE,  IND. 

Pratt-a  .  1,085,235 

Star-m  .  1,015,048 

•Star-S  .  417.737 


830,377 

874,074 

420.824 


Grand  Total  .  2,528,021  2,227.277 


Grand  Total  .  4,070,001  5,587,785 

NOTE:  Part  run  advartiting  includad: 
Santinal-m  1848—2,405,384  includat  528,321 
linat;  1848—2.382,037  includat  511,254  linat. 
Santinal-S  1848—1,018,012  includat  141,012 
hnaa;  1848—874,883  includat  148,841  linat. 
Star-a  1848—2,444,406  includat  3n,S47  linat; 
1848—2,230,855  includat  414,048  linat. 


RIVERSIDE.  CALIF. 
Pratt-Entarprita  (Saa 

Nota)  .  1,845,151  1.747.044 

§Pratt-Entarprita-S  ....  452,581  444,448 


NASHVILLE,  TENN. 

Sannar-a  .  2,028,843 

Tannattaan-m  .  1,884,821 

Tannatiaan-S  .  808,450 


1,804.750 

858,840 


PALO  ALTO.  CALIF. 

Timat-a  .  1,852,844  1,804,247 


Grand  Total  .  2,317,732  2.23I.5II 

NOTE:  Entarprita-m  R  Pratt-a  told  lx 
combination.  Linaga  of  ona  adition,  En¬ 
tarprita-m  it  thown. 

NOTE:  Part  run  advartiting  includad; 
Entarprita-m  IH8-1, 845,151  includat  12.- 
855  linat;  1848—1,747,044  includat  17,128 
linat. 


San-ir  . 
|San-Teli 


Grand 
NOTE; 
Sax-m  I 
1848-1 ,« 
1848-44; 
412,535 
fjOTE; 
lx  com 
$an-m  I 


Grand  Total  .  4,825,334  4.M7.554 


NEW  HAVEN,  CONN. 

Journal  Couriar-m  .  1,508,043  1,283,111 

Ragittar-a  .  1,843,182  1,743,088 

Ragittar-S  .  1,111,088  1,104,844 

Ragittar  8  Journal- 

Couriar-tat .  130,840  122,787 


PASADENA,  CAUF. 

Star  84awt-a  .  1,144,522  1,027,061 

iStar  Nawt-S  .  354,158  427,771 

Mar  Nawi 

Indapandant-m  .  1,062,312  880,831 


ROANOKE,  VA. 

Timat-m  .  1,382,810  1.304.080 

STimat-S  .  434.300  520,848 

World-Nawt-a  .  1,483,067  1.341.343 


Grand  Total  .  3,312,247  3,148.321 


Grand  Total  .  2.572,883  2,345,453 

NOTE:  Star  Nawt  Indapandant-m  pub¬ 
lithad  5  dayt  a  waak  only. 


Union-m 

HIxion-! 

fribuna- 


Grand 


Chronic 

Eumina 

Eumini 


Granc 


Grand  Total  .  4,484,273  4,275,873 

NOTE:  Journal  Couriar-m  8  Ragittar-a 
publithad  5  dayt  a  waak  only. 


PATERSON.  N.J. 


NEW  ORLEANS,  LA. 

Timat-Picayuna-m  .  3,183,781  3,124,358 

Timat-Picayuna-S  .  1,137,738  1,244,410 

Statat  8  Itam-a  .  1,847,580  1,822,725 


Grand  Total  .  4,178,108  4,213,484 

NOTE:  Statat  8  Itam-a  1848— 1,847,580 
includat  22,020  linat  of  part  run  advartit¬ 
ing. 


Call-m  . 

1.043,444 

857,724 

PAWTUCKET.  R.I. 

Timat-a  . 

847,821 

851,083 

PEORIA, 

lU. 

Journal  Star  (Saa  Nota) 
IJournal  Star-S  . 

1,481,852 

581,347 

1,444,108 

443,428 

ROCHESTER.  N.Y. 

Damocrat  8 
Chronicla-m  ... 
t Damocrat  8 

Chronicla-S  .  1,108,271  1,184,151 

•Timat-Union-a  .  2,154,511  2,144.881 


1,857,081  1,778,438 


Marcury 

Mawva 

HMarci 


Grand  Total  .  5,118,843  5.120,477 


ROCKFORD,  ILL. 

Star  (Saa  Nota)  .  1,458,874  1,528,753 

Ragittar-Star-S  .  445.724  728,883 


Grant 
f  NOTE 

■  klarcun 

■  linat;  I 
Nawt-a 
Rxat;  I 


Timat-m 
ilmat-S 
Nawt-m 
Nawt-S 
Pott-a  . 


NEW  YORK.  N.Y. 

.  3,873,431  3,805,284 

.  3,435,711  4,084,071 

.  2,378,448  2,214,185 

.  1,888,524  2,150,844 

.  1,381,572  1,328,343 


Grand  Total  .  2,283,218  2,327,538 

NOTE:  Journal  Star-m  8  Journal  Star-a 
told  in  combination.  Linaga  of  only  ona 
adition — Journal  Star-a — it  thown. 


Grand  Total  .  2,325,488  2,257,744 

NOTE:  Star-m  8  Ragittar-Rapublic-a 
told  in  combination.  Linaga  of  only  ona 
adition,  Star-m,  it  thown. 


Grand  Total  . 13,178,088  13,584,771 

NOTE:  Part  run  advartiting  includad: 
Nawt-m  1848—2,378,448  includat  883,181 
linat-  1848-2,214,185  includat  842,581  linat. 
Nawt-S  1848—1,888,524  includat  1,048,704 
linat;  1848—2,150,844  includat  1,227,447 
linat. 


PHILADELPHIA.  PA. 

Bullatin-a  .  3,043,444  2,858,802 

tBullatin-S  .  1,117,432  1.172,140 

Inquirar-m  .  2,403,818  2,155,447 

Inquirar-S  .  2,245,581  2,434,411 

Nawt-a  .  1,243,875  1,124,785 


SACRAMENTO,  CALIF. 

Baa-a  .  2,473,853  2.181,235 

I8aa-S  .  784,844  812,531 

Union-m  .  1,178,557  l.iM,848 

•Union-S  .  305.115  308,040 


Grand  Total  .  4.744,388  4,557,782 


NEW  YORK  (9UEENS),  N.Y. 

Long  Itland  Pratt-a  ...  1,581,048  1.450.438 
tILong  Itland  Pratt-S  .  441,823  785,387 


Grand  Total 


,  2,232.8n  2.444.024 


Grand  Total  . 10,084,550  8.748,435 

NOTE:  Part  run  advartiting  includad: 
Bullatin-a  IM8— 3,043,444  includat  550,827 
linat;  1848—2,858,802  includat  415,870  linat. 
Bullatin-S  1848—1,117,432  includat  371,342 
linat;  1848— I, in,  140  includat  384,218 
linat.  Inquirar-m  1848 — 2,403,818  includat 
240,810  linat;  1848—2,155,447  includat  in.- 
228  linat.  Inquirar-S  1848 — ^2,245,581  in¬ 
cludat  540,753  linat;  1848-2,434,411  in¬ 
cludat  454,383  linat. 


ST.  LOUIS,  MO. 
Globa-Dantocrat-m  ...  1,587,814  1,434,243 


tGloba-Damocrat-wa 
Poit-Ditpatch-a  .... 
§Pott-Ditpatch-S  _ 


531,128  407.078 

2,444,822  2,470,4M 
1,484,120  1,802.471 


Nawt-a 


NEWBURGH.  N.Y. 
.  1,004,814  808,728 


NEWPORT  NEWS,  VA. 

Pratt-m  .  1,434,458  I,5n.8l2 

(Pratt-S  .  587,741  471,388 

Timat-Harald-a  .  1,410,847  1,344,322 


PHOENIX.  ARIZ. 

Rapublic-m  .  2.885,443  2,858,488 

Rapublic-S  .  1,048,243  1,215,438 

Gazatta-a  .  3,012,880  2,815,234 


Grand  Total  .  4,442,085  4.414.714 

NOTE:  Part  run  advartiting  includad; 
Globa-Damocrat-m  1848-1,587,814  includat 
244,730  linat;  1848—1,434,243  includat  248,- 
243  linat.  Pott-Ditpatch-a  1848 — 2,444, 8n 
includat  204.080  linat;  1848—2,470,484  in¬ 
cludat  254,084  linat.  Pott-Ditpatch-S  1848 
-1,484,120  includat  15,820  linat. 

NOTE:  Globa-Damocrat-m  publithad  5 
waak  dayt  only. 


El  Hut 
Star-m 
$tar-S 
El  Imy 
El  Imp 


Grani 


Ixdapai 


laglita 

tlagitt 


Gran 

NOTI 

cofflbir 

Ragiita 


Gazatt( 

Union 


Gran 

NOT 

cation 

hnuad 

arbock 


Grand  Total 


Grand  Total 


NIAGARA  FALLS,  N.Y. 

GazaHa-a  .  1,104,885  854,010 

’Gazatta-S  .  341,377  448,754 


.PITTSBURGH,  PA. 

Pott-Gaz.  8  Sun-Tal.-m  1,308,140  1,580,202 

..  3,445,244  3,408,433  Pratt-a  .  2.478,053  2,328,411 

t  Pratt-S  .  1,345,875  1,530,278 


ST.  PAUL,  MINN. 

7,067,814  4,888,173  Pionaar  Pratt-m  .  1,484,175  1,282,140 

(Pionaar  Pratt-S  .  1,045,822  1,123,571 

bitpafeh-a  .  2,342,883  2.207,087 


Pott-ln 
IPott-l 
ilmat-i 
Ti  mat-1 


Grand  Total 


.  5,152,188  5.448,082 


Grand  Total  .  4,884,880  4,412,825 

NOTE:  Part  run  advartiting  includad; 
Ditpatch-a  1848—2,342,883  includat  3I8,4IS 
linat;  1848—2,207,087  includat  308,543  linat. 


Grat 


Grand  Total 


PLAINFIELD.  N.J. 

I,444.3n  1,404,744  Couriar-Nawt-a  .  1,535,380  1,447,437 


ST.  PETERSBURG,  FLA. 

Timat-m  .  2,572,823  2,408,274 

(Timat-S  .  1,043,584  881,084 

Indapandant-a  .  1,544,280  1,337,803 


Journa 

Timat-i 

TImat-; 


Grai 


Hour-a 


NORWAU.  CONN. 

.  1,335,247  1,305,838 


PONTIAC,  MICH. 

Pratt-a  .  2,228,482  2,248,442 


OAKLAND,  CALIF. 

Tribuna-a  .  2,272,270  2,270,102 

STribuna-S  .  847,540  1,117,811 


Grand  Total  .  3,238,810  3.388.013 

NOTE;  Tribuna-S  1848—847.540  includat 
8,520  linat  Part  Run  Advartiting. 


PORTLAND.  ORE. 

Oragonian-m  .  2,814,282  2.480,384 

SOragonian-S  .  1,142,324  1,244,850 

Journal-a  .  1,020,043  888,473 


Grand  Total  .  5,140,808  4,728.245 

NOTE;  Part  run  advartiting  includa^ 
Timat-m  1848—2,572,723  includat  334.322 
linat;  1848—2,408,274  includat  217,458  linat. 
Timat-S  1848—1.043.584  includat  I84.4N 
linat;  1848—881.084  includat  73,873  linat. 


TrIbun 

Tribun 


OKLAHOMA  CITY,  OKLA. 

Oklahoma  n-m  .  1,473,003  1,402,475 

OklaSoman-S  .  723,848 

Timat-a  . 

Journal-m  . 

tJournal-S  . 


Grand  Total  .  4,878,458  4.824,818 

Nota:  Part  run  advaHiting  includad; 
Journal-a  1848—1,020,043  includat  44,534 
linat;  1848—888,473  includat  58,147  linat. 


SALT  LAKE  CITY,  UTAH 

Tribuna-m  .  2,274,805  2,082,842 

(Tribuna-S  .  777,478  878,754 

DatarM  Nawt-a  .  2,325,473  2,077,005 


Spokai 

tSpoki 

Chron 


Gra 


Grand  Total  . 5,380,054  5.038.423 


Rkoh 

tRacoi 


784  344 
I,55i;i38  l.344>IB 

843.105  . 

305,848  . 


PROVIDENCE.  R.l. 

Bullatin-a  .  2,014,720  2,038,425 

Journal-m  .  1,815,132  1.858,511 

t Journal-S  .  1,227,488  1,207,481 


Grand  Total  .  5,117.042  3.533.437 

NOTE;  Part  run  advaHiting  includad: 
Oklahoman-m  1848 — 1,473,003  includat  151,- 
844  linat;  1848—1.402.475  includat  143.311 
linat.  Timat-a  1848-1,551,138  includat  138.- 
330  linat;  1848—1,334,818  includat  117,574 
linat.  Journal-m  1848—843,105  includat 
42,325  linat.  Journal-S  IH8— 305,848  in¬ 
cludat  3,518  linat. 


Grand  Total  .  5,157,550  5,205,817 


QUINCY,  MASS. 

Patriot  Ladgar-a  .  1,183.384  1,203,244 

NOTE:  Part  run  advartiting  includad; 
Patriot  Ladgar-a  1848— 1.183.384  includat 
22,844  linat;  1848-1.203.244  includat  24,- 


SAN  ANTONIO.  TEX. 

Expratt-m  .  2,305,857  2,107,270 

fExpratt-Nawt-t  .  847,827  2^*' *5 

upratt-Nawt-taf  .  344,187  285.033 

Nawt-a  .  2,272,345  2,054.031 

Light-a  .  2,256,134  2,233,915 

(Light-S  .  1,003,454  1.014,342 

Light-tat  .  238,121  184.887 


Gra 
NO' 
4.  184' 


1,014.342  [ 
184.887  [ 

*  Ml  LVt  ' 


Harali 
IHara 
Pott  I 


5lS  linat. 


Grand  Total  .  8,287,145  8,881.423 

NOTE:  Expratt-m,  Nawt-a  B  Light-a 
publithad  5  dayt  a  waak  only. 

NOTE:  Expratt-S  IM8-847.n7  linat  in¬ 
cludat  20,384  linat  part  run  advartiting. 


Gra 
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SAN  lERNARDINO,  CALIF.  TALLAHASSEE.  FLA. 

San-ir  .  2,182,465  1,875,356  Domocrat-o  .  '■'•‘■ffZ 

"*  ■“*  612,535  Domocrat-S  .  182,189 

Grand  Total  . . 


)San-T«lograin-S  .  662,103 


1,568,636 


Srand  Total  .  2,844,568  2,487  891 

NOTE:  Part  run  advartisinq  Included;  • 

San-m  1969^-2,182,465  includat  73,448  linafj  TAMPA.  FLA. 

IN8-i.87S,156  includat  7^1  linat.  Sun-S  Trtbuna-m  .  2,355,636  2.161,527 

469-662,103  includat  U./to  linat;  i968-  tTribuni^S  .  »05,499  1,030,234 


612,635  includat  21,201  l^nat. 

NOTE:  Sun-m  It  Talaqram-a  ara  told 
in  combination.  Linago  of  ona  edition, 
$an-m  it  thown. 

SAN  DIEGO.  CALIF. 

Unlon-m  .  2,226,353  2.109.444 

{Unions  . 


tlmot-o 


1,763,598  1. 689.525 


Grand  Total  .  5.024.733  4.WI.286 

NOTE:  Part  run  advartitinq  Includ^; 
Tribuna-m  1969—2,355.636  includat  151.363 
linat;  1968— 2.161.527  includat  132,315  linat. 

TOLEDO.  OHIO 


fribuna-a  .  2,858,625  2,630,729  nmat-m  .  ”2,834  678,695 

liTda-a  . 


Grand  Total  .  6,253,575  5,862,781 

SAN  FRANCISCO,  CALIF. 

Cbronicla-m  .  2,072.934  1.974.493 

bamlnar-a  .  2.234,8H  2,044,765 

baminar  It  Chronicla-S  1,042,551  1.184,244 

Grand  Total 

SAN  JOSS.  CALIF. 

Marcury-m  . 3,5n.n7  3.^,^ 

Na»rt-a  . 

UMarcury-Nawi-S 


Biada-s  1:138:143  1.204.727 

Grand  Total  .  4.185.074  4.042.863 

NOTE:  Tlmat-iti  publlthad  5  dayt  a  weak 
only. 

TORONTO,  CANADA 


..  5,350,381  5.203,502  j  Mall-m  .  1.842.844  I.Ltt.W 

^TAiagfam-a  . 3,067,084  2,840,789 

ita?.a  T...::::. . 3:777,401  3.417,072 

Grand  Total  .  8.707.411  .^824,585 

NOTE:  Talaqram-a  Includat  Waaaand 

-  j  I  a  tat  aat  a  am  au  Maqailna  llnaqa,  and  5tar-a  R  * 

Grand  Total  .  8,393,442  7,TO,253  71  Include  rotogravure  taction  lln- 

NOTE:  Part  run  advartitinq  included;  ™ 

Marcury-m  1949—3,579,937  Includat  194,843 


3,656,444  3,413,417 
1,157,061  1.103,532 


TRENTON.  N.J. 


Ilaat;  1968— 3.3U,304  includat  198,014  linat 

Nairt-a  IH9-3,454,444  Includat  194,843  Tt„^,  . 1,283,174 

6ntt;  1948-3,413,417  Includat  198.014  linat.  iViJ;,,  Advartlt^-S  ...  783.303 

SAN  JUAN.  P.R. 


Trantonlan-m 


1,057,437 


I.2I4.I00 

877.497 

999,482 


El  Mundo-m 
Sta^m 


1.788.402 


Grand  Total  . 

.  NOTE:  TImai-a  publlthad  5  dayt  a  weak 


.  3.I24.II4  3.091.279 


Slar-S  .  189.109 

El  Imparclal-m  .  424,864 

El  Imparcial-S  .  54,597 


only. 


TROT.  N.Y. 


Srand  Total  .  3.531.721  .  NOTE:  *Kc?rd-ri  ■*  tlm;;-R^^^^ 

SAN  RAFAEL.  CAUF.  In  combination.  Linage  of  ona  edition 

Indapandant-Journal-a  1,424,114  1,581,082 

SANTA  ANA  CALIF  TULSA,  OKLA. 

kaqistar  (Saa  Note)  ...  3,014,713  2,930,202  Tribuna-a  .  1.945.370  1.753.*” 

tkagiitar-S  .  1,013,227  1,014,014  World-m  .  1.913,484  1,744,45 

- World-S  444.414  770,031 


1,229,944  1,214.977 


Grand  Total  .  4,027,940  3,944,216 

NOTE:  Reqlttar-a  It  Ragittar-m  told  in 
combination.  Linage  of  one  edition 
Ragittar-a  it  thown. 

'  SCHENECTADY,  N.Y. 

Gaiatta-m  .  1,648,994  1,547,738 

Union  Star-a  .  1,072,983 


Grand  Total  .  4.545.470  4,247,759 

UNION  CITY,  N.J. 

Hudton  Ditpatch-m  ...  845,314  808,113 

•  UTICA.  N.Y. 


Grand  Total  .  1,448,994  2,440  721  Pratt-m 

NOTE:  Union  Star  last  taparata  publi¬ 
cation  April  24,  1949.  Publication  con- 
tinuad  In  attociation  with  Albany  Knick¬ 
erbocker  Newt. 


Observer  Dlspatch-a  , 
'observer  Dispatch-S 


981,455 

444,874 


914.474 

503.086 


1,312,288  1,272,891 
2.740.819  2.490.448 


SEATTLE,  WASH. 

Post-lntalliqancar-m  ...  1,874,908 
iPost-IntallTgancar-S  617,072 

Timat-a  .  2.910,711  2,854,951 

Timat-S  .  1,106,051  - 


1,392,758 

Grand  Total  .  6,508,742  6,834,965 

SHREVEPORT.  LA. 

^rnal-a  .  1,070,715  1,085,282 


Grand  Total  . 

WASHINGTON.  D.C. 

Nawt-a  .  1,201.509  1,284,752 

Post-m  .  4.437.118  4.264.292 

,887,617  |Pott-S  .  1,709,747  1.948.145 

699  439  Itar-a  .  2,417.158  2,434.4« 

-  -  tSta^-5  : .  1,028,240  1.155,840 


Timat-m  .  1,486,015 

HmasS  .  419,448 


1.390.560 

705,701 


Grand  Total  .  3,176,378  3,181,543 

SOUTH  BEND.  IND. 

TrIbuna-a  .  1.472,243  1,558.929 

Tribune-S  .  663,583  816.576 


Grand  Total  .  2,335.844  2,375,505 

SPOKANE,  WASH. 


Spokatman-Raviaw-m 
fSpokatman-Ravlaw-S 
Chronlcla-a  . 


Grand  Total  . . 

STOCKTON,  CALIF. 

1,413,315  1,444,444 


Grand  Total  . 10.793.812  11,087,498 

WATERBURY,  CONN. 

Amarican-a  . 

*Rapublican-S  .  492,722  447,327 

Grand  Total  . 2.I77.U5  2,044,0M 

NOTE:  Amarlcan-a  R  Rapublican-m  told 
In  combination.  Linage  of  Amarlcan-a 
only  It  thown. 

WATERLOO,  IOWA 

Courlar-a  .  1,255,425  1,023,442 

•Courlar-S  .  391,405  440,728 

Grand  Total  .  1,447,030  1.444,390 

NOTE;  Couriar-a  publlthad  5  dayt  a 
933,795  week  only. 

tn'537  WEST  PALkj  BEACH,  FLA. 

-  - 1 —  Pott-m  .  1,953.782  1,477  575 

2,779.003  2,493,527  TImat-a  .  1,448,573  1,423,834 

§Pott-TImat-S  .  719.218  819.180 


958.899 

693,821 

1,126,283 


Record'  _  -  _ 

tRacord-S  .  280,338 


Grand  Total  .  1,693.653  1.646.444 

NOTE;  Racord-S  first  publication  May 
f.  1969. 


SYRACUSE.  N.Y. 

Harald-Journal-o  .  1,874,108  1,793,079  Now  Rochalla 

{Harald-Amarican-S  ..  797,607  “  ‘ 

mt  Standard-m  .  889,103 


Grand  Total  .  4.321,573  3.920,589 

NOTE:  Timat-a  published  5  dayt  a  weak 
only, 

WESTCHESTER-ROCKLAND  GROUP 
N.Y.  (10  CITIES) 

Mamaronack  Timat-a  .  1,257,655  1,192.343 
Mount  Vernon  Argut-a.  1,328.403  1,290,442 


Grand  Total  .  3,560,818  3,549.046 

TACOMA,  WASH. 

Nawt-Trlbuna-a  .  2,008,154  1,988.479 

Nawt-Trlbuna-S  .  640,157  700,244 

Grand  Total  .  2,448,311  2,688.723 

editor  a:  PUBLISHER  for  November  8,  1969 


776.988  Standard.5tar.a  .  1,377,613  1,260,563 

9W.979  Ossining  Citixan- 

'  Ragittar-e  .  1,362,267  1,213,777 

Paaktkill  Star-a  .  850.738  773  222 

Port  Chatter  |(tm-a  ..  1,493,849  1,784.065 

Tarrytown  Nawt-a  .  1,249,055  1,149,734 

Yonkart  Herald 

Statasman-a  .  1,522,543  1,441,167 

White  Plaint  Raportar 
Ditpatch-a  .  1,687,459  1.551.732 


Rockland  Journal 
Nawt-a  . 


.  1,419,771  1,251,844 


Grand  Total  . 13,749,373  12,449,111 

NOTE:  Part  run  advartitinq  included; 
White  Haint  Raportar  Ditpatch-a  1949— 
1,687,459  Includat  IK38I  linat;  1968— 
1,551,732  includat  116,731  linat. 


WICHITA.  KANS. 

Eaqia-m  .  1,986,091 

Baacon-a  .  9G,207 

{Eagle  R  Baacon-S  ....  591,762 


1,938.242 

934,353 

621,892 


Grand  Total  .  3,524,060  3.494.487 

NOTE:  Baacon-e  published  5  dayt  a 
weak  only. 

NOTE;  Part  run  advartitinq  included; 
Eagla-m  1949-1,986,091  includat  44.590 
linat;  1964-1,938.242  includat  21.573  lines. 
Eagle  R  Baacon-S  1969-591,762  includat 
I7,H2  linat;  1968—621,892  includat  14,960. 


WILLOUGHBY.  OHIO 
Nawt-Harald- . 1,018,943  917.984 

WORCESTER.  MASS. 

Talagram-$  .  753,350  745,648 

Talagram-m  .  997.235  1,026,931 

Gaiatta-a  .  1,204,555  1,252,280 


Grand  Total  .  2.957.140  3,024  859 

NOTE:  Part  run  advartitinq  included; 
Talagram-m  1969—997,235  includat  27,468 
linat;  1968—1,026,931  Includes  60.541  linat. 
GaiaHa-a  1949—1,206,555  includat  31,975 
linat;  1968—1,252,280  includat  61,841  linat. 


YOUNGSTOWN.  OHIO 

VIndicator-a  .  1,878,770  1,729,795 

IVindicator-S  .  1,049,101  1,140,724 

Grand  Total  .  2,927,871  2,870,519 


A.L.S.  REPORTS 

BLUEFIELD,  W.  VA. 

Talagram-m  .  609,786  504,270 

Talagram-S  .  229,106  304,747 


Grand  Total  .  838,892  809,017 

Talagraph-S  Includat  FAMILY  WEEKLY 
54  699  lines  (1969);  45,911  linat  (1968). 

NOTE;  Talagram-m  told  in  combination 
with  Suntat  Nawt-a. 


COLUMBIA.  S.C. 

Stata-m  .  1,533,743  1,379,954 

Stata-S  .  635.364  666,388 

Racord-e  .  1,550,742  1,310.319 


Grand  Total  .  3,719,849  3,354,641 

Stata-S  Includat  THIS  WEEK  35,104  lines 
(1949);  33,413  lines  (1968). 

PASSAIC.  N.J. 

Harald-Nawt-a  .  1,552,385  1,211,148 

PATERSON.  N.J. 

Nawt-a  .  1,594.145  1.302.549 

SCRANTON.  PA. 

Tribuna-m  .  461,850  554.812 

Scrantonian-S  .  633,908  633,292 

TImat-a  .  1,206.040  1,119,119 

Timat-S  .  283,882  301,108 


Grand  Total  .  2,585,680  2,608,331 

Scrantonian-S  Includat  PARADE  49,870 
linat  (1969),-  45,187  linat  (1968)  FAMILY 
WEEKLY  Timat-S  Includat  53.816  linat 
(1969);  45,911  linat  (1968). 


WILKES-BARRE,  PA. 

Racord-m  .  655,743  584,158 

Timat-Laadar-a  .  1,284.809  1,182,175 

Indapandant-S  .  597,979  657,252 


Grand  Total  .  2,538,531  2,423.585 

Indapandant-S  Includat  PARADE  45,880 
linat  (1969);  PARADE  44,842  linat  (1968). 


FIGURES  SUPPLIED  BY 
PUBUSHERS 

ABERDEEN,  S.D. 

AmarIcan-Nawt-a  .  560,054  513,702 

Amarican-Nawt-S  .  192.052  224,154 

Grand  Total  .  752,108  739,858 

ALTOONA.  PA. 

MIror-a  .  1,339,338  1,320,179 

APPUTOW-linMAII  MRWASHA.  WIS. 

Pott-Cretcant-a  .  1,128,470  1.148.980 

Pott-Cratcant-S  .  342.748  427,182 

Grand  Total  .  1,471.218  1,576,162 


1969  19a 

BURLINGTON.  VT. 

Free  Pratt-m  .  1,174,204  1,001,352 

CHAMBERSBURG,  PA. 

Public  Opinion-a  .  839.2U  794,430 

CHARLESTON,  W.  VA. 

Gaiatta-m  .  1,161,146  1,144,278 

Mall-a  .  1,214,054  1,206,078 

Gaxatta  Mall-S  .  420,504  4a.290 


Grand  Total  .  2,797,704  2,009.444 

NOTE:  Above  flqurat  do  not  Includa 
PARADE  maqaiina  and  pra-prlntad  intart 
tactions. 


CORPUS  CHRISTI,  TEX. 


Callar-m  . 

Timat-a  . 

Callar-T!mas-S  . 

.  I,706,0C 
.  1,583,470 
.  444.000 

1,471,342 

1,444,278 

517,018 

Grand  Total  . 

3,735,592 

3.B53.4U 

COVINGTON,  KY. 

Kentucky  Pott  R 
Timat-$tar-a  . 

,  7n.9l2 

478,034 

DANBURY, 

CONN. 

Nawt-Timat-a  . 

.  I.407.4B4 

1,098,300 

DAVENPORT 

,  IOWA 

Timat-Damocrat-m  .... 
Timat-Damocrat-a  . . . . 
TImat-Damocrat-S  .... 

.  1.157,000 
1,421, IM 
.  551,712 

1,020,502 

I,3I5,4M 

428,530 

Grand  Total  . 

3,130,700 

2.9M,4a 

DAYTONA  BEACH,  FLA. 

Nawt-a  . 

700,510 

827,4a 

197,890 

743,5M 

042,194 

227,244 

Grand  Total  . 

1,725,864 

1,913,038 

FALL  RIVER, 

MASS. 

Herald  Nawt-a  . 

i.ia.ni 

1,125,279 

FORT  MYERS.  FLA. 

Nawt-Pratt-mS  . 

1,595,342 

1,303,423 

GAINESVILLE.  FLA. 

Sun-aS  ax  tat  . 

1,282,044 

1.207,022 

GRAND  FORKS.  N.D. 

Harald-aS  . 

l.00l,9U 

912,772 

HAGERSTOWN,  MD. 

Harald-m  . 

Mail-a  . 

1,138,404 

1,135,174 

I,I28.4U 

1,151,003 

Grand  Total  . 

2,273,702 

2,279,449 

HARRISBURG.  PA. 

Patrlot-m  . 

Patriot-Nawt-S  . 

l,Sa,953 

42S,2M 

l.3a.OI2 

464,144 

Grand  Total  . 

NOTE:  Patriot-Nawt-S 
PARADE  linage. 

2,174,213 
:  does  nol 

2,062,174 

Includa 

HAVERHILL, 

MASS. 

Gaxatta-a  . 

720,090 

740,312 

HUNTINGTON 

,  W.  VA. 

929,870 

849,930 

154,142 

313,433 

990.034 

090.898 

142,439 

Harald-DItpatch-m  .... 
Harold  Dispatch  R 

Harald-Advart!t}r-S  . . . 

339,354 

Grand  Total  . 

2.247,395 

2,382,727 

HUNTSVILLE,  ALA. 

TImat-a  . 

Timat-S  . 

1,082,434 

'443,543 

l.ia.IBO 

^427.173 

Grand  Total  .  1.524,177 

NOTE;  'Includat  PARADE. 

1,773,353 

HYANNIS, 

MASS. 

Capa  Cod  Standard- 

Timat-a  . 

Capa  Cod  Standard- 
Tlmat-S  . 

898,170 

98,910 

754,264 

09.950 

Grand  Total  . 

997,080 

844,214 

JOHNSON  CITY,  TENN. 

Prast-Chronicla-d  . 

Prait-Chronlcla-$  . 

700,144 

273,178 

635,082 

319,406 

Grand  Total  .  973,742  9S4.4« 

NOTE;  Includat  53,942  linat  (IH9);  47,- 
174  lines  (I9M)  FAMILY  WEEKLY. 

JOPLIN, 

MO. 

Globa-m  . 

769,762 

2S2.8a 

670.502 

670.208 

3io.on 

S64.3U 

Harald-a  . 

Grand  Total  . 

1,693.132 

1,534.638 

37 


IMf  1968 

KENNIWiei-rMCO-IIICHLAND.  WASH. 


Tri-City-H*rald-*  . 

773,507 

942,935 

Tri-City-H*rald-S  . 

243,341 

272,783 

Grand  Total  . 

1,016,848 

1,215,718 

NOTE:  Do*t  not 

includ* 

FAMILY 

WEEKLY. 

KENOSHA.  Wise. 

N*wt-*  . 

1,391,656 

1,315,210 

KILUEN/FT.  HOOD,  TEX. 

H*rald-*S  . 

463,197 

402.934 

KINGSTON, 

N.Y. 

Fraotnan-*  . 

865,522 

900,354 

KOKOMO. 

IND. 

1,361,024 

1,164,035 

Tribun*-S  . 

256,794 

394,196 

Grand  Total  . 

1,617,818 

1,558,231 

NOTE:  Fiourts  do  not  includt  S4,II2 

(IH9)  linai:  46,581  (1968)  l.nas; 

FAMILY 

WEEKLY. 

LAKELAND. 

FLA. 

L*d9*r-*  S  a  tat  m  .. 

1,342,404 

1,251,838 

LANCASTER.  PA. 

N*w  Era-*,  lnt*llig*n- 

c*r  Journal-m  . 

1,521,299 

1.437.647 

N*wt-S  . 

456,156 

494,660 

1,977,455 

1,932,307 

NOTE:  FAMILY  WEEKLY  not 

includad 

in  Sunday  linag*. 

LA  SALLE. 

ILL. 

N*wt-Tribun*-*  . 

771,652 

734.184 

LINCOLN,  1 

NEBR. 

1,108,364 

1,107,320 

1,151,974 

1,103,585 

Journal  A  Star-S  . 

475,552 

433,230 

Grand  Total  . 

2,781,110 

2,689,042 

Includot  PARADE  45,220  |in*t 

(1969): 

44,907  linat  (1968). 

LOCKPORT, 

N.Y. 

Union-Sun  A  Journal-* 

632,646 

632,296 

LORAIN.  OHIO 

Journal-*  . 

1,478,659 

1,332,478 

Journal-S  . 

302,463 

325,402 

Grand  Total  . 

1,781,122 

1,657,880 

LOUISVILLE 

KY. 

Couri*r-Joumal-m  - 

1.798,885 

1,638,396 

1,107,404 

1.223.574 

Timat-a  . 

2,185,236 

1,972,135 

Grand  Total  . 

5,091,525 

4,834,105 

NOTE:  Abov*  linag* 

is  achMl  Iina9« 

convortod  to  t*column  basis.  (itPP  display 

it  publitbad  on  6-column  batit  and  clatti- 

find  on  9-column  batit. 

MERIDEN.  CONN. 

1,093,308 

931,938 

Journal-*  . 

1.006.754 

854.098 

Grand  Total  . 

2,100,062 

1,786,036 

MIDDLETOWN,  N.Y. 

rimat  H*r*ld-R*cord-m 

958,216 

951,370 

Timat  H*r*ld-R*cord-S 

115,724 

Grand  Total  . 

1,073,940 

951,370 

MOLINE-ROCK  ISLAND.  ILL. 

Argut-a  . 

1,378,790 

1.182.272 

Ditpatdi-a  . 

1,679,636 

1.328,264 

MONROE. 

LA. 

1,124,002 

1.023.683 

1,115,041 

992.043 

World-S  . 

371,152 

419.845 

Grand  Total  . 

2,610,195 

2,435,571 

MORGANTOWN.  W.  VA. 

Pott-a  . 

614,880 

664.244 

Dominiof>-N*«rt-m  - 

614.880 

664.244 

Dominion-Pott-S  . 

215,965 

229.690 

Grand  Total  . 

1,445,725 

1.558.178 

NEWARK. 

OHIO 

Advocata-a  . 

1,158,990 

1,169.350 

NEW  BEDFORD,  MASS. 

Standard-Timat-a  . 

1,102,304 

1  035  266 

Standard-Timat-S  . 

324,114 

367.976 

Grand  Total  . 

1,426,418 

1,453.242 

NEW  MITAIN.  CONN. 

.  995,560  965,474 

NEW  LONDON.  CONN. 

Day.*  .  1,279,579  1.291,888 

NORRISTOWN.  PA. 

nm*t-H*rald-*  .  1,084,969  843,09$ 

38 


1969 

1968 

NORTH  PLATTE,  NEBR. 

Talagraph-a  . 

607,642 

629,132 

NOTE:  Includat  54.348 

(1969)  linat;  38,- 

906  (1968)  linat  FAMILY  WEEKLY. 

OGDEN,  UTAH 

Standard-Examinar-a 

1,236,804 

1,156,130 

Standard-Examin*r-S 

*372,582 

•428,962 

Grand  Total  . 

1,609.386 

1,585,092 

NOTE:  *lnclud*t  FAMILY  WEEKLY  54.- 

no  linat  (1969);  40,922 

linat  (1968). 

OIL  CITY,  FRANKLIN.  PA. 

Darrick-m  . 

608.132 

594,451 

Nawt-Harald-a  . 

524,842 

514,561 

Grand  Total  . 

1,132,974 

1,109,012 

ONEONTA, 

N.Y. 

Star-m  . 

550,550 

547,092 

PADUCAH. 

KY. 

Sun-Damocrat-a  . 

822,472 

835,366 

Sun-D*mocrat-S  . 

302,442 

332,598 

Grand  Total  . 

1,124,914 

1,167,964 

PINE  BLUFF. 

ARK. 

Commarcial-a  . 

711,858 

671.006 

Comm*rcial-S  . 

190,302 

225,750 

Grand  Total  . 

902,160 

896,756 

NOTE:  Doas  not  includa  M.TT2  linas 

FAMILY  WEEKLY. 

PITTSFIELD, 

MASS. 

Barkthir*  Eagla-a  . 

1,008,938 

983.192 

PLATTSBURG 

.  N.Y. 

Pratt-R*publican-m  .... 

749,560 

677,222 

PORT  JERVIS,  N.Y. 

Union-Gaiatta-a  . 

315,714 

281,106 

PORTLAND, 

,  ME. 

Pratt  H*rald-m  . 

970, 163 

928,301 

Expratt-a  . 

892,422 

826.451 

Talagram-S  . 

416,445 

452,844 

Grand  Total  . 

2,279,030 

2,207,596 

POUGHKEEPSIE.  N.Y. 

Journal-*  . 

1,080,709 

1.083.278 

Journal-S  . 

•584.004 

•614,537 

Grand  Total  . 

i.664.713 

1,697,815 

NOTE:  *lnclud*t  FAMILY  WEEKLY  46,- 

071  linat  (1969);  54,027 

linat  (1968). 

9UINCY, 

lU. 

Harald-Whig-a  . 

692,090 

703,094 

Harald-Whig-S  . 

277,564 

333,662 

Grand  Total  . 

969,654 

1,036,756 

RAPID  CITY,  S.D. 

Journal-*  . 

857,178 

807,058 

Journal-S  . 

290,136 

330,904 

Grand  Total  . 

1,147,314 

1,137,962 

RENO,  NEV. 

Journal-m  . 

957,852 

885,808 

Journal-S  . 

273,294 

372,554 

Gaiatta-a  . 

1,101,870 

1,095,794 

Grand  Total  . 

2,333,016 

2,354.156 

RICHMOND 

,  VA. 

Tim*t-Ditpatch-m  . 

1,909,426 

1,748,961 

Nawt  Laadar-a  . 

1,906,558 

1,839,321 

Tim*t-Ditpatch-S  . 

980,564 

1,091,051 

Grand  Total  . 

4,796,548 

4.679,333 

RUTLAND, 

VT. 

H*rald-m  . 

722,410 

684,152 

SALEM,  ORE. 

Stat*tman-m  . 

1,237,819 

1,172,613 

Stat*tman-S  . 

302,143 

338,625 

Capital  Journal-*  . 

1,446,914 

1,310,753 

Grand  Total  . 

2,986,876 

2,821,991 

SALISBURY, 

N.C. 

Pott-a  . 

716,590 

665,070 

Pott-S  . 

215,936 

282.534 

Grand  Total  . 

923,526 

947,604 

SANTA  BARBARA,  CALIF. 

Nawt-Pratt-a  . 

1,485,540 

1,564,111 

N*wt-Pr*tt-S  . 

473,249 

490,896 

Grand  Total  . 

1,958,789 

2,037,007 

SIOUX  FALLS,  S.D. 

Argut-Laadar-a  . 

955,038 

896.910 

Argut-L*ad*r-S  . 

346,850 

368,564 

Grand  Total  . 

1,301,888 

1,265,474 

1969 

STROUDStURG,  PA. 


Pocono  R*cord-m  .... 

.  610,176 

543,984 

SUPERIOR, 

Wise. 

Talagram-a  . 

.  521,416 

493,472 

TERRE  HAUTE,  IND. 

Star-m  . 

.  839,104 

870,520 

Tribuna-a  . 

.  892.612 

944,202 

Tribuna-Star-S  . 

.  557,774 

665,966 

Grand  Total  . 

.  2,289.490 

2.480.688 

TOPEKA, 

KANS. 

Capital-m  . 

.  1,239,658 

1,223,600 

Stat*  Journal-*  . 

.  935,228 

976,808 

Capital-Journal-S  .... 

.  462,938 

540,148 

Grand  Total  . 

.  2,637,824 

2,740,556 

TORRANCE, 

CAUF. 

South  Bay  Daily 

Br**z*-*S  . 

.  2.338.070 

2,192,694 

TUCSON, 

ARIZ. 

Star-m  . 

.  2,005,339 

1.749.160 

Star-S  . 

.  530.992 

554,176 

Citiian-a  . 

.  2,404,017 

2,036.559 

Grand  Total  . 

.  4,940,348 

4.339.895 

NOTE:  Star-S  includat  PARADE. 

VICTORIA, 

TEXAS 

Advocat*-m  . 

.  808,374 

819,728 

Advocat*-S  . 

172,074 

206,696 

Grand  Total  . . 

.  980,448 

1,026,424 

WAUKEGAN,  lU. 

Nawt-Sun-a  . 

.  1,589,238 

1,476,468 

WILMINGTON.  DEL. 

N*wt-Journal-m*  .... 

.  2,120,126 

1,917,000 

WILMINGTON.  N.C. 

Star-N*wt-m,*  . 

.  955,794 

851,130 

Star-N*wt-S  . 

.  293,888 

229,894 

Grand  Total  . 

.  1,249,682 

1,081,024 

WINSTON-SALEM,  N.C. 

Journal-m  . 

.  1.548,764 

1,565,074 

Santinal-a  . 

.  1,314,068 

1,320,648 

Journal-S*ntin*l-S 

.  590,954 

692,286 

Grand  Total  . 

.  3,453,786 

3,578,008 

Panel  ai^es  about 
reporting  objectivity 


WOONSOCKET.  R.l. 

Call.*  .  821.642  947,558 


New  Haven,  Conn. 

Objectivity  in  news  reporting 
was  discussed  by  three  men  in 
the  field  at  a  Yale  University 
seminar,  two  contending  that  ob¬ 
jectivity  is  dead,  the  third  as¬ 
serting  that  resurrection  of  ob¬ 
jective  reporting  is  not  neces¬ 
sary  at  this  time. 

Panelists  were  Mel  Elfin, 
Newsweek  Magazine;  Robert 
Semple  Jr,,  New  York  Timet; 
and  Walter  Cronkite,  CBS 
News. 

Elfin  remarked  that  newsmen 
today  do  not  pursue  objectivity 
since  they  are  too  engrossed  in 
the  pursuit  of  truth. 

Sempler  said  newsmen  are  in¬ 
jecting  themselves,  increasingly, 
into  articles.  And  he  does  not 
know  whether  this  latter-day 
trend  is  all  good  or  bad.  “The 
newsman  who  injects  himself 
into  his  story  is  creating  a  new 
reality,"  Semple  added. 

From  Cronkite,  however,  came 
the  observation  that  bulk  of 
1969’s  working  newsmen  func¬ 
tion  on  the  questionable  premise 
that  since  objectivity  seems  im¬ 
possible  to  obtain,  “it  seems  use¬ 
less  to  try  to  attain  it.” 

Subjective  journalism,  Cron¬ 
kite  continued,  does  not  “tell  it 
as  it  is  .  .  .  It  tells  it  as  the 
journalist  feels  it  is  .  .  .  This 
sort  of  reporting  has  to  be  sup¬ 
plementary,  Somewhere,  some¬ 
how,  the  people  must  get  the 
facte.” 


CANADA 
CALGARY,  ALTA. 

H*rald-*  .  2,798,892  2,291,852 


Miller  elected 


EDMONTON,  ALTA. 

Journal-*  .  2.586,941  2,344,050 

HAMILTON,  ONT. 

Sp*ctator-*  .  2,426.048  2,399,146 


KITCHENER-WATERLOO,  ONT. 
Racord-*  , .  2,111,541  1,910.986 


LETHRRIDGE,  ALTA. 

H*rald-*  .  879,008  887.835 


LONDON,  ONT. 

Fr**  Pr*ss-in*  .  2,480,147  2,096,721 


MONTREAL.  QUE. 

L*  Diamancli*-Matin-S.  296,295  383,906 


Boston 

Newly  elected  trustees  at 
Boston  University  include  Rox- 
bury’s  Melvin  B.  Miller,  pub¬ 
lisher  of  the  Bay  State  Banner, 
to  a  five-year  term.  Miller  also 
serves  as  director  of  the  Greater 
Boston  Chamber  of  Commerce, 
the  New  England  Regional  Ex¬ 
ecutive  Committee  of  the  Boy 
Scouts  of  America,  and  the 
Small  Business  Administration 
advisory  council  for  Massa¬ 
chusetts. 


OTTAWA,  ONT. 

Citinn-*  .  2.457,414  2,262,970 


QUEREC,  QUE. 

L*  Sol*il-*  .  2,292,197  2,217,750 


REGINA,  SASK. 

L*ad*r.Poit-*  .  1,615,872  1,506,263 


SASKATOON,  SASK. 

Star-Pho*nii.*  .  1,254,434  1,061,685 


SYDNEY,  NOVA  SCOTIA 
Cap*  Br*ton  Pott-*  ...  965,400  940,824 


Courant  up  3  cents 

Hartfdrd,  Conn. 

The  Hartford  Courant  has 
boosted  price-per-copy  of  its 
Monday-through-Satupday,  edi¬ 
tions  from  seven  to  ten  cents, 
attributing  the  move  to  rising 
costs.  The  Sunday  Courant  re¬ 
mains  at  30  cents. 


VANCOUVER,  t.c.  Nelsou  IB  promotcd 

Sun-*  .  3,326,841  2,854,763  _  .  .  .  ,  .  I 

Prov!nc*-m  . .  1,689,305  1,510  079  Compton  Advertising,  Inc.,  | 

HOTE;  Sun-*  includ*t  ^VEEKEND  MAG-  h**  the  npoTnotion  of  f 

AZINE  54,607  lin*i  (1969);  52,948  lin*t  promouon  oi 


WINNIPEG,  MAN. 


Fr**  Pr*it-*  .  2,753,858  2,464,791 

Tribun*-*  .  1,778,377  1,645,878  1966 


Larry  Nelson  to  the  post  of  asso¬ 
ciate  media  director.  Nelson 
joined  the  company  in  October, 
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(Taste  section  serves 
full  diet  of  features 

'  Minneapous 

Taste,  a  new  food  section  in 
I  the  Minneapolis  Star,  features 
j  original,  poster-type  art  on  each 
[cover. 

[  Robert  W.  Smith,  editor  said 
most  of  the  first  year’s  covers 
will  be  done  by  artists  and  de¬ 
signers  at  the  Minneapolis 
School  of  Art;  others  will  be 
[done  by  Dave  Matheny  of  the 
I  Star  staff. 

;  The  cover  illustration  for  the 
first  issue  was  a  four-color  wish¬ 
bone,  framing  introductory  copy 
about  Taste. 

,  Smith  said  that  the  Star’s 
editors  knew  that  large  numbers 
of  readers,  men  as  well  as  wo¬ 
men  and  in  all  age  brackets. 


have  a  very  large  appetite  for 
news  and  feature  articles  about 
food.  “In  the  first  three  months 
of  this  year,”  Smith  said,  “al¬ 
most  1,100  readers  of  the  Star 
wrote  letters  to  Nan  Wiley, 
author  of  the  syndicated  column, 
‘Let’s  Ask  the  Cook.’ 

“After  examining  food  sec¬ 
tions  of  other  newspapers,” 
Smith  continued,  “we  began 
planning  our  own  section.  A  lot 
of  people  got  into  the  act.  Taste 
is  the  result.” 

The  editor  of  Taste  is  Bev¬ 
erly  Kees,  a  single  gal  who  is 
very  good  in  the  kitchen,  accord¬ 
ing  to  associates  fortunate 
enough  to  have  been  invited  to 
share  her  food.  She  is  a  former 
business  news  writer  for  the 
Star. 


ST.  JUDE  HONOR — Houston  Chronicle  columnist  Maxine  Masinger 
was  awarded  a  plaque  by  Danny  Thomas  naming  her  St.  Jude 
Woman  of  the  Year.  Thomas,  benefactor  of  St.  Jude's  Hospital  in 
Memphis,  whose  goal  is  helping  leukemia-stricken  children,  read 
scores  of  telegrams  from  friends  of  Mrs.  Mesinger,  whoso  Big  City 
Beat  covers  the  world  of  swingers  and  stage.  "She  was  among  the 
first  to  recognize  the  human  need  of  St.  Jude's  goal,''  said  Thomas, 
''A  very  great  American,  indeed.'' 


Beverly  Kees 

editor  PUBLISHER 


Paddock  papers  offer 
new  insurance  policy 

Arlington  Hts.,  III. 

Stuart  Paddock,  publisher  of 
Paddock  Publications,  has  in¬ 
troduced  a  Worldwide  Accident 
Insurance  Policy  to  be  made 
available  to  readers  of  his  news¬ 
papers  in  15  Chicago  suburbs. 

John  Karambelas,  director  of 
circulation,  said  the  plan  under¬ 
written  by  Washington  Na¬ 
tional  Insurance  Company  pro¬ 
vides  hospital  and  medical  bene¬ 
fits  under  24-hour  accident  cov¬ 
erage  for  home,  work,  play, 
travel  and  schooltime  accidents. 

or  November  8,  1969 


By  Roy  H.  Copperud 


Flak  and  the  Flack 

This  is  another  reverberation,  or  aftershock,  to  use  the 
seismic  term,  from  my  column  of  Aug.  9,  headed  “If  I 
Were  M.  E.”  All  this  goes  to  show  that  if  I  were  a  man¬ 
aging  editor,  I  would  be  getting  a  hell  of  a  lot  of  guff  and 
back-talk.  Perhaps  a  lint-picker  deserves  no  better. 

Two  readers  wrote  me  about  my  questioning  why  a  well- 
written  press  release  should  be  rewritten  by  a  reporter, 
when  the  chances  are  ten  to  one  that  the  rewritten  version 
will  be  a  poorer  job  than  the  original,  and  may  easily  con¬ 
tain  errors  introduced  by  the  rewriter. 

William  C.  Moore,  assistant  secretary  and  public  rela¬ 
tions  director  of  the  Ohio  State  Bar  Association,  applauded 
this  view,  expectably  enough,  in  view  of  his  occupation, 
adding:  “When  I  worked  for  the  wire  services,  it  seemed 
to  be  a  cardinal  sin  to  leave  any  press  release  untouched 
when,  in  fact,  these  releases  were  often  of  such  high  qual¬ 
ity  there  was  no  sense  in  doing  more  than  editing  them 
to  appropriate  style.  I  have  seen  more  than  one  reporter 
(on  both  newspapers  and  wire  services)  get  into  hot  water 
simply  because  he  tried  to  say  something  in  his  own  in¬ 
imitable  style  which  should  have  been  let  alone.” 

Fred  D.  Behringer,  editorial  director  of  the  Montgomery 
Publishing  Co.,  which  publishes  ten  suburban  newspapers 
in  Pennsylvania,  demurred,  however,  and  made  some  good 
points  in  doing  so.  Mr.  Behringer  pointed  out  that  com¬ 
peting  papers  do  not  want  to  run  identical  stories,  which 
is  a  valid  enough  objection,  even  though  they  do  not  hesi¬ 
tate  to  publish  the  same  wire-service  stories. 

“The  second  reason,”  Mr.  Behringer  said,  “ia  the  press 
agent’s  natural  bias.  He  may  write  extremely  well,  but  he 
cannot  be  expected  to  write  impartially.  If  he  does  not 
write  with  his  client’s  viewpoint  in  mind,  he  is  not  doing 
his  job.  If  we  do  not  rewrite  to  make  the  story  news  in¬ 
stead  of  public  relations,  we  are  not  doing  ours.” 

Of  course,  I  would  not  advocate  leaving  evident  bias 
or  puffery  in  a  news  release,  and  even  though  news  re¬ 
leases  may  be  well  written,  they  must  often  be  cut.  Most 
of  the  releases  I  see,  however,  come  from  big  corporations, 
universities,  and  government  agencies,  whose  information 
operatives  usually  know  enough  not  to  try  to  get  by  with 
puffery  or  bias,  but  are  just  giving  the  facts,  ma’am. 

They  are  all  indeed  representing  the  viewpoint  of  their 
employers,  understandably  so,  Vut  usually  if  some  other 
viewpoint  is  to  be  introduced,  more  information  is  neces¬ 
sary.  Bias  is  usually  achieved  by  the  quiet  omission  of 
certain  facts.  I  was  referring  in  my  earlier  column  to  re¬ 
writing  simply  for  the  sake  of  rewriting;  that  is,  merely 
recasting  the  information  in  different  words. 

This  takes  us  to  Mr.  Behringer’s  third  reason  for  re¬ 
writing,  namely,  that  most  press  releases  are  not  legiti¬ 
mate  news  stories  in  themselves:  “They  may  contain 
information  which  requires  further  checldng,  they  may 
add  background  to  a  story  already  in  the  works,  or  they 
may  be  of  no  value.”  In  the  latter  instance,  the  circular 
file  is  handy,  and  the  question  of  rewriting  does  not  arise. 
Further  digging  into  the  subject  of  a  news  release  is,  of 
course,  the  way  to  handle  it;  but  how  often  does  it  hap¬ 
pen?  If  this  is  the  customary  treatment  of  news  releases 
by  Mr.  Behringer’s  editors,  I  salute  them,  to  a  man. 

In  justice  to  the  PR  fraternity,  I  must  add  that  when 
I  have  had  occasion  to  call  one  of  them  for  additional  and, 
from  their  point  of  view,  unpalatable  information  to  ampli¬ 
fy  a  press  release,  I  have  almost  invariably  received  forth¬ 
right  cooperation.  It  was  almost  as  if  they  welcomed  a 
justification  for  filling  out  the  picture,  indicating  that  they 
were  still  newspapermen  under  the  skin — or  hide,  as  the 
case  may  be. 
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It’s  a  picture  of  LtlXiaTRaiM  mmmMmm  —  a  cathode-ray  tube  phototypesetter 
—  a  Mature  system  for  the  Mature  customer  who  knows  what  it’s  all  about. 


The  505  is  a  sophisticated  tool,  using  Modern  electronics  to  produce  high 
quality  typography  at  speeds  up  to  ten  times  faster  than  some  conventional  photo- 
composing  machines.  And  at  far  lower  cost  than  any  competitive  CRT  system. 


The  505  is  a  Multi-purpose  system,  in  use  today  in  many  parts  of  the  world 
for  the  production  of  newspapers,  directories,  books,  magazines  and  general 
commercial  work. 

Availability  of  traditional  Mergenthaler  service  is  "part  of  the  package” 
when  you  install  a  Linotron  505,  and  our  systems  specialists  are  ready  to  consult 
with  customer  personnel  concerning  software  requirements. 

Ask  your  Mergenthaler  sales  engineer  to  arrange  a  showing  of  the  new 
16mm  color  and  sound  movie  on  the  Linotron  505,  or  write  Graphic  Systems  Sales, 
Mergenthaler  Linotype  Company,  A  Division  of  ELTRA  Corporation,  Mergenthaler 
Drive,  Plainview,  New  York  11803. 

graphic  arts 

company 


;  PIsnt  *  equipment 

I  aMIIUI  'llllllll 1. 1 . .  :  Hiil.iiiiil Ml  .1  ;  .  1  ..  ,1.11  n.ill  i,ililN<llil,Hliiriilllllin 

I  L.A.  firm  buys  Sta-Hi 
in  stock  transfer  deal 


The  Sta-Hi  Corporation,  a 
manufacturer  of  newspaper 
printing  and  handling  equip¬ 
ment,  has  been  bought  by  the 
Republic  Corporation,  a  former 
motion  picture  firm  turned  “di¬ 
versified.”  Terms  of  the  sale 
centered  on  the  transfer  of  an 
undisclosed  number  of  shares  of 
common  stock. 

Sta-Hi’s  main  facility  is  a  60,- 
000  square  foot  manufacturing 
and  engineering  plant  in  New- 
I  port  Beach,  Calih  In  addition 
the  company  has  sales  and  serv¬ 
ice  offices  in  New  York;  Chi¬ 
cago;  Detroit;  Dallas;  Wichita, 
Kan.;  Paramus,  N.J.;  Montreal; 
and  Brussels,  Belgium. 

The  company  manufactures 
r  stereotype  equipment,  automated 
systems  for  high-speed  convey¬ 
ing,  stacking,  counting,  tying 
and  traffic  control  of  newspaper 
bundles.  Yearly  sales  by  Sta-Hi 
exceed  |4  million. 

Sta-Hi  entered  the  plastic 
printing  plate  field  last  April 
with  its  introduction  of  the  Hy- 
lox  system.  Hylox,  developed 
joincly  with  the  Union  Carbide 
corporation,  is  still  in  the  ex¬ 
perimental  stage. 

Republic,  which  was  formed 
in  1927  for  motion  picture  pro¬ 
duction,  is  based  in  Los  Angeles. 
The  corporation  “took  the  di¬ 
versified  road”  in  the  words  of 
f  one  company  official  who  re- 
fraiiied  from  using  the  word 
“conglomerate”,  three  years  ago 
when  the  firm  was  acquired  by 
its  present  Chairman  of  the 
Board,  Gerald  B.  Block. 

Republic  reported  earnings  of 
$10.4  million  on  sales  of  $104 
^  million  for  the  first  three  quar¬ 
ters  of  the  current  fiscal  year. 

Four  parts 

Republic’s  operations  are  di¬ 
vided  into  separate  divisions. 
The  visual  and  g^raphic  division 
<,  includes  the  Los  Angeles  Litho- 
I  graphic  Company;  Continental 
Graphics;  Mid-American  Web 
Press,  Lincoln,  Neb.;  and  the 
book  manufacturing  firm  of  Ma- 
hony  &  Roese,  of  New  York. 

The  second  division  is  the  in¬ 
dependent  medals,  plastics,  au¬ 
tomotive,  and  consumer  division. 
Third  is  the  electronic  packag¬ 
ing  and  components  division. 

The  fourth  division,  and  the 
one  in  which  Sta-Hi  is  included, 
is  the  electronics  and  automated 
systems  division. 


Republic  officials  said  there 
would  be  no  changes  in  person¬ 
nel  at  Sta-Hi  under  the  new 
ownership.  Vernon  R.  Spitaleri 
will  remain  as  chairman  of  the 
board  and  chief  executive  of¬ 
ficer;  Donald  V.  Weber  will  re¬ 
main  as  president  and  Samuel 
D.  Oderman  as  executive  vice- 
president. 

It  was  noted  by  Spitaleri  that 
Sta-Hi  interests  would  be  ex¬ 
tended  beyond  just  the  news¬ 
paper  industry,  not  by  the  in¬ 
troduction  of  new  products  but 
by  finding  new  markets  for  cur¬ 
rently  produced  items.  Republic 
technology  will  help  Sta-Hi  in 
this,  he  said. 

• 

Klepper  promoted 

Herbert  Klepper  has  been 
promoted  to  manager  of  product 
engineering  at  Mergenthaler 
Linotype  Co.,  a  division  of  Eltra 
Corp.  He  will  be  responsible  for 
design  and  development  of 
standard  phototypesetting  ma¬ 
chines,  keyboards  and  related 
equipment.  He  joined  the  com¬ 
pany  in  1950.  Elihue  N.  Wright 
has  been  named  manager  of 
special  systems  at  Mergan- 
thaler. 


Graphex  unveils 
host  of  products 
for  typesetting 

Lawrence,  Mass. 

Graphex,  a  wholly  owned  sub¬ 
sidiary  of  the  Imagex  Corpo¬ 
ration,  used  the  International 
Typographic  Composition  Asso¬ 
ciation  Convention,  October  16 
in  Boston,  to  introduce  several 
new  products  in  its  line. 

An  eight  model  Typodyne 
phototypesetter  line  includes 
machines  designed  for  the  60 
percent  segment  of  the  typeset¬ 
ting  equipment  market  com¬ 
prised  of  commercial  printers, 
trade  typesetters  and  book  man¬ 
ufacturers,  not  according  to 
Graphex,  significantly  tapped 
because  of  limitations  on  equip¬ 
ment.  The  Typodyne  also  in¬ 
cludes  newspaper  oriented  mod¬ 
els  which  the  company  sees  as 
being  more  versatile,  but  priced 
in  line  with  popular  mini-photo¬ 
typesetters. 

Typodynes  are  based  on  a 
proprietory  photo-imaging  sys¬ 
tem  and  electronic  circuitry.  In 
one  Typodyne,  said  Graphex,  the 
electronic  “muscle”  is  great 
enough  to  enable  production  of 
hyphenated,  justified  text  out¬ 
put  from  raw  non-counted  tape, 
without  any  involvement  of  a 
computer.  As  with  other  Graph¬ 
ex  products,  Typodyne  will  be 
offered  under  a  variety  of  lease 
plans  and  “try-out”  rentals. 

Graphex’s  entry  into  the 
graphics  arts  computer  business 
is  the  Typuter — a  microcircuit 
designed  model  configured  for 


typesetting  but  also  holding  side 
capabilities. 

The  Typuter’s  basic  computing 
power  is  equal  to  present  small 
typesetting  computers.  It  will 
offer  specialized  typesetting  pro¬ 
grams  which  Graphex  said,  are 
not  available  or  difficult  to  ob¬ 
tain  from  other  manufacturers. 
In  addition,  Typuter  will  some¬ 
times  double  as  a  business  com¬ 
puter  using  special  programs 
offered  by  Graphex.  The  com¬ 
pany  expects  the  model  to  ap¬ 
peal  to  owners  of  present  type¬ 
setting  equipment  including 
newspaper  publishers  who  seek 
a  single  computer  to  drive  a 
number  of  small  phototypeset¬ 
ters  of  Graphex  or  other  manu¬ 
facture. 

Graphex’s  entry  into  the  proof 
printout  field  is  its  Eldit/Proofer 
which  reads  the  keyboard  tapes 
and  prints  out  in  92  character 
upper  and  lower  case  on  plain 
white  “office”  paper. 

Graphex  said  its  product  does 
not  show  the  keyboard  opera¬ 
tor’s  false  starts,  strikeovers  and 
other  machinations.  A  feature 
of  the  Edit/Proofer  is  that  it 
can  be  set  to  print  lines  ending 
within  a  desired  range  even 
though  the  “raw”  input  tape 
contains  no  line-ending  codes. 
Although  in  this  mode  all  the 
Edit/Proofer’s  lines  are  ended 
with  whole  words  since  the  ma¬ 
chine  cannot  create  hyphens. 
Editors  are  presented  with  a 
pre-showing  of  the  job’s  general 
appearance  and  paging  relation¬ 
ships. 

Graphex  has  developed  im¬ 
proved  models  of  its  D-lOO  key- 
goards,  D-200  and  D-300. 


$500,000 

for  Gannett 
Memorial 


GIFT-BEARER — Mrt.  Carolina  Wernar  Gannaft  arrivas  for  tha 
dadication  of  fha  Frank  E.  GanneH  Mamorial  building  at  Rochattar 
Instituta  of  Tachnology  in  the  company  of  Mark  Ellingson,  left, 
former  RIT  pretidant;  Dr.  Paul  A.  Millar,  president;  and  Paul  Millar 
(at  right),  Gannett  Company  president.  Mrs.  Gannett  announced 
a  gift  of  $500,000  to  RIT  to  establish  an  endowment  in  mamory  of 
her  late  husband,  founder  of  the  Gannett  Newspapers.  The  mem¬ 
orial  building  on  the  $60  million  campus  houses  the  School  of  Print¬ 
ing,  the  School  of  Photographic  Arts  and  Sciences  and  the  Graphic 
Arts  Research  Center. 
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START-UP  REPORT 


Revolutionary  production  line  for 


Now,  ULTRA-TEX  smoothness,  more  depth  retention, 
and  better-than-ever  uniformity  insure  more  reliable  mat 
performance. 

A  velvet-smooth  face  for  sharper  halftones  and  smoother 
solids  . . .  more  space  depth  for  cleaner  printing  . . .  these 
are  some  of  the  added  benefits  to  users  of  BURGESS 
ULTRA-TEX  NO-PAC  MATS. 


More  uniform  mat  shrinkage  and  tighter  caliper  tolerance 
mean  lower  costs  through  smoother  production  flow,  less 
make-overs,  and  closer  color  register. 

Burgess  has  combined  several  processes  into  a  unique 
supermachine  for  continuous  line  operation  . . .  instituted 
precision  electronic  controls  new  to  the  mat  industry. 


; 

We've  gone  to  great  lengths  to  give  you  an  improved  mat....i 


if 


M  A 


I 

.1.  smoother...  deeper...  more  uniform ...  more  dependable. 

SUBMPIARV  F  _  _  _  _  _  —  _  _  —  _  «  «  ^  _ _ _ 
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■  McomPMiY  I  HELP  YOU  MAKE  A  GOOD  IMPRESSION 


new  BURGESS  ULTRA-TEX  MATS 


If  you  are  aiming  to  improve  your  stereotype  operations, 
try  the  new  BURGESS  ULTRA-TEX  NO-PAC  MAT. 

Call  in  your  Burgess  man  to  work  with  you  and  your  people. 
Get  the  Burgess  backup.  Burgess  Cellulose  Company, 
Freeport,  Illinois  61032. 


Low-cost  ideas  now 
approaching  reality 


Harrisburg,  Pa. 

“It  used  to  be  I  could  feel  my 
way  around  back  there” — mean¬ 
ing  in  the  composing  room  and 
beyond.  “But  now  I  haven’t  the 
slightest  idea  what  they  are  up 
to,  and  it  gets  more  confusing 
all  the  time.” 

The  newspaperman  who  re¬ 
cently  said  this  would  have  come 
away  from  the  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion  45th  annual  convention  at 
Harrisburg  with  a  little  better 
understanding  of  what  they  are 
doing  back  there — and  soon  will 
be  doing  in  a  mechanical  way, 
even  on  the  city  desk. 

They’ll  be  putting  papers  to¬ 
gether  by  looking  at  dummies 
on  a  screen  that  can  be  instantly 
changed  or  adjusted  with  the 
flick  of  a  switch.  Or  at  least, 
that  was  the  way  it  seemed  after 
Richard  C.  Steele,  publisher  of 
the  Worcester  (Mass.)  Tele¬ 
gram  &  Gazette,  got  through 
talking  about  it. 

Steele  wished  his  listeners 
could  have  been  with  him  on 
October  1,  when  the  American 
Newspaper  Publishers  Associa¬ 
tion  Research  Institute  board 
met  at  the  Massachusetts  In¬ 
stitute  of  Technology  at  Boston. 
Here  the  ANPA/RI  is  engaged 
in  a  research  project  with  the 
Electronics  Systems  Laboratory 
at  MIT,  under  the  direction  of 
Prof.  Frank  J.  Reintjes. 

Scientisto  understand 

“Scientists  who  knew  little  or 
nothing  about  newspaper  tech¬ 
nology  a  few  years  ago  now  un¬ 
derstand  our  problem,”  Steele 
said. 

“They  have  already  discover¬ 
ed  new  ways  of  doing  things  for 
us  and  the  second  stage  of  re¬ 
ducing  these  ideas  to  low-cost 
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and  more  universal  adaptabili¬ 
ty  by  all  newspapers,  large  and 
small,  is  approaching  reality.” 

As  prologue  to  w'hat  he  be¬ 
lieves  is  about  to  happen,  Steele 
felt  that  “For  nearly  fifty  years 
the  printing  industry  lay  dor¬ 
mant  from  a  technological  view¬ 
point.  It  had  drifted  through  a 
half  century,  riding  the  coat¬ 
tails  of  Mergen  thaler  (Lino¬ 
type)  invention.  .  .  .  The  elec¬ 
tronic  age  was  upon  us — in  fact, 
it  almost  passed  us  by.” 

Now  new  electronic  composi¬ 
tion  systems  will  offer  publish¬ 
ers  and  editors  the  opportunity 
to  do  dramatic  things  with  their 
product.  Steele  painted  this  pic¬ 
ture: 

“Reporters  will  type  out  their 
copy  on  magnetic  tape  cartridge 
typewriters  similar  to  the  type¬ 
writers  of  today,  except  that 
hard  copy  will  be  for  their  use 
only.  Magnetic  tape  will  capture 
the  story.  If  the  reporter  makes 
any  corrections,  the  tape  will 
be  automatically  corrected. 

“The  copy  will  then  be  stored 
on  the  computer  drum  through 
the  tape  reader.  Rewrite  people 
will  see  the  copy  on  the  CRT 
display  device.  This  device  will 
enable  them  to  rewrite  any  part 
or  all  of  the  story  quickly, 
make  any  corrections  desired, 
obtain  a  computer  -  shortened 
version,  and  add  a  head — all 
with  a  minimum  of  effort. 

Instantaneous  information 

“Managing  editors  will  have 
a  similar  CRT  display  device 
which  will  provide  them  in¬ 
stantaneously  almost  any  infor¬ 
mation  they  desire.  They  can  by 
one  push  button  view  an  entire 
story,  or  the  heads  and  line 
lengths  or  all  stories,  and  infor¬ 
mation  on  unfilled  news  holes. 

“A  make-up  editor  with  a 
similar  CRT  unit  could  dummy 
up  the  paper  on  a  display  which 
shows  the  position  of  ad  copy. 
The  electrostatic  printer  would 
instantaneously  provide  hard 
copy  for  the  paste-up.  Eventual¬ 
ly,  the  paste-up  will  be  elimi¬ 
nated  when  full-page  CRT 
typesetters  and  their  associated 
difficult  programs  are  devel¬ 
oped. 

“Reporters  in  the  field,  rural 
correspondents,  and  the  like 
will  be  equipped  with  either 
magnetic  tape  typewriter  or 
portable  fascimile  so  they  can 
get  copy  in  by  telephone.” 

The  wire  services  are  deeply 
involved  in  such  experiments, 
and  are  about  to  make  the  re¬ 
sults  available  to  news  desks- 


It  will  all,  Steele  said,  result 
in  “improved  newspapers. 

“Instead  of  the  wire  editor  aimed  at  papCrS 
being  blasted  with  hundreds  of 

feet  of  slow-speed  printer  copy,”  .  comnuter  svstems  nack  .ee 
St^le  said,  “he  will  be  provided  deigned  exdusivel^  fo?  news- 
with  an  abstract  desK  top  si  ent  production  is  commercial- 

el^trostatic  printer.  On  this  f/l^ailable  through  Tal-Star 
wire  (a  tv-type  screen),  he  ^  ^r  Systems,  Inc.,  Wash- 
will  receive  a  very  brief  syn-  DC 

opsis  of  each  news  event  and  was  created  in  July 

the  number  of  the  story.  At  the  jggg  Washington  Eve- 

same  time,  the  full  story  will  •  d  ■  ^  - 

be  dumned  bv  direct  wire  into  experimenter  in 

w  dumped  oy  direct  wire  inro  application  of  computer 

the  computer  storage.  If  he  .  , 

wants  to  scan  the  lull  storv  technology  to  newspaper  produc- 
wants  to  scan  the  lull  story,  Talcott  National 

he  can  either  view  it  on  the  •  i  ^ 

CRT  disnlav  or  receive  a  fast  Corporation,  a  commercial  fi- 
.  .  ^  V,  1  nance  and  computer  leasing  firm, 

prmt-out  on  the  hard  copy  ^ 

printer.  If  he  wants  to  rewrite 

or  correct  part  of  the  original  ^  • 

story,  he  can  rewrite  what  he  hardware  and  software  re¬ 
needs  on  the  CRT  display  de-  ^  the 

vice.  If  he  wants  to  use  a  100-  ^  .  , 

„  j  ,  -  production  of  news  copy  and 

line  story  produced  from,  say  5.  ,  ^  classified  advertis- 

an  original  300-line  story,  he  ^  classined  advertis 

can  obtain  a  ANPAT  abstract  ;<> 

instantaneously  and  view  the  de^^ed  and  maiufacterel  for 
new  version  on  the  CRT  screen.  | 

If  he  wants  to  do  any  rewrit-  i„e..  Orange,  California, 

ing,  he  can  do  this,  quickly  and 

economy  are  design 

simp  y.  features  of  the  computer,  which 

Associated  Pretw  lesUn* 

“standard”  and  state-of-the-art 

Steele  said  the  Associated  production  devices  used  by  to- 

Press  has  been  testing  the  day’s  newspaper. 

ANPAT  program  successfully  Software  packages  available 

for  the  past  six  months.  “It  has  from  Tal-Ster  include  programs 

not  produced  an  abstract  that  ^or  the  editing,  storage,  hyphen- 

they  felt  was  inaccurate  or  ation,  and  justification  of  daily 

could  not  be  used  directly  for  and  advance  copy;  production  of 

publication,”  he  said.  tabular  data,  typified  by  stock 

Computer  newspaper  libraries  quotations;  gro^ry- 

are  on  the  way.  The  nation’s  advertising  produc- 

phone  lines  are  undergoing  im-  ^'on;  and  preparation  of  classi- 

nrovements  “which  will  ereatlv  advertising  copy.  Systems 

provemenw  wnicn  wiu  greauy  ^.jj  either  hot 

speed  the  transmission  of  copy,’  .  ^  ^  ... 

Steele  said.  “Eventually,  our  type  or  photo  composition  equ.p- 

wire  service  copy  will  be  re-  addition  to  full  production 

T..-SUr  offer. 

save  a  demonstration  ot  tin.-  ".w.P.f';.  a  variety  of  man- 
.  .  ,  ,  agement  information  and  con- 

SnSe  Tn^Tiar'nerinVi  “P**""*  PPP'‘'»«»" 

San  1  minut^l-r.  u  rtlew  P*PP»";. 

VI  J  a  Ot  1  IT  accounting,  and  market  re- 

York  and  American  Stock  Ex-  u  r  u  #  tu  t _ _ 

,  .  J  -1  t  •  •  search.  Each  of  these  systems 

changes’  daily  transmissions  in  .  Uand.tajiored  to  the  sneciftc 
less  than  one  minute.”  nano  taiioreu  10  me  specinc 

needs  of  the  newspaper. 

More  money  for  news  • 

All  these  wonders  are  far  ad-  Compugrapllic  fills 
vanced  in  the  composing  room  foreijpi  sales  post 
and  press  room  and  mechanical  ^  ^  j  president 

stations  along  the  way,  includ-  Compugraphic  Corporation, 
ing  engraving  and  steretyping.  announcini  the  appointment 
Short-cuts  are  on  the  way,  ^^n  der  Ploeg  as  vice- 

leaning  money  saving  that  can  president,  international  market- 
*e  put  into  news  coverage  and  j  the  company’s  Wilming- 

give  us  better  papers.  ^n.  Mass,  offices. 

“I  can  think  of  no  more  inter-  Prior  to  joining  Conipu- 
esting  or  exciting  time  to  be  in  graphic,  van  der  Ploeg  served 
the  newspaper  business,”  Steele  as  export  manager  for  the  Cot- 
commented.  “For  the  first  time  trell  Division  of  Harris-Inter- 
in  several  decades  an  oppor-  type  Corporation  where  he  di- 
tunity  exists  for  the  creation  rected  the  division’s  interna- 
of  more  newspapers  at  lower  national  sales.  Before  his  af- 
costs,  if  we  continue  to  pursue  filiation  with  Harris,  he  was 
the  improvements  that  have  sales  director  for  A'TF  Inter- 
been  attained.”  national  in  Holland. 
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Good  grief... 
another  name  change! 


Rolled  Plate  Metal  Company 

is  now 

Ball  Metal  and  Chemical, 
Division  of  Ball  Corporation. 


But,  we’re  still  the  same  company 
with  the  same  quality  products . . 
and  the  same  good  people . . . 
only  under  a  new  name. 


METAL  ClIEMICAI. 
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We  corpe  to  you!  /  Branch  offices  coast-to-coast! 


All  operations  in  carpeted  room 


Harris  opens  { 
typesetting  lab 

Cleveland 
Harris-Intertype  Corporation 
has  opened  a  typesetting  labora¬ 
tory  for  use  by  both  owners  and 
prospective  owners  of  its  Foto- 
tronic  CRT,  a  computerized 
cathode  ray  tube  phototypeset¬ 
ting  system. 

Housed  in  the  company’s 
printing  equipment  research 
center  in  Cleveland,  the  labora¬ 
tory  is  manned  by  a  team  of 
full-time  equipment  and  soft¬ 
ware  specialists. 

According  to  L.  Lee  Moore, 
Fototronic  CRT  marketing  man¬ 
ner  for  Harris,  the  laboratory 
will  provide  buyers  of  the  ultra- 
high-speed  photocomposition  sys¬ 
tem  an  opportunity  to  become 
familiar  with  the  equipment  and 
software  prior  to  installation. 

The  laboratory  houses  a 
standard  Fototronic  CRT  and 
processors  for  film,  paper  and 
reversal  film  in  widths  up  to  100 
picas.  The  facility  also  affords 
access  to  a  wide  variety  of  com¬ 
puting  systems. 

In  addition  to  tw’o  weeks  of 
formal  instruction  for  operators 
and  six  weeks  for  maintenance 
training,  the  laboratory  will  fur¬ 
nish  a  broad  range  of  services 
for  other  customer  personnel, 
such  as:  “Hands-on”  systems 
and  equipment  experience;  train¬ 
ing  for  users  of  Harris  proprie¬ 
tary  software;  opportunities  to 
develop  and  test  special  soft¬ 
ware;  back-up  capacity  for  cus- 


Roseburg,  Ore. 

An  operational  layout,  dif¬ 
ferent  from  any  other  offset- 
oriented  Scripps  League  new's- 
paper — “or  any  paper  any¬ 
where  as  far  as  is  known  here” 

— is  now  in  full  use  at  the  new 
Roseburg  News-Review  plant. 

“The  difference  is  that  we 
have  all  composing  operations 
in  the  same  big  room  with  news, 
advertising  and  business  office 
— and  carpeted  too,”  explains 
A.  D.  Addison,  publisher. 

This  completely  radical  de¬ 
sign  brings  all  functions  of  the 
newspaper,  up  to  and  including 
the  completion  of  pages  for  the 
press  camera,  into  a  77  by  108 
foot  dear-span  unit. 

A  second  span-free  area  of  51 
by  90  feet  contains  the  new 
four  unit  Goss  Urbanite.  The 
total  13,000  square  foot  work  Hagedorn,  is  in  comparative  se-  ence  room,  news  darkroom  and 
space  is  on  the  same  single  floor  elusion  because  of  a  five-foot  lunen  room  along  one  wall, 

level.  The  building  is  situated  dividing  wall.  There  is  no  break  There’s  also  a  storage  area 

on  a  31,700  square  foot  tract,  of  any  kind  from  the  13-mem-  which  actually  is  a  reserve  for 

Entry  from  the  parking  lot  ber  news  room  managing  editor,  future  expansion, 
or  street  leads  into  a  reception  and  the  cold  type  composing  xhe  design  was  developed  by 
area  which  includes  informa-  area.  J,  Ben  Fenners  of  Dalles,  Ore. 

tion,  classified  and  circulation  News  and  advertising  produc-  a  specialist  in  offset  newspaper 
representatives.  The  business  tion  is  fully  dummied  in  the  plants,  Fenners  designed  The 
department  extends  on  the  en-  composing  section  and  then  Dalles  Chronicle  plant  in  1964. 
try  wall  at  the  left,  the  editorial  moved  to  the  press  via  the  press  He  has  just  completed  plans  for 
department  on  the  right,  with  camera  room.  Storage  space  for  a  plant  on  the  same  principle 

advertising  centered  toward  the  300  tons  of  newsprint  is  pro-  for  the  Provo  (Utah)  Daily 

rear.  vided  adjacent  to  the  press.  Herald. 


NOW  IN  OPERATION  at  the  Scripps  League  paper  in  Roseburg, 
Ore.,  the  Roseburg  News-Review,  is  this  modern  plant  featuring 
all  operations  contained  within  the  same  open  area. 


rector  of  '  GATF’s  Technical  New  Printing  Ink  i 

Services'Department,  GATF  Ex-  Handbook  offered 
ecutive  Director  William  H. 

Webber  announced.  The  new  and  enlarged  Frint- 

Cox  will  be  responsible  for  all  Handlwok,  containing  i 

technical  inquiries  directed  to  making,  color  match- 

GATF  by  industry  firms.  The  ing,  trouble  shooting,  and  esti- 
Technical  Services  Department  J^^^ting,  is  now  available  in  hard 
performs  laboratory  and  press  cover  edition  from  the  National 
testing  and  on-site  plant  analy-  Association  of  Frinting^  Ink 
ses  for  the  solution  of  technical  Manufacturers.  Written  in  an 
problems  and  conducts  product  cRsy-to-read,  practical  style,  the 
evaluations  and  plant  technical  was  designed  to  serve  press 

room  personnel,  printing  stu- 

Cox’  succeeds  Charles  Gram-  f  Py""® 

lich,  now  technical  director  for  else  connected  with  graphic  arta 

Los  Angeles  Lithograph  Co.  Containing  96  pages,  many  of 

them  in  two  colors,  the  hand- 
•  book  features  many  new  illustra- 

Morrisoii  moves  ^ 

now  obsolete,  edition  of  the 

Vincent  B.  Morrison  has  been  Handbook  was  first  published  in 
appointed  national  sales  man-  1958. 

ager  for  Composition  Systems  Copies  are  available  from  the 
Inc.  of  White  Fiains,  N.  Y.  He  National  Association  of  Frint- 
was  formerly  vicepresident  of  ing  Ink  Manufacturers,  39  West 
marketing  for  Compugraphic  55th  Street,  New  York,  N.  Y. 
Corp.  10019  for  $5.00  per  copy, 
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NEW,  low-cost,  on-site  way 
to  recondition  core-damaged 
rolls  of  paper  and  board  I 

Roll  stock  reconditioned  by  SOS  Roll  Straightening  Service 
guaranteed  to  your  satisfaction.  Recommended  by  the 
American  Association  of  Railroads. 

one  of  the  O'Connor  Industries  brammall  inc. 

Box  208,  Angola,  Indiana  46703  •  (219)665-3176 
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Uniformity  is  what  we  deliver  in  news  web  offset  inks.  Whether  your  shipment  is  a  5500  gallon  tank 
trailer  delivery  or  a  3-gallon  kit,  you  know  that  your  U.  S.  inks  will  outperform  all  others.  On  the  press, 
and  on  the  paper!  That’s  why  they’re  the  best-selling  web  offset  inks  for  newspapers  today.  When  you 
need  trouble-free  performance,  call  us.  We  deliver.  A  sample  kit  formulated  for  your  press  and  paper 
stock  is  yours  on  request. 


United  States  Printing  Ink  Corporation 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco,  Calif. 


News  center  will  rise 


Merger  forms 
IDAB  of  America 
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on  urban 

Columbus,  Ind. 

Groundbreaking  for  the  new 
offset  newspaper  plant  of  the 
Republic  at  Second  and  Wash¬ 
ington  streets  in  Columbus  took 
place  November  6. 

Publisher  Robert  N.  Brown 
officiated  after  signing  of  a  con¬ 
struction  contract  with  Dunlap 
and  Company  of  Columbus  and 
final  acquisition  of  property 
from  the  city  redevelopment 
commission. 

Construction  of  the  million 
dollar  1-story  building  with 
glass  walls  is  to  begin  about 
November  10  under  the  general 
contract  signed  this  week  with 
the  lowest  of  10  bidders. 

About  18  months  is  estimated 
for  construction  of  the  32,000- 
square-foot  newspaper  publish¬ 
ing  plant  which  was  designed  by 
Myron  Goldsmith,  senior  partner 
in  the  architectural  firm  of 
Skidmore,  Owings  and  Merrill 
of  Chicago. 

The  new  building  for  the  Re¬ 
public  will  be  of  construction 
similar  to  that  erected  six  years 
ago  on  Road  31  north  of  Frank¬ 
lin  for  the  Daily  Journal,  sister 
newspaper  of  the  Republic. 
Both  are  published  by  Home 
News  Enterprises,  along  with 
newspapers  at  Plainfield  and 
Greenwood. 

The  Republic  expects  to  move 
its  operations  from  the  Fifth 
and  Franklin  street  location  it 
has  occupied  since  1925  to  the 
new  building  early  in  1971. 

Already  preparing  for  the 
shift  toward  computerized  type¬ 
setting  and  photographic  com¬ 
position  which  is  used  in  offset 
printing,  the  Republic  also  this 
week  took  delivery  on  an  elec¬ 
tronic  computer  from  the  Fair- 
child  Graphic  Equipment  com¬ 
pany.  The  computer  will  be  used 
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in  present  hot-metal  type  com¬ 
position  and  later  will  be  pro¬ 
grammed  to  operate  in  the  new 
plant.  The  computer  also  will 
aid  in  type  production  at  the 
Daily  Journal  via  a  leased  tele¬ 
phone  line  and  in  handling  ac¬ 
counting  work  for  all  Home 
News  Enterprises  publications. 

The  Goss  Urbanite  offset 
press  for  the  new’  plant  will 
allow  the  Republic  to  produce 
newspapers  up  to  56  pages  with 
color  or  48  pages  with  3-color 
artwork.  It  will  run  at  40,000 
newspapers  an  hour.  Rolls  of 
new’sprint  for  the  press  will  be 
located  in  the  basement  and  the 
paper  will  feed  through  the  floor 
to  the  printing  units  mounted  at 
ground  level. 

Only  bidder  for  property 

The  site  for  the  new  building 
was  cleared  during  the  last  six 
months  after  the  newspaper  was 
the  only  bidder  for  the  block 
which  had  been  acquired  by  the 
Columbus  Redevelopment  com¬ 
mission  under  the  federal  urban 
renew'al  program.  The  block 
formerly  was  the  site  of  several 
business  buildings,  including  an 
automobile  agency,  and  a 
numlier  of  dwellings.  The  news¬ 
paper  bid  $107,680.10  for  the 
property,  or  $1.10  a  equare  foot 
for  97,891  square  feet. 

A  10-foot  wide  strip  of  land 
along  Second  street  is  to  be  re¬ 
purchased  by  the  redevelopment 
commissioners  later  for  planting 
of  one  row  of  trees  and  con¬ 
struction  of  a  sidewalk.  The 
new’spaper  will  plant  a  second 
row  of  trees  and  be  responsible 
for  maintenance  of  the  entire 
area. 

The  site  plan  calls  for  the 
new’spaper  plant  to  occupy  the 
northern  section  of  the  block 
with  a  parking  lot  for  112  cars 
to  the  south. 

The  new  building  will  have 
lobbies  at  both  the  north  and 
south  sides  and  include  a  cafe¬ 
teria  for  newspaper  employes  in 
the  standard  departments  such 
as  editorial,  advertising,  pro¬ 
duction,  business,  circulation 
and  distribution.  The  building 
also  will  house  the  accounting 
department  and  executive  offices 
for  all  Home  News  Enterprises 
publications. 

The  glass  walls  of  the  build¬ 
ing  will  allow  passersby  a  view 
of  the  tall  offset  press  which  re¬ 
quired  design  of  a  special  arched 
skylight  in  the  roof  of  the  15- 


site 


foot  tall  building.  Some  upper 
panels  of  the  walls  on  the  east, 
south  and  west  exposures  will  be 
of  solid  aluminum  rather  than 
glass. 

A  900-square-foot  canopy  at 
the  rear  of  the  building  wdll  pro¬ 
vide  weather  protection  for 
newspaper  delivery  personnel 
when  loading  bundles  into  cars 
and  trucks. 

Newsprint  delivery  will  lie 
made  directly  to  the  basement 
storage  area  via  a  sidewalk-type 
elevator  at  the  rear  of  the 
building. 


Star  Parts  shows 


new  CompStar 


Goss  appointment 

Chicago 

Charles  H.  Munson  has  been 
appointed  manager  of  informa¬ 
tion  services  for  Miehle-Goss- 
Dexter,  Incorporated.  He  will 
aid  MGD’s  communications  de¬ 
partment  in  providing  informa¬ 
tion  to  customers,  employees 
and  the  general  public. 

Munson,  who  graduated  from 
the  Universitv  of  Illinois  in 
1958  with  a  degree  in  journal¬ 
ism,  served  as  public  relations 
manager  of  The  Wurlitzer  Com¬ 
pany  prior  to  joining  MGD.  He 
is  an  active  member  of  The  Pub¬ 
lic  Relations  Society  of  Amer- 


Miami 

The  Milgo/IDAB  Corporation 
a  supplier  of  newspaper  hand¬ 
ling  and  graphic  arts  equipment 
has  merged  with  IDAB  of 
America,  East  Patterson,  N.  J. 
to  form  Milgo/IDAB  of  Amer¬ 
ica.  Included  in  the  merger  is 
the  Wiretyer  Division  of  IDA^ 
of  America,  a  supplier  of  wirq 
wrapping  and  typing  equipment 
to  the  newspaper  industry. 


J. 


New  York 

Star  Parts,  a  division  of 
Datascan,  Inc.,  introduced  its 
new  photocomposing  machine, 
CompStar,  at  an  exhibit  and 
demonstration  here  recently. 

CompStar  as  designed  to  set 
100  lines  per  minute  of  text  type 
for  all  kinds  of  newspapers  from 
justified,  unjustified,  or  wire 
service  tape. 

It  uses  an  inexpensive  master 
film  strip,  containing  all  char¬ 
acters,  that  can  be  easily 
changed  when  other  type  faces 
are  required.  During  the  exhibit, 
the  CompStar  was  demonstrated 
to  representatives  from  the 
printing  and  allied  fields. 

Users  of  other  Star  automatic 
typesetting  equipment  and  tape 
perforators  range  from  the  New 
York  Times,  the  Miami  Herald, 
the  Associated  Press  and  the 
Los  Angeles  Times,  through 
medium  size  plants  down  to 
weekly  newspapers  and  job 
printers. 
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President  of  the  firm,  Robert 
Smallacombe,  stated  “Our  ij^vvini 
new  organization  combines  man-  j],Q^ed 
ufacturing  and  marketing  func-  j 
tions  to  allow  us  to  respond  to  ’  j 
customer  requirements  more  ef- 
fectively.  We  will  coordinate  all  jj_  jjjj 
company  functions  from  our 
Miami  headquarters.” 

Effective  with  the  merger  j 

John  Green,  formerly  chief  engi 
neer  for  IDAB  of  America,  hai  ^ 

been  appointed  vicepresident  j 

manufacturing;  Bengt  Brunn  gjjj  p, 
berg,  vicepresident-sales,  ant  ^ 

Karl  Ziegler,  vicepresident-syj  jjjy 
terns  development.  convent 

*  *  *  pej.  pos 

The  Milgo/IDAB  Corpora  n^tivi 
tion  announces  a  new  line  ol  ^ 
modular,  compact,  and  economi 
cal  Production  Totalizing  Con 

Wity  ir 

Featuring  a  highly  readablt 
and  understandable  countdowi 
readout,  the  Series  770  contro 
instantaneously  displays  ^ng  i: 
total  of  a  multiple  press  pro 
duced  edition,  automatical!] 
shutting  down  the  presses  so  ^ 
quentially  so  as  to  eliniinat  . 
overruns  and  prevent  underpro  ^  ‘ 
duction.  Since  the  total  produc 
tion  of  all  presses  assigned  b  J 
an  edition  is  deducted  from  th  w*ted 
pre-dialed  order,  it  is  no  longn  “• 
necessary  to  balance  an  ord« 
between  presses.  !™ 

A  single  press  edition  can  b  ^ 
handled  in  the  same  controlW 
shutdown  manner.  Adds  ani  ^wpol 
cuts  can  be  simply  made  to  tti 
edition  order  after  productio;  fobbed  i 
begun.  Also 

Options  include  an  Integra  lak’s  PI 
printout  device  which  can  rr  ^per  j 
cord  important  press  and  edi  laced  li 
tion  data  including  uniqw  Wofing 
events  and  totals,  all  time  cor  wted  to 
related.  Remote  indicators  du  lodak  r 
plicating  both  individual  pres  Iwexps 
counts  and  edition  totals  can  h  emces 
placed  in  areas  such  as  the  pres  ius  new 
or  production  offices,  the  mail 
room,  or  directly  at  the  press 

•  M  Fai 
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Hourigaii  in  west 

Richard  F.  Hourigan  has  beei 
named  western  district  sal 
manager  for  the  Sheridan  Coni 
pany,  a  division  of  Harris-Inte^ 
type  Corp.  He  succeeds  Willi^ 
E.  Meier  who  has  left  the  fi 
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Kodak  products 
make  their  debut 


Rochester 

Th<‘  Eastman  Kodak  Company 
previewed  a  new  wash-off  mod¬ 
ule  for  the  Kodak  Supermatic 
Processor  last  month  at  the  13th 
tiuiual  Visual  Communications 
Congiess  in  the  International 
Ampl'itheater  in  Chicago. 

In  addition  to  the  Supermatic- 
SUr  Module,  Model  142,  the 
company  also  exhibited  a  water- 
resistant  paper  for  machine 
proce  ssing,  Kodagraph  Super-K 
Contact  Paper,  KCT4,  for  the 
drawing  reproduction  field,  and 
showed  its  new  polymatic  Litho 
Plate,  LN,  Diazo  Litho  Plate  D, 
and  PMT  (photomechanical 
transfer)  papers  for  the  print¬ 
ing  industry. 

The  module,  when  combined 
with  the  Supermatic  Processor, 
Model  242,  gives  new  versatility 
to  the  processor.  The  combina¬ 
tion  will  be  offered  for  sale  in 
early  1970  as  the  Supermatic- 
Star  Processor,  Model  342.  This 
compact  unit  will  have  the  capa¬ 
city  for  processing  positives  on 
conventional  or  wash-off  film,  pa¬ 
per  positives,  and  film  or  paper 
negatives. 

The  new  contact  paper,  with 
vater-resistant  support  stock, 
provides  better  dimensional  sta¬ 
bility  in  the  reproduction  of  en- 
pneering  drawings  than  was 
possible  using  previous  papers, 
it  is  designed  for  machine  proc¬ 
essing  in  equipment  like  the  Su¬ 
permatic 


GROUND  HAS  BEEN  BROKEN  for  a  $400,000.  12.000  square  foot 
addition  to  the  printing  plant  of  the  Rockland  Journal-News  in  West 
Nyack.  New  York.  The  Journal-News,  one  of  the  Westchester  Rock¬ 
land  Newspapers  in  the  Gannett  Group,  has  a  daily  circulation  of 
42.000.  Circulation  has  almost  doubled  since  the  new  plant  was 
completed  in  1963.  Included  in  the  new  area  are  larqer  circulation 
loading  docks,  a  relocation  newsprint  loading  dock  and  unloading 
facilities  for  pre-printed  inserts.  The  mail  room  will  be  equipped  with 
new  tying  machines,  inserting  machines  and  bundle  conveyors. 
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processor,  but  the 
rater-resistant  base  also  makes 
t  valuable  in  tray-processing 

shops. 

In  another  portion  of  the  ex- 
ubit,  Kodak  experts  demon¬ 
strated  that  the  company  now 
reliability  in  the  pressroom 
u  well  as  in  lithographic  films 
iitd  chemicals.  The  grrained  sur- 
laee  “D”  plate,  for  short  to 
nedium  runs,  and  the  tougher, 
photopolymer  “LN”  plate,  for 
iiedium  to  long  runs,  were 
ribbed  up  in  the  exhibit  area. 

Also  demonstrated  were  Ko- 
hk’s  PMT  papers,  for  screened 
paper  prints,  enlarged  or  re- 
iuced  line  work,  and  for  reflex 
proofing,  and  an  area  was  de- 
roted  to  photofabrication,  where 
Mak  representatives  discussed 
he  expansion  of  techniques  and 
services  required  to  capitalize  on 
his  new  market. 


paper 

profits 


They’re  for  real  with  an  automatic 
roll  handling  system  from  Nolan- 
Jampoi.  Puts  your  newsprint  where 
you  want  It  —  when  you  need  It. 
Eliminates  costly  delays.  And  we 
can  do  the  same  for  your  stereo 
plates,  stacks  and  bundles,  too.  A 
Nolan>Jampol  specialist  will  tell 
you  about  It. 


fhi  Fairchild  Staff  j  i  k 

James  F.  Morrow  has  been  |  ' 

appointed  district  manager  for  s 

h«  Midwest  for  Fairchild  ^ 

Graphic  Equipment’s  typeset- 
iing  and  electronic  engraving 
products  in  11  states.  His  office 
fill  be  in  Park  Ridge,  Ill.  i 

editor  8C  publisher  for  November  8,  1969 


NOLAN-JAMPOL  INC 

ROME,  NEW  YORK  13440 


The  Weekly  Editor 

STATE-WIDE  COMMUNITY  PAPER 
By  Craig  Tomkinson 


It  requires  some  expansive 
thinking  to  visualize  an  entire 
state  as  one  community  but  two 
Maine  newspapermen  spent  10 
years  planning  a  community 
paper  for  their  state. 

What  developed,  the  Maine 
Times,  celebrated  its  first 
birthday  last  month  and  its 
founders,  John  N,  Cole,  editor 
and  Peter  W,  Cox,  publisher, 
couldn’t  be  happier  with  its  ac¬ 
ceptance. 

The  Times  does  not  resemble 
the  standard  newspaper.  In  fact 
it  represents  a  fine  line  between 
a  magazine  and  a  newspaper 
and  depending  on  which  cri¬ 
teria  are  used  for  defining  the 
two,  it  might  fall  into  either 
category.  But  the  i)eople  of 
Maine  consider  it  a  newspaper 
and  there  it  rests. 

The  Times  is  printed  on  reg¬ 
ular  newspaper  stock,  in  tab 
size  and  carries  the  important 
new's  of  the  state. 

Small  population 

In  envisioning  a  state  wide 
conununity  paper  the  two  men 
reasoned  that  Maine  has  a  pop¬ 
ulation  somewhat  less  than 
many  of  the  nation’s  cities. 
“Maine  is  a  lot  like  one  of 
those  cities  trying  to  function 
without  a  newspaper,’’  they 
wrote  at  the  outset  of  their 
enterprise. 

They  further  reasoned  that 
while  the  Federal  Government 
was  amply  covered  by  the  major 
news  media,  and  the  local  gov¬ 
ernments  by  the  local  papers, 
the  state  governments,  “have  be¬ 
come  sodden  and  confused  be¬ 
cause  they  have  been  unable  to 
communicate.  The  Maine  Times 
is  aimed  specifically  at  re-estab¬ 
lishing  this  communication  in 
Maine.” 

This  they  designed  into  the 
Times.  What  they  excluded  in¬ 
tentionally  were  the  every  day 
local  news  items  found  in  com¬ 
munity  papers.  “We  wanted  a 
paper  we  could  devote  entirely  to 
important  issues,”  Cox  said. 
“We  wanted  to  be  free  of  the 
burden  of  devoting  the  majority 
of  our  time  to  collecting  per¬ 
sonals,  births,  deaths  and  wed- 
state-wide.” 

As  a  friend  of  the  pair  said, 
“the  Times  does  not  deal  with 
news  it  deals  with  issues.” 

At  the  outset  Cox  and  Cole 
established  a  goal  of  20,000  paid 
circulation  within  two  years. 
With  one  of  those  two  years  al¬ 
ready  gone  by,  the  Times  now 


has  9,500  or  almost  half  of  the 
goal. 

The  paper  does  go  into  20,000 
homes  each  week,  11,500  being 
controlled  circulation. 

Mostly  by  mail 

The  Times’  newspaperboy 
staff  numbers  just  two.  The 
U.  S.  mails  take  care  of  6,000  of 
the  paid  subscriptions,  and 
newsstands  account  for  most  of 
the  remaining  sales. 

The  rest  of  the  Times’  staff 
amounts  to  three  persons  other 
than  Cox  and  Cole.  But  the 
stringers  are  a  prime  moving 
force. 

“Much  of  our  material  comes 
in  from  freelancers  who  have 
been  looking  for  a  medium  to 
tell  their  stories,”  said  Cox. 

The  stringers  employed  by 
the  Times  are,  said  Cox,  “ex¬ 
perts”  in  their  fields.  People  who 
are  qualified  to  write  a^ut  is¬ 
sues  affecting  the  state. 

No  issue  in  Maine  is  bigger 
than  that  of  conservation.  Be¬ 
cause  of  an  article  which  ap¬ 
peared  exclusively  in  the  Times, 
the  state  was  forced,  by  the 
weight  of  public  opinion  brought 
to  bear  by  the  Times  article,  to 
back  down  from  allowing  use  of 
a  state  park  by  snow-mobiles. 
The  Times  is  strong  on  the  con¬ 
servation  issue. 

UnuHual  makr-up 

The  Times  is  departive  in  its 
makeup.  Tab  sized,  it  runs 
three  ragged  edged  columns  per 
page  instead  of  the  standard 
five  ju.stified  columns. 

In  Cox’s  opinion,  “one  of  the 
problems  is  that  when  most 
weekly  editors  convert  to  offset, 
they  are  simply  running  letter- 
press  design  with  better  print¬ 
ing.  Why  should  a  weekly  be  11 
picas  columns?  They  don’t  get 
taped  wire  copy.  Most  of  their 
ads  are  local  and  could  be  done 
on  the  wide  measure.  Agencies 
are  cooperative  in  doing  wide 
measure  ads.  National  ads  that 
must  run  on  the  other  measure 
can  be  blocked  with  other  such 
ads  and  billed  at  their  measure. 
It’s  easy ;  it  looks  better ;  and  its 
more  economical.” 

The  Times  is  put  out  with  a 
minimum  of  equipment.  The 
whole  lot  includes  only  an  IBM 
Composer  and  a  PhotoTypositor. 
Pasteup  is  done  in  the  Times 
Topsham  office  with  the  plate¬ 
making  and  printing  being  done 
on  a  job-printing  basis  in  Bel¬ 
fast,  75  miles  away. 

The  paper  is  easily  read.  The 


heads  are  all  san-seriffed  and 
are  rimmed  by  plenty  of  white 
space. 

Because  printing  is  offset,  the 
photos  for  the  paper  are  care¬ 
fully  selected  and  used  in  mean¬ 
ingful  size. 

The  paper  does  not  carry  a 
conventional  front  page.  It  con¬ 
tains  no  copy  but  only  a  head 
announcing  the  major  issue  or 
feature  of  the  week.  The  story 
itself  appears  inside.  Accom¬ 
panying  thhe  head  is  a  photo  or 
illustration  pertaining  to  the 
story. 

Highlighting  the  front  page 
is  the  use  of  a  one  color  frame 
of  the  subject  matter.  The  color 
varies  from  week  to  week. 

Ad  content  limited 

Even  though  its  controlled 
circulation  permit  allows  as 
much  as  76  percent  ad  content, 
the  Times’  policy  puts  the  cut¬ 
off  point  at  a  low  25  percent. 
Above  that  number,  ads  are 
turned  away.  Editorial  matter 
takes  first  place  in  importance. 

From  the  standpoint  of  the 
advertiser  who  does  get  in  this 
offers  maximum  exposure. 

Cox,  who  got  much  of  his  po¬ 
litical  experience  while  work¬ 
ing  in  a  state  campaign  worked 
with  the  Biddefor^-Saco  Jour¬ 
nal.  From  there  he  went  to  the 
Adirondack  Daily  Enterprise  in 
Saranac  Lake,  as  editor.  In 
1963  he  became  publisher  of  the 
Enterprise  and  its  sister  weekly, 
the  Lake  Placid  News. 

From  there  he  returned  to 


Maine  to  become  editor  of  Bali 
Daily  Times. 

In  ’67  when  the  Time?  an 
the  Brunswick  Record  n  t'rged 
Cox  became  managing  editor  o 
the  Times-Record.  Here  he  wa 
working  with  Cole  w'hom  he  hai 
met  some  ten  years  before  whe; 
Cole  had  hired  him  to  work  ai 
a  cub  reporter  on  the  Kennt 
bunk  Star. 

Cole,  a  native  of  New  Yorl 
City,  was  co-owmer  and  oi>erat« 
of  the  Kennebunk  Star  in  195S 
In  1960  he  became  editor  of  th 
weekly  Record. 


Relics  of  Vermont 
journalism  found 

Addison,  V; 

Two  old  Vermont  newspapers 
the  Vermont  Centinel,  a  weekly 
published  August  2,  1805,  aii( 
the  Rutland  Herald,  date 
November  19,  1802,  have  beei 
discovered  by  Walter  Washbun 
antique  dealer,  in  the  bottom  o 
an  old  desk. 

Items  in  the  yellowed  an 
fragile,  but  well  pre.serve 
papers  include  an  ad  for  a  lot 
tery  to  raise  funds  for  a  brid 
across  Otter  Creek  in  Verge 
nes,  dispatches  from  the  winte 
quarters  of  explorers  Lewis  an 
Clark,  a  report  that  French  pi 
rates  had  attacked  a  Briti 
ship  from  the  coast  of  Afri 
and  a  paid  notice  offering  “on 
cent  reward  for  the  return  o 
an  apprentice  named  Artimn 
Parmenter,  17,  to  Elisha  Stark 
weather  of  Stow.” 


Career  idea  no  longer  a  joke 

NORTHFIELD,  Minn. 

A  Newspaper  F'und-sponsored  summer  stint  with  the 
Chicago  Daily  News  has  convinced  a  St.  Olaf  College  stu¬ 
dent  editor  that  he  wants  some  form  of  journalism  as  a 
career. 

It  also  persuaded  him  that  “news  media  do,  in  a  sense, 
create  the  news,”  “the  traditional  skepticism  of  news  peo¬ 
ple  often  becomes  pointless,”  and  “young  news  people  have 
a  different  outlook  than  veterans.” 

David  Hvistendahl,  a  St.  Olaf  senior  from  Ames,  Iowa, 
said  he  really  had  not  been  seriously  interested  in  jour¬ 
nalism  as  a  career  even  though  he  was  named  co-editor 
of  the  St.  Olaf  student  newspaper,  the  Manitou  Messenger, 
for  this  year. 

“I  applied  for  the  Newspaper  Fund  fellowship  almost  as 
a  joke,”  Hvistendahl  said.  “I  really  hadn’t  done  much  news¬ 
writing  but  I  submitted  a  couple  of  opinion  columns  with 
my  application.  I  was  surprised  when  the  fellowship  came 
through.” 

Part  of  Hvistendahl’s  surprise  stemmed  from  the  fact 
that  his  brand  of  student  journalism  has  not  always  made 
him  a  favorite  with  some  St.  Olaf  administrators,  faculty 
members  and  students.  “I  guess  I  thought  the  Newspaper 
Fund  thing  was  kind  of  an  'establishment’  operation  and 
they  probably  wouldn’t  consider  me  seriously,”  he  said. 

The  Daily  News  experience,  however,  made  Hvistendahl 
sure  “that  I  want  to  go  into  journalism  of  some  kind.  The 
feeling  of  being  on  top  of  things — even  if  I  were  not  in¬ 
volved  in  the  story — was  irresistible.” 
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This,  they  say,  is  the  Age  of 
Aquarius.  It  is  also  the  age  of 
Xo,  described  by  34-year-old 
cartoonist  Pat  Anderson  as  “a 
planet  in  a  nearby  solar  sys¬ 
tem.”  Anderson  discovered  Xo 
on  his  drawing  board  and  hopes 
that  weekly  newspapers  will 
discover  it  too,  come  January 
Ist. 

Xo  is  inhabited  by  some  far- 
out  characters  described  by  An¬ 
derson  thusly: 

“The  main  character  is  Arx, 
with  Squb  being  his  sidekick. 
The  ruler  of  this  small  planet 
is  General  Gwa,  who’s  the 
scientist  and  intellectual  of  the 
group.  Oh  is  the  businessman 
and  owner  of  most  of  the 
planet’s  businesses.  And,  yes, 
there  are  ladies  living  there  too. 
There’s  Nda,  Adx  and  Vif  to 
add  a  little  romance  and  in¬ 
trigue.” 


Pat  Anderson 


The  name  of  the  strip  is  “The 
Astronits,”  and  Anderson  says 
that  the  cast  of  characters  “en¬ 
counter  a  wild  assortment  of 
creatures  on  their  meteor-bat¬ 
tered  planet.”  All  businesses, 
homes  and  institutions  are  in¬ 
side  the  craters,  a  cartoonist’s 
trick  which  Anderson  admits 
“helps  simplify  the  drawing.” 
The  planet  is  fairly  barren,  “but 
there  is  an  occasional  tree,  a 
few  spots  of  grass  and  even  a 
swamp.” 

Sounds  intriguing. 

AndersOTJ,  a  graduate  of  the 
University  of  Mississippi, 
worked  as  a  tv  artist  and  as  a 
magazine  cartoonist.  He’s  also 
sold  an  impressive  number  of 
cartoons  to  magazines  on  a  free¬ 
lance  basis.  He  says  he  started 
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drawing  “The  Astronits”  about 
a  year  ago  and  submitted  it  to 
several  large  syndicates.  “Al¬ 
though  none  of  them  took  it,” 
he  now  says,  “three  of  them 
seriously  considered  it.  I  felt  I 
was  a  loser  but  decided  to  send 
out  a  few  brochures  just  to  see 
what  the  results  would  be.”  He 
found  the  results  “greatly  en¬ 
couraging.” 

He  intends  to  offer  the  strip 
to  both  offset  and  letterpress 
weeklies. 

Anderson  says  the  regular 
rates  are  $37.50  per  year  but 
that  special  introductary  rates 
of  $26  per  year  are  now  avail¬ 
able.  The  four  column  strips 
will  be  mailed  every  13  weeks 
and  two  weeks  before  their  re¬ 
lease  date. 

For  further  information  write 
Anderson  at :  3230  Ridgeland 
Ave.,  Macon,  Ga.  31204. 

• 

Dorsey  leaves 
Newsday  Specials; 
in  editorial  post 

Thomas  B.  Dorsey,  former  di¬ 
rector  of  the  Newsday  Specials 
Syndicate,  has  been  named  as¬ 
sociate  editor  of  the  Chicago 
Tribune-New  York  News  Syn¬ 
dicate,  with  headquarters  in 
New  York.  The  appointment 
was  announced  by  Arthur  Laro, 
CTNYNS  president  and  editor. 

Dorsey’s  responsibility  will  be 
to  develop  new  talent  and  prop¬ 
erties  for  the  syndicate.  He  will 
also  assist  in  the  sales  and  other 
areas  of  the  syndicate. 

Dorsey  had  been  at  Newsday 
since  Harry  F.  Guggenheim 
established  that  paper’s  syndi¬ 
cate  in  January,  1964.  Pre¬ 
viously  he  worked  in  the  field  of 
international  public  relations,  as 
vicepresident  of  Barnet  &  Reef 
Associates,  and  as  vicepresident 
and  international  director  of 
John  Moynahan  &  Co. 

He  is  the  former  editor  and 
manager  of  the  New  York  Her¬ 
ald  Tribune  News  Service  and 
was  with  the  Herald  Tribune 
Syndicate. 
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Louis  Young  retires; 
Scripps-Howard  adman 

The  retirement  of  Louis  D. 
Young,  effective  October  31,  was 
announced  by  William  McKen¬ 
na,  director  of  the  General  Ad¬ 
vertising  Department,  Scripps- 
Howard  Newspapers.  Young  has 
served  Scripps-Howard  in  vari¬ 
ous  capacities  for  32  years, 
starting  as  business  promotion 
manager  for  the  Indianapolis 
Times.  In  January  1941  he  was 
appointed  advertising  director. 

In  February,  1966  he  went  to 
Washington  as  advertising  di¬ 
rector  of  Science  News  maga¬ 
zine.  Since  July,  he  has  been 
representing  Scripps-Howard 
Newspapers  selling  advertising 
in  the  Washington-Baltimore 
area. 

Young  went  to  the  Scripps- 
Howard  orgfanization  from  the 
Albany  (N.Y.)  Times-Union 
where  he  was  advertising  di¬ 
rector. 

• 

NYU’s  journalism 
course  accredited 

The  undergn'aduate  journalism 
department  of  New  York  Uni¬ 
versity  has  become  one  of  the 
57  journalism  schools  and  de¬ 
partments  accredited  by  the 
American  Council  on  Education 
for  Journalism  (ACEJ),  Frank 
Ahlgren,  president  of  the  coun¬ 
cil,  has  announced. 

Associate  Prof.  M.  L.  Stein, 
chairman  of  the  journalism  de¬ 
partment  of  NYU’s  Washington 
Square  College  of  Arts  and  Sci¬ 
ence,  said  the  accreditation 
covers  the  news-editorial  se¬ 
quence  of  study. 

The  journalism  department, 
one  of  the  oldest  in  the  country, 
has  recently  expanded  its  cur¬ 
riculum  in  news  writing,  maga¬ 
zine  writing,  broadcasting  and 
public  relations,  he  said.  There 
are  now  385  students  pursuing 
journalism  courses,  including 
212  majors.  In  1961,  when  Pro¬ 
fessor  Stein  joined  the  depart¬ 
ment,  there  were  62  majors.  He  j 
became  department  chairman  in 
1966. 


Tom  Dortoy 
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SYNDICATE,  INC. 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGrath 


specialty  columns 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 

Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
JEAN  ADAMS 

Teen-age  lovelorn, 
etiquette,  grooming 
MARIAN  CHRISTY 
_ After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report _ 


VARIETY  FEATURES 


LimE  PEOPLE'S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
•  HEALTH  CAPSULES  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEESSEES  W/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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Deaths 

Arthuk  F.  Herman,  57 
former  Gannett  News  Service 
staffer  in  Washington  and  di¬ 
rector  of  public  affairs  of  the 
Federal  Home  Loan  Bank 

Board;  Oct.  28. 

*  «  • 

Rev.  Theodore  O.  Posselt  Jr. 
62,  clergyman  and  religious  news 
writer  for  the  Mamaroneck 
(N.  Y.)  Daily  Times  for  25 
years;  Oct.  30. 

*  *  * 

Reginald  S.  Pitt,  60,  retired 
(1969)  editorial  \\'riter  for  the 
Sudbury  (Ont.)  Star  since 
1948;  Oct  26. 

♦  *  * 

Hanson  Ray  Sisk,  77,  pub¬ 
lisher  of  the  Nogales  (Ariz.) 
Herald  since  1918;  Oct.  30. 

*  «  • 

Earl  N.  Heap  Jr,  71,  Wash¬ 
ington  (D.C.)  Star  reporter  for 
30  years  and  chief  of  its  copy 
desk  when  he  retired  in  1963; 
Oct  31. 

*  *  • 

David  A.  Austin,  81,  a  re¬ 
tired  city  editor  of  the  Cincin¬ 
nati  (O.)  Post  and  reporter  for 
the  Cincinnati  Enquirer;  Oct. 
28. 

*  *  * 

Robert  Rankin,  70,  retired 
Chicago  newspaperman;  Oct.  29. 

«  •  • 

Raymond  I.  Borst,  75,  Al¬ 
bany  correspondent  for  the 
Buffalo  Evening  News  for  30 
years;  previously  head  of  the 
INS  bureau  at  the  Capitol;  Nov. 
1. 

*  *  * 

Jake  Stahl,  74,  retired 
(1967)  reporter  and  editor  at 
the  Columbus  (O.)  Dispatch; 
Oct  28. 

♦  •  • 

Dan  Williams,  79,  editor  of 
the  New  York  Telegram,  1931- 
36;  reporter  for  Transradio 
Press  in  Washington;  Nov.  1. 

•  *  * 

Park  F.  Stone,  74,  former 
advertising  manager  of  the 
Manchester  (N.  H.)  Union 

Leader;  Oct.  27. 

*  •  * 

D.  H.  Knowles,  49,  Goss 
Company  engineer  and  group 
vicepresident  of  Miehle-Goss- 
Dexter;  Oct  29. 

•  ♦  ♦ 

William  B.  Robinson,  61, 
editorial  cartoonist  of  the  In¬ 
dianapolis  News  for  21  years; 
native  of  Belfast,  Ireland;  cre¬ 
ator  of  “Josephine”  syndicated 
panel;  Oct.  31. 

«  *  • 

James  C.  Anderson,  49,  edi¬ 
tor  of  the  Sacramento  (Calif.) 
Union  and  a  former  United 
Press  International  Pacific  Di¬ 
vision  news  manager;  Oct.  16. 


Overseas  Weekly 
publisher,  43,  dies 

Mrs.  Marion  von  Rospach,  43, 
publisher  and  owner  of  the 
servicemen’s  newspaper,  Over¬ 
seas  Weekly,  died  in  New  York 
City  October  26,  Her  career  be¬ 
gan  as  a  wartime  copy  girl  for 
the  San  Francisco  Examiner. 

She  and  her  husband,  Cecil, 
teamed  up  with  two  soldiers  in 
1948  and  started  the  paper  on  a 
borrowed  $3,300.  Mrs.  Rospach 
later  founded  Overseas  Family. 
She  also  headed  Overseas  Media 
Corp.  and  International  Media 
Corp. 

*  *  « 

Gordon  Granger  Agnew,  45, 
account  executive  for  Hill  and 
Knowlton,  Inc.,  and  former 
manager  of  public  relations  for 
the  General  Cable  Corp.;  Oct.  7. 

•  *  • 

Ludwig  I.  Roe,  78,  retired 
publisher  of  the  Montevideo 
(Minn.)  News  and  former  ex¬ 
ecutive  secretary  to  the  late 
Gov.  Theodore  W.  Christianson; 
Oct.  9, 

*  *  * 

Edward  John  Haffel,  71, 
former  editor  of  the  New  York 
Herald  Tribune's  Paris  edition, 
music  critic  for  the  Miami 
(Fla.)  News,  and  recently  di¬ 
rector  of  publications  for  Gen¬ 
eral  Development  Corp.  in  the 
public  relations  department; 
Oct.  18. 

*  *  * 

Shiobo  Soga,  64,  president, 

editor  and  general  manager  of 
the  Hawaii  Times,  bilingual 

newspaper,  and  president  of 
radio  station  KOHO;  Oct.  16. 

*  *  * 

Frederick  Russell,  73,  na¬ 
tionally  syndicated  automobile 
columnist;  Oct.  7. 

«  *  * 

John  J.  Sullivan,  55,  former 
reporter,  defunct  Boston  Eve¬ 
ning  Transcript,  Springfield 
(Mass.)  Daily  News,  and  Stars 
and  Stripes;  Oct.  5. 

*  *  « 

Arthur  Lafobce,  71,  former 
assistant  managing  editor, 
Woonsocket  (R.I.)  Call,  and  re¬ 
tired  copy  editor  of  the  Provi¬ 
dence  Journal-Bulletin  Newspa¬ 
pers;  Oct.  8. 

*  •  * 

Lester  G,  Bradley,  88,  pub¬ 
lisher  of  the  Son  Diego  (Cal.) 
Union-Tribune  from  194^1950 
and  later  president;  Oct.  20. 

«  •  • 

Click  Relander,  61,  city  edi¬ 
tor  of  the  Yakima  (Wash.) 
Herald-Republic  since  1945  and 
author  of  three  books;  Oct.  20. 

«  •  • 

Walter  H.  Housbaan,  68,  re¬ 
tired  (1967)  retail  advertising 
manager  of  the  South  Bend 
(Ind.)  Tribune  and  a  newspa¬ 
perman  since  1919;  recently. 


Frank  M.  Bechtel,  86,  re¬ 
tired  (1949)  classified  adver¬ 
tising  manager  of  the  Philadel¬ 
phia  (Pa.)  Bulletin;  Oct.  17. 

*  *  * 

Ejaz  Husain,  40,  Washing¬ 

ton  correspondent  for  Dawn, 
leading  daily  newspaper  of  Ka¬ 
rachi,  Pakistan,  and  former 
European  correspondent;  Oct. 
23. 

*  *  « 

Harold  Bunce,  79,  retired 
(1964)  banking  and  tend  edi¬ 
tor  of  the  New  York  World 
Telegram,  who  joined  the  Sun 
in  1925;  Oct.  26. 

*  *  « 

Paul  Lee  Havely,  62,  as¬ 
sistant  head  of  the  metropolitan 
copy  desk  of  the  New  York 
Times,  former  assistant  to  the 
metropolitan  editor,  and  a 
newspaperman  for  40  years, 
having  held  positions  from  re¬ 
porter  to  managing  editor;  Oct. 
27. 

*  *  * 

Murray  Snyder,  58,  assistant 
administrator  for  public  affairs 
of  the  Federal  Aviation  Admin¬ 
istration;  a  former  assistant 
White  House  press  secretary  to 
President  Eisenhower;  assistant 
Secretary  of  Defene  for  Public 
Affair;  New  York  Herald  Tri¬ 
bune  reporter;  Nov.  2. 

*  *  * 

Whitney  Bolton,  69,  Broad¬ 
way  columnit  and  drama  critic 
for  the  Morning  Telegraph; 
Nov.  4. 

*  *  * 

Joseph  F.  Schwartz,  55,  ad¬ 
vertising  salesman  for  the  St. 
Louis  (Mo.)  Globe-Democrat  for 
30  years;  Oct.  31. 

• 

New  guild  contract 
coverage  is  clarified 

The  story  (E&P,  Oct.  25, 
page  24)  a^ut  new  Guild  con¬ 
tracts  with  Indianapolis  News¬ 
papers  Inc.,  should  have  stated 
there  are  two  different  con¬ 
tracts.  One  covers  the  editorial 
employes  of  the  Star  and  the 
custodial  department  employes 
who  work  for  both  papers.  The 
second  contract  covers  the  ad¬ 
vertising  departments  serving 
both  newspapers.  The  story  im¬ 
plied  that  the  contract  covers 
editorial  employes  on  the  News 
as  well,  which  is  not  correct. 

• 

New  daily  in  Florida 

Kissimmee,  Fla. 

The  Osceola  Sun  begran  pub¬ 
lication  here  November  3,  on 
schedule,  with  a  26-page  after¬ 
noon  edition,  printed  on  offset 
presses  in  a  new  building.  The 
Monday-Friday  paper  is  affili¬ 
ated  with  the  Chicago  Tribune 
group  which  includes  the  Orlan¬ 
do  Sentinel  Star  and  the  Fort 
Lauderdale  News. 


Past  week’s  range 
of  stock  prices 
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Wood  Industrias 

-  ..  (Ovar  tha  Countar) 

Booth  Nawspapars  . 

Boston  Harald'Travalar  . 

Cincinnati  Enquirar  . 

Dow  Jonas  . 

Downa  Comms . 

Doyla,  Dana,  Barnbach  . 

Fadaratad  Publications  . 

Gray  Advtg . 

Hurfatron  . 

Laa  Entarprlsas 

Madia  Ganaral  . 

Ogiivy,  Mathar  . 

Photon  . 

Post  Corp.  (Wise.) 


AutA.L,  (Canadian  Exchangas) 

Abitibl  .  Ill/  I IV 

B.C.  Forast  . i..:;  321/!  iiZ 

Lakai  Papar  .  2Si/!  24' 
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^utham  Prass  .  5|i/.  5314 

Thomson  Nawspapars  .  iy%  1714 

Dow  Jones  directors 
approve  stock  split 

Directors  of  Dow  Jones 
Company,  Inc.  approved  a  twi 
foT-ono  split  in  the  company 
capital  stock  and  voted  an  ii 
crease  in  the  regular  divider 
on  the  present  stock  to  50  cen 
quarterly.  This  is  a  $2  per  shai 
annual  basis  on  the  preset 
stock,  equivalent  to  $1  annual! 
on  the  split  stock.  Dow  Joni 
has  been  paying  a  regular  div 
dend  of  40  cents  quarterly. 

Dow  Jones  reported  earning 
for  the  nine  months  endt 
September  30  of  $16,898,969,  ( 
$2.26  per  share,  compared  wnt 
earnings  of  $12,377,135,  or  $l.'i 
per  share,  for  the  comparab 
nine  months  of  1968. 


Gannett  stock  plan 

Rochester,  N.Y. 

Directors  of  Gannett  Com¬ 
pany  have  authorized  the  tr<‘a8- 
ury  to  buy  up  to  300,000  sharei 
of  Gannett  common  stock,  traded 
on  the  New  York  Stock  Ex¬ 
change,  to  meet  “certain  future 
needs  including  possible  acquim- 
tions  and  employe  incentive 
plans.” 
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DIRECTORS  electad  at  th*  22nd  annual  maating  of  tho  Intfifufe 
of  Nawspapar  Confrollait  and  Financa  OfRcart:  laft  fo  right,  Thomas 
N.  Billings,  Coplay  Nawspapars,  La  Jolla,  Calif.;  Josaph  L  Haus- 
slar,  Buffalo  Evaning  Naws;  V.  Laonard  Hanna,  Dafroif  Naws,  and 
Lois  Ann  Kania,  Groan  Bay  (Wis.)  Pross-GazoHo. 


Controllers 

(Continued  from  page  14) 


levn  years  provided  a  report 
of  total  annual  compensation  to 
each  salaried  employe. 

To  this  the  Tribune  has  now 
added  an  individualized  pension 
for*  cast  to  each  salaried  person 
of  55  and  over.  This  includes 
listing  of  the  six  retirement 
options  available  and  has  proven 
of  substantial  value,  the  Tri¬ 
bune  executive  reported,  add¬ 
ing:  “It  is  tremendously  im¬ 
portant  that  you  communicate 
what  your  benefits  are.” 

In  another  area,  embezzling 
nationally  and  throughout  all 
industry  is  running  at  four  per 
cent,  according  to  panelists  at 
a  session  conducted  by  William 
R.  Cobb,  administrative  as¬ 
sistant  to  the  publisher,  Seattle 
(Wash.)  Post-Intelligencer. 

“With  250  companies  repre¬ 
sented,  that  would  mean  10  of 
you  are  being  victimized  while 
here,  on  the  average,”  com¬ 
mented  George  Howe,  Haskins 
t  Sells,  Seattle. 

Newspaper  cases 

Newspaper  cases  listed  in¬ 
cluded  the  $52,000  a  storeroom 
supervisor  obtained  on  forged 
purchase  orders,  the  $116,904 
credit  union  losses  through  un¬ 
authorized  disbursements,  and 
three  years  of  payroll  padding 
totalling  $122,000. 

One  way  to  minimize  embez- 
tlement  is  to  use  the  internal 
audit  department  for  the  pur¬ 
pose  for  which  it  was  intended, 
as  too  often  it  is  bogged  down 
in  special  assigrnments,  Rowe 
said. 

Another  is  to  screen  all  new 
employes  carefully  and  make 
sure  all  in  a  position  of  trust 
take  annual  vacations  or  are 
occasionally  rotated.  Most  im¬ 
portant,  he  declared,  is  to  review 
internal  controls  “as  you’d  be 
surprised  how  many  differences 
exist  between  procedures  man¬ 
agement  thinks  are  being  fol¬ 
lowed  and  what  is  actually  be¬ 
ing  done,”  Rowe  warned. 

Most  embezzling  cases  involv¬ 
ing  computers  probably  do  not 
get  into  the  press,  in  the  belief 
of  Kenneth  C.  Cole,  Jr.,  Has¬ 
kins  &  Sells,  San  Francisco. 

Computers  provide  new  chal¬ 
lenges  to  ambitious  people  who 
welcome  opportunities  to  beat 
the  system.  Substantial  ill-got¬ 
ten  gains  are  possible,  he 
warned. 

Computer  basics 

Cole  suggested  five  basics.  Do 
aot  let  the  programmer  actually 
work  the  machine,  segregate 
computerized  check-writing  op¬ 


erations  from  those  parts  that 
write  checks,  transfer  program¬ 
mers  and  operators  frequently, 
remember  tape  and  card  rec¬ 
ords  are  equivalent  to  ledger 
cards  and  place  them  under  dual 
control  for  weekends,  and  pro¬ 
vide  proper  auditing,  he  urged. 

Operators  should  be  instructed 
not  to  accept  oral  instrutions 
from  programmers,  he  added, 
with  the  notation  an  operator 
might  inadvertently  perform  an 
illegal  act. 

Many  attribute  to  computer 
systems  a  greater  resistence  to 
tampering  than  is  warranted. 
Cole  warned.  Fraudulent  trans¬ 
actions  may  be  called  computer 
errors.  Known  losses  range  to 
$250,000  in  a  series  of  fund 
transfer  frauds. 

In  taxation,  Charles  Gill,  Jr., 
Price  Waterhouse  &  Co.,  warned 
that  one  of  the  most  important 
steps  in  the  retained  earnings 
field  is  to  maintain  proper 
documentation. 

Points  listed 

A  company  without  stated  ob¬ 
jectives  as  to  capital  improve¬ 
ments,  plant  expansions,  new 
markets  and  acquisitions  of 
other  businesses  may  be  headed 
for  trouble.  Gill  said.  He  ob¬ 
served  that  few  newspapers 
have  come  under  attack  in  ac¬ 
cumulated  tax  cases. 

In  a  survey  of  the  Federal 
income  tax  field,  Robert  P.  Kel¬ 
ly,  Price  Waterhouse  &  Co.,  said 
trends  point  toward  the  restric¬ 
tion  of  fast  depreciation 
methods  and,  come  1974  or  1978, 
a  limit  to  one  surtax  exemption 
for  multiple  corporations.  He 
pointed  out  that  the  extension 
of  the  income  tax  surcharge  is 
being  resisted  in  Congress. 

Evaluate  a  sound  proportion 
of  equity  and  debt,  said  Warren 
K.  Young,  controller,  Denver 
Post.  You  will  push  up  profits 
every  time  you  improve  the  pro¬ 
ductivity  of  cash,  he  declared. 

Over-investments  in  fixed  as¬ 
sets  will  reduce  net  return  and 
wreck  cash  controls,  he  sub¬ 
mitted.  Cash  in  the  bank  is  the 
same  as  inventory  on  the 


shelves,  and  must  be  kept  at  a 
proper  level. 

A  “lock  box”  is  one  way  to 
speed  collections.  Even  the 
liability  side  of  the  balance 
sheet  will  produce  cash,  he  said 
in  suggesting  the  controlled  pay¬ 
ment  of  accounts. 

Insurance  viewed 

A  close  look  at  insurance  was 
urged  by  William  H.  Kersten, 
Van  Schaak  &  Co.,  Denver.  De¬ 
ductibles  should  be  analyzed  to 
determine  if  they  are  high 
enough.  Quota  sharing,  a 
method  of  risk  participation, 
may  prove  advisable,  Kersten 
submitted. 

The  insurance  industry’s  ca¬ 
pacity  to  write  legitimate  risks 
for  qualified  buyers  is  shrinking, 
Kersten  warned.  He  pointed  to 
a  12-year  loss  record  of  $1.25 
billion. 

Belief  that  the  Truth-in-Lend- 
ing  Act’s  regulation  Z  may  be 
driving  advertisers  to  a  “say 
nothing”  attitude  in  credit  copy 
was  expressed  by  Russell  A. 
Freeman,  vicepresident  and 
counsel.  Security  Pacific  Bank, 
Los  Angeles. 

In  newspaper  contract  area, 
any  statment  of  credit  extension 
beyond  announcement  of  two  per 
cent  off  for  payment  in  10  days 
and  due  in  30  days  might  come 
within  the  regulation’s  scope,  he 
believes. 

The  act  applies  to  any  credit 
communications  with  the  public, 
he  observed.  The  mere  words 
“finance  charge”  require  detailed 
disclosure,  he  explained. 

10  agencies 

Enforcement  is  placed  in  10 
different  regulatory  agencies. 
Newspapers  are  in  the  overall 
catchall  of  the  Federal  Trade 
Commission. 

“What  You  Ought  to  Know 
about  Regulation  Z”,  a  booklet, 
is  available  from  the  Federal 
Reserve  and  merits  study.  Free¬ 
man  said.  Delinquency  charges 
for  advertising  not  paid  within 
30  days  and  advertising  service 
charges  might  be  involved,  he 
submitted. 


$5.7  billion 
ad  revenues 
seen  for  ’69 

Advertising  revenues  in  daily 
newspapers  maintained  their 
momentum  during  September, 
rising  by  5.8  percent,  although 
the  month  had  four  Sundays, 
compared  with  five  last  year. 

The  figures  were  released  this 
week  by  the  Bureau  of  Adver¬ 
tising,  ANPA,  which  now  an¬ 
ticipates  the  full  year’s  ad  reve¬ 
nues  to  approach  $5.7  billion,  as 
compared  with  just  under  $5.3 
billion  last  year. 

The  increase  in  retail  ad  reve¬ 
nues  for  the  month  amounted 
to  5.6%,  and  the  gain  for  the 
nine-months  period  came  to 
8.7%.  The  Bureau  thus  antici¬ 
pates  the  retail  ad  revenues  for 
the  whole  year  to  more  than  $3 
billion.  Last  year,  they  reached 
$2.85  billion. 

Classified  advertising  gains 
again  led  all  other  categories 
for  the  month.  The  classified  in¬ 
crease  came  to  9.3%,  and  for 
the  nine  months  to  14.6%.  Esti¬ 
mates  for  Classified  ad  revenues 
for  the  full  year  are  now  up  to 
$1.6  billion  from  the  original 
forecast  of  $1.5  billion.  Last 
year  they  reached  $1.4  billion. 

National  advertising  revenues 
gained  1.3%  for  September  and 
were  ahead  7.8%  for  the  whole 
year.  The  big  gain  in  national 
came  in  the  auto  advertising, 
vnth  an  11.2%  increase  for  the 
month — the  traditional  auto  an¬ 
nouncement  period.  This  over¬ 
came  the  2.8%  decrease  in  gen¬ 
eral  advertising. 

Last  year  national  advertis- 
iag  in  newspapers  amounted  to 
$990  million.  The  Bureau  now 
estimates  it  will  go  well  over  $1 
billion  this  year. 

• 

Bureau  will  expand 
retail  field  effort 

James  T.  McRae  has  been 
named  to  the  new  position  of 
director  of  discount  and  vari¬ 
ety  store  sales  for  the  Bureau 
of  Advertising,  ANPA.  He  had 
been  director  of  the  Bureau’s 
retail  and  classified  Division. 

Lee  P.  Templeton,  senior  vice- 
president  for  Chain  and  Depart¬ 
ment  Store  Sales,  to  whom  Mc¬ 
Rae  will  report,  indicated  that 
the  move  is  in  line  with  Bureau 
policy  of  expanding  retail  op¬ 
erations. 

McRae  joined  the  Bureau  in 
1963.  He  had  been  retail  sales 
promotion  manager  of  Mont¬ 
gomery'  Ward  &  Co.,  in  the  com¬ 
pany’s  home  furnishings  divi¬ 
sion,  appliances  and  electronics. 
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lations  on  five  principles: 

“First,  a  firm  commitment  to 
the  inter-American  system  and 
to  the  compacts  which  bind  us 
in  that  system  —  as  exemplified 
by  the  Organization  of  Ameri¬ 
can  States  and  by  the  principles 
so  nobly  set  forth  in  its  char¬ 
ter. 

“Second,  respect  for  national 
identity  and  national  dignity,  in 
w’hich  rights  and  responsibilities 
are  shared  by  a  community  of 
independent  states. 

“Third  a  firm  commitment  to 
continue  U.S.  assistance  for 
hemisphere  development. 

“Fourth,  a  belief  that  the 
principal  future  pattern  of  this 
assistance  must  be  U.S.  support 
for  Latin  America  initiatives, 
and  this  can  best  be  achieved  on 
a  multilateral  basis  within  the 
in  ter- American  system. 

“Fifth,  a  dedication  to  im¬ 
proving  the  quality  of  life  in  the 
Western  Hemisphere — to  mak¬ 
ing  people  the  center  of  our 
concerns,  and  to  helping  meet 
their  economic,  social  and  hu¬ 
man  needs.” 

On  the  economic  side,  the 
President  pledged  a  vigorous  ef¬ 
fort  to  reduce  non-tariff  bar¬ 
riers  to  trade,  to  support  in¬ 
creased  technical  and  financial 
assistance  to  promote  Latin 
American  trade  expansion  and 
to  support  the  establishment  of 
regular  procedures  for  advance 
consultation  on  all  trade  matters. 

He  announced  that  he  would 
submit  to  Congress  a  request 
raising  the  rank  of  the  Assist¬ 
ant  Secretary  of  State  for  Inter- 
American  Affairs  to  Under 
Secretary,  “thus  giving  the 
hemisphere  special  representa¬ 
tion.” 

It  was  toward  dictatorships 
or  military  juntas  that  the  reso- 


JUAN  VALMAGGIA 
La  Naclon,  Buenos  Aires. 


MRS.  KATHARINE  GRAHAM,  president  and  publisher  of  the 
Washington  Post,  arrives  to  address  a  session  of  the  Inter  American 
Press  Association  general  assembly. 


lutions  on  press  freedom,  pre¬ 
sented  by  John  T.  O’Rourke,  re¬ 
tired  ^ripps-Howard  editor, 
w'ere  mainly  pointed.  The  reso¬ 
lutions  were  directed  to  13 
countrioo  w'here  the  Freedom  of 
the  Press  Committee  found  that 
press  freedom  had  been  violated, 
was  in  danger  or  did  not  exist. 

One  resolution  recommended 
that  the  assembly  cable  the 
President  of  Argentina  its  deep 
concern  over  the  closure  of  Pri- 
ma  Plana  and  other  periodicals 
and  request  the  Argentine  gov¬ 
ernment  to  proclaim  and  prac¬ 
tice  full  respect  for  freedom  of 
the  press. 

A  second  commended  Presi¬ 
dent  Emilio  Garrastazu  Medici 
for  his  pledge  to  reestablish 
democracy  in  Brazil  and  re¬ 
quested  that  he  revoke  legisla¬ 
tion  restricting  the  nation’s 
press. 

Two  other  resolutions  pledged 
continuation  of  the  fight  for  the 
return  of  freedom  to  Cuba  and 
the  liberation  of  journalists  im¬ 
prisoned  for  practicing  their 
profession,  and  deplored  the 
denial  of  a  free  flow  of  news  to 
the  Haitian  people  and  restora¬ 
tion  of  their  right  to  know. 

President's  promise 

The  President  of  Panama 
was  called  upon  to  reestablish 
freedom  of  the  press,  in  com¬ 
pliance  with  his  promise,  and  to 
reject  proposals  for  a  restric¬ 
tive  press  law. 

One  resolution  authorized  the 
lAPA  to  address  a  cable  to 


VICTORIO  DALLE  NOGARE 
Primera  Plana,  Buenos  Aires. 


JOHN  T.  O'ROURKE 
Scripps-Howard  Newspapers. 


President  Alfredo  Stroessner  of 
Paraguay  requesting  him  to  lift 
present  restrictions  on  the  p  -esa 
of  Paraguay  and  abandon  ,)ro- 
posed  legislation  limiting  free¬ 
dom  of  expression. 

The  government  of  Nic.ira- 
gua  was  requested  by  one  reso¬ 
lution  to  repeal  an  administra¬ 
tive  regulation  “which  is  an  ob¬ 
vious  threat  to  press  freedom 
because  it  permits  the  Minister 
of  the  Interior,  at  his  own 
judgment  and  without  prior 
hearing  or  judicial  process,  to 
close  a  new'spaper.” 

Peru  was  asked  by  the  I A  PA 
to  permit  the  return  to  his  coun¬ 
try  of  Eudocio  Ravines,  an 
exiled  newsman,  and  to  reas¬ 
sure  the  free  publications  and 
the  people  of  the  hemisphere 
that  freedom  of  the  press  will 
be  respected  in  that  country. 

A  resolution  expressing  ap¬ 
proval  of  President  Alfredo 
Ovando’s  promise  to  respect 
freedom  of  the  press  in  Bolivia 
and  voicing  the  hope  that  the 
Bolivian  government  will  pro¬ 
tect  the  press  against  lawless 
actions  was  approved  without 
dissent. 

The  lAPA  assembly  was 
authorized  to  cable  President 
Pacheco  Areco  requesting  that 
the  government  of  Uruguay  re¬ 
establish  freedom  of  the  press 
and  allow  editors  and  the  news 
media  to  report  facts  and 
events  without  fear  of  suppres¬ 
sion  and  reprisal. 

The  government  of  the  Neth¬ 
erlands  Antilles  was  requested 
to  eliminate  certain  articles 
from  its  penal  code  which  limit 
freedom  of  the  press. 

nea  for  jailed  newsmen 
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The  12th  resolution  read:  m 
“That  the  26th  Annual  Assembly  le 
of  the  Inter  American  Press  » 
Association,  taking  into  consid-  ! 
eration  the  coming  meeting  of  « 
the  Commission  on  Human  ai 
Rights  at  San  Jose,  Costa  Rica,  •» 
agree :  •< 


To  send  a  cable  to  the  Presi¬ 
dent  of  the  Commission  on  Hu¬ 
man  Rights  meeting  in  Costa 
Rica,  requesting  his  special  in¬ 
terest  in  the  situation  of  jour¬ 
nalists  jailed  in  Cuba  —  and  in 
general  in  the  situation  of  all 
political  prisoners,  and  that  he 
make  efforts,  through  whabwer 
means  he  considers  feasible,  to 
achieve  their  total  liberation.” 

The  13th  and  final  resolution 
read :  “That  the  Inter  American 
Press  Association  urge  the  gov¬ 
ernment  of  Argentina  to  repeal 
the  law'  W’hich  imposes,  begin¬ 
ning  August  1,  1970,  a  tax  on 
the  importation  of  newsprint 
in  keeping  with  the  70  year 
old,  honorable  tradition  w’hich 
has  contributed  to  the  prog-’esi 
of  culture  in  the  country  and 
(Continued  on  page  55) 
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lAPA 

(Continued  from  page  64) 


the  e>i8tence  of  a  free  and  inde- 
pend*  nt  press. 

The  report  of  the  Committee 
n  Freedom  of  the  Press,  sub- 
itteti  by  Tom  C.  Harris,  of  El 
'J^v.do,  San  Juan,  Puerto  Rico, 
airman,  listed  countries  in 
-hieh  there  is  freedom  of  the 
jirfss  as  the  Associated  States 
f  Britain  in  the  Windward  and 
Barbados ;  Bermuda,  Bolivia, 
lee-A’ard  Islands;  the  Bahamas; 
British  Honduras,  the  British 
Virgin  Islands,  Canada,  Chile, 
i’,,;,mibia,  Costa  Rica,  the  Do- 
niraii  Republic,  Ecuador,  El 
Ivador,  French  West  Indies, 
Htemala,  Guyana,  Honduras, 
naica,  Mexico,  Netherlands 
ii^S.  Nicaragua,  Peru,  Puerto 
fo,  Surinam,  Trinidad  and 
haeo,  the  United  States,  Ven- 
a'la  and  the  Virgin  Islands. 
The  report  said  that  while 
nedom  of  the  press  existed  to 
considerable  degree  in  Argen- 
"8,  there  had  been  violations; 
lat  there  was  no  freedom  in 
rnzil.  in  Cuba,  in  Haiti,  in 
.".anm,  or  in  Paraguay. 

In  several  countries  where  the 
ss  may  be  free,  the  Commit- 
*  reported,  there  is  cause  for 
'.Pi  ll  because  of  potential  de- 
of  dictators  or  enactment 
penal  codes  that  w’ould  con- 
in  Lsorae  press  restrictions. 
Hemisphere  editors  and  pub- 
irrs  were  given  a  startling, 
d  perhaps  to  some  dismaying, 
■  ure  of  what  new  scientific 
hnifiues  in  the  transmission 
f  news  and  other  newspaper 
terials  would  mean  to  their 
Aspapers.  They  were  advised 
“get  with  it.” 

Sig  Mickelson,  vicepresident 
d  director,  Time-Life  Broad- 
d.  Inc.,  one  of  the  panelists, 
id  publishers  should  “antici- 
the  day  when  print  and 
iidcasting  technologies  fuse 
the  point  where  the  electronic 
spaper  delivered  in  the  home 
a  realistic  possibility.”  The 
ee  of  technological  develop- 
nt,  he  added,  “is  now  so  swift 
at  we  can  no  longer  afford  the 
;iiry  of  waiting  for  technology 
overtake  us.  We  should, 
her,  be  ready  for  technologi- 
1  change  and  take  whatever 
?s  are  required  to  bend  its 
girs.s  in  the  way  most  favor- 
ie  to  our  interests.” 

Other  panelists  w’ere  James 
Darr,  United  Press  Intema- 
"al;  Jules  S.  Lewlow,  ANPA 
-^arch  Institute;  Joseph  M. 
"lo,  American  Telephone  & 
'■^raph  Co.;  and  Dr.  Leland 
Johnson,  the  Rand  Corpora- 

fu 

Their  description  of  develop- 
nts  in  rapid  communications 


systems  made  it  abundantly 
clear  that  the  future  was  going 
to  be  a  whole  lot  different  than 
the  past  in  newspaper  publish¬ 
ing. 

• 

Reporter  is  held 
on  murder  charge 

Philadelphia 

Benjamin  J.  McElveen  Jr.  a 
newspaper  reporter,  has  been 
charged  with  murder  in  the 
holdup-slaying  of  a  Philadelphia 
bank  guard. 

McElveen  worked  for  10  years 
on  newspapers  in  the  Philadel¬ 
phia  area  and  returned  here  in 
October  after  nine  months  on 
the  staff  of  the  Fort  Lauderdale 
(Fla.)  Sun-Sentinel. 

McElveen  had  been  hired  as 
a  reporter  on  the  Philadelphia 
Bulletin  and  had  been  there  just 
a  week  when  he  was  arrested  at 
his  home  in  connection  with  the 
$7,800  robbery  and  slaying  of  a 
guard  at  the  trailer  office  of  the 
Philadelphia  National  Bank. 

Police  linked  McElveen  with 
an  escaped  convict  from  Balti¬ 
more,  the  alleged  trigger  man 
in  the  robbery. 

McElveen,  married  and  the 
father  of  three  children,  attend¬ 
ed  New  York  University,  Co¬ 
lumbia  University,  Rider  Col¬ 
lege  at  Trenton,  N.J.  and  the 
University  of  South  Carolina. 


Lee  sells  paper 
to  Stauffer  firm 

Topeka,  Kans. 

Sale  of  the  Hannibal  (Mo.) 
Courier-Poet  by  Lee  Enterprises 
Inc.  to  the  Hannibal  Publishing 
Co.,  a  new  wholly-owned  sub¬ 
sidiary  of  Stauffer  Publications 
Inc.,  was  announced  here  No¬ 
vember  3. 

Stauffer  Publications  is  head¬ 
quartered  at  Topeka  where  it 
publishes  the  Capital- Journal. 

Vicepresident  of  the  Hannibal 
Publishing  Co.  and  editor  and 
general  manager  of  the  Courier- 
Post  will  be  David  Bellies,  39, 
who  has  been  with  the  Stauffer 
organization  16  years.  He  will 
go  to  Hannibal  from  Arkansas 
(iitv,  Kans.,  where  he  was  editor 
and  general  manager  of  the 
Daily  Traveler  three  years. 


A  correction 

A  headline  (E&P,  Nov.  1, 
page  16)  incorrectly  stated  that 
suits  brought  by  Forest  City 
Publishing  Co.  against  Cleve¬ 
land  Typographical  Union  for 
work  stoppage  damages  had 
l)een  dismissed  by  U.S.  District 
Court.  The  suits  were  allowed 
to  stand. 


SOMETHING  OLD,  SOMETHING  NEW — An  antique  street  lamp 
helps  to  link  the  new  home  of  the  Olean  (N.Y.)  Times  Herald  with 
its  long  past  at  a  downtown  site. 

Nostalgia  loses  when 
daily  gets  offset  plant 


Olean,  N.Y. 

Reason  overcame  nostalgia  at 
the  Times  Herald  here  when  the 
publisher  chose  to  go  the  full 
route  by  constructing  a  new  off¬ 
set  plant  rather  than  renovate 
a  69  year-old,  three  story  build¬ 
ing  in  the  heart  of  the  city. 

The  move  was  not  only  a 
switch  of  buildings,  it  was  a 
changeover  from  letterpress  to 
100  percent  cold  type.  It  all  came 
off  without  a  hitch,  the  weekend 
of  September  27  and  28. 

The  question  of  nostalgia 
arose  when  it  came  time  to  de¬ 
cide  between  a  new  plant  and 
renovation  of  the  old.  The  old 
plant  had  the  advantage  of  being 
in  a  central,  downtown  location, 
while  the  new  would  be  about  a 
mile  out  of  the  center. 

But  the  estimated  cost  of  reno¬ 
vation  (equal  to  the  cost  of  a 
new  plant),  a  bad  traffic  prob¬ 
lem  at  the  old  site,  and  other 
factors  all  worked  against  the 
idea  of  staying  in  the  heart  of 
Olean.  Two  years  ago  the  go- 
ahead  was  given  to  the  new 
plant. 

The  building  contains  about 
21,000  square  feet  of  working 
area  all  on  ground  level.  It  sits 
on  a  3.2  acre  site  which  allows 
for  future  expansion.  Price  of 
the  structure  was  about  $1  mil¬ 
lion. 

New  Gom  preM 

In  turning  to  offset,  the  Times 
Herald’s  publisher,  E.  Boyd 
Fitzpatrick,  chose  a  Goss  Ur¬ 
banite  press  with  a  48-page  ca¬ 
pacity  and  a  balloon  former  per¬ 
mitting  tabloid  work. 

Turning  out  the  body  type  are 
two  Fairchild  2020’s  handling 


5  Vi  to  18  point  and  two  Compu- 
graphic  4961’s  setting  6Vi  to  12 
point  by  tape  or  keyboard.  Two 
Compugraphic  7200’s  produce  14 
to  72  point  faces  on  continuous 
tape  for  heads  and  larger  fig¬ 
ures  in  ads.  A  Morisawa  sets 
ads  and  heads  up  to  60  points 
and  a  Staromat  produces  super 
enlargements  of  individual  let¬ 
ters  or  digits.  A  Brown  camera 
and  plate-making  equipment 
turn  the  paste-ups  into  plates. 

Training  of  pre.ssroom  person¬ 
nel  was  accomplished  by  sending 
six  printers,  one  week  each,  for 
training  at  the  offset  plant  of 
the  Geneva  (N.Y.)  Times.  In 
addition,  Goss  personnel  were  on 
hand  to  help  out. 

Other  staff  members  took  ad¬ 
vantage  of  a  work-training  pro¬ 
gram  offered  at  the  offset  plants 
of  the  Dunkirk  Observer,  the 
Tonawanda  News,  the  Homell 
Tribune,  and  .the  Amsterdam 
Record,  all  in  New  York  State. 

Major  construction  material 
for  the  new  plant  is  concrete 
block.  The  structure  is  window¬ 
less  except  for  the  120-foot 
brick  faced  front  which  contains 
the  offices  of  the  editor  and  pub¬ 
lisher,  a  conference  room,  recep¬ 
tion  area,  and  business  offices. 

Hot  and  cold  lunches  are  pro¬ 
vided  by  vending  machines  in  a 
lunchroom  with  tables  providing 
seating  for  16. 

One  of  the  few  pieces  of  ap¬ 
paratus  rescued  from  the  old 
building  was  a  pneumatic  tube 
system  used  for  transmission  of 
copy  from  editors  to  the  Tele¬ 
type  setting  room. 

Bradley  Builders,  Inc.,  a  local 
construction  firm  was  the  con¬ 
tractor  and  also  assisted  in  the 
design. 
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Promotion 

(Continued  from  page  17) 


committee  urged  that  these 
things  ought  to  be  done : 

1.  That  every  AP  newspaper 
take  a  fresh  look  at  what  it  is 
doing — or  not  doing — in  the 
field  of  news  promotion,  and  that 
each  emphasize  an  effort  over 
the  next  year  toward  “selling” 
the  members  of  its  news  opera¬ 
tion  to  the  public. 

2.  That  the  APME  New's 
Promotion  Study  Committee  be¬ 
come,  in  addition  to  an  organ 
for  study  of  the  overall  field,  a 
day-to-day  clearing  house  for 
imaginative  news  promotion 
techniques  that  might  all  news¬ 
papers. 

3.  That  APME  enter  into  a 
cooperative  program  with  INPA 
(International  Newspaper  Pro¬ 
motion  Association)  to  seek  new 
and  improved  techniques  for 
news  promotion,  and  to  look  into 
effective  methods  of  combating 
w'hat  ever  credibility  problems 
may  exist. 


Communications  needed 


“The  promotion  manager 
would  like  to  be  the  editor’s 
friend,  if  he  will  let  him,”  a 
comment  of  chairman  Gillaspy’s 
report.  A  dozen  top  promotion 
men  wrote  to  the  committee, 
describing  their  attitudes  to¬ 
ward  editors,  and  their  relation¬ 
ships  in  the  news-promotion 
field. 

The  summary  was  that  “too 
many  promotion  men  found 
editors  unaware  of,  and  unre¬ 
sponsive  to,  the  promotion  func¬ 
tion,”  while  editors  “simply  dis¬ 
missed  promotion  people  as  lack¬ 
ing  in  news  sense,  and  being 
‘pains  in  the  neck’.” 

The  report  told  that  promo¬ 
tion  men  who  commented  were 
most  generous  in  admitting  their 
fault  in  some  of  the  sagging 
relationships. 

“Editors,  characteristically, 
took  no  blame,”  the  report  said. 

If  there  is  a  single  problem 
uppermost  in  the  minds  of  pro¬ 
motion  people,  it  has  to  be  com¬ 
munication.  Every  respondent 
saw'  the  need  for  wide  open 
lines  into  the  new’sroom,  and 
most  promo  managers  see  it  as 
part  of  their  job  to  insure  that 
the  lines  remain  open.  And 
though  they  see  it  as  part  of 
the  job,  several  admit  that  they 
have  not  kept  on  top  of  it. 

Here’s  what  some  of  the  pro¬ 
motion  men  said  about  commu¬ 
nications  ; 

“.  .  .the  problem  starts  with 
promotion  men  who  fail  to  work 
up  relationship  with  editors.” 

“.  .  .but  I  think  by  making  an 
honest  try  to  keep  the  channels 
of  communications  wide  open — 
and  this  means  24  hours  a  day 
56 


— we’ve  been  able  to  establish  a 
valuable  rapport.” 

“.  .  .he  must  get  close  enough 
to  all  of  the  news  staff  so  that 
he  is  part  of  their  daily  rou¬ 
tine.” 

“.  .  .in  a  word,  it’s  a  com¬ 
munications  problem,  and  pro¬ 
motion  managers  are  supposed 
to  be  experts  at  that.” 

Attitudes  of  editors  were 
summed  up  with  this  advice  to 
promoters:  “We’re  not  really  the 
ogres  w'e  seem.  All  we  ask  is 
that,  in  ‘selling’  the  newsroom 
and  its  products,  you  try  to  de¬ 
velop  some  feel  for  w’hat  you 
are  selling.  The  office  door  really 
is  open  at  all  times.  Perhaps  we 
often  are  on  different  w’ave 
lengths,  but  maybe  we  can  do 
better.” 

The  report  included  one 
healthy  solution  to  news-pro¬ 
motion  problems,  with  this  state¬ 
ment  by  Edw'ard  G.  Green,  pub¬ 
lic  service  director  for  the  Plain- 
field  (N.  J.)  Courier-News: 

“Let’s  suggest  that  the  APME 
promotion  committee  make  it  the 
Number  One  plank  in  whatever 
platform  they  prepare — every 
editor  should  have  a  promotion 
man  available  to  him.” 

“Let’s  not  worry  about  the 
usual  arguments  about  the 
chain  of  command  and  to  whom 
the  promoter  should  report. 
Let’s  not  worry  about  the  prob¬ 
lem  of  the  smaller  paper  that 
perhaps  can't  afford  a  full-time 
promotion  department,  even  if 
it’s  only  the  size  of  mine.” 

“Let’s  say  simply  that  some¬ 
body  who  is  familiar  with  the 
editorial  product  should  be  given 
responsibility  for  (1)  learning 
how’  to  promote  it,  and  (2)  pro¬ 
moting  it.  Even  if  it’s  only  a 
part-time  responsibility.” 

“The  editor  w’ho  is  insensitive 
to  the  possibilities  and  the 
power  of  promotion  is  probably 
insensitive  to  the  needs  and 
wants  of  his  readers.” 

Gillaspy’s  w’rap-up:  “A  chal¬ 
lenge  should  be  apparent  to 
editors.  The  promotion  people 
say  they  want  to  help  us — and 
all  they  ask  is  that  we  allow 
them  to  do  so.” 

The  cooperation  between  the 
AP  editors  group  and  the  In¬ 
ternational  Newspaper  Promo¬ 
tion  Association  that  the  com¬ 
mittee  report  recommends  is  a 
good  place  to  start  in  opening 
the  lines  of  communication,  and 
getting  some  more  news  promo¬ 
tion  off  the  ground.  But  associa¬ 
tions  do  not  edit  newspapers, 
nor  do  they  promote  them.  Co¬ 
operation  will  have  to  be  estab¬ 
lished  on  a  one-to-one  basis, 
editor  to  promotion  man,  and 
vice  versa. 

Solution  to  promotion  men: 
Take  an  editor  to  lunch. 

Solution  for  editors:  Return 
the  compliment. 


GENERAL  AND  AUTOMOTIVE  LINAGE 
SEPTEMBER  &  FIRST  NINE  MONTHS  196 


( 14  City  Total — 6  and  7  Day  Basis)  Madia  Racords 

SEPTEMBER  FIRST  NINE  MONTH 
1969  vs  1968  l969vsl9U 


GENERAL 

% 

%of 

%  7. 

(Selected  Clastiftcafions) 

Gain  or  Loss 

Total 

Gain  or  Loss  To 

Alcoholic  Beverages  . 

.  —  2.9 

6.1 

—  4.7 

Foods  . 

.  —  18.1 

7.2 

—  3.0 

Baby  Foods  . 

.  —  77.2 

0.0 

—  38.7 

Baking  Products . 

.  —  31.5 

0.5 

—  20.0 

Beverages . 

.  —  33.7 

0.7 

—  20.6 

Cereals  &  Breakfast  Foods 

.  —  45.8 

0.2 

+  15.4 

Condiments  . 

.  +  2.2 

0.8 

-f  38.6 

Dairy  Products  . 

.  —  12.6 

1.2 

—  10.7 

Frozen  Foods  . 

.  —  5.9 

0.8 

—  11.7  C 

Meats  &  Fish  . 

.  —  26.7 

0.6 

—  9.5  C 

Industrial . 

.  -h  22.5 

2.1 

+  19.7 

Insurance  . 

.  -F  35.8 

2.3 

+  19.8  2 

Medical  . 

.  —  12.0 

0.9 

4-  6.0 

Public  Utilities . 

.  —  6.9 

3.1 

—  8.5 

Publishing  &  Media  . 

.  —  3.0 

13.0 

+  2.5 

Radio,  TV  &  Phonographs  . . 

.  —  16.1 

2.4 

+  10.5 

Sporting  Goods,  Cam.  & 

Photo  SuppI . 

.  +  0.8 

0.7 

+  19.3 

Tobacco  . 

.  —  35.0 

1.8 

—  16.8 

Toilet  Requisites  . 

.  +  17.5 

1.6 

—  5.4 

Dentifrices  . 

.  +  3.4 

0.3 

+  3.0 

Men's  Toiletries . 

.  —  38.8 

0.1 

—  61.6 

Perfumes  &  Cosmetics  . 

.  +  57.2 

l.l 

+  13.0 

Toilet  Soaps  . 

.  -t- 101.4 

0.0 

+  20.8 

Transportation  . 

.  +  18.3 

11.9 

+  11.5  11 

Airways  . 

.  +  20.5 

8.3 

+  7.4  1 

Bus  Lines  . 

.  +  42.7 

0.5 

—  20.2 

Railroads . 

.  +  38.7 

0.4 

4-  16.8 

Steamships  . 

.  +  9.6 

1.3 

4-  23.6 

Tours  . 

.  +  5.6 

1.3 

4-  32.1 

Wearing  Apparel  . 

.  —  2.7 

2.4 

—  5.6 

AUTOMOTIVE 

(Selected  Classifications) 

Gasolines  &  Oils  . 

.  +  25.4 

1.9 

—  8.0  1 

Passenger  Cars — New  . 

.  +  8.5 

17.8 

—  4.2 

Tires  &  Tubes . 

.  -f  33.0 

3.3 

4-  15.5 

Trucks  &  Tractors  . 

.  —  78.6 

0.1 

—  25.3 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES 


TOTAL  GENERAL  .... 
TOTAL  AUTOMOTIVE 
TOTAL  GENERAL  AND 
AUTOMOTIVE  . 


Heads  ad  board  Univac  9200  installed 

I  Toronto  at  Chattanooga  paper 

John  S.  Ward,  vicepresident  The  Chattanooga  Times  i 
of  marketing  for  Southam  Press  ^as  installed  a  third-pc 

Ltd  has  been  elected  chairman  ^^tion  Sperry  Rand  Univ 
of  the  Canadian  Advertising  9200  computer  system  to  < 
Advis^  Board  for  the  coming  the  newspaper’s  busing 

year.  He  succeeds  J.  F.  Glazier,  operations 
Ford  Motor  Co.  of  Canada,  who  initial  applications  for  th 

continues  as  a  director  and  a  tern  include  various  ope.^ 

member  of  the  executive  com-  tions  of  the  circulation  .ieparJ 
mit^.  The  ^ard  is  sponsored  ^^^t  including  carrier  billinj 
by  the  Association  of  Canadian  ^oute  accounting,  daily  <lra= 
Advertisers,  the  Institute  of  accounting,  and  label  prep 
Canadian  Advertising  and  the  aration.  In  addition,  the  con 
asswiations  representing  each  ^iso  be  used  by  tt 

of  the  major  media  groups.  advertising  department  for  bil 
•  ing  and  general  accounting,  an 

hnnk^H  PR  payroll  processing. 

Uirecis  oailK  s  rl\  Planned  applications  iiiclu. 

Donald  R.  Hassell  has  been  advertising  analysis  revens 
elected  vicepresident  for  public  salesmen’s  reports,  operatic! 
relations  and  communications  of  analysis,  and  inventory  onU' 
Manufacturers  Hanover  Trust  The  morning  Chatt-nmi* 
Company,  New  York.  He  for-  Times  has  a  circulation  of  &: 
merly  was  assistant  vicepresi-  000  and  the  afternoon  Post 
dent.  He  joined  the  bank  in  circulation  of  26,000  copies.  T1 
1951  from  the  New  York  Jour-  two  newspapers  employ  moi 
nal- American.  than  400  persons. 
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classified  section 

benefit  from  our  Vast  Newspaper  Audience 


IN  PRESIDENTIAL  SUITE — Pictured  at  workshop  of  the  Advertising 
Media  Credit  Executives  Association  are:  from  left — Richard  Bar¬ 
nett,  Louisville  Courier  Journal,  outgoing  president,  with  Mrs. 
Barnett;  and  Martyn  Reichle.  Fort  Lauderdale  News,  incoming  presi¬ 
dent,  with  Mrs.  Reichle. 

Credit  executives  elect  new  officers 


Ft.  Lauderdale,  Fla. 

Martyn  A.  Reichle  of  the 
Fort  Lauderdale  News  was 
slKtf'ii  president  of  the  Adver- 
iiaing  Media  Credit  Executives 
toociation  at  a  meeting  of  the 
siid  of  directors  here  recently 
luring  the  16th  annual  seminar. 

Other  officers  are:  Vicepresi- 
snls— Donald  R.  Parker,  De- 
‘rmt  News;  Howard  A.  Brandt, 
S'GN  Television;  and  Gene  V. 


Routt,  Cincinnati  Enquirer. 

Robert  Guinsler,  Toledo  Blade, 
was  reappointed  as  executive 
secretary-treasurer.  Newly 
elected  directors  are  Thomas  Mc¬ 
Farland,  Milwaukee  Journal; 
Robert  Brand,  Toronto  Tele¬ 
gram;  and  Charles  Bedell, 
Phoenix  Republic. 

The  association  has  165 
members. 


HOSTS  for  fho  annual  meefing  of  media  credit  executives  at  Fort 
Lauderdale  included:  from  left— Mr.  and  Mrs.  William  Stohrer, 
Gore  Newspapers;  and  Mr.  and  Mrs.  James  Schell,  Orlando 
Sentinel. 


CC  okays  transfers 
newspapers’  sale 

Roanoke,  Va. 
The  Federal  Communications 
'omiiii.ssion  has  approved  the 
rarisfer  of  Channel  7  in  Roa- 
Mkp  to  WDBJ  Television  Inc., 

1  wholly  owned  subsidiary  of 
i  South  Bend  (Ind.)  Tribune. 
ip  FCC  said  the  consideration 
it  the  transfer  was  $8,200,000. 
At  the  same  time,  the  FCC  an- 
suunred  that  transfers  of  the 
■»n.'sc3  of  Times-World’s  radio 
i'ations,  WDBJ-AM  and 
5DBJ-FM,  had  been  approved 
the  Broadcast  Bureau. 

The  AM  license  will  be  as- 
led  to  WHBC  Inc.,  of  Can- 
fl,  Ohio,  and  the  FM  license 
'  James  L.  Gibbons  of  Fred- 
fiek,  Md.  Consideration  for  the 
•H  transfer  was  $775,000  and 
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$40,000  for  the  FM  license. 

Times-World’s  newspapers  — 
the  Roanoke  Times,  the  Roanoke 
World-News  and  the  Galax  Ga¬ 
zette — and  other  holdings,  in¬ 
cluding  Towers  Shopping  Center 
in  Roanoke,  are  being  sold  to 
Landmark  Communications  Inc., 
of  Norfolk. 

• 

Record  roto  sertion 

Philadelphia 
The  108-page  “Delaware  Val¬ 
ley,  U.  S.  A.”  supplement  to 
the  Philadelphia  Inquirer  on 
Tuesday,  October  28,  was  the 
largest  rotogravure  supplement 
ever  published  by  a  Philadelphia 
newspaper.  With  161  advertisers 
participating,  the  18th  annual 
edition  was  eight  pages  larger 
than  the  1966  edition,  the  previ¬ 
ous  record-holder. 


ANNOUNCEMENTS 


Appraiser*— Consultants 


APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur* 
poses.  Sensible  fees,  Brochure*  M.  R. 
Krehbiel,  Box  88*  Norton,  Kans.  67654. 


Business  Opportunities 

START  OFFSET  PAPER  or  ihoppw 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO.  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York.  N.  Y.  10010. 


Newspaper  Brokers 

VERNON  V.  PAINE 
Daily  paper* — Nation-wide  service 
306  Taylor,  Claremont,  Calif.  91712 

BILL  MATTOEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sal*  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8063  nights;  or 
write  Box  3364.  Clearwater  Beach. 
Florida  33616.  No  obligation,  of  course. 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  36902.  Ph:  (AC  206)  646-3367. 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — It's  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  persona)  contact 
selling. 

LBN  FEIGHNER  AGENCY 
I  Box  189,  Mount  Pleasant,  Mich.  48868 

<  The  DIAL  Agency,  1603  Nazareth.  Kal¬ 
amazoo.  Mich.  49001.  Ph:  349-7422. 
“America's  No.  1  Newspaper  Broker." 

SYD  S.  GOULD  XSSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
134  S.  Panama  St.  P.O.  Box  7267 
Montgomery,  Ala.  (206)  262-2411 

I  ^TONFIDENTIAL  N^lGOTIA-nONS 
i  for  purchase  and  sale  of 

I  Daily  NEWSPAPERS  Wei-kly 

'  in  Eastern  states 

I  W.  B.  GRIMES  &  CO. 

I  National  Press  Building 

Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 

HARRI^ELLSWOR'fH.  iriwn8e<l~Bkr.'. 
Serving  the  Pacific  Northwest 
Box  609,  Roseburg.  Oregon  97470 

MEL  HODELLT^Broiw 
Sales— Appraisals  -Consultation 
1388  N.  Euclid,  Upland.  Calif.— 91786 
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Newspapers  For  Sale 


YOUR  CHOKTE  of  two  western  county- 
soat  weeklies.  One  has  3-unit  ofTs^ 
press.  $50,000  down  and  $40,000  down. 
Both  $90,0(K)  down.  Earning  $57,000 
year.  J.  A.  Snyder  Newsiwper  Bkr., 
2234  E.  Romneya  Dr.,  Anaheim,  Calif. 
—92806. 


LETTERPRESS  WEEKLY  and  job 
shop  in  Northern  Wise.,  grossing  over 
$30M-a-year  and  growing.  Ideal  setup 
for  family.  Attractively  priced  for 
quick  sale  to  qualified  buyer.  Home 
also  available.  Write  P.O.  Box  76. 
Cadott.  Wise.- 64727. 

.SOUTHWESTERN  DAILY  —  $76,000 
down.  Rotary  letterpress  idant;  growth 
area ;  strategic  location.  Financial  ref¬ 
erences  re<iuired.  J.  A.  Snyder,  News- 
pai>er  Bkr.,  2234  E.  Romneya  Dr.,  An¬ 
aheim,  Calif. —  92806. 

LOS  ANGELES  community  weekly  in 
growth  area  -  great  for  man/wife  com¬ 
bo  or  energetic  publisher.  Low  down, 
good  terms  to  right  party.  Principals 
only.  Box  1837,  Eklitor  &  Publisher. 

"BELIEVE  IT  OR  NOT’  —  $20,000 
gross  weekly  for  $500  down  :  full  price 
$.5,000.  No  payments  for  year.  J.  A. 
Snyder.  Newspaper  Bkr.,  2234  E.  Rom¬ 
neya  Dr.,  Anaheim,  Calif. — 92806. 

TWO  FLORIDA  WEEKLIES:  also  do 
typesetting  and  paste-up  for  other  pub¬ 
lications.  $45,000  -$20,000  down,  bal¬ 
ance  on  payment*  with  no  interest.  Box 
1823.  Editor  &  Publisher. 

NORTHERN  CALIF.  EXfXUSlVB 
weekly.  $12,000  down;  letterpress: 
profitable;  nice  climate.  J.  A.  Snyder, 
Newspaper  Bkr.,  22.34  Romneya  Dr., 
Anaheim,  Calif. — 92806. 

AVAILABLE 
Newspai>ers,  Magazines.  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
643  W.  Roosevelt  Rd..  Wheaton.  111. 


Newspapers  For  Sale 

COUNTY-SBDkT  WEEKLY— LA.  Gross 
$60M:  $12.6M  down:  offset  produced. 
Newspaper  Ser.  Co.,  216  Curtis  St.,  Jen¬ 
nings.  La.  70.546.  Ph:  (318)  824-0476. 

OFFSCT  WEEKLY  liT  Iwely  smaif  S. 
C.  community.  Ideal  for  husband/wife. 
$26,000  cash  or  mostly  cash.  Box  1804, 
Editor  A  Publisher. 

EXC^LENT  OPPORTUNITY  for  an 
exceptional,  young,  aggressive  news¬ 
paperman  who  really  wants  to  make 
his  fortune.  Large  offset  weekly  printed 
in  central  plant  grossing  $100,000  an¬ 
nually  in  sixth  largest  city  in  Illinois. 
No  real  estate  to  buy.  Owner  burdened 
with  other  unrelated  business  interests 
and  must  sell.  Box  1802,  Editor  A 
Publisher. 

NETS  $16,000 — Exclusive  Midwest 
weekly.  Owners  want  to  retire;  will 
sell  for  80%  under  gross.  $16,000  down. 
Larry  Towe  Agency,  472  Fletcher. 
Winter  Park,  Fla.— 32789. 

NEW  MEXICO  WEEKLY— Gross  $76M. 
Price  $60,000  with  $I6M  down.  Sellers 
A  Hogue,  1415  E.  University  Dr..  Mesa. 
Ax.— 85201. 


COUNTY-SEAT  DAILY  in  4-year  col¬ 
lege  city  with  $42,000,000  annual  retail 
gales  —  6.000  circulation.  Permissive 
terms  on  price  of  $700,000.  Include 
financial  qualifications.  J.  A.  Snyder 
Newspaiwr  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. — 92806. 

Publications  For  Sale 

CLASSIFIED  SHOPPER— Unusual  op- 
tmrtunity  to  buy  a  growing,  profitable 
classified  shopper  in  Central  N.J.  area. 
Current  estimated  billings  at  $20,000 
a  year  while  beiiy;  operated  only  on  a 
part-time  basis.  Unlimited  potential  I 
Interested  parties  write:  The  Merchan- 
ilise  Exchange.  P.O.  Box  118,  Somer¬ 
set.  N.J.  08873.  or  call  (201)  249-2468 
between  9  a.m.  and  6  p.m. 

Syndicate  Wanted 


SMAU  TO  MEDIUM-SIZE” 
SYNDICATE  WANTED  BY;* 

National  Publishing  Firm  " 

We  are  looking  for  a  news-  * 
paper  syndicate  that  would  h 
provide  a  suitable  base  for  * 
expansion.  We  are  prepared  h 
to  pay  cash  and  con-  ■ 
tinue  present  management,  b 
Please  address  replies  in  " 
confidence  to  b 

BOX  1840  ■ 
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PRESS  RELEASES — Let  ut  cover 
Wuhin^ton  for  jrou.  Federal  Govern¬ 
ment  news  releases  from  ALL  Gov¬ 
ernment  aireneies  mailed  out  of  town 
daily— only  S25/month  plus  postaire. 
CHITTENDEN  PRESS  SERVICE,  1067 
National  Press  Bids;.,  WashinKton,  D. 
C.— 20004.  (202)  737-4434. 


Feature*  Available 

"EDUCATION  AS  I  VIEW  IT’— By 
Dr.  John  W.  Gilbaugrh,  veteran  edu¬ 
cator,  columnist,  author  .  .  .  recoimised 
authority  on  elementary,  secondary  and 
hiirher  education  .  .  .  has  oriRinal, 
fresh  features  runninR  weekly  in  U.S. 
newspapers.  100  clients.  Samples.  Box 
1709,  Nitor  A  Publisher. 

Score  a  beat  with  NEWSBEATI  Top 
ideas  for  the  enterpriser!  Usable 
samples — 12.  Newsfeatures  Associates. 
1812  Beverly,  St.  Louis,  Mo. — 63122. 

"FOOLS.  DEVILS  and  MADMEN”  — 
Provocative  personal  daily  column.  For 
sample  releases,  write  Box  1263,  Editor  j 
&  Publisher. 


WANT  TO  ADD  NEW  SPARKLE  to 
your  newspaper  T  Try  humor — s[>ecifl- 
cally,  "CURRENT  COMEDY”— the  or- 
isinal  and  topical  humor  service  now 
available  for  the  first  time  to  news¬ 
papers.  Send  for  free  sample  to:  Head¬ 
liner  Publications,  300  New  Jersey 
Ave.,  S.  E.,  WashinKton,  D.C.  20008. 

COVER  WASHINGTON 

ON  A  TIGHT  BUDGET 
NewspackaRe  desiRned  by  former  com¬ 
munity  newspaper  city  editor.  This 
service  offers  features,  depth  articles, 
interpretation,  and  spot  news  slanted 
toward  community  newspaper  audience. 
Box  1836.  Editor  &  Publisher, 

"STRANGE  AS  IT  SEEMS" 

Daily  or  weekly.  Hix  Features,  Box 
1788,  Hollywood,  Calif. — 90028. 


Pre*s  Engineer* 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
EJxpert  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-69  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


CLASSIFIED 

Advertising  Rates 

’■SITUATIONS  WANTED" 
Ifayabl*  wlfS  order) 


4-wttl(S .  $1.00  per  line,  per  Issue 

3-weelis  $1.10  per  line,  per  Issue 

Z-weeks  $1.20  per  line,  per  Issue 

l-sKsek  .  $1.30  per  line. 

Count  five  averape  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numben  also 
available  at  $1.00  extra. 


Hesitant  about  answering 
a  blind  ‘help  wanted’  ad? 
Respondents  desiring  to  avoid  send¬ 
ing  a  rcsumi  to  specific  newspapers 
or  organiations  an  still  do  so  by 
placing  same  in  an  envelope  ad¬ 
dressed  to  "ClassiEed  Department” 
alot^  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli- 
ation  to  reach.  We  will  screen  the 
matter  for  you. 


"AU  OTHER  CLASSIFICATIONS" 
(RomtHonea  tkoold  aeeompany  elot- 
tWod  copy  wfeoa  tobmiffad  tor  pob- 
DeaHoo  motoM  credit  hat  been  ot- 
tabllibed.l 

4-wceks  $1.50  per  line,  per  Issue 

3-wteks  $1.60  per  line,  per  Issue 

2-wecks . $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 


The  use  of  borden,  boldfaa  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  ate  far  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  alurnn  inch  minimum  spaa. 

WEEKLY  CLOSING  TIME 
Tuoodoy,  4:30  PM 

Box  numbers,  which  art  auiled  ach  day 
as  they  art  tcahred,  aa  alM  for  1-year. 

Editor  &  Publisher 

•so  TbM  Avo.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Plata  2-70S0 


MACHINERY  &  SUPPLIES 

!  Composing  Room 

I  JITSTO WRITERS — LarRc  oelection  of 
I  excellent  trade-ina  for  rent-leoae,  or 
'  for  tale  easy  terma.  NAPSCO,  Berlin, 

'  Wioc.,  and  18  W.  22..  N.Y.C.— 10010. 

I  MODEL  613  PHOTON  in  oxcollont 
workinR  corulition.  Recently  modified  for 
;  hiaher  speed  oi>eration.  $15,000.  Alao 
:  six  ATF  typesetters  $1,000  each.  For 
!  further  information  call  or  write  Mr. 

Heran,  The  Daily  Commercial,  P.O. 

1  Drawer  7,  LcesburR,  Fla. — 32748.  (AC 
904)  787-4516. 

{  ALL  MODELS 

l.itu>tyi>es — Intertypes — Ludlowt 
PRINTCRAPT  REPRESENTATIVES 
136  Church  Street.  N.  Y.,  N.Y,  10007 

JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  LarRe  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  KinRS  HiRhway.  Cherry  Hill,  N.J, 

-  08034.  (AC  609)  428-3223. 

1  PHOTON  200B — Four  new  Friden 
:  8201  Keyboards.  Clieshire  MailinR  Ma- 
'  chine.  Universal  head  Cheshire  ^  Fold  ] 
attachment.  Loss  of  our  daily  newapa-  j 
.  per  makes  equipment  surplus.  Clarity 
I  P’lblishinR,  Inc..  76  fliamplain  St.. 

I  Albany.  N.  Y.— 12204.  Call  (618)  466-  ] 
I  4591.  Mr.  Clemente. 

FOR  SALE— Intertype,  model  0-4,  S# 
16651,  4-pocket  mold  disk.  Solid  8  and 
10-pt.  molds,  recessed  18  and  24-pt. 
molds.  ’Two  90  channel  full  maRasines. 
four  72  channel  splits.  Mohr  saw.  In¬ 
tertype  Universal  Autospacer,  electric 
pot  220-volt.  MarRach  metal  feeder. 
Good  shape  and  priced  to  move.  At¬ 
tleboro  Sen,  Attleboro,  Mass. — 02703. 
Ph:  (617)  222-7000. 


I  MONARCH  INTERTYPE.  Fairchild 
TTS,  Star  Quadder,  S#  82200 
TWO  ELEKTRONS,  Mixer.  4  Maaa- 
sines,  Hydraquadder,  Fairchild  'IT^, 
Sit’s.  72000 

MODEL  C-4  INTERTYPE.  S#  26982, 

'  2  maRasines,  Standard  TTS  unit,  Shaff- 
I  stall  mat  detector.  Star  Selectamat 
I  quadder  (F),  electric  pot  and  feeder, 
MODEL  C-4  INTERTYPE.  S#  28893. 
I  1  maRaxine,  Standard  TTS  unit.  Shaff- 
stall  mat  detector.  Star  Selectamat 
'  quadder,  (F)  electric  pot  and  feeder. 

;  MODEL  C-4  INTERTYPE.  S#  26800, 
j  electric  pot,  quadder,  saw,  blower, 
I  Monomelt  feed,  6  mold  disk, 
i  MODEL  F-4  INTERTYPE.  S#  80866, 
electric  pot,  quadder,  saw,  blower, 
I  feeder. 

HOE  Monarch  Mat  Roller  No.  2 
UNIVERSAL  PTG.  EQUIPMENT  CO. 

LYNDHURST.  N.J.  07071 
I  (201)  438-3744 


LINOFILM  EQUIPMENT:  1  hiRh- 
speed  LinoAlm  photo  unit  and  1  Lino- 
film  keyboard.  Available  late  Oct., 
early  Nov.  Write:  Valley  Pub.  Co., 
P.O.  Box  139.  Kent,  Wash. — 98081 ;  or 
call  (206)  862-1434.  Kent.  Wash. 

JUSTAPE  JR.  SYSTEM.  S#5086.  in- 
cludes  two  readers,  one  punch,  spare 
parts  manuel.  Contact  Paul  Major,  The 
Berkshire  EaRle,  Pittsfield,  Mass. — 
01201,  (Ph:  418-447-7811), _ 

MODEL  6  METEOR  LINOTYPE.  S# 
71456,  TTS  adapted  keyboard.  ’TTS  op- 
eratinR  unit,  Shaffstall  mat  detector, 
electric  safeties,  metal  feeder,  alter- 
natinR  castinR,  2-straiRht  matter  molds. 
4-pocket  disc,  mold  coollnR  blower, 
font  of  8-264  Corona  mats  and  bands. 
Must  move  from  buildinR.  $7,000  our 
floor.  Jack  Terry,  Mount  Ayr.  Iowa. 
(615)  464-2440. 

THE  CLEVELAND  PLAIN  DEALER 
saves  11,400  square  inches  of  flour 
space  every  day  by  usinR  pm.  Space- 
maker  Newspaper  Turtles  22"  narrow. 
All-wclded  frames,  seif  lubricatinR  iron- 
tops.  6"  BB  casters.  Today's  best  buy. 
Jack  Moore,  R/1,  Medina,  Ohio — 44266 

COMPUTER-JUSTAPE  SR.  Model 
109021,  S#  1100.  Includes  (3)  BRPE 
Punches,  (2)  DiRatronic  Readers  and 
( 1 )  Spare  Parts  Kit.  Computer  used 
only  17  months.  Contact  H.D.  Osteen, 
Jr.,  The  Daily  Item,  20  N.  MaRnolia 
St..  Sumter,  S.C.— 29150.  Ph:  (AC 
803)  773-6055. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspai>er 
Turtles- $111.60  to  $128.70  F.O.B. 
Elkin. 

IVrite  for  literature 
L.  &  B.  SALES  COMPANY 
320  Church  St..  Elkin.  N.C.  28621 
(AC  919)  83,5-2879 


Mailroom  Equipment 

6-STATION  DEXTER  (M-G-D) 
INSERTING  MACHINE 
Complete  with  AC  motors 
(only  6  years  use) 

In  excellent  condition 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.,  17,  N.Y,  OX-7-4590 

(THESHIRE  MailinR  Machine,  Univers¬ 
al  head  Cheshire  Va  fold  attachment. 
Ixiss  of  our  daily  newspaper  makes 
this  equipment  surplus.  Clarity  Pub- 
lishinR,  Inc.,  75  Champlain  St.,  Al¬ 
bany.  N.Y.— 12204.  Call  (618)  466- 

4591,  Mr.  Clemente. 


Material  For  Sale 

SAVEiMONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 

LI  I'M  FILM  at  line  prices.  Save  money 
— buy  direct  from  manufacturer.  ’Top 
quality  Graphic  Art  Film  exclusively 
for  newspaper  reproduction  .008.  .006 — 
Triacetate, — .004  —  Polyester.  Samples 
and  prices  upon  request.  MSS  Repro¬ 
ductions.  230  Newtown  Rd..  Plainview, 
N.Y.  11803  (AC  616)  694-9790. 


1  SET  PRESS  WIRE  Juste  rriW 
Recorder  and  Reproducer,  little 
2^  years  old,  kept  in  excellent 
tion  by  our  factory-trained  ter-.lcm 
— $8,000;  psRe  sise  Vandercook, 

820  reproduction  proof  press,  geed  ee^ 
dition-^1,000 :  Noian  electric  cait! 
bos,  6  Icols— $860;  C  4k  G  .Saw-|3 
I  AddressoRrapb  Speedaumat,  cgV 
and  automatic  feeder,  only  2  years  eH 
cost  new  more  than  $4,000,  sell  ( 
$2,600.  Intertyiw,  recently  evtrbai 
—$760.  Phone:  (206)  784-2131,  ; 

Bryan,  Cullman,  Alabama. 

ELROD,  electric  pot.  11  molds, 

Sach  fe^er.  No.  E4708E.  Ebccellcnt  ea 
ition.  El  Dorado,  Kansas,  Times, 


Perforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  se 
same  prices — lowest  in  USA.  All  eoiofi 
Top  quality. 

Call  or  write 
PORTAGE  (216)  PO  2-36i;6 
26  E.  ExchanRe  St.,  Akron,  Ohio  4(1^1 


Presses  &  Machinery 

GOSS  ANTI-FRICTION  PRESS 
6  Units,  22% "  cut-off,  90*  staRRcr,  i 
arm  reels  columnar  mounted,  antr. 
cone  tensions,  DC  drive  with  GE  sit 
cone  rectifier,  under-the-folder  Itail 
skip  slitter,  conveyor;  press  gearsd  (e 
62,000  per  hour.  Available  30  days. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-45r 

NOW  OPERATING  DAILY  AT 

THE  WAUKEGAN  NEWS-SUN 
6  Unite  Goss  HSLC  with  color  cylituk 
and  reverse,  4  paRes  wide,  double  I 
to  1  folder.  23-9/16"  cut-off,  16"  pflat 
ins  diameter,  69%"  roll  width,  p«;ic 
roll  diameter  38"  maximum.  Roll  stan'i 
on  ends  of  press,  hand  pasters,  2$.0I' 
per  hour,  2  AC  60  HP  motors. 

Also  one  new  spare  motor.  Cline  eon- 
trols,  8  portable  fountains,  skip  slitte. 
Bay  window  for  3  units  with  6  ar.;!' 
bars.  anRie  bars  for  two  remaink; 
units.  Pit  lead,  rewind  device,  bsl'or 
formers,  compression  lockup.  Avai'; 
able  SprinR  1970. 

For  further  Information  contact  Ti' 
WaukeRan  News-Sun.  100  W.  Mad!»~ 
St..  WaukeRan,  III.— 60085,  Ph:  (li: 
689-7000  Richard  P.  Kennedy. 

SCOTT  PRESSES  (1948) 

6  or  7  units:  21 inches:  Color  Cyl!" 
ders :  Heavy  duty  8/2  Folders ;  C-5 
Conveyors :  Reels  4k  Pasters ;  Tracti^ 
4k  Turnables. 

Located;  N.  Y.  Post 
Available;  Now  I 

Priced;  Most  attractively 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-41“ 


4  UNIT  DUPLEX  UNITUBULAR 
color  humps  available  now  In  Mid«c^ 
Sell  as  complete  press  or  split  up.  Pk: 
(713)  423-5511,  HarllnRen,  Texas. 


Miscellaneous  Machinery 

FOR  SALE:  Two  G-4-4  Intertypes,  two 
C-3  Intertypes,  one  C-4  Tntertype,  three 
Hamilton  make-up  stones  with  sIur 
rack:  8  make-up  stones:  8  piR  holdinR 
racks:  Morrison  sIur  stripper;  16  slu- 
minum  chases:  Goss  plate  castinR  box; 
Goss  trimmer  snd  reamer:  Goss  ’Tubu¬ 
lar  Route-O-Plate;  Goes  24-paRe  Derk- 
A-’Tube  Press;  Mat  Roller,  Elbert  Hip- 
pensteel.  Pern  Daily  Tribune,  Peru 
Ind^-^6976.  Ph:  (AC  817)  479-6641. 

TWO  FHIDEN  JUSTOWRITERS,  key- 
hoards  and  printinR  unit,  wire  service 
feature;  includes  tables ;  excellent  con¬ 
dition  ;  also  brand  new  keyboard  for 
Comet  Linotyi>e— never  used.  Contact 
Mr,  Stratton.  Democrat-Herald.  P.O. 
Box  180,  Albany,  OreR. — 97321.  Ph. 
(603)  926-2211. 

INTERTYPE.  CSM.  CG  sIur  stripper, 
band  saw,  paRe  flat  scorcher,  Nolan 
4.000-lb.  metal  furnace.  Daily  News, 
EfflnRham,  III. — 62401. 


16-PAGE  DUPLEX  tubular  pf» 
Capco  color  fountain,  meltinR  t? 
router,  plate  finisher  and  £.  -fciif' 
Available  now  —  reasonable!  Di  ? 
News.  ISIlnRham.  III.— 62401. 

8-UNIT  GOSS  PRESS— 22%* 

2  color  cylinders,  1  double  folder 
2  short  delivery  conveyors,  1  roll  s 
quarter  folder,  8  underneath  paiier  r 
stands  semi-automatic  tensions.  76 
Cline- WestinRhouse  motor  and  10 
joR  motor,  resistor  bank,  control  t»- 
inet,  extra  rollers,  etc.  ’This  is  an  «' 
oellent  press  for  a  smaller 
Available  today  "as  Is  where  is. 
must  move — make  an  offer, 
Berkeley  Dally  Gasette.  2040  Ce 
St.,  Berkeley,  or  telephone  R.  A.  ^ 
or  Jack  Bates  at  Richmond  (GsHf 
Independent.  (416)  284-6678. 

GOSS  (DX-O-TYPE  8-paRe  press.  ?' 
est  in  Southeast.  For  sale  or 
$I00-a-month.  Cheraw  Chronicle, 
raw.  S.C.— 29620.  _ 

16-PAGE  GOSS  Duplex  Tubular 
compl«t«  equipRMnt: 

ehofrraph.  Make  offer  to  >  ter  ' 
Feathers  Newi,  Snyder*  Texai- 
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M  (  MINER Y  &  SUPPLIES 
PresseM  &  Machinery 


Csreer  Opportunities 

THE  IIST  JOI  OPININaS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


WEB  OFFSET 

4  iniits  Cottr*ll  22  with  jaw  folder 
t  Un  t  Color  Kinir 

{ Un^t  Cottrell  Vanguard  16  with 
ibc'ter 

ONIVERSAL  PTC.  EQUIPMENT  CO. 
LYNDHURST.  N.J.  07071 
(201)  438-3744 


Stereotype  Equipment 


STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCREENS— 22%”— AC 
BEN  SHULMAN  ASSOaATES 
It  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690 


WOOD  automatic  autoplate  machine 
il64A-G  with  shaver  finishinK  ma- 
Ainc  #7666.  in  excellent  condition. 
Bltii-*P^  (3  plates  per  minute).  22% 
cstofT.  A  remarkable  buy  for  press 
piste  casting.  Sta-Hi  curved  plate 
rooter  MRIO  in  enclosed  cabinet.  Hne 
esrved  plate  router,  aerial  #746  (old). 
Two  Sta-Hi  scorchers.  One  Sta-Hi  mat 
warmer.  Humidifier  box.  Goss  mat 
trWmer.  Stereo  plate  cart  on  wheels. 
Mreo  storase  racks.  Flat  castins  de¬ 
partment.  Hammond  easy  caster  8-col. 
■at  scorcher,  saw,  router.  Monomelt 
diaver,  melting  pot  and  pis  molds. 
Boothtown  Economist,  6969  S.  Harlem. 
Ckicago,  III.  812  686-8800,  ext.  241. 

WOOD  PONY  AUTOPLATE  with  8- 
ton  Nolan  gaM  pot,  pump,  for  22 
est-ofT.  The  Bryan  (Ohio)  Times.  (419) 
U6-I111,  Ford  Cullis. 


WOOD  PONY  AUTOPLATES 
21  Vi  —  22%  —  28  9/16 
BEN  SHULMAN  ASSOCIATES 
W  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 

Wanted  To  Buy 

FOrfDERLESS  ZINC  ETCHER  for  en- 
pavinjr  22”  x  80”  plates  or  largrer. 
rare  up  whirler,  1  non-stop  flip  top 
Tsruum  printer  with  pulsed  xeon 
tamer,  2  dip  tanks  of  inert  metal,  1 
tand  plate  curver  for  all  enirravinar. 
W.  M.  Johnson,  P.O.  Box  1807,  Fresno, 
Oslif.— 93718. 


GUADALAJARA.  MEXICX)  PublishinK 
Co.,  nee<lB  a  new  or  used  Urbanite 
press  with  4  to  8  units  and  1  or  2 
foklers.  It  must  be  available  Im- 
BMdiately.  Call  collect  or  write:  J. 
Gonzales.  Calle  14  No.  28.'>0,  Z.  I. 
Guadalajara,  Jalisco.  Mexico.  Ph :  3- 
U-02. 

COLOR  KING  OR  NEWS  KING  unit 
ud  60-inrh  roll  stand.  Daily  Messenprer, 
Union  City,  Tenn. — 38261. 


HEU  WANTED 

Adminiatratipe 

general  manager— Excellent  0|>- 

Portunity  for  man  with  capability  and 
siperience  to  administer  American- 
aMnog^  English  language  dally  news- 

Cper  in  Southeast  Asian  country.  No 
iguage  requirement.  Must  be  well- 
pounde<l  in  cold-type  offset  process. 
Unique  opportunity  to  participate  in 
Blue  Chip  enterprise  with  large  growth 

Bential.  Send  resumd  to  Box  1767, 
ilor  dt  Publisher. 

OFT'ICE  SUPERVISOR— Busy  classi- 
BkI  advertising  agency,  serving  the 
tal|>  wanted  nee<ls  of  more  than  600 
Isdustries  and  business  firms  in  the 
Philadelphia  area,  seeks  knowledgeable 
ladividual,  to  coordinate  the  work  flow 
Pad  myriad  details  associated  with  the 
PitK-esaing  of  more  than  60,000  ad¬ 
vert  ising  orders  yearly.  Should  be  used 
to  deadlines  and  have  proven  auper- 
visnry  experience.  Please  send  detailed 
rastimd  of  education,  experience,  sal- 
ory  desired  and  data  of  availability  to 
P.O.  Box  2068,  Philadelphia,  Pa. 

11103. 


Administrative 


GENERAL  MANAGER 
Publisher  of  outstanding  deep  South 
ABC  suburban  weekly  and  60,000  ad¬ 
vertiser  combination— 8376M  gross — 
looking  toward  retirement,  needs  cai>- 
able  back-up  man  with  strong  advertis¬ 
ing  and  business  background.  Salary 
and  commission,  or  bonus  and  with 
stock  participation  for  right  man.  Box 
1727,  Editor  &  Publisher. 

GENERAL  MANAGER 
$20,000  plus  benefits  annually  to  man 
with  capability  and  experience  to  man¬ 
age  central  offset  printing  plant  and 
several  weeklies.  Excellent  opportunity 
to  increase  income  in  time.  Must  he 
well  grounded  in  cold-type  olTset  pro- 
cesr.  Send  resum4  to  Box  1320,  Editor 
&  Publisher. 


Creative 

Publishing  Co-ordinator 

Swinging  new  communica¬ 
tions  company  needs  execu¬ 
tive  to  coordinate  and 
contribute  to  advertising, 
editorial  and  sales  staffs  of 
Publications  Division  reach¬ 
ing  high  school  and  college 
market  audiences.  Report  to 
President  only.  Salary  open; 
ground-floor  stock  options. 
Syracuse  or  NYC  office. 
Write  President,  Youth  Com¬ 
munications  Network  Inc., 
915  James  Street,  Syracuse, 
New  York,  13203. 


GENERAL  MANAGER 
Exceptional  mid-west  afternoon  daily 
in  flourishing  community  of  SU.OOO 
seeks  top-flight  General  Manager,  down- 
to-earth  dependable  worker  with  broad 
experience'  in  smaller  city  oi)eration. 
Handle  day-to-day  responsibilities  of  all 
kinds;  work  with  seasoned  staff;  lead 
union  negotiations.  Opportunities  limit- 
iess  for  personable.  Industrious  in¬ 
dividual  in  a  highly  respected  locally- 
oriented  newspaper  organization.  At¬ 
tractive  remuneration  consistent  with 
importance  of  job.  Write  in  confidence 
as  prelude  to  personal  visit,  our  city, 
exiienaes  paid.  Box  1861,  Editor  &  Pub¬ 
lisher, 


Circulation 


DISTRICT  CTM  with  solid  metro  home 
delivery  experience  needed  for  imme¬ 
diate  opening  as  a  result  of  recent 
promotions.  Excellent  advancement  po¬ 
tential.  Moderately  large  metropolitan 
MAS  in  Zone  2.  Reply,  including  pres¬ 
ent  salary,  to  Box  1814,  Editor  A  Pub-  I 
lisher.  | 


BOY  CREW  MANAGER— Fastest  grow¬ 
ing  suburban  market  in  the  Ekist  nee«ls 
experienced  boy  crew  manager.  Base 
salary  tl60-per-week  plus  incentive 
bonus  makes  job  worth  at  least  $12,000 
per  year.  Vacations  and  all  company 
benefits.  Full  details  first  letter.  Write  ! 
Box  1846,  ^itor  A  ^blisher.  I 


Classified  Advertising 


CLASSIFIED  AD  MANAGER  for  non¬ 
metro  daily — 30,000  circulation  class — 
in  Zone  3.  Must  be  experienced  and 
good  producer.  Excellent  salary  and 
fringe  benefits.  Tell  us  what  you  can 
do  for  us  in  your  first  letter.  Box  1780, 

Editor  A  Publisher. _ 

NEEDED  IMMEDIATELY!  Vacancy 
now  exists  for  an  experienced  claasi- 
fie<l  assistant  advertising  manager  for 
Lake  County's  No.  1  choice  daily  news¬ 
paper,  The  News-Herald.  Ebccellent  sal¬ 
ary,  bonus,  outstanding  future.  Must 
have  at  least  3  years*  experience  in 
selling  classified.  No  personal  problems. 
Apply  to  Alan  G.  Nicholas.  S'WIO 
Mentor  Avenue.  Willoughby,  Ohio 
44094. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Addrr.s.s_ 


-Zip  Code- 


Classification. 


Circulation 

FLORIDA  CIRCULATORS  wanted  for 
top  positions  with  new  company  now 
introducing  America's  newest  concept 
in  total  market  penetration.  $16,000  to 
$26,000  annual  income,  depending  on 
location  and  ability  to  organise  door- 
to-door  delivery.  Box  1711,  Editor  A 
Publisher. 


JOIN  THE  'TEAM!  Circulation  man-  g 
ager  needed  now  to  round  out  a  man-  H 
agement  team  bent  on  making  1970  the  g 
best  year  ever,  82,000  six-day  afternoon  g 
newspaper  in  Area  2  seeks  qualifie<l  g 
CM.  Competitive  area — tremendous  po-  B 
tential — exceptional  company.  If  you  >  § 
have  what  it  takes  to  increase  the  >  B 
circulation  of  a  good  newspaper,  write  s 
Box  1764,  Ekiitor  A  Publisher.  |  g 

WANT  TO  GEH*  OUT  i  1 

OF  THE  RAT  RACE?  b 

Metropolitan  daily  in  the  Pacific  North-  ^ 
west  seeking  District  Supervisor  for  the  ^  = 
&>untry  Department.  Experience  re-  ,  S 
quired.  Great  un-crowded  and  smog-  S 
free  land  in  which  to  live.  Write  Box 
1771,  Editor  A  Publisher,  giving  back-  ^ 
ground  .  .  ,  now  I  S 


□  Assign  s  DOS  numDsr  snd  msll  my  repliss  dally 


EINERGETIC  CM  for  progressive  In-  I  s 
diana  town  of  16.000 — a  man  who  be-  |  g 
lieves  in  the  importance  of  conscien-  s 
tious  carrier  boy  training.  Send  resum6.  £ 
references,  salary  expectations.  Unusual  S 
fringe  beneflta.  Ebccellent  advancement  g 
opportunities.  No  big-city  racial,  strike  H 
and  transportation  problems;  just  good  5 
living.  Box  1666,  Editor  A  Publisher.  Bl 


I  To  Run: 


Weeks 


Till  Forbidflen 


Mail  to: 
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HELP  VANTED 

Classified  Advertising 


HELP  WANTED 

Display  Advertising 


HELP  WANTED 

Display  Advertising 


HELP  WANTED 

Editorial 


SALES  MANAGER 

For  Texas'  Moat  Dynamic 
Want  Ada  Department 

The  Houston  Poat  haa  open  the 
number  two  apot  in  ita  rapidly- 
expandinK  Want  Ada  Depart¬ 
ment.  Biir  now.  with  a  stafT  of 
almost  100,  The  Post  is  booming 
alongr  with  boomins  Houston  and 
looks  forward  to  even  greater 
growth  and  opportunity. 

The  person  we  seek  must  have 
experience  at  a  management  level, 
competitive  drive  and  the  ability 
to  communicate  inside  and  out¬ 
side  the  company  effectively.  He 
must  know  the  Want  Ads  busi¬ 
ness  thoroughly.  The  job  offers 
constant  challenge  and  excellent 
rewards,  salary  and  fringe  bene¬ 
fits  are  excellent.  Houston,  the 
largest  city  in  Texas,  is  just  a 
few  miles  from  the  Gulf  Coast 
with  excellent  fishing  and  boat¬ 
ing.  To  the  north  is  the  Big 
Thicket  and  other  excellent  va¬ 
cation  and  hunting  areas.  Mexico 
is  a  days  drive  away.  Houston 
itself  is  the  cultural  center  of  the 
Southwest  with  all  the  facilities 
of  a  large  (and  clean)  metro¬ 
polis.  The  school  system  is  ex¬ 
cellent.  It  never  snows  in  Hous¬ 
ton. 

If  you  think  that  what  srou  have 
to  offer  can  help  Post  Want  Ads 
grow,  tell  us  about  yourself: 
write  now.  Perhaps  we  were  made 
for  each  other.  Address  Arthur 
Lasche’,  CAM,  The  Houston 
Post,  Houston,  Texas  77001. 

THE  HOUSTON  POST 


CLASSIFIED  MANAGiai— Young  ag¬ 
gressive.  proven.  No  old-timers.  Good 
gains,  and  want  to  keep  growing. 
Delta  Democrat-Times,  Greenville,  Miss. 
— S8701. 


COME  GROW  WITH  US 
Classified  advertising  salesman  to  join 
fastest-growing  operation  in  the  coun¬ 
try.  Converting  to  offset  soon — new, 
modem  plant.  Coastal  Carolina  city  of 
6.5,000  offers  cleaner,  fresher  air,  sun¬ 
nier  skys,  milder  climate.  Give  record 
of  experience,  references  and  salary 
requirements  in  first  letter  to  Jacob 
Brinson,  CAM,  Star-New's  Newspapers, 
P.O.  Box  840.  Wilmington,  N.C. — 
28401. 


CLASSIFIED  Display  Advertising 
Salesman  wanted  for  one  of  Southern 
California's  fastest-growing  daily  news¬ 
papers.  Must  be  able  to  make  good, 
salable  layouts  and  handle  a  large 
volume  of  business.  Salary,  commis¬ 
sion.  profit-sharing,  retirement  pro¬ 
gram,  life  and  health  insurance,  etc. 
Give  complete  qualifications  in  first 
letter  to  Mr.  L.  J.  Bentx,  The  Daily 
Report,  P.O.  Box  593,  Ontario,  Calif. 
91764. 


'PHONE  SOLICITOR— A  sUble,  con¬ 
tinuing  year-round  job  for  good  phone 
solicitor  who  wants  a  permanent  home 
in  a  growing  suburban  market.  Base 
pay  3100-per-week  plus  bonus  assures 
any  experienceil  phone  solicitor  610,- 
000  to  (15,000  per  year.  All  fringe 
lienefits.  East  O^t.  Write  Box  1852, 
Editor  ti  Publisher. 


Display  Advertising 

AD  SALESMAN — Top  pay — all  fringe 
benefits.  Step  up  to  advertising  man¬ 
ner  soon.  Modem,  gas-heated  home 
with  garage  available— $75  monthly. 
We  pay  your  moving  expenses.  Write 
details;  strictly  confidential.  Evening 
News-Banner  Corp.,  Bluffton,  Ind. — 
46714.  James  C.  Barbieri,  Business 
Mgr.,  'phone  (219)  824-0322. 


ADVER'nSING  SALESMAN— We  need 
a  man  wlio  can  handle  established  ac¬ 
counts  and  help  with  new  boslneet  in 
a  growing  metro  area  in  Zone  1.  If 
you  have  1-2  years'  experience,  send 
us  your  resumO  and  salary  require¬ 
ments  first  letter.  Box  1776,  Editor  4b 
Publisher. 
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CENTRAL  CALIFORNIA  DAILY  has 
opening  for  fuliy-qualified  display  sales¬ 
man  or  woman.  Ideal  living  conditions 
—plenty  of  action  nearby — and  the  pay 
ain't  bad  I  Send  resumi,  sample  lay¬ 
outs  to  Box  1762,  Editor  A  Publisher. 


ADVER'nSING  MANAGER— PM  and 
Sunday  AM  offset  in  growing  communi¬ 
ty  of  14,000  with  state  university.  Air 
you  can  breath  and  room  to  stretch. 
Elxcellent  schools.  Job  has  future.  Go^ 
pay  for  experience.  Write:  Publislier. 
Boseman  Daily  Chronicle.  P.O.  Box 
1188,  Bozeman,  Mont. — 59715. 


DISPLAY  AD  MANAGER  for  estab¬ 
lished  R.  I.  weekiy  newspaper.  Must 
be  Qualifi^.  Minimum  salary:  $10,000. 
Opportunity  for  greater  earning  ca¬ 
pacity.  Modern  plant  for  production  of 
newspaper.  Write  Box  6063,  Providence. 
R.I.— 02904. 


NEIW  WEEKLY  in  Chart  Area  4  needs  I 
ad  manager.  Prefer  some  experience,  i 
Paper  is  well-financed  and  progressive : 
expect  to  go  daily.  Cast  in  with  us  ! 
now  and  share  our  future.  Box  1805,  : 
Elditor  &  Publisher. 


Are  you  a  GOOD  display  man?  Make 
your  move  now  to  classified  advertising. 
Rapidiy-expanding  heavy-display  oper¬ 
ation  haa  opening  for  top  producer. 
Give  record  of  experience  to  Jacob 
Brinson.  CAM.  Star-News  Newspapers, 
P.O.  ^x  840,  Wilmington,  N.C. — 
28401. 


A  FAST-GROWING,  6-DAY  DAILY 
in  Zone  5  is  seeking  two  top-flight  ex¬ 
perienced  display  salesmen  to  handle 
top  accounts  in  one  of  the  fastest- 
growing  counties  in  the  United  States. 
Several  colleges  in  the  area,  excellent 
schools,  ideal  living  conditions,  full 
benefits,  pension,  retirement,  plus  life 
insurance  and  Blue  Cross.  'Top  salary 
plus  bonus.  Send  complete  resume  to 
Box  1844,  Ekiitor  A  Publisher, 


DISPLAY  AD  MANAGER,  experienced, 
strong  lu  sales,  promotion  and  man¬ 
agement.  Able  to  withstand  thorough 
investigation.  6-day  paper,  approxi¬ 
mately  20M  in  C?hart  Area  9.  $180 
week  to  start,  fringes.  Opportunity  for 
advancement.  Situation  not  critical, 
will  wait  for  right  man.  Send  resum4 
to  Box  1848,  Editor  A  Publisher. 


AD  DIRECTOR 

Medium  daily  and  several  other  papers 
with  enormous,  almost  unique,  growth 
potential  needs  go-get-em  promotion- 
oriented  ad  director  capable  of  being 
business  manager.  Suburban  competi¬ 
tive  exiierience  helpful,  but  not  es¬ 
sential.  Zone  2  area  not^  for  pleasant 
living.  Up  to  $30,000 — depending  on 
what  you  can  show  me.  Write  Box 
1841.  Editor  A  Publisher. 


CLASSIFIED  DISPLAY  SALESMAN 
Challenging  position;  unlimited  po¬ 
tential  ;  Area  3  35M  offset.  Box  1855, 
Elditor  4b  Publisher, 


ADVER’nSING  SALESMEN.  retail 
and  classified,  for  daily  newspapers 
in  EIAP  Zones  5.  7  and  8.  Send  com¬ 
plete  typewritten  resum4,  references  to 
Inland  Daily  Press  Assn.,  100  W.  Mon¬ 
roe,  Chicago,  III. — 60603. 


ONE  OF  AMERICA'S  TOP-FLIGHT. 
suburlMin  newsi>ai>ers  in  a  rapidly-ex¬ 
panding  market  is  seeking  an  outstand¬ 
ing  individual  to  sell  promotional  ad¬ 
vertising.  This  includes  such  things  as 
business  pages,  anniversary  editions, 
open  houses  and  many  other  tried  and 
tested  feature  pages  and  sections.  This 
man  should  be  at  least  40  years  of  age 
with  a  wide  range  of  experience  in  lay¬ 
out  and  copy  with  emphasis  on  selling. 
A  good  draw  plus  commission.  He  must 
have  a  late  model  car  and  have  no 
personal  problems.  Paid  interview.  All 
fringe  benefits.  Needed  immediately! 
Write  Box  1854,  Editor  A  Publisher. 


REIADY  FOR  MORE  CHALLE3IGBT 
Our  best  classified  salesmen  are  former 
retail  men  who  wanted  to  "get  with 
what’s  happening.”  Tell  us  about  your¬ 
self.  Box  1850,  fflitor  4b  Publisher. 


WANT  TO  BE  AN  AD  MANAGER? 
Sliow  us  what  you  can  do  as  an  ac¬ 
count  representative  and  the  job  could 
be  yours.  We  don’t  need  a  h'gh-pressure 
salesman,  just  good  Ixasic  knowledge 
of  newspaper  advertising.  Contact; 
General  Mgr.,  The  Daily  Press,  Ash¬ 
land,  Wise. — 54806, 

ADVERTISING  DIRECTOR  for  fastest- 
growing  ABC  weekiy  newspaper.  Ex¬ 
citing,  satisfying  position  for  qualified 
man  or  woman  with  good  future  in  at¬ 
tractive  suburban  county  30-miies  south 
of  Nation’s  Capital.  Immediate  opening. 
Contact  Paul  A.  Muse.  The  Potomac 
News,  Dumfries.  Va. — 22026. 

EXPERIENCED  AD  SALESMAN  for 
expanding  Florida  weekly.  Going  twice 
weekly  as  soon  as  we  find  right  man. 
Send  full  resume  to  O.  B.  Brice,  Lake 
Wales  News.  L#ake  Wales,  Fla. — 33853. 

Editorial 

REPORTERS— (X)PY  READERS 

We  have  openings  for  3  reporters  so4 

2  copy  editors  with  at  ieast  2-3  yean' 
experience.  We  want  young  men  who 
are  self-starters— irood  writers  and  o( 
proven  ability.  Salary  range:  $1.35  to 
$170,  depending  on  location  and  ex¬ 
perience.  Write  Gil  Smith,  Utica  Ob¬ 
server-Dispatch  and  Utica  Daily  Preot, 
Utica.  N.Y.— 13503. 

Members  of  the  Gannett  Group, 

EDITOR.  OR  PRESENT  NEWSMAN, 
for  promotion  to  head  4-person  stsC 
Monday  through  EViday  p.m.  offset 
Modem  plant.  Heavy  local  copy,  pic¬ 
tures;  camera,  picture  knowledge: 
direct  staff  getting  local  news,  produce 
attractive  makeup  with  minimum  AP 
copy.  Permanent.  References.  E'rank- 
lin  Yates,  Publislier,  Times-Giizette, 
Shelbyville,  Tenn. — 37160. 

LIBRARIAN 

Northeast  Metro  P.M.  seeks  an  effectivo 
man  (or  woman)  to  help  renovate 
library.  Suitabie  education  or  training 
essential.  Elxcellent  pay  and  beiiefita 
Box  1815,  EMitor  4b  Publisher. 

WE  WANT  YOU  if  you  can  edit  copy 
and  write  accurate,  punchy  heads.  If 
you’re  a  hack  or  just  looking  for  a  soft 
life  in  the  Miami  sun.  don't  bother  ap¬ 
plying  for  this  copy  desk  job.  We  also 
have  a  spot  for  a  lobster  trick  (mid¬ 
night  to  8  a.m.)  man  with  wire  ex¬ 
perience.  He  (or  she)  will  prepare 
wire  material,  put  togrther  world  and 
national  columns,  and  generally  get 
things  in  shape  for  our  first  edition. 
Florida  applicants  preferred.  Write 
fully  to:  Jack  Cort,  Assistant  Manag¬ 
ing  Elditor,  The  Miami  News,  Box  615, 
Miami,  FIa.^-83152. 

An  Equal  Opportunity  Employer 

SPORTS  EDITOR  for  60-page.  19,000- 
plus  weekly;  strong  on  scholastic  rover- 
age.  Eixcellent  future;  fringe  benefits, 
^nd  complete  resum4  to  Wallace  Con¬ 
over,  Messenger-Gazette,  Somerville,  N. 
J.— 08876. 

YOUNG  NEWSMAN— who  has  had 
basic  experience  and  is  ready  for  top 
reporting  job  on  small,  progressive, 
Northern  Ohio,  offset  daily  that  sp 
predates  writing  ability,  incentive  and 
imagination — seeks  sound,  honest  re¬ 
porter  for  hard  news,  with  desire  to 
do  some  digging  and  develcv)  new  ideas. 
Cal!  Jack  Brown  (AC  419)  662-4241, 
for  full  data. 

A  CHANCE  for  a  young,  eager  re¬ 
porter  to  learn  and  earn  in  a  small 
Central  Indiana  daily.  New  plant,  new 
offset  press  and  new  ideas  are  ready 
for  the  right  person.  Bill  Allen,  Man¬ 
aging  Elditor,  Plain  Dealer,  Wabash, 
Ind.— 46992. 

AGRICULTURE  AND  BEEF  CATTLB 
knowledge  plus  top-notch  editorial 
skills  required  for  managing  editor. 
Send  complete  resumd — editorial  and 
layout  samples,  salary  requirements  to; 
The  Shorthorn  World,  16  S.  Locust  St, 
Aurora,  Illinois — 60506. 

EXPERIENCED  NEWSPAPERMAN 

for  desk  in  18,000  circulation  daily. 
50,000  population.  Write  for  particulars 
to  Box  1781,  Elditor  A  Publisher. 

S(THOLASTIC  SPORTS  EDITOR  for 
rapidly-growing  newspaper  in  North¬ 
west  N.  J.  Must  know  or  be  willing  to 
learn  all  phases  of  siiorts  reporting 
and  editing ;  column  possible.  GooU 
salary,  benefits,  future.  F7ne  residential 
area.  State  all  particulars  to  Sporti 
Editor  Jack  Prather,  The  New  Jerseg 
Herald.  19-21  High  St.,  Newton.  N.J. 
—07860. 

VERSA'HLE  DESKM AN— Includes  lay¬ 
out  and  story  selection ;  night  work. 
Good  pay  on  suburban  daily  near 
N.Y.C.  Write  Box  1778,  Editor  4b  Pub¬ 
lisher. 

COPY  EDITOR 

Massachusetts  daily — near  Boston- 
seeks  qualified  copy  editor :  experience 
preferred.  Good  pay,  company  bene¬ 
fits:  87%-hour,  6-day  week.  Box  1808. 
Elditor  4b  Publisher. 

39,000  RM.  Northern  California  daily 
seeks  copy  editors  with  2-3  years’  ex¬ 
perience,  taste  and  talent  for  innovative 
design,  zest  for  the  suburban  scene  and 
ability  to  compose  fast,  crisp  heads. 
Include  resume  and  work  samples.  Box 
1755,  ^itor  4b  Publisher. 

AN  EXCEPTIONAL  OPPORTUNITY! 
Wanted:  A  managing  editor  on  ont- 
standing  daily  in  progressive  Midwest 
city  of  20.000.  Very  liberal  fringe 
benefits.  Salary  open.  An  editorial  po¬ 
sition  with  a  future  chance  of  execu¬ 
tive  advancement.  Company  also  op¬ 
erates  radio  station  and  commereisi 
printing  plant.  Opening  due  to  reUre- 
ment  of  present  editor  Jan.  1.  Inqiiiriee 
will  be  strictly  confidential.  Box  1791, 
Elditor  4b  Publisher, 

SPORTS  MAN,  anxious  to  prove  he 
can  do  it  all,  needed  by  A.M.  daily  in 
college  town  90-miIes  from  N.Y.  and 
Phila^Iphia.  Member  Ottaway  Group. 
Call  or  write:  Jim  Riley,  Pocono  Re<s 
ord,  Stroudsburg,  Pa. — 18360.  (AC  717) 
421-3000. 

SOUTH  FLORIDA  PM  DAILY  adding 
reporter  and  desk  man.  Wire  knowl¬ 
edge  or  experience  required  for  desk 
spot.  Give  full  deUuls  on  background, 
salary  required,  references,  in  first  let¬ 
ter  to  Box  1765,  Elditor  4b  Publisher. 

SUNNY  FLORIDA  beckons  you.  Work 
as  a  general  assigrnment  reporter  sn4 
enjoy  beach  of  Florida  Elast  (Toast  city. 
Beat  the  snow  by  writing  Box  1795. 
Editor  A  Publisher. 

GE34ERAL  ASSIGNMENT  REPORTER 
At  least  two  years  experience  for 
growing  morning  daily  with  6I,(XI9 
circulation.  Send  resum4,  salary  re¬ 
quirements  to:  F.  O.  Spencer,  Th* 
Trentonian,  600  Perry  St..  Trentoa, 
N.J.— 08602. 

Magazine 

EDITOR 

Major  P.M.  needs  man  to  help  ctests 
and  edit  a  high-impact  magazine  tee 
week-end  paper.  Ebeperience  essentiu 
High  rewards,  ^x  1810,  Elditor  4b  Ihltr 
lisher. 

WIRE  EDITOR 

to  be  second  man  on  morning 
newspaper's  wire  desk  serviced 
by  The  AP,  UPl,  New  York  Times 
and  Reuters.  Large  news  hole.  Ex¬ 
perience,  interest  and  potential 
considered. 

Contact  Garland  Griffin,  Man¬ 
aging  Editor,  The  Daily  Enter¬ 
prise,  Riverside,  Calif.  —  92502. 

EDITOR  ac  PUBLISHER  for  November  8,  1  >69 
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Editorial 

Editorial  I 

Editorial 

SCIENCE  WRITER 

S' ienc«  writer  for  interpretive 
rtportinK  from  corporate  head- 
quartera  in  Rochester  of  Kodak 
research  results,  scientific 
S(  hievements.  events.  Collese 
di'irree  needed  plus  such  profes* 
sional  experience  as  two  or 
three  years  of  reportinn  science 
news  or  writing  science  fea¬ 
tures  for  daily,  wire  service,  or 
magazine.  Could  be  real  career 
opportunity. 

Send  letter  or  resumd,  current 
s«lai7,  writing  samples  (return¬ 
able)  to  W.  R.  Lewis,  Eastman 
Kodak  Co.,  Rochester,  N.Y,  146&0 

/in  Equal  Opportunity  Employer 


SPORTS  WRITER— Young,  energetic 
pmon  to  join  lively  stalT  which  is 
k«vy  on  local  coverage,  but  also 
asffs  major  N.Y.C.  sports  events.  Ciood 
pty,  lienehts.  Write  or  call  £klw.  Casey, 
Daily  Advancem  Dover,  N.J. — 07801. 
(AC  201)  366-3000. 

REPORTERS— COPY  READERS 
Ws  have  openini^  for  two  reporters 
ud  two  copy  editors  with  minimum 
of  two  years  experience.  We  need 
young  men  with  proven  ability  who  are 
i^itious  for  advancement.  Excellent 
ofvortunity  for  the  right  people.  Box 
ITM,  Editor  &  Publisher. 

ASSOCIATE  EDITOR— Tke  National 
CMhotic  Reporter,  independent  lay-ed- 
itid  Catholic  weekly,  needs  newsman 
operienced  in  reporting,  rewrite,  lay¬ 
out  and  copyreading  for  responsible  job 
os  lively,  influential  paper  with  strong 
iaterest  social  issues.  Please  send  re- 
mi,  references,  clippings,  salary 
oosds  to  Editor,  The  National  Catholic 
Reporter,  P.O.  Box  281,  Kansas  City, 
Ho.— 64U1. 

Lt'OKING  TO  MOVE  AHEAD  T 
Art  you  working  on  a  small  daily  or 
TCskly  and  Interested  in  joining  a 
St.000-plu8  afternoon  daily  in  Central 
New  Jersey  that  is  moving  ahead?  The 
Home  News  in  New  Brunswick  has 
two  openings  for  reporters  on  its  night 
sdt.  All  company  benefits  are  fully 
paid,  (jail,  or  send  your  resumd  to: 
Ptrsonnel  Dir.,  The  Home  News,  P.O. 
Box  651,  New  Brunswick,  N.J. — 418903. 
Pk:  (AC  201)  645-4000. 

TOUNG  REPORTER-REWRITE  MAN 
(<r  community  newspaper  in  thorough- 
hud  horse,  suburban  county  near  D.C. 
Police,  courts,  features  beat.  3120  to 
dart.  Prepaid  insurance.  Camera  ex- 
pwience  useful  but  not  essential.  Send 
nsumd.  Box  1712,  Editor  A  Publisher. 

WRITER  with  some  photographic  abil¬ 
ity  for  metropolitan  Midwest  Sunday 
Mpsr.  Knowledge  of  sports  helpful. 
Md  resumd,  salary  requirement  in 
irtt  letter,  ^x  1792,  Editor  &  Pub- 
Uier. 

re- - 

MRW  weekly  In  Chart  Area  4  needs 
»*•  iditor-photographer.  Prefer  experience, 
IM  will  take  recent  J-grad.  Well- 
—  hanred  and  progressive.  Expect  to  go 
Work  fdly.  Cast  in  with  us  and  share  long- 
ir  and  krai  benefits.  Box  1798,  Editor  dk 
t  city.  PuUisher. 

17*5.  - - 

EDITORIAL 
WRITER 

Ik#  award-winniM  ST.  PETERSBURG 
7QIES,  one  of  FTorida’s  fastest-grow- 
isg  dailies,  has  an  unusual  opportunity 
ta  its  editorial  page  staff.  We're  look- 
iW  for  a  writer  with  a  good  ednca- 
and  a  solid  background  in  report- 
•r  and  imaginative  editorial  writing. 
luB’ll  assume  a  key  responsibility  on 
outstanding  editorial  page.  You’ll 
on  a  good  salary,  profit-sharing,  and 
■^r  outstanding  “extras."  And  you’ll 
■us  living  in  St.  Petersburg — every- 
^  doesT  Send  data  and  samples  to 
Nrsonnel  Manager,  Times,  P.O.  Box 
»t,  St.  Petersburg,  Florida— 33781. 


DESKMAN-REPORTER  for  small 
daily.  3160-a-week:  liberal  fringes.  Got 
ideas?  We’ll  let  you  try  them.  Got 
opinions?  We’ll  let  you  express  them. 
Box  1820,  Eklitor  &  Publisher. 

REPORTERS 
3  drafted  from  Zone  2.  Metro  P.M. 
needs  replacements.  Prefer  experienced. 
Pay  and  professionalism  among  the 
best.  Box  1797,  Editor  &  Publisher, 

EDITOR  for  weekly  newspaper  in  R.I. 
Ideal  opiiortunity  for  top-notch  news¬ 
man,  Paper  printed  by  offset  in  own 
plant.  Salary:  $10,000.  Write  Box 
6063,  Providence,  R.I. — 02904. 


Medical 

Writer 


We’re  looking  for  someone  who 
thinks  medicine  makes  good  copy 
— if  it’s  written  for  people  instead 
of  physicians. 

The  someone  we  have  in  mind 
will  join  a  three-man  staff  which 
reports  the  physical  and  behav¬ 
ioral  sciences,  medicine,  hospital 
and  public  health  administration 
and  medical  research. 

The  person  we’re  looking  for  is 
an  effective  writer  who  under¬ 
stands  the  importance  of  translat¬ 
ing  high-grade  information  into 
language  that  a  general  audience 
will  understand.  He  (or  she)  will 
have  strong  experience  in  editorial, 
or  an  exceptional  background  in 
the  biological  sciences,  or  if  we’re 
very  lucky,  maybe  both. 

Whoever  we  find  will  wind  up 
working  for  a  newspaper  that  be¬ 
lieves  medicine  is  more  than  a 
back-of-the-book  department.  If 
you’re  interested,  let  us  know 
where  we  can  find  you.  Write: 

C.  C.  Althaus 
Personnel  Director 
The  Detroit  Free  Press 
321  W.  Lafayette 
Detroit,  Michigan  48231 

ifree 

An  Equal  Opportunity  Employer 


JOB  HUNTING?  Your  resum4  printed 
in  monthly  publication  sent  to  hun¬ 
dreds  of  top  newspapers,  $10  per  in¬ 
sertion.  “Add  One,"  Box  1788,  Ashe¬ 
ville,  N.C.— 28802. 

ASSISTANT  SPORTS  EDITOR 
Wisconsin  daily  needs  No.  2  man  for 
six-man  department.  Desk  experience  a 
must.  Box  1853,  Editor  tc  Publisher. 

raEE  PLACEMENT  SERVICE 

Daily  Ne  wspapers 

Send  us  your  resumd;  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  627 
Worcester,  Mass. — 01608 

VERSA’nLE  NEWSMAN  for  roving 
reporter-photographer  beat  on  Con¬ 
necticut  A.M.-P.M.  daily.  Top  pay, 
benefits  for  37*/(i-hour  work  week.  Com¬ 
pany  car.  Write  Box  1824,  Editor  & 
Publisher. 

REPORTER  for  60,000  afternoon  daily 
in  Philadelphia  area.  Starting  salary 
$150  for  3  years  of  exi)erience.  $168 
for  4  years  and  $196  for  6  years.  We 
offer  hard  work,  high  standards,  pride 
in  the  newspaper  and  pleasant  working 
conditions.  37i/4-hour  week.  Send  re¬ 
sume  to  Bo.x  1847,  Editor  &  Publisher. 


CONGRESSIONAL  FELLOWSHIPS 
For  Journalists.  A  nine-month  educa¬ 
tional  program  beginning  in  November. 
1970,  in  Washington.  D.  C.  Participants 
will  work  as  full-time  aides  to  Mem¬ 
bers  of  the  U.S.  House  of  Represent¬ 
atives  and  Senate  or  on  the  staff  of  a 
(^ngressional  Committee.  A  bachelor’s 
degree  and  at  least  two  years  profes¬ 
sional  news  experience  in  newspapers, 
magazine,  radio  or  television  work  is 
required.  Stipend  of  $6,600  with  al¬ 
lowances  for  dependents.  Application 
deadline  December  1,  1969.  For  infor¬ 
mation  and  applications  write: 

The  American  Political  Science  Assn., 
1627  New  Hampshire  Avenue,  N.W. 

Washington.  D.  C.  20036 

HOW  WOULD  YOU  like  to  get  in  on 
the  ground  floor  of  a  lively  32M-plu8 
newspaper  in  Zone  1  that  it  moving 
into  a  new  plant  and  switching  to  an 
exciting  6-column  format  printed  on 
the  most  modern  offset  equipment 
available?  We  have  a  vacancy  on  the 
copy  desk  and  in  sports:  neither  are 
dead-end  jobs.  Box  1843,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


Editorial 


REPORTERS,  DESKMEN  for  expand¬ 
ing  morning,  evening  iiapers,  combined 
circulation  81,600  in  Savannah.  Ex¬ 
perienced  or  J-gradt  preferred.  Young 
staff,  opportunity  to  make  name,  gain 
advancement.  Modern  office.  Moderate 
editorial  policy.  City  loaded  with  Old 
South  atmosphere,  history,  charm.  No 
sleet,  no  snow.  Near  beaches  and  famed 
Golden  Isles.  Send  resume  to  Personnel 
Office,  Savannah  News-Press,  Box  1088, 
Savannah.  Ga. — 31402. 


COMMUNICATIONS  MANAGER 

Our  Ohio-based  (»rporation  is  experiencing  vigorous  growth  and  wants 
its  communications  to  be  a  step  ahead  of  it  We  have  a  challenging 
corporate  level  position  that  will  report  to  the  Vice-President  Personnel 
&  Public  Relations  at  corporate  headquarters. 

The  man  we  need  will  be  responsible  for  all  Internal  and  external  cor¬ 
porate  communications  with  widely  diverse  publics.  This  is  a  truly  ex¬ 
ceptional  opportunity  within  a  rapidly  expanding,  growth  oriented  or¬ 
ganization. 

You  need  a  BA  in  Journalism,  an  advanced  degree  is  in  your  favor, 
minimum  5  years  corporate  communication  experience,  knowiedge  of 
financial  public  relations,  press  relations  with  emphasis  on  a  working 
knowledge  of  the  business  press.  Must  know  how  to  write  everything 
from  press  releases  to  annual  report  copy  in  a  creative,  professional 
manner,  ^me  knowledge  of  graphic  arts  and  photography. 

Excellent  starting  salary,  benefit  program,  and  profit-sharing  program. 

if  you  would  like  to  Join  a  winning  management  team  that  has  accom¬ 
plished  a  350%  growth  in  sales  and  a  550%  growth  in  earnings  in  the 
past  six  years  ...  and  is  Just  warming  up  . . .  send  a  detailed  resume 
including  salary  level  and  soma  samples  of  your  best  work  to: 

BOX  1800,  EDITOR  &  PUBLISHER 


EDITING,  WRITING 


For  half  a  century,  our  national 
business  maRazine  has  been  ex- 
pandinir,  and  we’re  still  qrow- 
ing.  We’re  currently  looking  for 
two  staff  members  to  fill  newly 
created  openings.  TheyTI  join 
30  other  writers  and  editors,  all 
of  whom  have  solid  exiieriente. 
much  of  it  gained  in  high-level 
jobs  on  a  number  of  the  na¬ 
tion’s  leading  consumer  maga¬ 
zines.  Present  openings  are  for 
a  news  writer  and  a  money- 
management  writer.  Both  jobs 
require  clear  thinking  and  color¬ 
ful  writing.  Both  areas  have  in 
the  past  served  as  springlmaixls 
to  executive  resiionsihility.  The 
successful  applicant  will  proli- 
ably  have  a  strong  academic 
background  and  an  intellect 
that’s  well  above  average  for 
college  graduates:  he’ll  probably 
have  worked  at  least  eight  years 
as  a  writer  or  editor,  and  he  II 
want  a  greater  editorial  chal¬ 
lenge.  The  financial  writer  would 
benefit  from  erlitorial  experience 
in  that  area,  but  it’s  not  es- 
wntial.  More  important  are  an 
interest  in  money  matters,  a  de¬ 
sire  to  excel  in  this  expanding 
spMialty.  and  the  ability  to 
write  interestingly  and  simply. 

Dur  staff  members  have  an  op¬ 
portunity  to  develop  their  own 
projects  on  a  wide  range  of  top- 
ICS.  and  they  have  ample  time 
to  spend  on  research  and  to 
polish  their  writing.  Salary  and 
liberal.  Box 
1838,  Editor  &  Publisher,  Zone  2 

NEWS  OPENING.  Combination  with 
some  photography,  (kjod  pay  and  condi¬ 
tions  inclining  profit-sharing.  Allen 
S^nk,  McCook  (Nebr.)  Daily  Ga- 
zette* 

WANTED:  (JITY  E^DITOR  or 
reporter  <iualified  for  position  as  city 
editor.  To  experienced  and  qualified 
P^m— $150  weekly.  Write  to:  J.  C. 
Phillips,  Manager,  News-Herald. 
Borger.  Texas — 79007. 

REPORTERS.  DESKMEN  for  daily 
^wspapers  in  E*P  Zones  5.  7  and  8. 
Ehtperienced  or  qualifieil  beginners. 
Send  complete  typewritten  resume,  ref- 
w  l'>l'‘'«l  Daily  Press  Assn., 
100  W.  Monroe,  Chicago,  III.— 60603. 

STAFF  WRITER-- The  assistant  to  the 
presidmt  of  a  major  medical  center  in 
New  York  needs  an  experienced  writer 
on  his  staff  to  write  a  variety  of  fund¬ 
raising  materials:  public  relations  ex¬ 
perience  would  be  helpful.  Send  a  letter 
about  yourself  and  be  prepared  to  show 
examplm  of  your  writing.  All  replies 
rwelved  In  confidence  and  acknowl- 
edged.  Box  1825,  Editor  ft  Publisher. 

REPORTER  -  PHOTOGRAPHER  for 
news,  features.  Challenging  suburban 
SMignment.  Pleasant  working  condi- 
Uons  in  growing  area.  Excellent  fringe 
benefits.  Experience  preferred  will  con¬ 
sider  trainee.  Call  collect  (703)  244- 
8421  or  write  The  Daily  Press,  New¬ 
port  News.  Va.— 23607.  Robert  B. 
Smith.  General  Mgr. 

REPORTERS  WANTEO-Need  two  re- 
Purters  for  news  bureau  covering  four 
Western  Connecticut  towns.  Experience 
preferred.  Must  have  car  (mileage 
paid).  Top  pay,  fringe  benefits.  Write 
Box  1830,  Eiditor  ft  Publisher. 

WOMEN’S  EDITOR  —  Fast-growing 
Region  6  daily  needs  experienced  wom¬ 
en  s  editor  to  build  high  quality  section. 
Box  1846,  Eklitor  ft  Publisher. 
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HELP  VANTED 

Pre**ttten — Stereotyper* 


HELP  WANTED 

Production 


Investigative 

REPORTER 


Lively  small  daily  in  Con¬ 
necticut  shorefront  town 
seeks  experienced  report¬ 
er  to  dig  in-depth  on  a 
series  of  community  prob¬ 
lems.  Competitive  rate  of 
pay. 


Write:  C.  Hill,  Editor 
The  Milford  Citizen 
Milford.  Conn. — 06460 


Free  Lance 

frmmt  fatale  is  now  buyinK  short 
articles  (lOOO-lSOO  words)  which  will 
appeal  to  the  modem  younK  woman. 
Appropriate  subjects  include  man-wom¬ 
an  relationships,  careers,  travel,  sports, 
self-improvement,  beauty,  foods,  diets, 
entertainment,  personalities,  etc.  We're 
streasins  the  Klamour  and  excite¬ 
ment  in  the  life  of  today's  liberated 
woman,  Bonnie  Sorren,  femme  fatale, 
SS.iO  N.  Lombard,  Franklin  Park,  Il¬ 
linois  60131. 


FRE&LANCE  WRITE®S  with  con¬ 
sumer  masazine  experience.  Must  have 
expertise  and  source  material  on  your 
subject(s);  write  two-minute  scripts 
for  broadcast.  Submit  resume  and 
sample  writinir.  Box  1818,  Editor  & 
Publisher. 


NATIONAL  INFORMiai  READER,  a 
monthly,  needs  Rabelaisian  fiction 
(2000  to  3000  words  Ion?),  photos  and 
articles  that  will  appeal  to  a  national 
adult  reading  audience.  Andre 
L'Enfant,  NA'HONAL  INFORMER 
READER.  8811  W.  North  Avenue.  Chi¬ 
cago,  Illinois  60647, 


Magazine  Repre*entative 

HIGH-GRADE  and  well-accepted  na¬ 
tional  fraternal  organization,  with 
many  members  in  every  state,  needs 
responsible  representative  to  sell  na¬ 
tional  advertising  in  select  souvenir 
convention  book.  (Contact:  (Varies 
UVmy,  1401  E.  Dartmouth,  Englewood. 
Ck>lo.— 80110. 


Miacellaneou* 


OPENINGS  IN  PENNSYLVANIA— all 
types.  Write:  Pennsylvania  Newspaper 
Publishers'  Association,  2717  N.  Front 
St.,  Harrisburg,  Pa. — 17110. 


Operator*— MachinUt* 

(COMPOSING  ROOM  MACHINIST— 
Union  shop;  night  shift;  permanent 
situation.  Must  be  experience  in  ITS, 
Electrons,  CV>mets  and  Linotype  Mixers. 
Two  shifts  as  machinist,  three  shifts 
TTS  monitoring.  Scale:  $166.10  for  86 
hours,  plus  many  frinm  benefits.  Send 
resum4  to  Earl  Svendsen,  Head  Ma¬ 
chinist,  Statesman-Journal  Co.,  280 
Church  Street,  N.  B.  Salem,  Oreg. — 
97808. 


MACHINIST — Composing  Room  Ma¬ 
chinist.  A  real  opportunity  for  right 
person.  Afternoon  shift.  Permanent 
situation.  Most  be  exjwrienced  on  TTS 
Intertype  Mixers,  Ludlow  and  EHrods. 
Excellent  working  and  living  condi¬ 
tions.  Non  Union.  Scale  $174.26  for 
86^  hour  week.  Full  fringe  benefits 
inemding  sick  pay,  retirement,  three 
weeks  vacation  after  four  years.  Write 
details  to  Mr.  William  A.  Schaefer, 
The  Waukegan  News-Sun,  100  Madison 
Street,  Waukegan,  Illinois  60086. 


LINOTYPE  OPERATOR— The  chance 
of  a  life-time  for  skilled  Journeyman 
or  senior  apprentice.  $170-a-week  scale: 
open  shop;  suburban  Washington.  Call 
after  9  P.M.  collect  Mr.  LaPoints  (AC 
708)  624-3000. 

62 


OPERATOR-MACHINIST,  (kiod  coun¬ 
try  living,  hours,  wages,  8-week  vaca¬ 
tion,  benefits,  for  experienced  ad  op¬ 
erator-machinist.  Write,  'phone  or 
write:  Publisher,  Daily  Eagle,  Clare¬ 
mont.  N.H.— 418748.  (608)  642-6121. 


MACHINIST  WANTED;  also  tai« 
puncher.  Day  situations,  36  hours,  7 
paid  holidays,  4  weeks'  vacation,  wel¬ 
fare  plan  and  industrial  pension  plan. 
All  Interti^pes.  Write:  Harry  Shercr, 
Bayonne  Times,  679  Avenue  C.  Bay¬ 
onne,  N.J. — 07002. 

BI-LINGUAL  HEAD  MACHINIST  (or 
Metropolitan  Spanish  language  news¬ 
paper.  Top  man  with  knowledge  of  I 
Electrons,  Mixers  and  photo-composi-  | 
tion  equipment.  Must  be  able  to  direct 
and  train  present  machinists  crew  in 
maintenance  and  repair.  Good  opiior- 
tunity  for  right  person.  Knowledge  of  { 
Spanish  desirable  but  not  indispens-  i 
able.  Write:  General  Manager,  G.P.O,  | 
Box  2408,  San  Juan,  Puerto  Rico  | 
00936.  I 

FOTOSETTER  OPERATOR— Day  shift, 
(or  semi-weekly  and  job  shop.  Per¬ 
manent  position  with  all  fringe  l«ne- 
fits  and  excellent  wages.  30-minutes 
from  Milwaukee.  0|>en  shop.  Replies 
confidential.  Write:  Supt.,  West  Bend 
News.  Box  478,  West  ^nd.  Wise. — 
63096. 


COMPOSING  ROOM  MACHINISTS— 
Need  two  machinists  for  day  and  eve¬ 
ning  chapels.  Permanent  situations.  ' 
86-hour  week.  Day  scale  $183;  night 
scale  $189.26.  Must  he  exi>erienced  in 
ITS.  Monarchs,  Comets,  TOU  and  ITS 
operating  units.  Linofilm  or  electronics 
experience  helpful.  Excellent  fringe 
benefits  and  opportunity  to  advance  for  ^ 
the  right  men.  Call  or  write:  Compos¬ 
ing  Room  Supt.,  San  Diego  Union- 
Tribune  Pub.  Co.,  919  2nd  Ave.,  San 
Diego,  Calif.— 92112.  (AC  714)  234- 
7111.  I 


TAPE  PERFORATOR  OPERATORS, 
experienced  Fairchild  or  Friden  es¬ 
sential,  needed  immediately  for  second 
shift.  Modern,  air-conditioned  plant; 
open  shop,  good  wages;  excellent  fringe 
benefits,  (iall  collect  Harry  Green,  Jr., 
Record  Stockman,  Inc.,  Denver,  Colo¬ 
rado  (303)  244-6553. 


Pre*»men — Stereotypers 

FLORIDA  (XIAST  DAILY  needs  offset 
PRESSROOM  FOREMAN.  New  Ur¬ 
banite.  Excellent  working  conditions 
with  all-new  equipment  in  new  plant. 
Contact  T.  A.  O'Connor,  Naples  Daily 
News,  1076  Central  Ave.,  Naples,  Fla. 
—33940.  or  'phone  (813)  649-3161. 


LEHTERPRESSMAN  —  Circulation 
11,^.  Bxceptionally  nice  small  com¬ 
munity  with  college.  Good  starting 
salary  with  fringe  benefits.  Opportuni¬ 
ty  for  advanceemnt.  Write:  'The  Ad¬ 
vertiser-Tribune,  Tiffin,  Ohio— 4883;  or 
'phone  (419)  447-4456. 


PRESSMAN-FOREMAN  for  Philadel- 
[diia  area  offset  plant.  Must  have  full 
knowledge  of  Goss  Urbanite  presses. 
Send  resomd  and  salary  requirements 
to  Box  1676,  Eklitor  A  Publisher. 


ROTARY  LETTERPRESS 
Ehcperienced  man  (or  combination  de¬ 
partment  with  6-unit  Goss  Universal. 
Top  working  conditions.  Call  collect 
(817)  529-1111.  Courier-Times.  New 

Castle.  Ind.— 47362. 


WANTES):  PRESSROOM  FORE3MAN 
— 10,000  circulation  evening.  Progres¬ 
sive  town.  Zone  7.  Operation  and  main¬ 
tenance  Duplex  Tublar.  Pension  and 
insurance  benefits.  Send  resum4  to  Box 
1620,  EMitor  &  Publisher. 


WEB  OFFSET  PRESSMAN  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
86-hour  week:  full  fringe  benefits  in¬ 
cluding  sick  pay,  retirement  and  three 
week's  vacation  after  three  years. 
Pleasant  community  with  year-round 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother,  Peraonnel  Dept,, 
Santa  Barbara  News-Press,  Drawer 
NN,  SanU  Barbara,  Calif.— 98102. 


PRESSMAN — Goss  Metro  Operation 
Top  opportunity  for  experienced  press-  | 
man  capable  ^  learning  Goss  Metro 
offset  newspaper  press.  In  suburban  | 
location.  Chart  Area  #6.  Permanent 
position  in  expanding  pressroom.  Ebccel- 
lent  salary  with  many  fringe  benefits, 
such  as:  paid  vacation,  free  hospital¬ 
ization,  Blue  Cross  and  Blue  Shield, 
participating  life  insurance  and  paid 
holidays.  Write  (giving  phone  number 
BO  you  can  be  interviewed  by  i>hone) 
Box  1842.  Eklitor  &  Publisher. 


WORKING  FOREMAN  (Web  Offset) 
For  new  6-unit  Goss  Suburban.  Some 
experience  with  color  work  necessary. 
Must  join  Printing  Pressman's  Union. 
Excellent  opportunity  for  a  qualified 
man.  Ck>ntact  Mr.  Lowery  at  Western 
Newspaper,  600  2nd  Ave.,  Pittsburgh, 
Pa.  15219. 


CONVERTING  TO  OFFSET 
Ck>mbination  press-stereo  foreman  for 
night  shift  on  letterpress  operation  that 
will  be  converted  to  Metro  offset  in  12 
months.  This  is  an  excellent  oppor¬ 
tunity  for  the  right  man.  E.  G.  Hei- 
berger,  Times-News,  Kingsport,  Tenn. 
—87662. 


EDCPERIENCED  LETTERPRESSMAN. 
Good  salary  with  chance  of  advance¬ 
ment.  An  Equal  Opportunity  Employer. 
Send  resume  to:  Prmluction  Mgr.,  P.O. 
Box  1907,  Fresno,  Calif. — 93718. 


ROTARY  PRESSMAN,  experienced, 
daily  newspaper;  day  work.  Oppor¬ 
tunity  for  right  man.  86%-bour  week; 
pleasant  working  and  living  conditions. 
Contact  Ekiw.  'Toll,  News-Sun,  Wau¬ 
kegan,  HI. — 600S5. 


Printers 


MECHANICAL  SUPERINTENDENT 
wanted  by  medium-sized  daily  in  Chart 
Area  9. 


Must  be  exceptionally  strong  on  pro¬ 
duction,  with  the  knowledge,  experi¬ 
ence,  ability  and  desire  to  become  part 
of  the  management  team  and  to  save 
money  for  the  owner  by  increasing 
production  and  efficiency,  lowering 
costs,  eliminating  waste  and  always, 
always  hitting  the  street  on  time. 
Salary  open.  Write  in  strict  confidence 
giving  complete  work  history,  educa¬ 
tion,  physical  eondition,  marital  status, 
when  available,  union  affiliation,  etc., 
to  Box  1717,  Eiditor  A  Publisher. 

Our  emptoyeer  know  of  this  ad. 


THIS  MAY  BE  YOUR  OPPORTUNITY 
to  move  to  sunny.  Southern  California. 
The  Chula  Vista  Star-News,  a  larger 
semi-weekly,  located  20-miles  south  of 
San  Diego  has  an  opening  for  two 
night  composing  room  foremen.  This 
is  a  complete  charge  position  with  a 
fast-growing  newspaper  that  has 
above-average  benefits  and  a  85-hour 
week.  If  you  have  knowledge  in  all 
phases  of  letterpress,  with  leadership 
qualities  and  a  strong  desire  for  ad¬ 
vancement,  this  Is  your  opportunity. 
Write  Robert  Highnote,  Star-News, 
Chula  Vista.  Calif. — 92012,  giving  com¬ 
plete  background  and  refereneee. 


DAY  WORK  ON  GULF  COAST  for 
printing  foreman,  (deration,  monitor, 
or  stereotyper;  partially-trained  ap¬ 
prentice  considered:  87%  hours: 

$186.76 ;  soma  overtime.  Call  Foreman 
collect  (AC  718)  YU  6-6541,  or  write 
Port  Arthur  News,  Port  Arthur,  Tex. 
—77640. 


APPLICATIONS  BEING  ACCEPTED 
for  printers  and  pressmen  to  work  in 
our  group  in  Kansas  and  California. 
Apprentices  with  time  in  the  trade 
will  be  given  consideration.  Contact 
Jim  Cooper,  Publishing  Ehiterprises. 
Inc.,  800  W.  Second  Hutchinson,  Kans. 
—67601.  Ph:  (AC  816)  662-8811. 


COLLE}GE-ORIE34TED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing;  able  to  utilize  and 
supervise  college  students  as  part-time 
workers.  Salary  $6,600  to  $8,600.  Send 
complete  resum4,  reference  listing,  etc., 
to  President ;  Northland  Oillege,  Ash¬ 
land.  Wisconsin  64806. 


ALL-AROUND  PRINTER,  offset  and 
letterpress.  40-hour  week  $186.  Carter 
Wald,  News-Bulletin,  Belen,  N.  Mex. — 
87002. 


MANAGEMENT 

POSITIONS 

All  Fee  Paid 

I^blisher . $30-35,0(lt 

General  Manager  .  30,i'00-f 

Production  Manager  .  26-27,(|iN 

Plan  Industrial  Engineer  ...  16-I8,0M 
Assistant  Plant  Manager  ....  16-18,044 

Production  Manager  .  16-17,044 

Ckanposition  Room  P'oreman  12-1.5,041 

Plant  Ehigineers .  10-15.000 

Assistant  Prod.  Mgr.  (S.E.)  11-14,0M 

Business  Manager  .  10-13,000 

Stereotype  Foreman  .  10-I2,OM 

Production  Mgmt,  Trainees  8-10,OM 
William  B.  Hansel,  Jr. 

GORDON  WAHLS  COMPANY 
Executive  Search  Consultants 
33  West  Second  Street 
Media,  Pennsylvania  19063 
216-666-0800 


Promotion 


If  you  are  strong  in  CIRCULATIOM- 
EDITORIAL  promotion  and  have  t 
good  writing  background,  here's  an  si- 
cel  lent  opportunity  for  a  creative  idw 
man  or  woman,  who  enjoys  variety  and 
can  develop  circulation  and  editorisl 
promotion  programs,  edit  in-house  pub¬ 
lications,  write  copy,  etc.  Zone  t 
medium  daily.  Send  full  resumd  and 
salary  history.  E\ill  confidence.  Bm 
1786,  Eiditor  A  Publisehr. 


SALES  PROMOTION  SUPEIRVI.SOR 
Responsible  for  the  sales  promotios 
activities  of  the  Latin-American  di¬ 
vision  of  the  largest  mutual  insurance 
company  in  the  South  including  co¬ 
ordination  of  sales  contests  and  themes 
Must  be  experienced  in  copy  prepsra- 
tion,  lay-out,  printing,  art  and  photo¬ 
graphy. 

Requires  bi-linguni  abilities,  Spanisk- 
English.  Degree  desired  but  not  man¬ 
datory.  Limited  travel  to  Central  and 
South  America. 

Send  resumd  and  salary  requirement! 


to: 


Director  of  Personnel 
Pan-American  Life  Insurance  Co. 
240  Canal  Street 
New  Orleans,  Louisiana  70119 
An  Equal  Opportunity  Employer 


Public  Relations 


HIP  YOUNG  WRITER 
Major  phonograph  record  company  in 
Chicago  seeking  addition  to  its  pub 
licity  department.  Must  have  des* 
root^  interest  in  pop  music  scesa 
Prior  news  writing  experience,  pre 
ferably  on  a  daily  required.  Send  is- 
sumd  and  salary  requirements  to  Ba 
1710,  EMitor  A  Publisher. 


PUBLIC 


RELATIONS 


MEN 


A  large,  old-line,  well-established, 
rapidly-growing,  fund-raising  firm 
is  seeking  (»mpetent  PR  men. 
We  have  an  appreciation  of  per¬ 
formance  and  offer  opportunity 
for  a  career  with  complete  fringe 
benefits.  Interesting  work  with 
middle  and  upper  class  public. 
Good  salary.  Bonus  plan.  Travel 
necessary.  Age  28  and  over.  Well- 
educated.  Good  character.  Send 
resume’  to 
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XtWSPAPER  CX)NTROLLEnt  and  ae- 
eantant.  with  tax  and  buiineaa  man- 
^■Dcnt  experianoe.  Box  1801,  Editor 
I  Pul'liahar. 


ArtiUt—Cartoonistt 

editorial  art  director  —  20 

ywr*'  exiierience  in  cartooninK,  ra- 
aaehinB,  maps,  color  and  tuperviaion. 
ViU  reiocatc.  Box  1819,  Editor  A  Pub- 
liAcr. 

UTIST-CARTOONIST,  aeaaoned  pro; 
aatllent  atyle,  ideaa;  all  phasea  ot 
■mpupar  art.  Box  1807,  Editor  A 
PiblUhar. 

POUTICAL  CARTOONIST 
Cowing  home.  Age  26,  graduate  Illinoit  ' 
Uihrersity  1966.  Daily  lllini  staff  1962- 
Jiat  1966 ;  free-lance  Honolulu  Star- 
BiUstin  June-Oct.  1666;  now  staff  1st  ‘ 
Diniion  paper.  Will  settle  any  area.  | 
Write  C.  Macintosh,  lllA  Stadium 
IN.,  Apt.  265,  Columbia,  Mo. — 65201. 

DITORIAL  ARTIST— Three  years’ 
Tith  Suffolk  Sun,  Suffolk  County,  N.Y. 
hil  range  of  experience  including 
ealer  maps,  charts,  illustrations,  sport 
ortoons,  and  editorial  cartoons. 
SMpIre  upon  request.  Box  1791,  Ed-  i 
Itar  A  Publisher. 


Circulation 

CUtCULATION  MANAGER ;  experi- 
laasd,  carrier  promotion,  good  service, 
Utle  Merchant,  ABC,  motor  routes, 
hater  P.M.  paper  in  20,000  class.  Box 
I7n,  Ekiitor  A  Publisher. 

CnCULA'nON  manager  of  18,000 

nidy  to  move  up.  17  years*  experience 
-14  on  Metro.  Age  89.  Prefer  Zones 
L  4  and  6.  Box  1812,  EMitor  A  Pub- 

SAtr 


DUplay  Advertiiing 

TALENTED,  AWARD-WINNING  PRO 
anilablo.  Age  86.  Broad  exiierience. 
aoven  ability;  knowledgeable  in  both 
oCaet  and  letterpress.  Seeking  oppor- 
taaity  compatible  with  my  credentials. 
Will  move  anywhere.  Box  1766,  Editor 
I  Publisher. 

HARD-DRIVING  SALES  DYNAMO, 
Slang  in  advertising  management/ 
■alas.  Now  N.Y.C.;  good  agency  con- 
taats.  Box  1782,  EUitor  A  Publisher. 

ASSISTANT  ON  36-M  DAILY  desires 
as*  challenge  in  good  growth  area.  7 
ntrs’  experience  all  phases — national 
aid  retail.  Excellent  sales  record.  Re- 
Mnd  and  references  on  request.  Prefer 
esstal  aroa.  Zone  3  or  4.  Box  1816, 
Iditor  A  Publisher. 

TOUNG  AD  PRO  seeks  position  small 
la  Btedium-size  daily ;  10  years'  as  top 
■llasinan  and  manager.  Prefer  Zone  9. 
Baa  1829,  Ekiitor  A  Publisher. 

ADVEiR-nSING  DIRECTOR  for  small 
«  medium-size  daily  ...  an  energetic 
idas  man,  thoroughly  capable  of  pro- 
aetional  selling  and  st^iff  leadership 
•ad  direction.  23  years'  experience  all 
Asset.  Available  two  week’s  notice, 
nafer  Chart  Areas  7,  8  9.  Write  B<ix 
IBT,  Elditor  A  Publisher. 

AD  MANAGE7R  looking  to  relocate  in 
Zaae  1  or  2.  Presently  employed  on 
aassnl  winning  newspaper.  Desires  a 
Raster  challenge.  Salary  range:  $12,- 
M  to  816,000.  Resumd  on  request.  Box 
H49,  Ekiitor  A  Publisher. 


Editorial 

■PORTS  WRITER— 7  years’  on  260,000 
AOy — desires  writing  position.  Strong 
■  jcaturas,  gaune  coverage.  Box  1726, 
Htor  A  Publisher. 


EDITOR  with  18  years’  weekly  and 
daily  exiwrience  will  take  $2,000  salary 
cut  from  present  spot  for  job  of  editor 
and  manager  of  well-hnanced  weekly. 
Terms:  Salary  plus  percent  plus  re¬ 
location.  Box  1763,  Eklitor  A  Publisher. 

NEWS  EIDITOU,  34,  ten  years’  on  desk 
with  prize-winning  paper,  seeks  city 
desk  or  managerial  position.  Zone  9. 
8276  week  minimum.  Box  1748,  Editor 
A  Publisher. 

EXPERIE34CED  DESKMAN  —  4^ 
years’  on  all  desks  —  seeks  news 
editor’s  position  on  86,000  circulation 
or  less.  810,000.  Box  1761,  Editor  A 
Publisher. 

E3DITORIAL  WRITER— Conservative, 
middle  30’s.  Skilled  in  layout,  make-up. 
Seeks  job  with  future  on  daily.  Zone 
3  or  4.  Box  1761,  Eklitor  A  Publisher. 

COPY  EIDITOR — Talented  professional, 
S3,  seeks  permanent  position.  Dozen 
years’  experience  all  phases  of  news¬ 
room.  Challenge,  opportunity  vital.  Box 
1789,  Eklitor  A  Publisher. 

ALERT,  IMAGINA’nVE, 
AGGRESSIVE  NEWSMAN, 

40,  experienced  as  reporter,  city  editor, 
managing  editor,  wishes  to  move  from 
California  to  East  or  Southeast.  Box 
1809,  Eklitor  A  Publisher. 

TIRED  OF  REPORTERS  who  can’t 
write,  writers  who  can’t  report?  Solid 
reporter,  23,  experience  on  43-M  Mid¬ 
west  daily,  wants  to  do  all  for  bright 
small  or  medium  paper  in  Chart  Zones 
4.  6,  8.  9.  Prefer  South  Texas,  Florida. 
Available  Jan.  1.  Box  1794,  Editor  A 
Publisher. 

UNBSLUntABLE  TO  BE  FIRED  for 
stepping  on  political  toesT  That’s  what  : 
I  thought  1  20-year  man,  43,  four  kids, 
veteran;  leak,  photo,  beats  including 
legislature.  Call  (805)  637-3704. 

VERSATILE  WRITER-DESKM  AN 
seeks  return  to  daily  paper  after  7 
years  corporate  PR;  9  years’  major 
daily  ;  also  wire  service,  medium  dailies. 
Experienced  in  slot,  make-up,  sports, 
features.  Prefer  West,  Southwest,  Box 
1803,  Eklitor  A  Publisher. 

WRITER-PHOTOGRAPHER,  experi- 
enced,  27,  with  8  years’  of  newspal>er 
reporting,  magazine  writing  and  photo¬ 
graphy,  wants  challenge.  Duke  Rich¬ 
ard,  7630-203  Republic  Court,  Alex¬ 
andria,  Va. — 22306. 

J-GRAD,  23,  experienced  reporter- 
photographer,  strong  on  features,  some 
editing  experience — knows  offset  fully 
—seeks  lively  slot  on  progressive  pul^ 
lication.  Prefer  Fla,,  Atlanta,  Wash¬ 
ington,  D.  C.  Write  Box  1793,  Editor 
A  Publisher. 

BBPORTER-E’ELVTURE  WRITER-CITY 
Elitor  wants  news  job  in  Washington, 
D.C.  area.  Three  years’  experience,  top 
suburban  daily — all  bents.  Box  1833, 
Editor  A  Publisher. 

YOUNG  (34)  EDITOR  on  21M  daily 
ready  for  fresher  opportunities.  Can  do 
it  all.  String  of  awards.  Family — 
liermanent.  Box  1839,  Eklitor  A  Pub¬ 
lisher, 

METRO  DESK  MAN,  6  years’  experi¬ 
ence,  wants  to  write  for  magazine  in 
Chicago.  Box  1832,  Editor  A  Publisher. 

PHOTOGRAPHER/WRITE’R  —  28  — 
U.S.  citizen  now  working  overseas, 
seeks  interesting  position  starting  E'eb. 
1.  J-school  grad.,  awards  in  both  photo 
and  writing,  5  years’  post-graduate  ex¬ 
perience  shooting  and  writing  magazine 
features,  filmstrips,  and  general  promo¬ 
tion  material.  Speaks  Portuguese, 
understands  Spanish.  Will  locate  any¬ 
where.  Portfolio  and  resum4  sent  on 
request.  Box  1826,  Elitor  A  Publisher. 

SEEK  enterprising  connection  with  a 
daily,  proximate  to  a  big  city.  Short 
on  newsimper  experience,  long  on  no- 
cost  accelerated  growth  ideaa.  1834, 
Eklitor  A  Publisher. 


REPORTER,  26,  MS  Columbia,  experi¬ 
enced  ;  Peace  Corps;  now  J-professor. 
Wants  reporting  post  on  ethical  major 
daily.  Box  1836,  Eklitor  A  Publisher. 


Fre»— Lance  i 

EXPERIENCED  JOURNALIST  trans¬ 
ferred  to  Tokyo.  Newspaper-PK  back-  | 
ground.  Will  supply  news,  features,  | 
tapes,  etc.,  from  anywhere  in  Japan. 
Box  1723,  Eklitor  A  Publisher.  | 

PHOTO-JOURNALIST  will  creatively  I 
cover  Zone  6  for  your  publication.  Box  ! 
1774,  Eklitor  A  Publisher. 

REPORTER  with  6  years’  Washington  I 
experience — primarily  covering  the  mil¬ 
itary— seeks  arrangement  with  news¬ 
paper  or  other  publication  for  Wash-  i 
ington  coverage.  Box  1817,  Eklitor  A  ' 
Publisher.  I 


Photography 

PHOTOGRAPHEIR  will  accept  assign¬ 
ments  in  S.E.  U.S.  Accredited  for  Cape 
Kennedy,  Apollo  12  and  others.  Ex¬ 
perience  with  past  assignments  for  Air 
Force,  major  companies  and  publica¬ 
tions.  H.  R.  Watson,  Rte.  3,  Box  674, 
Merritt  Island,  E'la. — 32952.  Ph:  (306) 
773-2605. 


Pressmen— Stereotyperg 

PREISSROOM  and  Camera  Foreman 
wishes  to  relocate  in  Areas  6,  7,  8  or 
9.  Prefer  4  to  6-unit  Goss  or  Cottrell. 
10  years’  experience.  Box  1724,  EMitor 
A  Publisher. 

WEB  LETTERPRESS  FOREMAN,  ag* 
44,  knowdelge  of  press-stereo,  or  metro 
operation.  Would  have  no  fear  of 
learning  offset.  Seeks  foreman’s  posi¬ 
tion.  Box  1749,  Editor  A  Publisher. 

WEB  OFFSET  PRESSMAN  desires 
foremanship  or  second-man  position; 
camera  experience ;  19  years’  experi¬ 
ence  on  letterpress  also.  Box  1806. 
Editor  A  Publisher. 


CONVER’nNG  TO  OFFSET?  Need  an 
experienced  manager  lor  a  short  term 
that  can  supervise  and  coordinate  your 
complete  conversion  and  training  of 
your  personnel?  Top  references.  Box 
1716,  Eklitor  A  Publisher. 

PRODUCTION  MANAGER  or  coordin¬ 
ator  ;  9  years’  all  phases  of  offset  news¬ 
paper  and  heavy  commercial  produe- 
tion.  Excellent  references.  Currently 
with  large  offset  daily  Area  9.  Box 
1719,  Editor  A  Publisher. 

PRODUCTION  MANAGER-FOREMAN 
with  22  years’  all  phases  of  printing 
industry,  desires  position  in  Southeast 
— small  daily  or  weekly-commercial 
combination — letterpress  or  offset. 
Write  Box  1788,  ^itor  A  Publisher. 

BUSINESS/PRODUCTION  MANAGER 
desires  change.  Elx|wrienced  in  produc¬ 
tion,  labor  negotiations,  research.  Size 
of  operation  incidental.  Box  1776,  Ed¬ 
itor  A  Publisher. 

WORKING  PRODUCTION  MANAGER. 
Offset — Know  and  have  done  mark-up, 
paste-up,  camera  (color  separation) 
strip-up,  photo  typesetters,  Web 
presses,  maintenance  on  all  machines ; 
him  and  train  men  and  women.  Age  31, 
married.  Presently  on  Web  offset  daily 
paper  and  commercial  shop.  Western 
states  only.  Must  give  present  employer 
at  least  30  days  notice.  Will  answer 
all  replies.  Box  1831,  Eklitor  A  Pub¬ 
lisher. 


Promotion 

MANAGER  OR  ASSISTANT;  space 
sales/ advertising  background.  40’s.  Now 
Zone  2.  Box  1783,  Eklitor  A  Publisher. 


Public  Relations 

14  YEARS’  EXPERIENCE,  all  aspecU 
— national/ international.  Strong  writer- 
editor.  A  doer.  Marketing  background. 
Resum4  available.  Box  2237,  stellite 
Beach,  Fla.— 32935. 


„  .  ,  START  THE  70’S  IN  HIGH  STYLE 

rrinters  This  news  writer-editor,  with  14  years’ 

-  experience  (now  in  management  post 

30  YEIARS’  EIXPERIEINCE.  20  as  on  medium-size  daily),  wants  to  take 
working  foreman,  letterpress,  small  over  your  news  bureau.  With  good 
daily.  Know  all  departments  in  shop  tools  and  good  staff,  you’ll  get  service 
including  maintenance.  Resum4  on  re-  as  sound  as  the  German  mark.  Chart 
quest,  ^x  1786,  Elditor  A  Publisher.  Ai^a  2.  Box  1821,  Eklitor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Metropolitan  Press  Council 


A  proposal  by  the  20th  Cen¬ 
tury  Fund  to  establish  a  Metro¬ 
politan  Press  Council  in  New 
York  City  turns  out  to  be  a  pro¬ 
posal  to  study  the  proposal. 
Some  representatives  of  the 
press  have  been  under  the  im¬ 
pression  the  Fund  had  made  up 
its  mind  and  was  going  to  pro¬ 
ceed.  The  Fund  was  established 
by  the  late  Boston  merchant, 
Edward  Filene,  to  do  re.search 
and  studies  in  the  area  of  com¬ 
munications  and  public  opinion. 

Lester  Markel,  former  Sunday 
editor  of  the  New  York  Times, 
is  now  writing  a  book  on  public 
opinion  for  the  Fund.  He  has 
been  studying  and  exploring  the 
possibility  of  a  press  council  in 
New  York  City  and  discussed 
it  with  some  newspapermen, 
among  them  Norman  Isaacs  of 
the  Louisville  Courier-Journal 
and  Times  and  president  of  the 
American  Society  of  Newspaper 
Editors. 

He  set  up  a  meeting  at  the 
Fund’s  New  York  office  on  Oct. 
15  to  discuss  the  idea.  Those 
present,  in  addition  to  Isaacs 
and  Markel,  were  Murray  Ros- 
sant,  a  former  editorial  writer 
for  the  New  York  Times  and 
now  president  of  the  Fund ; 
Stanford  Smith,  general  man¬ 
ager  of  the  American  Newspa¬ 
per  Publishers  Association;  Abe 
Rosenthal,  managing  editor  of 
the  New  York  Times;  and  Jack 
Metcalf,  assistant  to  the  man- 
a^ng  editor  of  the  New  York 
News. 

According  to  the  newspaper¬ 
men  present,  Rossant  announced 
that  the  Fund  had  decided  to 
create  a  press  council  for  met¬ 
ropolitan  New  York,  that  the 
funds  had  been  voted  by  the 
board,  and  they  were  going  to 
proceed. 

There  was  immediate  and  vig¬ 
orous  denunciation  from  Isaacs, 
Smith,  Rosenthal  and  Metcalf 
who  accused  the  fund  of  plung¬ 
ing  ahead  without  research  or 
study.  Representatives  of  the 
News  and  Times  said  their  news 
departments  would  have  no  part 
of  it.  Smith  and  Isaacs  noted  the 
ASNE  proposal  of  a  Grievance 
Committee  procedure  which  they 
thought  had  promise  (E&P,  Oct. 
11). 

Rossant  tells  us  the  proposal 
is  only  in  the  exploratory  stage 
and  that  he  reported  to  the 
newsmen  the  trustees  of  the 
Fund  had  authorized  the  staff 
to  explore  the  prospects  for 
establishing  a  Media  Council 


which  would  not  be  confined  to 
the  press.  He  explained  to  us 
that  it  is  not  an  anti-press  move, 
that  a  couple  of  researchers 
have  been  at  work,  it  has  been 
discussed  with  others,  there  have 
been  no  firm  decisions  and  the 
trustees  are  far  from  making 
up  their  minds. 

This  is  confirmed  by  Erwin 
Canham,  editor-in-chief  of  the 
Christian  Science  Monitor,  who 
is  a  member  of  the  Fund’s 
board  and  is  chairman  of  the 
projects  committee  which  passes 
on  all  projects. 

He  said  the  board  had  ap¬ 
proved  an  appropriation  to  ex¬ 
plore  and  to  talk  it  over  with 
representatives  of  New  York 
media  to  see  whether  or  not 
there  is  any  interest  in  it.  He 
said  it  would  be  done  only  if 
media  wanted  it  to  be  done.  It 
has  to  be  based  on  the  willing 
cooperation  of  media,  he  told  us. 
It  would  not  be  imposed. 

<t>  «  * 

There  is  a  meeting  of  the 
Fund  trustees  this  Friday,  Nov. 
7.  Canham  doubted  that  the 
media  council  proposal  would 
como  up  at  all  and  Rossant  said 
it  would  be  discussed  only  brief¬ 
ly,  if  at  all.  He  said  the  meeting 
is  for  the  purpose  of  considering 
other  requests  and  the  staff  may 
give  a  report  on  its  explorations 
in  the  council  area. 

Favoring  the  council  idea  with 
Canham  is  Lawrence  K.  Miller, 
editor  of  the  Berkshire  Eagle 
of  Pittsfield,  Mass.  He  is  a 
trustee  of  the  Fund  and  chair¬ 
man  of  the  Funds  Dissemination 
Committee. 

Markel  tells  us  he  suggested 
the  idea  of  expanding  the  metro¬ 
politan  council  to  one  covering 
the  northeastern  area.  Canham 
suggested  coverage  of  the  mega¬ 
lopolis  from  Washington  through 
Boston.  Miller  tells  us  he  had 
not  heard  of  the  expanded  pro¬ 
posal. 

Canham  says  he  agrees  that 
a  national  council  would  not 
work  in  this  country  but  local 
ones  could.  He  realizes  that 
many  newspapermen  do  not 
share  his  views  but  he  said  the 
virtue  of  a  council  with  public 
members  participating  is  that 
it  becomes  a  channel  of  commu¬ 
nication  between  the  newspapers 
and  their  responsible  critics. 
Look  at  the  outcome  of  the 
press-bar  controversy,  he  noted, 
which  wouldn’t  have  come  about 
without  dialogue. 

But  if  establishment  of  a 


council  of  any  kind,  press  or 
media,  depends  on  the  support 
of  New  York  newspapers  it 
won’t  get  off  the  ground  at  this 
time.  It  will  be  the  victim  of 
wrong  timing,  wrong  approach 
and  wrong  impressions,  from 
what  we  can  gather. 

• 

AP  sends  Wheeler 
to  Madrid  bureau 

The  appointment  of  John 
Fenton  Wheeler  as  chief  of  bu¬ 
reau  at  Madrid  with  responsi¬ 
bility  for  Associated  Press  op¬ 
erations  in  Spain  and  Portugal 
has  been  announced  by  Wes  Gal¬ 
lagher,  AP  general  manager. 

Wheeler,  44,  succeeds  Kenneth 
L.  Davis,  who  will  transfer  to 
London  for  a  new  assignment. 
Wheeler  was  correspondent  in 
Havana  from  February,  1967 
until  his  expulsion  by  Cuban 
authorities  last  month. 

• 

Edwin  While  returns 
lo  Tokyo  AP  bureau 

Edwin  Q.  White  has  been 
named  news  editor  of  the  As¬ 
sociated  Press  Tokyo  bureau,  re¬ 
turning  to  a  post  he  held  from 
1960  to  1965. 

He  has  been  assigned  to  Viet¬ 
nam  by  AP  for  the  past  five 
years.  From  1965  until  1967  he 
headed  the  AP  Saigon  staff. 

White  is  a  graduate  of  the 
University  of  Missouri.  He 
worked  on  the  St.  Louis  Star- 
Times  and  the  Wichita  Eagle 
liefore  joining  the  AP  Kansas 
City  staff  in  1949. 

• 

News  via  satellite 

United  Press  International 
inaugrurated  on  October  31  the 
first  mews  circuit  via  satellite 
from  Argentina  to  the  United 
States.  The  circuit,  operating  24 
hours  a  day,  will  feed  news  stor¬ 
ies  from  Buenos  Aires  into 
UPI’s  world  headquarters  in 
New  York. 


Judge  bars  suit 
to  compel  paper 
to  print  views 

New  Orl 

Federal  Judge  Alvin  B.  Ru 
dismissed  a  suit  by  A.  Ros 
Thompson,  one  of  12  candid 
in  the  Democratic  pntnai] 
against  the  Times-Picayi 
Publishing  Corp.  and  Ash 
Phelps,  president  and  puhlist 

Thompson  asked  $50,000 
damages  and  an  injuncti 
against  the  newspaper  f 
completing  a  series  on  the  maj 
candidates,  entitled  “The  May 
Candidates’  Quiz’’. 

He  alleged  civil  rights  vi 
tions  by  the  newspaper  boca 
he  was  omitted  from  the  se 
on  the  views  on  issues  of  prov 
vote-getters  who  figured  in  i 
campaign. 

Judge  Rubin  said  he  knew 
no  law  which  gives  him  juri 
tion  over  the  case  and  said  on 
who  feels  unjustly  treated  byi 
newspaper  may  file  suit  in  s 
court. 

“The  essence  of  the  Fi 
Amendment  is  that  no  c 
may  in  response  to  a  law 
otherwise  enjoin  the  operati 
of  the  press,  that  is  the  es 
of  censorship,’’  Judge  Ru 
said. 

“There  are  laws  under  wW 
if  the  free  press  injured  a 
son,  he  may  sue  for  dania 
This  court  does  not  have  ju 
diction  over  that  kind  of  la 
suit. 

Thompson,  57,  has  been 
mayoral  candidate  five  times, 
gubernatorial  candidate 
times  and  a  state  senate  c 
date  three  times. 


(to 


From  9  to  6  columns 

Morristown,  NJ 
Moris  County’s  Daily  Rccam 
effected  a  change  in  foml 
November  1  from  nine  to  ■ 
columns  of  13.6  picas  width.  | 


Everything  in  Baltimore /revolves  around  The  Sun 


...tliat’s  why  Baltimore  ] 
dotliin^  stores 
place  71%  of  their 
newspaper  advertising^ 
in  The  Sunpapers  B 
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